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SOUND  AND  INDEPENDENT  POLITICAL  REPORTING 

Inside  a  polling  booth,  Charles  Cleveland  may  lean  toward  one 
party  or  another. 

As  political  editor  of  the  Chicago  Daily  News  he  stands  straight. 
He  works  harder  than  any  politician  around,  getting  the  facts,  weighing 
the  opinions  and  sizing  up  the  outlook. 

When  his  story  reaches  the  readers  of  the  independent  Daily  News, 
they  can  accept  it  as  being  fair,  they  can  trust  it  as  being  authoritative, 
and  they  can  be  downright  sure  that  Cleveland  has  poked  farther  behind 
any  smoke  screen,  and  dug  deeper  into  every  source  than  most  any 
•  other  observer  at  the  political  ringside. 

He  has  produced  many  exclusives  because  he  has  labored  for  them. 
With  the  same  diligence  he  sees  that  every  story  is  straight. 

CHICAGO  DAILY  NEWS 
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Drew  Pearson: 


wire  or  call  collect  for  fast  action: 


The  Bell  Syndicate  •  229  West  43  St.  •  New  York  36.  N.Y.  •  CH  4-1690 


“...fustest 

with  the  mostest!” 


On  the  scene  now . . .  weeks  in  advance 
...Pearson  is  interviewing  the  heads  of 
state  the  President  will  be  visiting  on  his 
historic  journey.  America’s  number  one 
reporter— and  number  one  circulation- 
builder— has  already  filed  scoop  copy 
datelined  Madrid . . .  Rome . . .  Athens . . . 
Ankara . .  .Teheran . . .  Karachi . . .  New 
Dehli , . .  Kabul . . .  Bangkok . . .  Hong  Kong. 
Still  more  to  come  from  Manila . . .  Taipei 
. . .  Tokyo.  Only  Pearson  can  help  you  con¬ 
centrate  so  much  reader  .interest.  Run 
this  exclusive  five-week  series  daily  in 
your  newspaper ...  be  “fustest  with  the 
mostest”  with  Drew  Pearson  behind  your 
lines. 


how  to  build  n  pyramid 

Start  with  a  single  stone.  Add  an¬ 
other  and  another  and  another.  Then 
you’ll  have  a  pyramid  ...  a  rontinuily 
of  stones.  You  need  continuity  for 
successful  advertising,  too.  It’s  particularly 
effective  with  newspapers.  Newspapers 
go  into  the  same  homes  day  after  day, 
week  after  week.  To  tell,  to  sell,  to  keep 
sold.  Because  we  helieve  so  strongly  in 
the  value  of  continuity  in  advertising,  we 
have  pioneered  a  new  frequency-volume 
discount  plan  to  encourage  advertisers  to 
take  advantage  of  the  impact  of  continuity. 

It  offers  discounts  with  no  increase  in 
existing  rates.  The  Continuity-Impact- 
Discount  plan  makes  possible  the  most 
effective  use  of  newspapers. 

Let  your  Branham  representative  show  you 
how  C-I-D  will  get  increased  advertising 
impact  for  you  in  the  Louisville  market. 

(^ourttt'Iaurnal 

The  Louisville  Times 


EDITOR  &  PUBLISHER  CALENDAR 

DECEMBER  | 

1  7-18 — American  Press  Institute,  City  Editors,  Columbia  University.  I 

JANUARY— 1960  I 

8-9 — Virginia  Press  Association,  Jefferson  Hotel,  Richmond,  Va.  I 

10- 12 — Northeastern  Classified  Advertising  Managers  Association,  Sheraton-  I 

^  Plaza,  Boston.  | 

1 1- 22— American  Press  Institute,  Circulation  Managers  seminar,  Columbia  I 

University,  New  York.  I 

14-15— Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club,  I 
Seattle.  I 

14-16— Arizona  Newspapers  Association,  Ramada  Inn,  Phoenix  I 

14-16— Wyoming  Press  Association,  Casper.  I 

17— 19 — Great  Lakes  Newspaper  Mechanical  Conference,  Hotel  Schroadsr, 
Milwaukee,  WIs. 

!  17-20 — Newspaper  Advertising  Executives  Association,  Edgewater  Beadi 

Hotel,  Chicago. 

18 —  National  Association  of  Real  Estate  Editors,  Conrad  Hilton  HotsI,  i 
Chicago. 

19 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  HotsI,  I 

Boston.  i 

19-21 — New  England  Association  of  Circulation  Managers,  Hotel  Kennws,  1 
Boston.  ] 

21- 23 — North  Carolina  Press  Institute,  Chapel  Hill.  | 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque.  I 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Caproct  1 

Hotel,  Lubbock,  Texas.  zj 

24- 27 — Southern  Classified  Advertising  Managers,  White  Plaza  Hotel,  I 
Corpus  Christi,  Texas. 

27 — Association  of  National  Advertisers,  Advertising  Research  Workshop,  ! 
Hotel  Sheraton  East,  New  York.  = 

29- 30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hilton,  | 
Cincinnati,  Ohio. 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hoboken. 

3 1 - Feb.  2 — Now  York  State  Society  of  Newspaper  Mitors,  Hotel  Syracuse, 
Syracuse.  N.  Y. 

31-Feb.  2 — Texas  Daily  Newspaper  Association,  Angelina  Hotel.  Lufkin, 
Texas. 

FEBRUARY 

4-6— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus,  Ohio,  f 
4-7 — California  Newspaper  Publishers  Association,  Hotel  Statler,  Los  ■ 

I  Angeles.  f 

8-19 — American  Press  Institute,  Advertising  Executives  seminar  (newspapers  : 

under  75,000).  ’ 

15-17 — New  York  State  Publishers  Association.  Buffalo.  j 

18- 20— PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel.  J 

Harrisburg,  Pa.  {' 

19- 21 — College  Editors'  Conference,  Overseas  Press  Club,  New  York  City.  | 
i  19-21 — Mississippi  Valley  Classified  Advertising  Managers  Association,  | 

Hotel  LaSalle,  Chicago,  III.  | 

21-23 — Inland  Daily  Press  Association.  Diamond  Jubilee  meeting.  D^aka  | 
Hotel,  Chicago.  | 

27-29 — Northwest  Mechanical  Conference.  Hotel  Leamington,  Minn.  | 

27-29 — Midwest  Newspaper  Advertising  Executives  Association,  LIttIa  ffl 
Rock,  Ark.  I 


MARCH 

6- 8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Marlon. 

Little  Rock,  Ark. 

7- 8 — New  England  Newspaper  Advertising  Executives  Association,  Parkar 

House,  Boston. 

7-18 — American  Press  Institute  seminar  for  managing  editors  and  naws 
editors,  Columbia  University,  New  York. 

10-12 — Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel.  Baton 
Rouge,  La. 

17- 19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue  Stratford 
Hotel,  Philadelphia,  Pa. 

18- 20 — Inter  American  Press  Association,  Montego  Bay. 

21-April  I — American  Press  Institute  seminar  for  city  editors,  Columbln 
University.  New  York. 

24-26— International  Press  Institute  assembly,  Tokyo. 

28-30 — Science  Writers  Institute,  University  of  North  Carolina,  Chapel  Hill. 
N.  C. 

3 1 -April  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nittany 
Lion  Inn,  University  Park,  Pa. 
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No.  110  in  a  series  of  friendly  talks . . . 


Shall  Pressure  Groups  Change 
Our  Form  Of  Government? 


Since  the  founding  of  the  Republic  the  Constitution  has  been  the  foun¬ 
dation  of  our  government.  It  has  been  so  successful  that  it  has  been  called  one 
of  man’s  finest  achievements. 

That’s  what  we  Americans  have  believed.  At  least,  until  lately. 

In  the  last  few  years  there  has  been  a  growing  impatience  with  the  re¬ 
straints  the  Constitution  places  on  those  who  would  return  to  the  practices 
of  tyranny. 

There  was,  for  example,  the  outcry  against  the  Fifth  Amendment.  Then 
there  was  the  resistance  to  the  Supreme  Court’s  decisions  in  civil  rights  cases. 
Chipping  away.  Chipping  away. 

Now  it  is  censorship,  which  of  course,  is  nothing  but  a  denial  of  the  rights 
guaranteed  in  the  First  and  Fourteenth  Amendments. 

Oddly  enough,  those  finding  fault  with  the  Constitution  -  through 
decisions  of  the  Supreme  Court— would  be  outraged  if  they  were  called  un- 
American.  But  is  it  American  to  question  even  the  right  of  courts  to  hear  cases 
testing  the  constitutionality  of  a  newly  enacted  law?  Believe  it  or 
not,  this  question  has  been  raised  by  a  prominent  movie  censorship  advocate, 
to  the  applause  of  his  colleagues.  They  say  the  constitutionality  of  a  law 
should  never  be  tested  in  a  court.  Indeed,  courts  are  being  subjected  to  an 
organized  letter-writing  campaign  by  advocates  of  censorship. 

It  is  saddening,  moreover,  to  note  that  even  some  newspapers  have 
joined  the  hue  and  cry  for  movie  censorship.  Not  many,  of  course;  the  over¬ 
whelming  majority  of  newspapers  despise  censorship  in  all  its  forms. 

We  hope,  however,  that  these  patriotic  newspapers  will  not  ignore  the 
peril  to  American  freedom  that  lies  in  the  activities  of  these  censorship 
zealots.  Spread  assiduously,  censorship  propaganda  is  becoming  a  “clear  and 
present  danger.”  It  should  be  exposed  and  exterminated  before  it  creates 
further  decay  in  American  thinking. 


The  Council  of  Motion  Picture  Or ganizations,  Inc. 
1501  Broadway,  New  York  36,  N.Y. 
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That  factor  of  risk 

There's  risk  in  l)iiyiiig  eoininoii  stoeks.  That’s  ohvioiis. 
But  there's  also  a  risk  in  not  huying  coninion  stoeks,  if 
yon  have  funils  to  spare. 

That  faet  is  higlilighted  in  a  study  recently  made  hy 
the  First  Mational  City  Bank  of  New  York,  showing  how 
you  would  have  made  out  in  terms  of  the  1948  dollar  s 
purchasing  power  if  you  had  put  your  money  into  vari¬ 
ous  kinds  of  investments  and  left  it  there  for  ten  years 
ending  Dec«-mher  31,  1958. 

Here's  the  comparative  record,  after  all  figures  are  ad¬ 
justed  for  a  16.7'^  decline  in  the  purchasing  power  of 
the  dollar  during  that  decade: 

The  value  of  New  \ork  State  1%%  bonds  of  1985 
declined  35.7'/^  . 

The  value  of  New  York  City  4%  bonds  of  1980  de¬ 
clined  31.69^. 

The  value  of  U.  S.  Treasury  2^/^%  bonds  of  1967-72 
declined  29.19c  . 

Standard  &  Poor's  Average  for  eight  preferred  stoeks 
declined  25.4/6. 

The  selling  price  of  a  typical  one-family  residence 
advanced  0.8'  '<  . 

The  Department  of  Commerce  Farm  Real  Estate 
Index  advanced  28.19^.. 

Standard  &  Poor's  Average  for  25  railroad  stoeks  ad¬ 
vanced  105.89c. 

Standard  &  Poor's  Average  for  50  public  utilit) 
stoeks  advanced  124.89c. 

Standard  &  Floor's  Average  for  425  industrial  stoeks 
advanced  224.99^. 

In  those  cases  where  the  figures  reflect  average  j>er- 
formance,  it  should  he  rememhered  that  some  j)eople 
fared  better  than  the  average  and  some  fared  a  lot  worse. 
I’hat's  true  of  the  home  owners  and  the  farm  owners. 
\nd  it  s  »-ertainly  true  of  security  owners  too. 

That's  where  we  come  into  the  picture.  It’s  our  job 
to  help  you  find  stocks  or  bonds,  suited  to  your  individ¬ 
ual  investment  situation,  that  we  think  can  perform  bet¬ 
ter  than  the  average.  That's  why  we  maintain  a  Research 
De|)artment  that  we  feel  is  second  to  none  in  the  secur¬ 
ities  business. 

If  you  would  like  Research  to  go  to  work  on  your  in- 
<lividual  investment  ]>rohlem,  just  write  them  a  letter 
outlining  your  situation  in  detail.  There’s  no  charge,  no 
obligation.  Just  a<hlress  voiir  letter  to: 

Joseph  C.  Qi  inn,  Department  EP-'JH 

Merrill  Lynch,  Pierce,  Fenner  &  Smith  Inc. 

Members  \eu’  York  Stock  Exchange  and  all  other  Principal  Exchanges 

70  PINE  STREET,  NEW  YORK  5,  N.  Y. 

Offices  in  112  Cities 
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CITY  Editor  L.  T.  Anderson,  Charleston  (W.  Va.)  Gazelle, 
in  a  column  on  “Language  of  the  Client,’’  lists  for  news¬ 
paper  newcomers  phrases  most  frequently  heard  around  a 
city  room  and  their  actual  meanings: 

Where  did  you  get  that  story?  (Who  squealed?) 

Here’s  the  material  1  talked  to  you  about  yesterday.  (My  job  depends 
on  the  number  of  clippings  I  send  to  the  main  office.) 

I  KNOW  you’ll  throw  this  in  your  wastebasket.  (This  negative  psy¬ 
chology  will  insure  its  publication.) 

I’m  an  old  newspaperman  myself.  (I  sold  classified  ads  one  summer  for 
an  obscure  weekly.) 

Hiya  pal!  (I  am  a  press  agent  for  a  circus.) 

I  have  a  rather  unusual  request  to  make  of  you.  (I  was  out  with  another 
man’s  wife  and  we  had  a  car  wreck  and  I  want  you  to  keep  it  out  of  the 
paper.) 

I’ve  been  wanting  to  meet  you  for  a  long  time.  (I  want  a  story  in  the 
paper.) 

I  want  you  to  meet  a  friend  of  mine.  (He  wants  a  stoiy  in  the  paper.) 
They  told  me  you  were  the  man  who’d  take  care  of  this.  (Exaggerated 
respect  might  impress  you.) 

You  know  what  those  damn  Republicans  have  done?  (They  fired  me.) 
He’s  a  member  of  a  very  prominent  family.  (He’s  a  relative  of  mine.) 
This  is  a  story  that’ll  blow  the  lid  right  off  this  town.  (I  was  jailed  for 
drunkenness  and  disorderly  conduct  and  I  want  to  get  even  with  the  cops.) 

Everybody  up  here  reads  your  paper.  (If  you  don’t  print  this  stor)\ 
everybody  in  my  community  will  stop  buying  the  paper  immediately.) 

Everybody  is  anxious  to  read  about  this.  (I  want  to  get  my  name  in 
the  paper.) 

I’M  KNOWN  as  a  political  independent.  (I’ve  been  cut  out  of  the 
graft.) 

I  know  your  editor  very  well.  (You’d  better  print  this  if  you  know 
what’s  good  for  you.) 

HOW  COME  you  guys  have  it  in  for  me?  (Why  did  you  expose  me 
as  a  fraud?) 

I’ve  been  taking  your  paper  for  35  years.  (I  want  you  to  take  my  uncle's 
picture.) 

j  We  want  you  to  settle  an  argument  for  us.  (We’ve  been  drinking.) 

I  know  you  people  are  always  looking  for  pictures  of  children.  (1  want 
you  to  take  my  little  girl’s  picture.) 

This  is  the  RE,\L  story.  (This  is  my  side  of  it.) 

Don’t  change  a  word  of  this.  (I  write  beautifully  and  you’d  just  ruin  it.) 
THE  PEOPLE  who  made  this  charitable  project  possible  ought  to  get 
a  little  recognition.  ( I  don’t  believe  in  doing  any  charity  work  unles-  1 
am  paid  for  it  in  the  form  of  publicity.) 

This  story  has  a  lot  of  human  interest.  (It’s  about  my  grandmother.) 
Your  crossword  puzzle  is  a  gyp.  (I  lost  again.) 

Go  West^  Young  Coluinuist ! 

Oh,  give  me  a  home  where  llie  proofreaders  roam. 

Where  the  leg  men  and  copy  boys  play. 

Where  the  columns  are  wide  and  the  big  names  don't  hide. 
.'\nd  the  deadline  conies  late  in  the  day. 

Home,  home  at  my  desk. 

With  my  feet  up,  or  pounding  the  mill. 

I'll  hear  editors’  praise 

That  resounds  through  the  days. 

And  my  bunk  account  may  even  (ill! 

— Norman  M.  Davi- 


— Sanky  Trimble,  \lliu<|uer(|ue  .\P  chief,  wrote  William  J.  Barker. 
Denver  Post:  “The  Post  had  a  review  of  your  new  ‘Wayward  ^Xest.’  In  it 
was  mentioned  your  love  for  Indian  music,  citing  the  classics:  I’m  Inca 
Mood  for  Love,  Seminole  Cowhand  from  the  Rio  Grande  and  Say  bj'"! 
Sioux.  I  sincerely  fear  it  has  passed  on  a  chain  reaction  in  the  .Xssm’iateri 
Press  offices  in  Santa  Fe  and  Albuquerque  that  will  never  end.  N^e  also 
like  these  musical  favorites;  Kiowa-na  Walk  .Alone.  Seneca  in  the  Rain- 
I’m  Gonna  Sit  Right  Down  and  Write  Myself  Isleta.  Blackfoot  Floojif 
With  a  Floy  Floy,  Huron  Your  Way  to  Paradise.  Yaqui  Doodle,  Piujf 
Your  Little  Foot,  A-Crows  the  Wide  Missouri,  Mimbres  of  A  ou.  My 
Choctaw  Soldier,  Algonquin  Sit  Right  Down  and  Write  Myself  Isleta. 
Acoma  You  Do  Me  l..ak  You  Do.  Do.  Do?  I’ll  Never  Stop  Loving  Ll^- 
Arapaho  Your  Troubles  in  Your  Old  Kit  Bag,  .Apache  Cake,  Apache  Cake, 
Baker’s  Man,  You  Ottowa  Haul  Off  and  Ixive  Me  One  More  Time.  The 
Really  Devot  Cree  Pawnee  to  the  .Altar,  You’ll  Navajo  Just  How  Much 
Miss  You,  Tewa  For  Two  and  Two  For  Tewa.  Maya  Never  Malk  Alone. 
Sickening  isn’t  it?” 
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The  Birmingham  News 

SCORES  AGAIN! 


On  top  of  the  116-day  Steel  Strike — The 
Birmingham  News  sets  new  records  which 
indicate  sound  economy  in  market  area 


1.  The  largest  daily  Retail  linage  in  our 
history  scored  Thursday,  Novend)er  26, 
1959: 

228,858  line^^* 


2.  The  largest  issue  Sunday,  December  6, 
1959  :  216  pages,  with  a  record  total  of 

315,602  lines 

of  advertising,  including 

255,402  lines* 

of  Retail  Advertising,  an  all-time  record 
for  daily  or  Sunday  retail  linage. 


During  this  long  strike  period,  Binningham 
department  store  sales  remained  ahead  of  1958 
figures: 

4%  ahead  for  year-to-date  when  strike 
starteil 

1%  ahead  for  year-to-date  when  strike 
ended 

These  remarkable  figures  show  how  far  and 
how  fast  the  Birmingham  market  has  grown. 
Its  big  expansions  in  the  last  decade  have 
been  in  diversified  industry,  finance,  insurance 
and  trade.  The  “one  industry”  stigma  is  gone 
forever.  Birmingham  has  taken  this  longest 
steel  strike  in  stride  and  proved  the  economic 
stability  of  one  of  the  South’s  great*-st  market 
areas. 

'^ThU  it  regular  adverlialng  onlf,  not  apecial  it«>uea. 


Team  up  with  *^The  Most  Powerful  Selling  Force  in  Alabama'’’ 


Sht  News 

Birmingham  Post-Herald 

MORNING  •  EVENING  •  SUNDAY 
KELLY-SMITH  NATIONAL  REPRESENTATIVES 
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Gather,  Do  Not  Seek! 

T  I  seems  as  if  the  United  Nations  and  several  of  its  committees  and 

subcommittees  have  Ijeen  trying  to  draft  a  freedom  of  information 
convention  ever  since  the  original  San  Francisco  meeting.  It  is  an 
understatement  to  say  that  progress  has  been  slow.  After  all  these 
vears  and  countless  hours  of  debate  we  arc  right  back  where  we 
started. 

For  a  long  {jeritxl  the  struggle  over  the  draft  convention  involved 
the  differing  views  of  Eastern  and  Western  nations  as  to  what  consti¬ 
tutes  a  free  press  and  what  its  aims,  purjxtses  and  resjronsibilities  are 
Now,  the  old  battle  lines  have  been  rearranged. 

On  Monday  the  Social  Committee  of  the  UN  General  .Vssembly 
considered  a  proposal  for  the  draft  convention  that  signatories  grant 
national  and  foreign  journalists  the  “freedom  to  seek,  receive  and 
impart  news  without  government  interference.” 

Sidistitution  of  the  word  “gather”  for  “seek”  was  moved  in  an 
amendment  pro|x)sed  by  Ethiopia,  India,  the  Philippines,  Saudi  ,\rabia 
and  Venezuela  and  it  was  adopted  .SO  to  29  with  7  abstentions. 
Happily,  the  United  States  dissented.  Soviet  Russia  thought  “gather” 
is  more  appropriate  actording  to  th.eir  definitions. 

This  was  the  first  of  nineteen  at  tides  in  the  projX)sed  convention. 
.\ftcr  the  vote  the  committee  atljourned  until  next  year  when  it 
will  have  to  ask  the  General  .Vssembly  to  give  priority  to  discussion 
of  the  rest  of  the  document. 

If  the  other  18  articles  are  going  to  meet  with  similar  amendments 
changing  the  entire  tone  and  concept,  it  is  our  opinion  that  the  U.S. 
representative  on  the  committee  might  just  as  well  move  to  abandon 
the  whole  project.  Such  wording  and  misrepresentation  of  a  news¬ 
man’s  function  in  an  international  agreement,  whether  the  Ihiited 
States  signs  it  or  not,  will  do  the  cause  of  world  freedom  of  informa¬ 
tion  more  harm  than  good. 


Readership  and  Circutation 

Asa  seiwice  to  the  newspaj>er  business  Editor  &:  Pi  bi.isukr  launches 
in  this  issue  a  series  of  articles  designed  to  combat  the  mis-usc 
by  other  media  of  news|>aper  statistics  and  research  information.  In 
c()o])eration  with  the  research  committee  of  the  American  .\ssotiation 
of  Newspaper  Representatives  it  is  our  purpose  to  provide  newspaper 
advertising  salesmen  at  all  levels  with  ammunition  to  answer  and 
explain  the  distortions  of  newspaper  data  in  lelation  to  the  claims 
of  comjjeting  media. 

The  first  article  deals  with  newspajier  readeiship  figures  and  their 
mis-usc.  It  is  interesting  to  note  that  the  Radio  Advertising  Bureau 
lias  a  major  presentation  in  the  works  on  “Newspajier  Circulation  vs 
Actual  .\d  Readership.” 

The  AANR  should  be  commended  for  jiroviding  the  manpower 
to  do  this  job  for  the  entire  ncwspaix;r  business.  E&P  is  happy  to  be 
able  to  transmit  this  vital  information  to  agencies,  advertisers  and 
newspajrers. 

We  think  it  is  something  that  newspajXir  advertising  executives 
will  want  to  place  in  the  portfolio  of  every  salesman. 

6 


Give  instruction  to  a  wise  man.  and  he 
will  he  yet  wiser:  teach  a  just  man,  and 
he  will  increase  in  learning. — /'rorerfc*. 

I  \;  9. 
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30  ON  THE  PERFORATOR 

I’ve  been  a  sittin’  and  a  settin’  ever  since 
I  came  in. 

My  nice  ‘good  morning’  smile  is  now  a 
sour  little  grin; 

With  aching  wrists  and  corns  on  my  rear — 

and  the  heaviest  heart  I’ve  had  in  a  year 

I’ve  punched  tape,  wound  tape,  hung  it  on 
the  board — 

Feeling  mighty  like  a  lump  of  lead  that’s 
just  been  poured. 

I’ve  filed  all  the  legals  and  even  read  some 
proof ; 

I’ve  corrected  all  the  galleys  and  I  didn’t 
once  goof. 

I’ve  been  a  riding  this  old  chair  for  an 
awful  long  time — 

When  they  yell  from  the  back:  “It’s  a 
damn  tight  line!” 


A  good  touch  system,  and  of  course,  line 
justification. 

THEN  you  must  learn — though  it  brings 
you  pain — 

one  whole  new  language  of  terms  in  same. 

Over  in  the  ‘morgue’  I’ve  searched  for 
‘cuts’ 

Couldn’t  find  any,  only  politicians  and 
such. 

And  standing  at  the  counter,  soothing  an 
old  stuffed  shirt, 

When  they  yell  from  the  back:  “HEY!  It’s 
gonna  squirt!” 

Now  I’ve  been  working  hard  all  the  live¬ 
long  day. 

But  the  last  straggling  tapes  have  gone 
their  way. 

I’ve  punched  their  locals,  old  type  to 
delete. 

And  a  ‘roving’  reporter  with  his  great  big 
feet — 

Came  raving  my  way,  by  the  deadline 
rushed — 

And  my  beautiful  tape  was  all  torn  and 
crushed. 

They  have  the  wrong  font,  won’t  fit  the 
form. 

My  brain  is  reeling,  I  think  it’ll  storm. 

They  yell  at  one  another  to  “please,  please 
‘kill’  ” 

and  if  they  ask  me,  I  really  think  I  will. 


R«y  Erwin*! 
Shop  Talk 
Syndicates 


Headlines: 

Lake  Lillian  Men  Pick  Com  of  Wid¬ 
owed  Woman.  —  Willmar  (Minn.)  West 
Central  Daily  Tribune. 


I’ve  cleaned  AP  wires  and  looked  after 
copy — 

and  then  dug  through  the  bins  until  1  was 
sloppy. 

Digging  through  the  bins  with  their  hole- 
bitten  load, 

I’ve  wasted  lots  of  time  just  deciphering 
the  code. 

“Can  you  do  400  lines  an  hour”  they  ask. 

Now  400  an  h(nir  is  no  powerful  task. 

Sixty  whole  minutes  .  .  .  infinite  little 
beauties ! 

Solely  for  perforating — no  wedged-in 

duties? 

Can  I  do  four — why  man  alive! 

If  I  do  any.  I’ll  make  it  five. 

What  must  you  know  to  punch  for  TTS? 

Well,  first  and  foremost:  newspapers  are 
an  awful  mess. 

A  knowledge  of  basic  English,  a  little 
sylibication. 


Kiwanians  Hear  470  Deer  Killed  This 
Year  in  Illinois. — Robinson  (Ill.)  Argus. 


Car  Crash  Unites  Brother,  Sister  In 
Holiday  Reunion.  —  Alamogordo  (N.  M.) 
Daily  Seios. 


African  Queen’s  Stem  Goes  On  Auc¬ 
tion  Block.  —  Montgomery  (Ala.)  Ala 
bama  Journal. 


I  glance  at  the  clock — why,  it’s  half-past 
four! 

So  I  shut  her  down  and  head  for  the  door. 
W'ith  blackened  hands  and  a  face  that’s 
dirty, 

I  bid  you  good-day  for  this  is  thirty. 

H.  Kilmer  DlBois 
Jennings  (La.)  Daily  News 


George  Mathews  Eyes  Judd’s  Seat. 
Minneapolis  (Minn.)  Sunday  Tribune. 


CARTOON  IDEA  OF  THE  WEEK 


Top  Stories  in  This  Week's  Issue 


Newspaper  I.oses  Anti-Trust  (Jaim  Against  ITU  .... 

Shuberts  Drop  C.urtain  Again  on  Drama  Critics . 

Pope  Asks  Lawful  Limitations  for  Press . 

UN  Wants  Newsmen  to  ‘Gather’ — Not  ‘Seek’ . 

Travel  Ban  Still  On,  Supreme  (xturt  Rules . 

Hagerty  ^  orks  PtM>l  System  on  Ike’s  Journey . 

Newspaper  ‘Readership’  Figures  Misused . 

Proctor  Electric  Buys  First  Newspaper  Ads . 

Shopping  (Centers  Healthy  for  Ad  IJnage . 

Glean  up  ‘Badvertising,’  Ad  Agency  Chief  Mams . 

Used  t^ar  Buyers  Rate  Want  Ads  High  . 

McCrary  Exec  Boosts  Photo-Public  Relations . 

Photographer  ‘Debuts’  with  Detroit  Symphony . 

Jingle  Bells  for  Press  to  be  Muted  This  Christmas  .  .  . 
Chicago  Trib’s  M'ashington  Bureau  Turns  the  Century 

Report  on  IJnofilm  System  Field  Test . 

.lOO  Editors  Due  for  Fashion  M  eek . 


the  Ad  Men  Excepft  ^r  Busines.'i  \ 


with  your  advertising  in  this  important 
special  issue  of  The  New  York  Times 


Tte  »OSTON 
KnALO>T1U\U.EIl 


Your  advertising  message  in  the  National 
Economic  Review  of  The  New  York  Times 
adds  impetus  and  extra  impact  to  your  entire 
1960  advertising  program.  It  gets  your  sales 
story  across  to  key  advertising  decision¬ 
makers  right  at  the  time  they  are  most  alert 
and  responsive  to  what  you  want  to  tell  them. 


The  National  Economic  Review  of  The  New 
York  Times  appears  Monday,  January  11. 
It  covers  all  facets  of  business,  industry  and 
finance.  It  is  thoroughly  read  and  referred 
to  by  marketing,  merchandising  and  adver¬ 
tising  executives  —  in  New  York  and  adver¬ 
tising  centers  throughout  the  nation. 


©he  JJork 

National  Economic  Review 
Monday,  January  11,  1960 


It  offers  your  publication  a  unique  and 
timely  opportunity  to  tell  the  story  of  your 
market  and  your  ability  to  sell  that  market 
to  a  national  audience  of  advertising 
executives. 


Promotion-minded  newspapers  across  the 
country  know  the  power  The  New  York  Times 
exerts  in  influencing  these  advertising  execu¬ 
tives.  Why  not  use  the  selling-power  of  The 
New  York  Times  to  bring  more  advertising 
to  your  newspaper? 


i  , 


Every  Saturday  Since  1884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 
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No  Damages  for  Newspaper 
In  ITU-Financed  Rivalry 

,  __  1  1  T  would  seem  that  if  there 

1  ri-Uity  Herald  Loses  Uase;  was  a  purpose,  an  intent,  to 

drive  the  Tri-City  Herald  out  of 

Judge  Finds  True  Competition  amduTof  mone^w^  avaiiawd 


Pasco,  Wash,  thought,  and  still  do,  that  our  said,  “success  would  be  much  ^ 

After  five  years  of  litigation,  position  was  correct.  Judge  more  likely  to  be  achieved  by  jjgj,a,ld  at  all 

the  Tri-City  Herald  is  bowing  to  Murray  said  otherwise.  sending  the  money  in  a  rela- 

the  judgment  of  a  federal  court  “So  we  will  take  it  from  tively  short  time  to  cut  the  sub- 
that  denied  its  claim  for  dam-  there.”  scription  rate  and  circulation  Ji^'^rea”^^ 

ages  against  the  International  .  <•  .  to  such  a  point  that  the 

Typographical  Union  and  t>pcraling  Deririts  Tri-City  Herald  would  have  Ra,e 

others  in  an  anti-trust  suit.  The  Herald  had  sued  the  ITU  unable  to  compete.” 

U.  S.  District  Judge  W.  D.  and  the  News,  contending  that  ^ 

Murray  of  Butte,  Mont.,  who  they  conspired  to  monopolize  cont^tions  o 

tried  the  case  recently  without  the  newspaper  field  in  the  Tri-  Judge  Murray  said  he  con-  ^ 
a  jury,  ruled  that  the  Scott  City  area.  sidered  it  significant  that  the  * 

Publishing  Co.  (Tri-City  Her-  The  ITU  had  been  on  strike  at  question  was  put  to  Unitypo  Nw.->  were  s 

aid)  should  recover  nothing  in  the  Herald  since  March,  1950,  and  ITU  board  of  directors  each  e  an  a  n 
the  action.  The  plaintiff  had  but  the  Herald  had  continued  to  time  they  were  asked  for  an- 

sought  $6,625,471.  publish.  other  loan.  scription  rat 

Further,  the  court  entered  a  It  was  brought  out  at  the  trial  He  said  “In  view  of  all  these  Basin  News 

judgment  in  favor  of  the  de-  that  the  ITU  loaned  more  than  circumstances,”  he  found  that  said,  “were  r 
fendants  for  their  costs.  Coun-  a  million  and  a  half  dollars  to  the  pui*pose  of  the  union  “was  level  where  1 
sel  for  the  Columbia  Basin  the  Pasco  newspaper.  simply  to  keep  in  operation  in  operate  as  a 

News  and  the  union  were  di-  The  Judge  remarked  that  the  the  Tri-City  area  a  newspaper  to  achieve  a 
rected  to  prepare  a  formal  judg-  $1,178,000  sent  by  the  ITU  sub-  to  compete  with  the  Tri-City  eluding  the 
ment  in  accordance  with  the  sidiary.  Unitypo,  in  support  of  Herald  and  not  to  drive  the  Tri-  from  the  nei 
decision.  the  News  up  to  last  Jan.  1  was  City  Herald  out  of  business  for  business  in 

expended  over  a  period  of  nine  the  purpose  of  establishing  a  there  w£ 

years  “in  amounts  sufficient  to  monopoly.”  the 

meet  the  operating  deficits  as  Concerning  the  Herald’s  con-  individually 
they  occurred.”  tention  that  it  had  been  dam-  ^  so  exclude 


‘So  It  Goes’ 

Glenn  C.  Lee,  publisher,  and 
R.  F.  Philip,  president,  of  the 
Tri-City  Herald  said  in  a  state¬ 
ment  to  readers: 

“The  suit  was  brought  under 
the  anti-trust  laws  of  the  coun¬ 
try  on  the  basis  that  the  union 
had  leTt  its  historical  position 
as  a  labor  union  and  joined  with 
the  News  to  force  the  Herald 
out  of  business  or  force  the 
merger  of  the  two  papers. 

“The  Herald’s  position  was 
one  that  did  not  win.  ...  So  it 
J?oes.  It  is  another  milestone  for  * 
the  Tri-City  Herald,  but  we  in- 
tend  to  keep  going  right  ahead 
with  this  newspaper  just  like  we 
always  have  gone.  ”‘-»* 

“The  Herald  has  grown  WM 
during  the  years  since  it  became 
a  daily  paper  in  November  of 
1947.  Constant  growth  has  come 
from  service  rendered  to  readers 
and  advertisers,  propelled  and  |H 
pushed  forward  by  capital  in- 
veatm(*nt  in  plant  and  equip-  SB 


REPRISE 


Too  Critical,  Critics 
Lose  Shubert  Passes 


By  Richard  Friedman 

John  and  Alice  Griffin,  radio 
drama  critic  team,  are  “sitting 
tight,”  awaiting  developments, 
followring  their  removal  last 
week  from  the  Shubert  Thea¬ 
ters’  pass  list. 

Mr.  and  Mrs.  Griffin  broad¬ 
cast  first-night  reviews  over 
WBMI-FM,  Ne\v  York.  The 
banning  added  them  to  a  list  of 
critics  who  have  been  deprived 
of  opening-night  tickets  over  the 
years  by  the  Shuberts.  The  roll 
includes  Leonard  Lyons,  Walter 
Winch  ell  and  the  late  Alexander 
Woollcott. 

The  couple  believe  they  were 
crossed  off  the  list  because  they 
called  Oscar  Hammerstein  II  a 
“second-rate  lyricist”  in  their 
review  of  “The  Sound  of  Music.” 

Pillars  of  Theater 

Leonard  Sang,  general  man¬ 
ager  of  Shubert  Theaters,  was 
reluctant  to  discuss  the  matter. 
He  did  say,  however,  that  “any¬ 
body  can  critize,  but  when  they 
start  to  critize  individual  pillars 
of  the  theater,  that  is  a  different 
matter.” 

The  New  York  Times  quoted 
a  spokesman  for  the  Shuberts 
as  saying  the  Griffins  were  “un¬ 
necessarily  cruel”  in  their  com¬ 
ments  about  “personalities  who 
are  the  foundation  of  the 
theater.” 

The  Griffins  also  had  referred 
to  George  Abbott’s  direction  of 
“Fiorillo!”  as  “old-fashioned.” 

The  couple  said  they  felt  the 
real  test  would  come  Jan.  6 
when  “Juniper  and  the  Pagans” 
opens  at  the  Shubert-owned 
Longacre  Theater.  Show  tickets 
usually  ai'e  sent  to  critics  from 
press  agents,  who  have  been 
given  them  by  the  theater  man¬ 
agement. 

They  said  they  had  tickets 
for  all  the  openings  up  to 
“Goodbye  Charlie,”  set  for  the 
Shubert-owned  Lyceum  on  Dec. 
16. 

Can  Pay  Their  Way 

According  to  Mr.  Griffin,  they 
have  two  ways  of  beating  the 
ban.  They  cap  either  buy  tickets 
for  opening  night  or  hope  that 
passes  will  be  sent  to  them 
from  independent  producers  or 
friends. 

“They  can’t  prevent  us  from 
buying  tickets,”  Mr.  Griffin  said, 
referring  to  a  New  York  state 


law,  passed  in  1941,  which  made 
it  unlawful  to  eject  from  or  re¬ 
fuse  admission  to  a  public  enter¬ 
tainment  to  any  person  over  21 
years  of  age  who  presents  a 
ticket  before  the  performance 
starts.  The  bill  was  passed  to 
prevent  exclusion  from  theaters 
of  drama  critics  w'ho  w'rite  un¬ 
favorable  reviews  of  perfonn- 
ances. 

Mrs.  Griffin  pointed  out  that 
about  t^^'o-thirds  of  the  theaters 
were  operated  by  the  Shuberts. 

The  Griffins  are  members  of 
the  New'  York  Drama  Desk,  an 
organization  made  up  of  editors, 
critics  and  reporters. 

The  president  of  the  Drama 
Desk,  Tom  Dash,  of  IFowicn’.s 
Wear  Daily,  said  the  club 
normally  w'ouldn’t  take  up  the 
matter  unless  a  member  put  it 
on  the  floor  for  discussion.  The 
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group’s  next  meeting  is  sched¬ 
uled  Dec.  14. 

Leonard  Lyons,  commenting 
in  the  New  York  Post,  said  he 
was  barred  twice  by  the  Shu¬ 
berts.  Befora  each  peifformance, 
he  related,  the  Shuberts  would 
hold  the  curtain  until  the 
theater  w'as  searched,  to  make 
sure  he  wasn’t  inside.  It  was 
through  the  efforts  of  Mr.  Lyons 
that  the  New  York  Critics  Law 
was  passed. 

The  law'  on  w'hich  the  Shu¬ 
berts  had  ba.sed  their  bannings 
w'ent  back  to  1906  w'hen  the 
New  York  Supreme  Court  raled 
that  theaters  had  a  right  to  say 
w'ho  could  enter  their  premises. 

The  ruling  figured  in  one  of 
the  celebrated  Shubert  bannings 
— that  involving  Mr.  Woollcott, 
which  took  28  years  to  be 
settled,  and  ended  up  in  the 
Supreme  Court  of  the  United 
States.  The  highest  court  finally 
held  the  Critics  Law  valid. 

Mr.  Griffin  said  his  remarks 
about  Mr.  Hammerstein  w’ere 
taken  out  of  context.  He  claimed 
that  on  the  broadcast  of  Nov. 
16,  he  stated  that  Richard 
Rodgers  “w'as  a  superb  com¬ 
poser  of  Broadway  musicals, 
perhaps  the  best.  But  Oscar 
Hammerstein  is  a  second-rate 


Ivricist — and  w'hat  is  vorse, 
Hammeratein  weakens  Rodgers 
in  the  very  direction  where  he 
(Rodgers)  cannot  afford  to  go. 
Richard  Rodgera  has  a  natural 
bent  tow'ard  the  lyric,  the  sw'eet. 
Therefore,  he  needs  a  lyricist  of 
a  shai'p,  stringent  outlook,  such 
as  the  late  Lorenz  Hart,  to  bal¬ 
ance  his  somewhat  sentimental 
outpourings.” 

Not  in  Shubert  Hoiixe 

Variety,  the  show'  business 
new'spaper,  noted  that  one 
oddity  of  the  banning  w'as  that 
“The  Sound  of  Music”  wasn’t 
playing  at  a  Shubert  House  but 
at  the  Lunt-Fontanne,  operated 
by  the  Producers  Theater. 

The  Griffins  are  in  their  third 
season  of  broadcasting  reviews 
over  WBMI.  Mr.  Griffin,  who 
was  born  in  England,  attended 
the  Old  Vic  School  of  Acting  for 
two  years,  directed  plays  and 
wrote  religious  dramas  for 
ABC-TV’s  “Faith  For  Tomor¬ 
row'”  series. 

Mrs.  Griffin  was  Ixira  in 
Washington,  D.  C.,  and  attended 
George  Washington  University. 
She  has  a  Masters  and  Doctors 
Degree  in  Dramatic  Literature 
and  teaches  literary  criticism  at 
Hunter  College. 


Labor  Peace  Payoff  Told  At  Tax  Trial 


The  Government  put  Harold 
Gross,  a  teamster  union  officer, 
on  trial  this  w'eek  in  New'  York 
for  evasion  of  income  tax  on 
money  it  alleged  he  received  to 
insure  delivery  of  the  American 
Weekly  from  a  New'  Jersey 
printing  plant. 

Trial  began  in  Federal  Court 
before  an  all-male  jui'y.  Gross, 
a  convicted  labor  extortionist, 
was  charged  specifically  with 
failing  to  pay  tax  on  $29,000  he 
took  from  the  Neo  Gravure 
Printing  Co.,  a  subsidiary  of 
Cuneo  Press,  Inc.,  from  1952 
to  1958. 

Follows  McQellan  Hearings 

The  case  grew  out  of  the  Mc¬ 
Clellan  rackets  committee  hear¬ 
ings  last  May  (E&P,  May  9, 
page  9)  when  executives  of  the 
Hearst  organization  te.stified 
how  payments  had  been  made 
to  keep  labor  peace. 

Gross,  a  shipping  foreman  at 
the  Weehawken  printing  plant, 
W'as  fired  after  the  hearings. 
He  is  president  of  Local  320, 
International  Brotherhood  of 
Teamsters,  and  lives  in  Miami 
Beach,  Fla.,  and  Forest  Hills, 
L.  I. 

Charles  Chenisek,  an  officer 
of  Neo  Grax'ure,  testified  in 
court  that  Gross  had  demanded 


$4,000  a  year  in  a  10-year  agree¬ 
ment  to  see  that  there  w'as  no 
disraption  of  deliveries  of  the 
New  York  Journal  American 
edition  of  the  American  Weekly. 

In  cross-examination,  the  de¬ 
fense  indicated  it  may  attempt 
to  create  a  doubt  that  the  money 
reached  Gross.  Introduced  in 
ev'idence  were  several  checks, 
all  drawn  to  cash  and  endorsed 
by  company  officials.  Mr.  Cheni¬ 
sek  said  he  signed  the  checks 
and  another  company  official 
tuiTied  over  the  cash  to  Gross. 
Mr.  Chenisek  admitted  he  never 
W'as  present  at  the  annual  ca.sh- 
passing  but  he  insisted  he  would 
have  known  about  it  if  the 
money  hadn’t  gone  to  Gross. 

Tells  Different  Story 

The  defense  obtained  an  ad¬ 
mission  from  the  witness  that 
his  testimony  now  was  different, 
in  some  details,  from  w'hat  he 
had  told  the  Senate  committee. 
Gross’  lawyer  brought  out  par¬ 
ticularly  a  change  from  the 
original  story  that  the  print¬ 
ing  company  had  feared  trou¬ 
ble  at  the  Journal  American 
docks  to  the  present  testimony 
that  payments  w'ere  made  be¬ 
cause  of  “rumblings”  of  trouble 
at  the  Neo  Gravure  end.  Mr. 
Chenisek  had  told  the  Senate 
group,  according  to  testimony 


read  back  to  him,  that  there 
W'as  no  concera  over  trouble  at 
the  printing  plant. 

Mr.  Chenisek  said  he  obtained 
approval  each  year  from  the 
business  manager  of  the  Ameri¬ 
can  Weekly  to  pay  Gross.  The 
sums  paid  him  w'ere  charged  to 
the  Hearst  account,  he  said.  The 
defense  introduced  some  of  the 
vouchers  accompanying  the  cash 
withdraw'als.  They  showed  that 
the  item  w'as  “for  special  .service 
in  connection  w'ith  printing  the 
American  Weekly.” 

Mr.  Chenisek  told  how'  Gross, 
after  four  years  of  the  protec¬ 
tion  contract,  offered  to  settle 
for  half  of  the  remainder,  $12,- 
000.  The  American  Weekly  de¬ 
clined  the  proposition.  .At  that 
time,  Mr.  Chenisek  said,  the 
Hearst  conti’act,  originally  for 
$60,000,000,  W'as  being  renegoti¬ 
ated  and  W'hen  he  informed 
Gross  of  this,  saying  it  was  due 
to  the  economic  condition  of  the 
publication,  the  union  leader 
dropped  his  payoff  demands. 

The  printing  company  execu¬ 
tive  acknowledged,  under  cross- 
examination,  that  when  Gross 
originally  arranged  to  insure 
labor  peace  at  his  price,  Cuneo 
Press  W'as  conceraed  about  its 
million-dollar  perfonnance  bond 
which  W'as  required  under  the 
Hearst  contract. 
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UN  Treaty  Would  Restrict 
Press  to  ‘Gathering’  News 


First  Article  of  Fol  Convention 
Drops  ‘Seek’  in  Journalist  Code 


United  Nations 

Journalists  should  “gather” 
i-ather  than  “seek”  news,  ac¬ 
cording  to  Article  1  of  the  draft 
convention  on  Fi'eedom  of  In¬ 
formation  which  was  adopted 
Dec.  7  by  the  UN  General  As¬ 
sembly’s  Social,  Humanitarian 
and  Cultural  Committee. 

“Wait  until  they  reach  article 
2,”  was  a  general  comment 
among  American  cori'espond- 
ents,  who  pointed  out  that  the 
committee  has  been  working  on 
the  Preamble  and  Article  1, 
since  the  draft  convention  was 
first  prepai’ed  in  1951,  and  even 
before  that  for  a  total  of  11 
years. 

The  consensus  was  that  the 
whole  pi’ocedure  is,  as  one  re¬ 
porter  expressed  it,  “an  exer¬ 
cise  in  futility,  w’hich  would 
continue  in  vacuum  and  never 
emerge  into  practicality.” 

The  draft  convention  has  19 
articles. 

Besides  Article  1,  the  Pre¬ 
amble  was  also  cleared  in  a 
session  that  ran  from  Nov.  27 
to  Dec.  7,  under  the  chairman¬ 
ship  of  Mi*s.  Georgette  Ciselet 
(Belgium)  who  was  compli¬ 
mented  on  the  “masterful  and 
patient  way”  she  conducted  the 
meetings. 


The  word  “seek”  was  replaced 
by  “gather”  under  an  amend¬ 
ment  sponsored  by  Ethiopia, 
India,  Philippines,  Saudi  Arab¬ 
ia,  and  Venezuela.  The  vote  was 
30  in  favor  of  their  replace¬ 
ment,  29  against,  with  7  absten¬ 
tions.  (The  U.  S.  dissented.) 

3-Nation  Amendments 

As  amended,  the  text  of 
Article  1  now  reads: 

“(a)  Each  Contracting  State 
undertakes  to  respect  the  right 
of  every  person  to  have  at  his 
disposal  diverse  sources  of  in- 
fonnation ; 

“(b)  Each  Contracting  State 
.shall  secure  to  its  own  nationals, 
and  to  such  of  the  nationals  of 
evei*y  other  Contracting  State 
as  are  lawfully  within  its  ter¬ 
ritory,  freedom  to  (father,  re¬ 
ceive  and  impart  without  gov¬ 
ernmental  interference,  save  as 
provided  in  Article  2,  and  re¬ 
gardless  of  frontiera,  infonna- 
tion  and  opinions  orally,  in 
writing  or  in  print,  in  the  fonn 
of  art  or  by  duly  licensed  visual 
or  auditoi-y  devices; 

“(c)  No  Contracting  State 
shall  regulate  or  control  the  use 
or  availability  of  any  of  the 
means  of  communication  re¬ 
ferred  to  in  the  preceding  para¬ 
graph  in  any  manner  di.scrim- 


inating  against  any  of  its  own 
nationals  or  of  such  of  the 
nationals  of  any  other  Contract¬ 
ing  State  as  are  la^vfully  within 
its  territory  on  political  grounds 
or  on  the  basis  of  their  race, 
sex,  language  or  religion.” 

Paragraph  (a)  was  inserted 
under  a  French  amendment,  ap¬ 
proved  by  a  roll-call  vote  of  51 
to  1,  with  14  abstentions.  Pierre 
Revol  revised  his  original  text 
orally  after  Salvador  Lopez 
(Philippines),  a  foimer  news¬ 
paperman,  had  insisted  on  the 
right  to  have  at  the  newsmen’s 
disposal  “diverae  .sources  of  in- 
fonnation.” 

Pera  proposed  in.sertion  of 
the  phrase  “save  as  provided  in 
Article  2”  in  paragraph  (b).  It 
won  by  a  vote  of  33  to  15,  with 
18  abstentions. 

.Areas  for  Limitations 

Article  2,  which  will  be  con¬ 
sidered  next  year,  .spells  out  the 
duties  and  responsibilities  of  the 
press  in  exercising  the  freedom 
of  Article  1  and  lists  certain 
limitations,  such  as  national  se¬ 
curity,  incitement  to  crime  or 
violence,  obscenity  and  fair 
trial. 

In  the  language  of  the  Pre¬ 
amble,  as  adopte<l,  “the  media 
of  infonnation  should  be  free 
from  pressure  or  dictation,  but 
these  media,  by  virtue  of  their 
power  for  influencing  public 
opinion,  bear  to  the  peoples  of 
the  world  a  great  responsibility 
and  have  the  duty  to  respect  the 


. . . . . 


Truman  Disclaims 
Secrecy  As  Issue 

Former  President  Harry  S. 
Truman  at  a  press  conference 
in  New  York  this  week  quickly 
dismissed  “government  secrecy” 
as  a  political  issue  of  the  1960 
campaign. 

Asked  why  the  National  Dem¬ 
ocratic  Advisory  Council  had 
not  covered  the  public’s  right 
to  know  as  one  of  the  22  items 
in  the  policy  statement,  he  re¬ 
plied: 

“There  was  no  secrecy  in  gov- 
eimment  when  I  was  President, 
“except  in  cases  where  national 
security  was  involved.  Nobody 
wants  secrecy  in  government. 
You  cannot  run  a  country  with¬ 
out  letting  people  know  what 
you  are  doing.” 

truth  and  to  promote  under¬ 
standing  among  nations.” 

The  views  of  the  Unite<l 
States  were  presented  by 
Christopher  H.  Phillips.  He  said 
the  proposed  convention  is  not 
“an  adequate  or  effective  means 
of  protecting  the  infonnation 
media  of  our  time  or  of  pro¬ 
moting  the  right  of  everyone  to 
full  and  free  access  of  the 
facts.” 

“We  continue  in  this  belief,” 
he  said,  “because  we  have  seen 
nothing  to  convince  us  to  the 
contrary — to  convince  us  that 
international  legislation  of  this 
type  is  in  fact  the  way  to 
achieve  progress.” 

U.  S.  Tries  to  Help 

Despite  this  negative  iK)int  of 
view,  he  .said  the  U.  S.,  becau.se 
“many  other  delegations  do  not 
agree  with  us  and  attach  the 
greatest  importance  to  this 
(Continued  on  paqe  72) 


Pope  Asks  Lawful  Bridling 
Of  Press  for  Moral  Health 


Rome 

Pope  John  XXIII  called  for 
loftal  limitations  on  freedom  of 
the  press  when  he  addres.sed 
the  Union  of  Catholic  Jurists 
Pec.  8. 

The  Pope  declared: 

“The  right  to  truth  and  to 
guidance  toward  an  objective 
moral  rule,  based  on  eteraal 
divine  laws,  is  anterior  to  and 
higher  than  any  other  right  or 
need.  F reedom  of  the  press  must 
he  framed  and  disciplined  in  this 
tespect  for  divine  laws,  which 
are  refl<  cted  in  human  laws,  just 
as  freedom  of  the  individual  is 
framed  and  disciplined  by  the 
obsers’ance  of  positive  rules. 

“And  just  as  it  is  unlawful 
for  the  free  citizen,  by  the  vei’y 
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fact  that  he  proclaims  himself 
free,  to  cause  violent  offense  or 
harm  to  the  freedom,  the  prop¬ 
erty  or  the  life  of  his  neighbor, 
so  it  cannot  be  lawful  for  the 
press,  under  pretext  that  it  must 
be  free,  to  make  daily  and  sys¬ 
tematic  attempts  on  the  reli¬ 
gious  and  moral  health  of  man¬ 
kind. 

“Its  (the  press’)  mission  is 
not  only  informative  but  also 
formative,  for  it  aims  to  edu¬ 
cate.  No  one  can  deny  that  the 
organs  of  the  press  are  not 
only  the  means  by  which  public 
opinion  expresses  itself  but  also 
instruments  of  guidance,  of  for¬ 
mation,  and  therefore  sometimes 
of  deformation  of  public  opinion. 

“It  is  not  love  of  knowledge, 
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culture  or  truth  that  guides 
some  pens,  but  the  unhealthy 
fire  of  certain  passions. 

“Can  it  be  lawful  for  details 
and  descriptions  that  ought  to 
be  resei-ved  to  the  scientific,  po¬ 
lice  and  law  courts  to  be  thrown 
to  the  lust  of  curiosity?  Is  it 
lawful  for  every  crime,  over 
which  it  would  be  better  to  draw 
a  merciful  veil,  to  be  made  the 
pretext  for  descriptions  and  re¬ 
constructions  that  are  nothing 
but  a  school  of  crime  and  an 
incentive  to  vice?” 

Mentions  .Advertising 

The  Pope  said  that  “even  ad¬ 
vertising,  especially  in  certain 
fields  and  obeying  certain  rules, 
has  assumed  disconcerting  and 
terrifying  aspects,  which  can 
only  be  explained  by  the  de¬ 
liberate  purpose  of  hitting  the 
senses  violently  and  penetrating 
the  minds  of  men  by  force,  with¬ 
out  caring  about  the  injury  left 


in  their  souls.” 

The  jurists,  who  had  held  a 
congress  here  to  debate  “the 
freedom  of  the  press  in  the  sys¬ 
tem  of  law,”  were  taken  to  see 
the  Pope  by  the  Italian  Premier, 
Antonio  Segni. 

“Can  the  Pope  remain  indif¬ 
ferent  in  the  face  of  the  spread 
of  news,  of  publicity,  of  ‘ro- 
mance<l  historical  reminis¬ 
cences,’  that  have  nothing  to  do 
wdth  insti-uction  and  honest  in¬ 
formation?”  the  Pontiff  asked. 

“Will  not  his  heart  .suffer  at 
the  thought  of  the  poison  that 
is  l)eing  administered  with  reck¬ 
less  abandon  to  so  many  inno¬ 
cents  and  to  inexpert  and  un- 
i-uly  youth  by  means  of  stories, 
exemplifications  and  illustra¬ 
tions,  in  which  the  knowledge  of 
truth,  the  attractions  of  what 
is  good  and  the  vision  of  what 
is  beautiful  are  not  only  not 
there  at  all,  but  are,  instead, 
ostentatiously  excluded?” 
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Supreme  Court  Lets 
Travel  Ban  Stand 


g  T  g  China,  but  China  has  refused 

I  them  admission  on  the  ground 

^  I/O  ^jiat  the  United  States  would 

not  grant  full  reciprocity. 

I  Recently,  the  State  Depart- 

1,  l/dJiJ.U.  ment  instructed  consular  of¬ 

ficials  to  modify  the  passports 

to  refuse  passports  to  Commun-  accredited 

ists  newsmen  to  eradicate  the  spe- 

■  -  ...  ,  . ,  cific  ban  on  travel  to  China. 


Washington  to  refuse  passports  to  Commun-  “y  ^roup  oi  accreuiueu 

Without  any  comment,  the  ists.  n^en  to  eradicate  the  spe- 

Supr^e  Court  thiy'eek  noted  The  Court  of  Appeals  said  ^e  5one  Sh  ^  vi^‘"to 

that  it  had  declined  to  review  China  cases  had  no  connection  r'^,v,.v,„r,;ofo>  or,. 

the  rulings  of  lower  courts  with  the  1958  decision  because 
which  sustain  the  authority  of  no  question  of  beliefs  or  associa-  r  ,  .  ^ 

the  State  Department  to  forbid  tions  was  involved.  The  three  rp.  .  •  Ju;!;.,,  A^£,>.:/.Qr. 

.  ,  ,  .  r  1  , ,  , ,  ,  ,  The  inability  of  American 

•’’Ti  I  ’  men  presumably  could  have  ob-  ^^wsmen  to  report  on  Red  China 

included,  to  cei^in  ai^s  desig-  tamed  passports  to  travel  any- 
nated  as  trouble  spots.  where  else.  _ _ .  , _ _ 


China,  but  China  has  refused  IVg-k— .7-^ 
them  admission  on  the  ground  1  iCWo  V><0|J\ 
that  the  United  States  would  * 

not  grant  full  reciprocity.  1\J  ■  J 

Recently,  the  State  Depart-  i>lOl  L/4011SOreCl 
ment  instructed  consular  of¬ 
ficials  to  modify  the  passports  t  13  J  • 

held  by  the  group  of  accredited  [fl  XV0CI. 
newsmen  to  eradicate  the  spe¬ 
cific  ban  on  travel  to  China.  gy  Frederick  Nossal 
This  was  done  with  a  view  to 

winning  the  Communists’  ap-  Toronto  Globe  and  Mail  Staff 
proval  of  visas,  but  nothing  has  Peking 

been  done  yet  by  Peiping.  News  sent  from  China  by  for- 

The  inability  of  Ammcan  correspondents  goes  out  un¬ 

newsmen  to  report  on  Red  China  touched.  The  Chinese  authori- 


nated  as  trouble  spots. 

- except  lOr  one  or  two  wno  HAnnrtmAnt  wViirti  rPTiSAM 

The  Court  has  said  repeatedly  It  said  all  liberties  can  be  re-  have  been  accented  on  snecial  u^part  sors 

that  its  refusal  to  review  a  de-  stricted  for  the  public  good  and  in  "TLTrth'T'S’inese  new, 

cision  does  not  necessarily  mean  imled  that  forbidding  travel  to  a  report  of  the  Rockefeller  „ 
it  agi-ees  with  it.  Sometimes  it  areas  where  an  incident  might  Brothers  Fund  on  Foreign  ® 

feels  the  question  is  not  square-  cause  an  international  furor  or  Policv  this  week  ifr  lati.  inat  1.0  lew 

Iv  nr*  ic  rinf  itYtrtnrfanf  wr»rc«»  omma  nnHor*  fLic  lioQ/linnp  tv: _ t>^j  ou: _ a.i^^ _  Westem  neWSmcn  haVG  flfaineo 


affairs  from  inside  the  country  ^,j,g  Russians,  have 

—except  for  one  or  two  who  Henartment  which  censor, 


feels  the  question  is  not  square-  cause  an  international  furor  or  Policy  this  week. 


ly  presented  or  is  not  important  worse  came  under  this  heading, 
enough  to  take  its  time.  But  the  ^  .  n 


Discu^ing  Red  CWna  the  r^  g^^^y  into  China. 

passport  cases  presented  an  im-  **®'^«*'  I/acking  Sowledge^of  what  is  g?ing  ^f^^anv  mf- 

portant  constitutional  question  The  three  applicants  contend-  on  in  China  is  so  paramount  t  nr  tVm  twn  niVior 

decided  by  the  Court  of  Appeals,  ed  that  the  Secretary  of  State  that  lesser  interests  or  concerns  !^nrrnc^iiHnntr^Jn°V^ 

It  appeared  that  a  majority  of  had  no  power  to  forbid  any  citi-  should  give  way  to  insure  full  i,-  _  „„„  .■i’l 

the  Sunreme  Court  felt  that  + _ ..1  L  - - iiA  u,.  kmg  are  sending  out  by  cable 


the  Supreme  Court  felt  that  zen  to  travel  to  China  or  the  reporting  by  Americans  on  the  oUnm.!  nr 

decision  was  correct.  Cn.,.  n+v, _ _ _  t..  o »  or  by  mail,  is  altered  or  deleted. 


few  other  off-limits  areas.  In 
addition.  Worthy  and  Frank 


spot.” 

The  date  for  the  next  meeting 


- -  - - - it:w  unici  uii-iiiiiii/d  Ill 

Wnrih  r  in  addition.  Worthy  and  Frank  The  date  for  the  next  meeting  verv  ’  vnuucr  nation  ia  still 

Worthy  Case  Is  One  -j  .v  •  ■  i  j  i<  tt  n  a  l  j  t  1.  tT  a  very  young  nation,  is  still 

said  their  cases  involved  ques-  of  U.  S.  Ambassador  Jacob  D.  „,i„oitivf.  ahnnt  critic  cm  Rut 
The  cases  involved  three  per-  tions  of  freedom  of  the  press.  Beam  and  Wank  Ping-nan  of  _ j  .V„'.  .t,. 


sons  who  wanted  to  pro  to  Red 
China:  William  Worthy  Jr.,  re-  authorized  a  small  group  of  common  problems  was  set  in 

porter  for  the  Afro-American  American  newsmen  to  go  to  Warsaw  this  week  as  Jan.  19. 

newspapers  who  went  there 

without  permission  in  1956  and  - — — — - 

was  refused  a  new  passport 

when  he  wouldn’t  promise  not  to  |||  13 1  rhlYI  Q  f  f  rfc  T^-nOClC 

go  again;  Waldo  Frank,  writer  1  lU  JT  I  ChW 

and  lecturer  who  had  been  in¬ 
vited  to  lecture  on  American  •  tw  1  •  tw  1 

literature  at  the  University  of  Ull  Or0l2Il  1  OllCV  ll.Ol0 

Peking,  and  who  also  said  he  ” 

would  write  some  newspaper 

articles;  Rep.  Charles  0.  Poi-ter  Washington  public  opinion  and  frequently 

(D-Ore.) ,  who  said  he  wanted  to  consistent  support  which  official  policy. 

visit  Red  China  not  on  official  ^  invisible  line 


uiuna  AAA  Aiic  picwo.  AAC.AIII  aaiiu  »» aiiK.  iTiiiK-iiaii  ui  pvPrvoTiP  is  nirrPPH  thal  the 

Department  has  Communist  China  to  discuss  i,  ^adnal  y  teta- 

authorised  a  small  group  of  common  problems  was  set  in  „ 


Diplomat  Bows  to  Press 
On  Foreign  Poliey  Role 

Washington  public  opinion  and  frequently 
The  consistent  support  which  official  policy. 


af»aw  di,  udu.  iif.  becoming  increasingly  sure  of 

_  its  own  undisputed  authoritj’. 

__  For  the  Outside 

5  to  J7  r0SS  When  I  speak  of  the  lack  of 

censorship,  it  does  not  mean  that 
_  ^  ._  I  could  write  a  3,000-word  arti- 

glorifying  the  U.S.A.  as  the 
J  shining  knight  of  freedom,  and 

capitalism  as  the  only  possible 
iblic  opinion  and  frequently  system  to  save  the  world  —  and 
icial  policy.  expect  to  get  every  word  printed 

“But  there  is  an  invisible  line  in  the  Peking  People’s  Daily. 


congressional  business  but  as  foreign  policy  was  which  no  doubt  you  agree  must  What  I  wish  to  stress  is  that 

an  individual  Congressman  so  recognized  by  Robert  be  drawn  between  the  necessity  restrictions  on  what  is  sent 


that  he  could  do  a  better  job  as 
a  legislator. 

Douglas  Action  Noted 

Justice  William  0.  Douglas 


Murphy,  Under  Secretary  of  under  which  a  public  official  abroad  do  not  exist.  The  Chinese 
State  for  Public  Affairs,  at  a  must  maintain  discretion,  and  will  tell  reporters  when  they 
National  Press  Club  talk  just  your  obligation  to  inform  the  think  a  report  sent  out  is,  in 
before  he  departed  on  the  Eisen-  public  and  to  interpret  and  ex-  their  view,  untrue  or  unfair, 
hower  peace  journey.  plain.  But  the  opinion  is  growing 

The  Foreign  Seiwice  officers. 


their  view,  untrue  or  unfair. 
But  the  opinion  is  growing 


noted  that  he  took  no  part  in  the  .  T”?'"  ui.icci  s,  -Looking  back  on  the  years  certain  officials  withm 

Worthy  or  Frank  case.  Douglas  j®  ^  ^  recently  spent  in  the  f^e  Goverament  that  providd 

was  turned  dowm  when  he  a.4ed  ^  ^  "’T®  Department  of  State,  I  am  not  material  by  Western  newsm ct 

permission  last  summer  to  travel  Perfecting  the  working  rela-  entirely  sure  that  we  have  found  coming  to  China  is  not  utter  y 


to  China  as  a  con-espondent  for  ^ionship  with  reporters.  the  wisest  formula  of  close  co-  destinictive,  provided  the  criti- 

the  National  Geographic  So-  Observe*  the  Impact  operation  under  which  the  na-  " ™  ® 

ciety.  tional  interests  are  best  pro-  there  is  no  objection. 

In  1958  the  Supreme  Court  *  fascinating  for  moted.  To  protect  a  source,  to  Naturally,  a  corresjxmdent  in 

ruled  that  the  Secretarv  of  State  ^  impact  of  the  avoid  embarrassment  vis-a-vis  a  Peking  does  face  certain  very 

could  not  deny  passports  to  per-  government,  to  avoid  the  real  problems,  and  the  main  one 

sons  believed  to  be  Communists  ^ui’Phy  said.  When  I  was  a  defeat  of  an  official  objective,  is  the  question  of  language, 
because  that  had  not  been  you^S^er  officer,  I  did  not  fully  these  require  the  official  at  times  Trying  ChinglUb 

authorized  by  Congress.  It  also  importance  of  to  maintain  discretion,  although  Iry.ng  Lh.ng 

ruled  that  travel  is  a  part  of  lemtionship.  I  believe  I  do  often  nothing  would  please  him  The  Chinese  themselves  say 

^''day.  more  than  to  discuss  the  mat-  that  certain  aspects  of  the  lan- 


the  constitutional  “libei-tv”  that  today.  more  than  to  discuss  the  mat-  that  certain  aspects  of  the  lan- 

can  be  res^rd  only  by  ‘‘due  ‘.‘I  J  not  realize  that  ter  with  interested  corjspond-  p,age  simply  cannot  be  rtans- 
process  of  law  ”  ^  ^  ^  journalist  in  the  professional  ents.  If  we  were  faced  today  lated  clearly  into  English.  At 


sense  of  the  word  often  is  not  with  merely 


traditional  the  present  time,  there  is  some 


A  passport  is  required  for  interested  solely  in  reporting  forms  of  competition  which  ex-  criticism  within  the  Party  of  a 

travel  outside  the  Wesrtem  the  news.  With  the  knowledge  isted  before  October  1917,  the  new  lang^uage  that  is  being  bo'’*' 

Hemisphere.  The  Administra-  that  goes  with  his  years  of  ex-  risks  could  be  obsorbed.  Today  —  Chinglish.  This  is  the  literal 

tion  is  trying  to  get  a  bill  perience,  it  is  obvious  that  a  the  cost  of  indiscretion  on  major  translation  of  Chinese  into  Eng- 

through  Congress  authorizing  it  mature  journalist  influences  items  can  be  quite  high.”  lish. 
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Pool  Teams  Cover  Ike 
In  Hagerty  Logistics 

A  press  pool  has  been  work-  Ryder,  i-epresenting  the  London 
ing  as  part  of  the  careful  plan-  Daily  Telegraph.) 


ning  by  White  House  Press  Sec-  Re,.ei.>^d  bv  Pone 

i-etary  James  C.  Hagerty  for  Keten^nl  by  Kope 

full  and  orderly  coverage  of  Pope  John  XXIII  received  the 
President  Eisenhower’s  peace  Press  corps  at  a  special  audi- 
journey.  ence  in  the  Vatican  just  before 

Although  the  accredited  list  he  met  with  President  Eisen- 
(E&P,  Dec.  5)  had  82  names,  hower.  He  said,  in  Italian:  “I 
the  press  corps  that  took  off  wish  the  peace  of  Christ  in  your 
with  the  President  numbered  souls  and  that  your  sei-vice  in 
65 — 49  reporters,  10  still  photog-  your  profession  may  always 
raphers,  and  6  movie  camera-  help  to  promote  peace  and 
men.  brotherhood.” 

As  the  main  group  had  to  A.n  old  custom  of  restricting 
leave  airports  ahead  of  the  picture-taking  to  the  Vatican  s 
Presidential  plane,  Mr.  Hagerty  photographer  w'as  waived  when 
arranged  a  system  in  which  a  Ike  and  the  Pontiff  talked.  AP’s 
pair  of  newsmen  lagged  behind  Bob  Schutz  covered  on  a  i>ool 
and  then  boarded  the  official  assignment, 
plane.  When  the  President  arrived 

The  pool  assignments  were  ^ 

drawn  by  lot,  as  follows:  downjwur,  long-lens  cameras 


McClellan  Van  der  Veer 


plane.  When  the  President  arrived 

The  pool  assignments  were  ^ 

drawn  by  lot,  as  follows:  downjwur,  long-lens  cameras 

.  ,  » .  „  caught  the  scene  and  AP  s  photo 

Andrews  Air  Force  Base,  Sacha  Defe  reported 

^se  Bay  and  Rome— Charles  success  in  having  pre-arrange<l 
S^ohr,  Time;  David  Wiegman,  an  umbrella  tent  in  which  prints 


Holland  Jr.  Bloomer 


NBC,  camera. 


w'ere  processed  for  relay  over  a 


Rome,  Ankara,  via  helicopter  special  radio  .circuit.  1?  J**  TV  ] 

from  Vatican — Edward  T.  Fol-  Two  transmitters,  in  Karachi  rliUllOrS  ililinCCl 
Hard,  Washington  Post;  Paul  and  London,  were  linked  to  send 

Schutzer,  Life;  Robert  Schutz,  picture  signals  7,500  miles  from  J||  Birinillffllftiri 
AP;  David  Wiegman,  NBC;  the  Pakistani  capital  to  New  ^ 

Paul  Ziesse,  Fox  Movietone.  York.  Both  UPI  and  AP  utilized  Birmingham, 

Ankara-Karachi  —  Ralph  this  circuit.  Retirement  Jan.  1  of  Mi 

Champion,  London  Daily  Mir-  The  Indian  goveniment’s  ra-  i„„  Veer  as  edit 


r;  Jack  Painter,  USIA,  dio  transmitter  in  Delhi  failed 
mera.  to  function  just  as  pictures  of 

Karachi-Kabul  —  John  Ed-  Ike’s  triumphal  welcome  became 
irds,  ABC;  Wei-ner  Wolff  available.  This  was  the  first  real 
ack  Star.  snafu  of  the  trip,  for  the  picture 


wards,  ABC;  Wei-ner  Wolff  available.  This  was  the  first  real 
Black  Star.  snafu  of  the  trip,  for  the  picture 

Kabul-New  Delhi  —  Walter 

Trohan,  Chicago  Tribune;  Mur-  on  send- 


ray  Alvey,  Telenews.  according  to  advices 

XT  „  .  ,  „  ,  from  UPI  correspondents. 

New'  Delhi-Agra  -  J^bert  Telegraph  operators  in  Asia 
Richards,  Copley  Press;  Thomas  ^^o  have  their  own  whimsical 
Report.  ■  •  ‘  *  ideas  on  procedures  frequently 

^  sent  the  takes  of  copy  out  of  the 

Agra-New  Delhi  —  Robert  order  in  which  they  were 
lerpont,  CBS;  Tom  Craven  Sr.,  slugged.  UPI  editors  said  there 
ox  Movietone.  xvas  not  much  they  could  do  ex- 

New  Delhi-Tehran  —  Jim  cept  be  patient  and  speculate  on 
Snyder,  Westinghouse;  Georges  what  the  lead  of  the  story  was 
Melamed,  Agence  France  going  to  say. 

UPI’s  communications  chief 
Tehran-Athens  —  Ray  Scher-  for  Europe,  T.  J.  Allen,  me.s- 


UPI’s  communications  chief 
Tehran-Athens  —  Ray  Scher-  for  Europe,  T.  J.  Allen,  me.s- 
er,  NBC;  William  McConville,  saged  that  Gabul  lived  up  to  its 
BCINA.  reputation  of  being  one  of  the 

Paris- Madrid— Gerald  Priest-  difficult  points.  The  lone 

•and,  BBC:  Hans  van  Nolde  transmitter  w'as  swamped  w'lth 


Madriil-Ca.sablanca  —  Wil¬ 
liam  Broom,  Ridder  Publica¬ 
tions;  Bruce  Hoertel,  CBS. 

Casablanca-Gander- Washing¬ 
ton  —  Charles  Roberts,  Neics- 


traffic  and  before  dispatches  de¬ 
scribing  the  President’s  arrival 
and  departure  had  cleared,  Ike 
was  in  New  Delhi. 

In  the  Indian  capital,  Merri- 
man  Smith,  veteran  presidential 
companion,  said  the  enthusiastic 


Photo.  Athei-ton,  UPI  crow'ds  mi.stook  the  reporters’ 

cars  for  officials  and  showered 
(A  ty)iographical  error  in  them  with  flowers.  At  week’s 
istings  !a.st  week  caused  omis-  end,  Smitty  wired  New  York: 
Sion  of  the  name  of  Vincent  “please  cable  us  10  hours  sleep.” 
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In  Birmingham 

Birmingham,  Ala. 

Retirement  Jan.  1  of  McClel¬ 
lan  Van  der  Veer  as  editor  of 
the  Birmingham  News  has  been 
announced  by  Vincent  Town.s- 
end,  executive  editor. 

Duties  and  re.sponsibilities  of 
Mr.  Van  der  Veer  will  be  as- 
.sumcd  by  E.  L.  Holland  Jr.,  who 
has  been  associate  editor.  He 
will  have  the  title  of  editor  of 
the  editorial  page. 

Mr.  Townsend  also  announced 
that  John  W.  Bloomer,  editorial 
writer,  will  become  a.ssociate 
editor. 

Extensive  Experience 

Mr.  Van  der  Veer  joined  the 
News  organization  in  1935. 
Starting  his  newspaper  career 
with  the  Lexington  (Ky.)  Her¬ 
ald,  Mr.  Van  der  Veer  was  suc- 
ce.ssively  a.ssociated  with  the 
New  Orleans  (La.)  Item  as  city 
editor  and  with  the  Kansas  City 
(Mo.)  Journal  and  the  New 
York  Post. 

Mr.  Holland  joined  the  staff 
of  the  Age-Herald  in  1941  as  an 
editorial  writer  after  a  year  as 
public  relations  director  for 
Livingston  (Ala.)  State  College. 

He  was  a  Neiman  Fellow  at 
Hai-vard  in  1948. 

Mr.  Bloomer,  who  started  his 
newspaper  career  in  1935,  has 
been  managing  editor  and  pub¬ 
lisher  of  several  .southern  news- 


Press  Takes 
Walk  from 
Dull  TV  Quiz 


Washington 

The  long-heralded  “probe”  of 
the  radio-TV  industry  by  the 
Federal  Communications  Com¬ 
mission  got  away  to  a  slow  start 
Dec.  7  and  has  every  promise 
of  ambling  along  instead  of  run¬ 
ning. 

FCC  Chairman  John  C.  Doer- 
fer  bravely  stated  at  the  start 
to  the  some  100  persons  assem¬ 
bled:  “This  is  an  important 
moment  in  American  history.” 
But  by  the  end  of  the  second 
day  of  dull  testimony,  the  audi¬ 
ence  had  dwindled  to  fewer  than 
10  persons  and  pi'ess  coverage 
had  slumped  from  30  reporters 
—  plus  TV  film  units  —  to  the 
repre.sentatives  of  AP  and  UPI 
and  a  few  specialists. 

In  fact.  Commission  members 
so  persistently  referred  to  the 
“gray”  areas  of  its  authority 
over  the  radio-TV  field  that 
some  press  wags  began  to  refer 
to  the  hearings  as  being  a  “gray- 
wash”  for  FCC. 

‘Do-Gooders’ 

The  first  two  days  were  taken 
up  by  a  long  list  of  “do-gooders” 
from  church  and  civic  grroups. 
Consensus  of  testimony:  oft-re¬ 
peated  criticism  of  radio  and 
TV  for  too  many  commercials, 
too  much  gore  and  violence,  too 
little  “public  service”  and  news 
programming. 

The  hearings  will  recess  Dec. 
18  until  Jan.  7,  when  spokes¬ 
men  for  the  industry  and  ad¬ 
vertising  field  are  scheduled  to 
be  heard. 

Ashbrook  P.  Bryant,  top  FCC 
staffer  at  the  hearings,  told  re¬ 
porters  : 

“We’re  not  operating  like  a 
Congressional  committea.  We’re 
not  seeking  to  probe.  All  our 
witnesses  are  voluntary.  We 
want  their  opinions  on  how  we 
can  correct  past  mistakes.” 


Smut  Advisors 

Washington 
Po.stmaster  General  Summer- 
field  has  named  two  newspaper¬ 
men  to  a  nine-man  citizens  com¬ 
mittee  which  will  advise  him  “in 
matters  relating  to  the  mailabil- 
ity  of  books  where  questions  of 
olxscenity  arise.”  They  are  Er¬ 
win  Canham,  Christian  Science 
Monitor,  and  Roscoe  Drummond, 
New  York  Herald  Tribune.  The 
group  will  in  no  sense  of  the 
word  be  a  censorship  body,  Mr.. 
Summei'field  said. 


Ij 


THE  FACTS  ABOUT  NEWSPAPERS 


Newspaper  ‘Readership^  Figures 

Do  Not  Measure 
Newspaper 

Readership 


Probably  the  most  damaging  weapon  employed 
against  newspapers  by  competing  media  is  the  mis¬ 
use  of  “Readership”  figures. 

These  figures,  which  are  widely  available  to  all, 
cannot  be  considered  measures  of  a  newspaper,  or 
newspapers,  as  an  advertising  medium.  Those  who 
conduct  these  studies  agree  that  they  are  principally 
copy  testing  devices. 

However,  those  who  wish  to  damage  newspapers 
as  an  advertising  medium  use  these  figures  most 
effectively  to  slash  the  newspaper  audience  by  60%, 
80%  and  even  90%. 

For  example,  here  is  a  table  that  appeared  in  the 
October  19  issue  of  Television  Age: 


Here  is  another  example.  This  chart  was  recently 
published  by  the  Television  Bureau  of  Advertising 
in  two  sizes,  this  wallet  size  piece,  and  a  giant  wall 
poster  52"  x  40"  printed  in  two  colors  and  carefully 
annoted  with  comments  about  the  “Readership”  rat¬ 
ings  designed  to  belittle  the  effectiveness  of  news¬ 
paper  advertising. 


3.  20-Murket  C.omparison 
Vnduplicated  Homes  Reached 


The  claimed  significance  of  this  chart  is,  of  course, 
that  ABC  Circulation  is  not  the  measure  of  a  news¬ 
paper’s  coverage,  and  that  only  a  relatively  small  per¬ 
centage  of  the  total  circulation  is  effective.  Note  that 
the  chart  lists  Circulation  as  100%  and  that  all  three 
lines  “Page  Observation”,  “Highest  Noted  Ad”  and 
“Read  Most”  are  indicated  as  being  far  below  the 
circulation  level. 

The  caption,  “Where  is  your  Newspaper  Ad  Read¬ 
ership  Rating?”  is  clever.  It  tells  advertisers  that  no 
matter  what  kind  of  ad  they  run,  they  are  only  going 
to  get  the  use  of  a  fraction  of  the  newspaper  cir¬ 
culation — perhaps  as  little  as  5%. 

These  two  charts  were  released  with  an  accom¬ 
panying  letter  which  included  the  statement  “To 
those  w’ho’ve  been  misled  into  thinking  Circulation 
is  Readership,  jwint  out  the  big  difference”.  The 
letter  also  contains  the  statement  “We  suggest  you 
ask  Newspaper  users  to  ask  their  newspaper  to  con¬ 
duct  readership  studies  for  them.  Such  studies  will 
better  enable  them  to  evaluate  all  media”.  Obviously 
the  Television  Bureau  can  have  but  one  thought  in 
mind  when  it  attempts  to  stimulate  wider  use  of 
“Readership”  Studies. 

These  misleading  practices  can  be  stopped  only  by 
a  widespread  realization  that  “Readership”  figures 
are  not  measures  of  newspapers  as  an  advertising 
medium,  and  an  understanding  of  the  limits  of  their 
real  significance. 

There  are  several  organizations  that  make  “Read¬ 
ership”  surveys.  Their  methods  vary  somewhat,  but, 
in  general,  their  activity  can  be  described  as  follows: 

Interviewers  equipped  with  copies  of  the  news¬ 
paper  to  be  surveyed  seek  out  approximately  150 
Men  and  150  Women  located  in  the  center  of  the 
newspaper’s  circulation  area  and  ask  each  person 
interviewed  to  indicate  w'hat  he  saw  in  that  i)ar- 
ticular  issue. 

The  results  of  these  300  interviews  are  then  tabu¬ 
lated  and  the  percentages  for  each  advertisement 
worked  out. 
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AU  neu'spapers  rombinfd* 
Morning  Kvening 

Total  combined 

circulation  11,633,000  9,028,000 

Ad  readership 

if  10%  of  circ.  1,164,000  903,000 

if20%ofcirc.  2,328,000  1,806,000 

if  30%  of  circ.  3,492,000  2,709,000 
%  readership 

needed  to  equal  tr  37%  47% 

*Continuing  study  of  newspaper  readership 
**Based  on  avg.  nighttime  ratings 


One  tv  spot 
per  market*' 


TELEVISION  AGE  October  1959 


Note  that  the  total  Morning  circulation  of  11,635,- 
000  is  slashed  by  a  minimum  of  70%  to  3,492,000,  and 
by  a  maximum  of  90%  to  1,164,000,  by  the  simple  de¬ 
vice  of  applying  “Ad  Readership”  percentages.  This 
same  device  is  used  with  the  9,028,000  Evening  news¬ 
paper  circulation.  The  net  result  of  this  maneuver  is 
to  make  the  TV  figure  of  4  million  seem  substantially 
larger  than  the  newspaper  circulation  figures  of  11 
million  and  9  million. 

The  President  of  the  Radio  Advertising  Bureau 
has  published  this  misleading  statement: 

“Newspaper  circulation  figures  are  not  an  hon¬ 
est  measure  of  ad  readership.  According  to  Daniel 
Starch  and  Staff,  a  leading  Newspaper  approved 
researcher,  more  than  three  fourths  of  a  news- 
l>aper’s  male  readers  did  not  read  the  best  read 
advertisement  in  each  issue.” 

Most  of  the  Cost  per  Thousand  comparisons  which 
have  been  so  harmful  in  indicating  newspapers  as 
“too  expensive”  have  used  “Readership”  ratings  as 
a  basis  for  diluting  the  effectiveness  of  newspaper 
advertising. 


In  cooperation  with  the  Re¬ 
search  Committee  of  the  Ameri¬ 
can  Association  of  Newspaper 
Representatives,  E&P  herewith 
begins  a  series  of  articles  which 
will  point  up  the  facts  about 
Newspapers  as  an  advertising 
medium. 

Lawrencd  Roehsler,  chairman 
of  the  AANR  Committee,  is  pre¬ 
paring  the  material  for  presen¬ 
tation  exclusively  in  E&P.  Other 
members  of  the  Research  Com¬ 
mittee  are: 

Gene  Dalgin  —  Ridder-Johns, 
Inc. 

Francis  E.  La  Rose  —  Hearst 
Advertising  Service. 

John  B.  Mauro — Branham  Co. 

Lawrence  P.  Pengaro  —  Story, 
Brooks  &  Finley. 

Harold  Riesz  —  Scripps-How- 
ard  Newspapers. 


where's  your  newspaper  ad  readership  rating? 


IT  10  n  14^  ».2t  11  14  SO  SMt  41  44 

14  10  lO-lf  11  IS  10-17  so  11-13  It  17  40-41  41 

Botton  TravtUr,  S9pi9mher  1959  /  oimreo:  Daniel  Starch  Staff 


Printed  by  Tv  Bureau  of  Advertising 


Now  let  us  look  at  some  of  the  results  obtained 
from  these  surveys. 

Exhibit  A  is  from  a  study  of  the  Houston  Post. 
The  seven  column  Foley's  ad  was  given  a  “Reader- 
ship”  rating  for  men  of  5%  and  for  women  of  83%. 

This  is  normal  as  Department  Store  ads  invariably 
show  high  “Readership”  ratings  for  women,  and  low 
for  men. 

We  do  not  know  who  wrote  the  copy  or  who  made 
the  lay-out,  but  we  are  certain  that  neither  was  a 
magician. 

What  was  it  then,  that  caused  women  to  “read” 
this  ad,  and  what  was  it  that  caused  men  not  to  read 
it?  Did  the  publisher  exert  some  subtle  influence? 


The  fact  is  that  men  viewed  this  advertisement  just 
as  well  as  women,  but  only  long  enough  to  determine 
that  it  was  not  addressed  to  them. 

What  was  measured?  Was  it  the  newspaper?  Was 
it  the  performance  of  a  page  in  a  newspaper?  Was 
it  lay-out,  copywriting,  position  or  a  measure  of  how 
important  women’s  clothing  was  to  the  respondents  ? 
Or  was  it  a  test  to  determine  how  well  the  respond¬ 
ents  could  remember  what  they  had  seen  ? 

It  undoubtedly  was  a  combination  of  all  these,  but 
the  least  measured  was  the  newspaper — it  provided 
only  the  white  space  within  which  the  other  factors 
operated. 


RESEARCH 


While  emotions,  personal  pref¬ 
erences  and  “seat  of  the  pants” 
decisions  must  always  play  im¬ 
portant  parts  in  the  purchasing 
of  advertising,  the  figures  pro¬ 
duced  by  research  are  becoming 
more  and  more  the  determining 
element  in  media  decisions. 

The  selling  programs  of  the 
advertising  media  which  com¬ 
pete  with  newspapers  are  based 
almost  entirely  on  research. 

The  AANR  Research  Commit¬ 
tee  is  well  aware  that  not  all  re¬ 
search  is  good  research,  and  that 
there  are  some  who  twist  good 
research  in  order  to  confuse  and 
mislead. 

Radio  and  Television  arc 
strenuously  attacking  newspa¬ 
pers  as  an  advertising  medium. 

These  E&P  articles  will  dis¬ 
cuss  these  attacks,  pointing  out 
their  flaws,  and  providing  re¬ 
search  information  that  can  be 
used  at  both  Local  and  National 
levels,  to  emphasize  the  daily 
newspaper’s  position  as  the  most 
powerful  advertising  medium. 
Future  articles  will  embrace  all 
phases  of  research  as  related  to 
the  selling  of  advertising  space 
in  newspapers. 


AD  AS  WHOLE 


FOLEY’S 


Voir,  a  full  day  and  rreninp  of  thopping  al  Foley'e  on  Tkureday^ 
9:.10  to  9  p.m.  Bring  libp  family^  fcarp  dinner  in  the  Azalea  Terrare. 
At  Foler'e  you  ran  ‘  “  ---  - 


do  all  your  ehopping  under  0\E 


'The  Matador 


WAS  THIS  A  MAGIC  PAGE? 

DID  IT  LURE  WOMEN  .  .  .  REPEL  MEN 


( 


Proctor  Electric  Buys 
First  Newspaper  Ads 


Record  Retail  Ads  Burnett  Blast 

in  Chicago  Papers  k  ».  ikM 

CHicoo  At  Magazines 

City  and  suburban  editions  -rv 
of  the  Chicago  Sunday  Tribune  UFaWS  i\nSWerS 


Chicago 


for  Dec.  6  carried  the  largest 


For  the  first  time  in  the  his-  women  over  identical  black  and 
tory  of  the  Proctor  Electric  white  ads.  A  similar  study  made  the  tX 

Company  of  Philadelphia,  man-  by  the  Houston  (Texas)  Chron- 

ufacturers  of  toasters,  ste^  involving  3,M0  ^rsonal  in-  306-page 

and  dry  irons,  ironing  tables,  terviews  disclosed  that  the  in-  , _ _ f.j  rmnee  i: _ 


Henry  Luce,  editor  in  chief 
of  Time,  Inc.,  this  week  an¬ 
swered  Leo  Burnett’s  blast 


Total  linage  in  the  306-page  against  magazines  (E&P,  Dec. 


ana  ary  irons,  ironing  tames,  ..ei  views  uiMnoseu  tnat  tne  n-  amounted  to  559,000  lines,  5,  page  10)  made  at  a  luncheon 

pads  and  covers,  the  firm  is  crease  of  readership  of  all  color  included  532,000  of  re-  of  the  Magazine  Publishers  As- 


pl^ng  a  schedule  of  LOOO-line  ads  over  black  and  white  was  gg^ooo  lines  of  general;  sociation  in  New  York  last  week. 


color  advertisements  in  news-  80%  with  a  retention  or  re¬ 
papers  in  40  leading  market  membrance  bonus  of  94%. 


98,000  lines  of  classified;  and  Business  Week  magazine  oseA 


areas  throuehout  the  U.  S. 

The  schedule  starts  during 
the  wreek  of  Jan.  11  and  con- 


Merrhandising 


47,000  lines  of  classified  display,  large-space  newspaper  ads  to 
The  Chicago  Sunday  Sun-  counter  Mr.  Burnett’s  comments. 


Times  published  a  324-page  pa-  Mr.  Burnett,  head  of  the  Chi- 


Introduced  at  recent  regional  pgj.  (tabloid)  with  160,200  lines,  cago  agency  bearing  his  name, 


tinues  through  March.  -The  Proctor  sales  meetings  the  cam-  of  which  132,000  was  retail,  rep-  had  charged  that  magazines 
theme  features  Now  is  the  paign  was  widely  applauded  by  resenting  a  1314  percent  gain  were  at  their  “lowest  ebb  of  edi- 


time  to  buy  Pi^tor’’  and  illus-  the  sales  staff.  They  were  in-  ^^^r  the  same  Sunday  a  year 

rKzxi>«  ■Full  ImA  /■vF  rkvv-wHii/tre  F.c\-t«wkcwl  a  *'  *' 


trates  their  full  line  of  products. 
William  Y.  E.  Rambo,  adver- 


foimed  newspaper  advertising 
and  promotion  departments 


torial  excellence”  and  had  used 
gimmicks  such  as  gatefolds  and 


The  Chicago  Daily  News  pub-  print  “spectaculars”  to  increase 


tising  director  of  Proctor  said,  would  ^perate  fully  in  mer-  ^  gg^age  paper  on  Dec.  circulation  and  advertising  reve 

“We  knew  the  strength  of  news-  chandismg  the  campaign  to  igY^QOO  lines  of  retail  nue. 


paper  advertisincr  through  the  their  retail  account^  Newspaper  advertising,’  representing  the 


letter  to  Mr.  Burnett, 


nearly  half  a  million  dollars  we  merchandising  services  will  con-  largest  retail  volume  in  Daily  Mr.  Luce  emphasized  the  job 


spent  this  year  on  local  coopera-  of,  in  most  ca.ses,  personal 

tive  advertising  campaigns  with  calls  on  distributors  and  dealerc. 
our  retail  outlets.  We  con.sulted 
the  Bureau  of  Advertising,  • 

ANPA,  through  our  agency,  o  , 

Weiss  &  Geller,  Inc.,  to  develop  Attorney 

a  national  newspaper  advertis-  Ad  Decree  Stands 
ing  plan.  With  the  Bureau’s 

counsel  we  decided  to  place  color  tv,*.  «  •  r  .1 


News  history. 


magazines  do  in  interpreting  the 


(Additional  stories  of  record-  news  so  that  readers  can  under¬ 


breakers  on  page  22). 


stand  world  problems  in  a 
thoughtful  and  coherent  man- 


Washington 


Radiophoto  Service 
Starts  with  a  Banf; 


“Can  you  think  of  any  time 
in  the  past  40  years  when  maga¬ 
zines  have  done  a  better  job  of 


The  Supreme  Court  has  de-  Regularly  scheduled  radio-  facing  the  issues  .  .  .”  Mr.  Luce 


advertising  l^d  on  facto  and  ^  which  P^oto  service  to  Nationalist  a.sked.  He  noted  that  editors 

B^^  supplied  to  us  by  the  ^  patent  law  firm  sought  to  up-  China^  was  inai^gurat^  last  serve  beyond  the  call  of  du^ 


Cites  Readership 
“We  found  that  on  an  average 


set  an  anti-advertising  regula-  United  Press  Interna-  “week  after  week  to  tell  the 

tion  of  the  Commissioner  of  tional  and  the  Central  Daily  story  of  our  times  vividly  and 
Patents.  News,  official  newspaper  on  For-  ti-uthfully.” 


Patents. 

The  i-uling,  recently  issued  by 


homes  in  the  Commissioner  of  Patents 

^  daily  newspaper  approved  by  the  Secretary 


losa.  The  Business  Week  ad  said 

When  the  first  pictures  ar-  in  part  that  the  surest  wav  to 


rived  in  Taipei  via  radio  Decern-  have  a  suggestion  rejected  by 


and  that  advertising  is  news  to  gf  Commerce,  says  that  a  patent  1*  firecrackers  were  shot  off  its  editors  is  to  have  it  come 
most  readers.  A  survey  which  attorney  who  advertises  “to  so-  outside  the  reception  room  in  through  the  ad  department.  This 


^ked  which  one  feature  of  the  patent  business,  directly  or  the  traditional  Chinese  ceremony  was  BW’s  answer  to  Mr.  Bur- 

daily  newspaper  readers  found  indirectly  .  .  .  shall  be  refused  drive  away  evil  spirits  and  nett’s  statement  that  in  too 


most  useful— prov^  advertising  recognition  to  practice  before  assure  good  luck. 


manv  instances  editors  have  had 


headed  the  list.  A  substantial  tjjg  Patent  Office  or  may  be  sus-  ^u  Chien-Chung,  president  of  to  give-in  to  the  business  brass 


majority  said  they  read  and  con-  pended,  excluded  or  disbarred  ^he  Central  Daily  News,  and  Al-  of  the  magazine. 


suit  advertimng  tefore  shop-  f^om  further  practice.” 

rhinor  F/v  fViA 


ping.  According  to  the  ‘con¬ 
tinuing  study  of  newspaper 


bert  E.  Kaff,  UPI  manager  for  MPA.  in  a  second  statement. 


Patent  attoimeys  have  been  Foi-mosa  announced  the  start  of  said,  “We  still  regret  the  ^-eep- 


— vyx  rauiopnoto  servicc  I Fom  Hii 

reading’  some  ads  receive  higher  advertising  their  services  in  Taipei 

readership  than  front  page  news  "’^S^zmes  and  newspaper's  for 

more  than  oO  years.  The  decree  ’ 


radiophoto  service  from  all  parts  ing  indictment  of  a  whole  and 
of  the  world  to  the  Taipei  news-  divei'se  industry  which  must  be 


read  into  parts  of  this  tran- 


does  not  ban  attonieys  from  ad-  •T?'®  inany  earcest. 


Mr.  ^mte  continued:  “The  vertising  in  cla.ssified  telephone  "’I’®®  intelligent  and  dedicated  editors 

reason  Proctor  is  running  their  directories  and  city  directories  Pacific  Ocean  from  San  and  publishers  of  magazines 

initial  newspaper  advertising  ^  ■ 


campaign  in  color  is  because  of 
its  proven  high  readership. 
Proctor  ads  will  feature  the  full 
line  of  Mary  Proctor  products 
with  no  prices  appearing  in  the 
advertising  copy.  This  is  ex¬ 
tremely  important  because  .so 


F  rancisco. 

Radio-tran.smitted  congratula- 


would  have  been  upset,  bad  be 
(Mr.  Burnett)  added  a  six  word 


Barton  Di^tillin^  Sets 
Major  Newspaper  Push 


tory  letters  were  received  in  admonition:  ‘If  the  shoe  fits. 
Taipei  with  the  clarity  of  a  wear  it’.” 


typewritten  message. 


Chicago 

Bai^ton  Distilling  Co.  will 


much  cooperative  financed  launch  a  major  newspaper  ad- 
dealer  advertising  emphasizes  vertising  campaign  (via  Stem. 


O’Brien  President 
Of  Gridiron  Club 


1 78  Papes  in  75th 

Great  Fau.s.  Mont 
The  Great  Falls  Trihunt. 


price  at  the  sacrifice  of  detailed  Waltei-s  and  Simmons)  planne<l 


product  information.” 


to  double  the  sale  of  Old  Barton, 


Other  factors  which  sold  eight-year  old  straight  bourbon 
Proctor  was  a  recent  study  whiskey  in  1960. 


made  by  the  Milwaukee  (Wis.)  Kick-off  of  the  extensive  news- 


Joumal  which  showed  that  after  paper  ad  campaign  will  be  in 


for  1960. 

Robert  L.  Riggs,  correspond- 


five  days  the  attention  value  of  the  Eastern  and  Southern  ent  of  the  Louisville  (Ky.) 


the  rcin  of  paper  color  ads  was  markets,  to  be  followed  in  the  Courier-Journal,  will  .seive  as  about  20,000  more  than  the  a^' 


143%  for  men  and  71%  for  Mid-West  and  Far-West 


m  * 


Washington  which  began  as  a  weekly  (Greaf 
John  C.  O’Brien,  Washington  Falls  Leader)  75  years  ago,  cele 
correspondent  of  the  Philadel-  brated  its  Diamond  Jubilee  with 
phia  Inquirer,  has  been  elected  a  178-page  issue  Nov.  11.  Each 
president  of  the  Gridiron  Club  special  .section,  devoted  to  Great 


Falls  progress  over  75  years, 
had  an  illustration  in  color.  Th« 
press  mn  was  53,000  copies  — 


vicepresident.  erage  i*un. 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Elmwood  Shopping  Center,  East  Paterson,  N.  J. 


What  Shopping  Centers  Mean  To  Ad  Linage 

Bv  Koiiert  B.  IVlcInlvre  „  advertising  manager,  “We  have  one  man  on  our 

Herewith  is ^  the  first  of  a  (Utah)  Standard-Exam-  staff  who  devotes  909t  of  his 

three-part  series  dealing  with  reported  that  his  retail  time  to  shopping  center  ac- 

(Part  1  of  a  Three  Part  Series)  centers  and  dotvntown  linage  last  year  hit  7,285,530  counts,”  Mr.  Bierbaum  went  on, 

A  don-iJo  atrn  nourcnonor  nd  re  vital  ization  programs.  Part  I  of  which  none  came  from  “It  has  paid  off  very  well. 

A  decade  ago  newspaper  ad-  figala  primarily  ivith  shopping  chonnino-  cpntpr*!  Ypt  Mr  Dir-  XT'!,  u  <r  ♦  u 

vertising  executives  used  to  ex-  ggnters  and  what  they  mean  to  shopping  centeis.  Yet  Mi.  Uar  “Through  our  efforts,  each 

press  fears  that  shonnine  cen-  /•  r>  t  ii  enthused,  .  .  .  shopping  shopping  center  has  a  business 

'rfuce  L  1 ,  cente.-,  can  do  nothin,,  but  p,-„.  u,,»eiation.  They  plan 

tee  and  other  retail  advertis.  llZ  ’  duce  n,„e  advert.smg  volunte  -  their  eventa  Thi,  year  each 

mg  linage  in  their  newspapers  p^rt  III  will  revort  on  « *  *  .  shopping  center  has  a  promo- 

^ause  of  the  localized  nature  mHouflwntJw^litllization  whal  wouTbe'dassifTed  as"  ‘"h"  f’T 

.f  the  .hoppintt  center.  “'^“‘i.rl'op^infSS”  Mt-  ** 

A  look  at  the  rising  retail  lin-  sparked  by  the  local  newspaper.  i)n,T,pv  pvnlninpd  “Hnwpvpr 

age  figures  and  the  growth  of  1 - -  [S  Le  tA^  irtrious  stages  ‘‘"- 

shopping  centers  would  indicate  Eb„or  &  PUBLISHER  of  construction.  One  should  l5  a  Thrt^*vp'^r''Zp"^downSwr’hid- 

d  ' averse  IS  taking  place  queried  116  newspapers  located  good  producer  for  us.  The  entire  mpn’o  no-ppinfinn  rlnnhWI 

and  that  these  shopping  centers  s  mpn  «  !i««pp,nf,pn  Hnnhwi 


ness  men’s  association  doubled 


i  inese  snopping  cenieis  shopping  center  areas.  Fifty  shopping  area  will  be  centered  .  o/.k«d„i«  Ac  onr/  r.f 

are  ^f^noratincr  a  healthv  vol-  j  i  dues  schedule.  As  96%  of 

^  airiiiK  A  iicrtiuiy  vui  papers  replied  to  the  following  around  a  new  class  B-1  Sears  _ 4^ _ _  . . 


aic  gt*inMavmg  a  neaiiny  voi-  vorwlio/l 

.  papeiS  lepiieo  w  I^nc  lunuwniK  <tiL>uiiu  u  new  eiudd  i>“i  oeaid  u.cJp.  4. 

ume  of  newspaper  advertising,  uuestions:  store  in  an  area  of  ideal  traffic.  ^  n 

3,700  OnierM  D  Do  you  have  a  shopping  There  wil  be  several  other  chain  y  j 

center  m  your  circulation  area; ;  and  local  stores  with  branch  •  n-tivitv  hnu 

Chain  Store  Age  reports  a  2)  Has  the  shopping  center  in-  stores  in  this  center.  The  other 

total  of  3,700  shopping  centers  creased  your  retail  linage  total?;  is  an  outgrowth  of  a  few'  neigh-  pv,„„*c  “ 
m  the  U.  S.  and  Canada  with  3)  What  is  your  total  retail  ad-  borhood  stores  currently  in  an 

^le.s  of  more  than  $30  billion,  vertising  linage?;  4)  Of  your  expansion  program  that  will  de-  l.inage  ^c>^  Commeniiuruie 

Nine  hundred  of  these  were  built  total  retail  linage  what  per-  velop  within  a  year  or  two.”  c..  •  ,•  u 

this  year.  In  1955  there  were  centage  comes  from  the  shop-  Shopping  center  linage  has 

only  1,7.50  shopping  centers.  And  ping  center  in  your  area?;  and  Musn’i  Kefu-ne  Ads  “not  b^n  commensurate  with 

this  obvious  growth  has  been  in  .5)  How’  much  of  your  retail  William  H  H  Bierbaum  ad-  according  to  John  F. 

the  face  of  burgeoning  construe-  linage  comes  from  downtown  vertising  manager,  Alfon  (Ill.)  Baum  retail  advertising  man- 


pansion  program  that  will  de-  l.inage  ^c>^  (k>mmensuruie 
lop  within  a  year  or  two.”  r,,  • 

Shopping  center  linage  has 
Musn’i  Kefu-se  Ads  “not  been  commensurate  with 

II'  11-  XT  XT  Ti-  L  J  volume,”  according  to  John  F. 

William  H.  H.  Bierbaum,  ad-  r,  „  *  i  j  *  „ 

/x,i  \  Baum,  retail  advertising  man- 


..c  lae.  oi  ouigeoning  consuuc-  image  comes  from  downtown  vertising  manager,  Alfon  (Ill.) 

t.on  co.sts  and  mounting  com-  stores  that  have  branches  in  the  Telegraph,  said  that  last  year  T’’’  T  ‘  ' 

petition  from  downtown  shop-  shopping  center?  20%  of  his  total  7,670,334  lines 

Pmg  districts  embarked  on  vari-  of  f  ’  gUoo.  P^''  s  circulation  area  embraces 

DUS  revitalization  programs  Surprising  Answers  ^  j  *1.  i-  u  ^4  shopping  centers.  He  said 

Y„...  “““^aiion  piogiams.  e  s  p,og  centers  and  that  none  had  . 

thit  fifties  show  The  answers  to  questions  four  come  from  downtown  stores.  line«  and 

that  store-buildmg  this  year  is  perhaps  the  most  in-  “I  have  read  that  some  news-  fi’v.  nlrcent  of 

them  tere-sting  and  surprising.  While  papers  frown  on  accepting  shop-  ^  I  ,  r .  k 

«hnnr.^"  *tt  suburban  all  newspapers  replying  said  the  ping  center  advertising.  They  ^  opP'ttg 

ppiPL'  centers.  shopping  center  has  increased  are  absolutely  wrong,”  Mr.  Bier-  ^tenters.  About  3%  came  from 

Media  Records  figures  show  their  retail  linage  total,  the  baum  said.  “If  a  shopping  cen-  downtown  stores  that  have 
hat  tot  il  retail  newspaper  ad-  amount  of  increase  ranged  from  ter  is  in  your  paper’s  circulation  branches  in  the  center. 

09^49*'  1  ^  of  fo  ^  of  0.1%.  area  you  have  no  right  to  turn  “Our  experience,”  Mr.  Baum 

0,489, )!)()  lines.  Total  retail  Average  increase  rfeported  was  it  down.  The  location  should  said,  “has  been  that  multiple 
mage  a  of  October  of  this  year  between  3%  and  10%.  make  no  diflFerence  —  just  the  stores  entering  a  shonnintr  cen- 

ter  add  another  addi-rss  despite 

and  n  T  November  agers  of  newspapers  that  re-  He  explained  that  the  Alton  increase  in  their  resnective 

d  Die.  niber  yet  to  be  meas-  plied  to  the  survey  were  en-  Telegraph  has  a  city  zone  of  ajj-*-  1  i-  j 

thusiastic  about  their  shopping  some  80,000  people.  It  has  three  Additional  Image  is  de- 

In  a:  effort  to  pinpoint  the  center  linage  —  no  matter  how'  shopping  centers,  two  located  rived  only  from  a  firm  opening 
effect  of  >hopping  centers  on  re-  small.  For  example,  Mark  Par-  outside  city  limits.  {Continued  on  page  18) 
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in  the  center  with  no  other  out¬ 
lets.” 

Total  retail  linage  for  the 
first  nine  months  of  1959  in  the 
Charleston  (S.  C.)  Post-News 
&  Courier  is  reported  at  12,816,- 
382  lines  by  T.  Miles  Burbage, 
retail  advertising  manager.  He 
estimates  that  two  percent  of 
this  came  from  shopping  cen¬ 
ters  in  the  area  and  that  2,673,- 
878  lines  came  from  downtowm 
stores  with  branches  in  the  shop¬ 
ping  centers. 

“Shopping  centers  have  not 
been  a  factor  in  the  Chaideston 
market  until  this  yeai’,”  Mr. 
Burbage  explained.  “In  April 
the  St.  Andrews  center  opened 
with  a  $3  million  layout  of  some 
30  stores.  The  Pinehaven  center 
opened  in  September  wdth  about 
22  stores.  We  have  four  or  five 
other  small  shopping  centers. 
From  here  on  out  the  centei's 
will  very  definitely  be  a  factor 
in  Charleston’s  retail  sales.” 

Depressed  Economy 

Ame  Nielsen,  retail  advertis¬ 
ing  manager,  Evansville  (Ind.) 
Press-Courier,  reported  that 
Evansville  has  experienced  a 
“somewhat  depressed  economy” 
since  shopping  centers  opened 
in  the  area  and  that  conse¬ 
quently,  it  is  almost  impossible 
to  determine  what  their  effect 
has  been  on  total  linage. 

Mr.  Nielsen  said  that  of  27,- 
799,828  lines  of  retail  advertis¬ 
ing,  less  than  one  percent  came 
from  shopping  centers.  Five  per¬ 
cent  came  from  branch  stores 
of  towTitow’n  operations  located 
in  shopping  centers. 

The  newspaper  reporting  the 
highest  percentage  of  shopping 
center  linage  was  the  Wilming¬ 
ton  (Dela.)  News-Journal.  Wil¬ 
lard  Fisher,  retail  advertising 
manager,  said  that  of  a  total 
of  17,556,655  lines  racked  up  in 
1958,  some  60%  came  from  shop¬ 
ping  centers  and  25%  came  from 
downtown  stores  with  branches 
in  the  shopping  centers. 

“There  is  no  doubt  about  it, 
retail  business  is  moving  to  the 
suburbs,”  Mr.  Fisher  said. 
“New  shopping  centers  sur¬ 
round  Wilmington  and  there  are 
four  more  now’  under  construc¬ 
tion.” 

Second  highest  percentage  of 
shopping  center  linage  repoi’ted 
came  from  Paul  C.  Fulton,  re¬ 
tail  advertising  manager,  Chi¬ 
cago  (Ill.)  Tribune.  He  said 
that  last  year,  30%  of  a  total  of 
25,600,000  retail  lines  came 
from  shopping  centers,  while 
60%  came  from  dowmtown 


COLORFUL  DISCUSSION — Production  of  good  Sunday  comics  ad 
copy  was  topic  of  conversation  between  Miss  Pat  Bartholomew  of  the 
production  department  of  BBDO's  Minneapolis  office  and  Ralph  Carroll 
(right),  art  supervisor,  promotion  department,  and  Kenneth  Asp  (left), 
color  press  foreman,  both  at  the  Minneapolis  (Minn.)  Star  and  Tribune. 
Discussion  took  place  at  recent  Rotogravure  and  Sunday  Comics 
Production  Seminar  held  in  Minneapolis.  Seminar  was  attended  by  more 
than  100  ad  agency  and  retail  store  advertising  production  people. 
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Some  interesting  local  de¬ 
velopments  on  retail  linage  w'ere 
reported  by  R.  R.  Black,  Paw¬ 
tucket  (R.  I.)  Times,  which  last 
year  carried  a  total  of  7,208,523 
lines  of  retail. 

He  pointed  out  that  while  his 
area  does  not  have  any  shopping 
centers  in  the  strict  sense  of  the 
term,  “located  within  our  re¬ 
tail  trading  area  w’e  do  have 
several  major  retail  operations 
which  have  been  bom  and  have 
grow’n  tremendously  in  the  past 
few  years  on  the  perimeter  of 
our  city  zone.” 

Mr.  Black  said  that  these  re¬ 
tail  operations  actually  en¬ 
compass  lines  of  merchandise 
usually  found  in  a  dow’ntowm 
department  store,  but  that  mer¬ 
chandise  is  presented  in  such  a 
manner  as  to  give  the  customer 
the  impression  that  he  is  pur¬ 
chasing  it  at  a  discount  price. 
These  stores  are  known  locally 
as  “Mill  Outlets.” 

“Two  of  the  largest  of  these 
stores  placed  316,328  lines  of  ad¬ 
vertising  in  the  Pawtucket 
Times  in  1958,  which  is  an  indi¬ 
cation  of  the  scope  of  their  op¬ 
eration,”  Mr.  Black  said.  “Based 
on  their  volume  of  business  they 
have  barely  scratched  the  sur¬ 
face  in  their  use  of  advertising 
but  every  year  they  have  been 
increasing  their  advertising  in¬ 
vestment  in  newspapers.” 

Another  development  reported 
by  Mr.  Black  was  the  with- 
draw’al  of  a  major  promotional 
women’s  ready-to-w’ear  store 
from  downtown  to  an  outlying 
location.  He  said  that  for  many 
years  this  store  placed  500,000 
lines  of  advertising  but  that 
last  year  it  used  only  354,826 
lines. 


“While  we  have  not  experi¬ 
enced  the  impact  of  shopping 
centers  composed  of  multiple  in¬ 
dependent  units,  the  operations 
described  have  had  a  tremen¬ 
dous  effect  on  both  our  adver¬ 
tising  linage  and  on  the  business 
of  downtown  stores.” 

9  Shopping  Centers 

Robert  A.  Bowerman,  retail 
advertising  manager,  Washing¬ 
ton  (D.  C.)  Post  and  Times 
Herald,  supplied  the  most  de¬ 
tailed  reply  to  E&P’s  question¬ 
naire.  He  said  that  Washington 
boasts  nine  shopping  centers. 

He  reported  total  retail  linage 
for  1958  at  21,213,515  lines.  Re¬ 
tail  linage  for  the  first  nine 
months  of  1959  w’as  17,181,362, 
as  against  15,351,340  lines  for 
the  first  nine  months  of  ’58. 

“Has  the  shopping  center  in¬ 
creased  our  retail  linage  total? 

I’ll  have  to  try  to  answer  this 
one  in  this  manner,”  Mr.  Bow¬ 
erman  said.  “The  Washington 
Post  and  other  Washington 
metropolitan  dailies,  tho  to  a 
lesser  degree,  has  circulation  to 
adequately  cover  the  total  area 
served  by  both  the  major  down¬ 
town  store  and  their  many 
branches.  Consequently,  we  do 
not  have  a  linage  acceleration 
primarily  due  to  the  fact  that 
the  increased  volume  contrib¬ 
uted  principally  through  addi¬ 
tional  branch  stores  peimits  in¬ 
creased  promotional  activity.” 

In  answer  to  question  No.  4,  „  -  -  . 

“Of  your  total  retail  linage  what  tp'd  E&P  this  week  that  retai 
percentage  comes  from  the  linage  thus  far  this  year  is  ruiv 
shopping  center  in  your  area?”,  ning  15,279,172  lines,  of  whit 
Mr.  Bowerman  said;  20%,  or  3,055,834  lines,  h^t 

“Here  I  assume  you  refer  to  come  from  shopping  centers.  He 
the  promotional  activities  on  the  said  a  total  of  591,000  lines  have 
part  of  a  shopping  center  mer-  come  from  downtown  stores  tha 
chants’  association,  or  advertis-  have  branch  stores  in  the  shop- 
ing  over  the  signature  of  an  in-  ping  center, 
dividual  shopping  center.  If  so,  (Next  Week:  Downtown 
this  would  be  a  small  percent-  vitalization  problems.) 
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age,  as  few  have  sizeable  fui; 
for  such  promotion.  I  don 
believe  this  amounted  to  100,00 
lines  of  copy  during  the  yc; 
1958,  which  would  be  next 
nothing  applied  again.st  our  21, 
213,515  lines.” 

Mr.  Bowerman  found  ar 
swering  question  No.  5  to  be  “ar 
unsurmountable  job,”  becaus 
most  of  the  good  downtown  re¬ 
tail  stores  have  one  or  more 
branches  in  one  or  more  of  the 
nine  Washington  shopping  cen 
ters.  He  estimated,  however 
that  about  8,000,000  lines  of  re¬ 
tail  came  from  downtown  stores 
with  branches  in  .shopping  cer 
ters. 

Three  percent  of  a  total  of 
10,000,000  lines  of  retail  adver 
tising  in  the  Elizabeth  (N.  J. 
Journal  comes  from  shoppine 
centers,  according  to  .lohn  W 
Tilson,  retail  advertising  mar- 
ager.  He  said  that  one  percer: 
of  this  total  comes  from  dowr, 
town  stores  with  branches. 

John  B.  Lake,  advertisinr 
director  of  the  Journal  addeii 
“We  are  just  getting  our  firs- 
shopping  center  copy  from 
Menlo  Park.  Bamberger’s  de 
partment  store  has  the  principa: 
unit  but  Bond’s,  J.  C.  Penney 
etc.,  will  open  in  due  time.  Whe: 
this  is  full  blow’n,  it  will  ac¬ 
count  for  between  5%  and  8^( 
of  total  retail  linage.” 

Delegates  to  the  Urban  Larf 
Institute  convention  in  Montreal 
in  October  were  told  that  news 
paper  advertising  was  chiefl; 
responsible  for  a  substantial 
sales  gain  made  by  a  Hamiltor. 
Ont.,  shopping  center  in  1958. 

The  gain,  achieved  despite  a 
minor  recession  and  a  three 
month  industrial  strike  in  the 
city,  was  mentioned  by  C.  H 
Richer,  manager  of  the  center, 
and  J.  D.  Regan,  advertisine 
manager,  the  Hamilton  (Ont.l 
Spectator. 

According  to  Mr.  Regan,  a: 
average  of  seven  full  page' 
every  day  was  placed  by  the  cen 
ter  last  year. 

Mr.  Richer  said  he  used  cob: 
frequently  and  found  that  it 
paid  off.  Special  sections  ani 
seasonal  promotions  were  als 
used.  He  said  that  in  his  opin 
ion  a  planned  merchandisinc 
and  advertising  campaign  is  » 
expensive  rental  income  insur 
ance. 

J.  S.  Thomson,  retail  advertis 
ing  manager  of  the  Spectator. 
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Agency  Chief  Scores 
All  ‘Badvertising’ 


By  Philip  N.  Schuyler 

“Badvertising,”  so  named  by 
Milton  Goodman,  president, 
Lawrence  C.  Gumbinner  Adver¬ 
tising  Agency,  Inc.,  should  be 
cleaned  out  of  all  media,  not 
just  TV. 

“No  revolution  is  needed  to 
clean  up  television  in  this  coun¬ 
try”  Mr.  Goodman  said  this 
week.  “Whatever  is  wrong  is 
entirely  the  fault  of  the  prac- 
tioners,  not  the  media. 

“And,  with  all  the  rigid 
censorship  in  force,  you  can 
still  find  ‘badvertising’  in  print 
media,  as  well  as  in  TV.  It  is 
possible  to  follow  rules  of  good 
citizenship  in  advertising  as  in 
private  life.  There’s  no  need  to 
be  a  blackguard  to  be  successful. 
In  fact,  the  reverse  is  true.” 

“Badvertising,”  Mr.  Goodman 
explained,  was  a  w’ord  he  used 
to  explain  what  has  been  proved 
a  fact  through  the  yeai-s  that  a 
bad  product  cannot  be  adver¬ 
tised  to  success. 

“People  may  get  to  know  a 


ti-ademark,  but  they  can  stay 
away  from  it  as  well  as  believe 
in  it,”  he  said. 

Too  Much  Violence 

As  far  as  programming  on 
TV  is  concerned,  Mr.  Goodman 
is  far  more  disturbed  by  the 
prevalence  of  physical  violence 
on  TV  than  with  rigged  quiz 
shows.  The  latter  may  not  have 
been  as  popular  as  they  w'ere  if 
“uncontrolled,”  in  his  opinion. 
Yet  the  format  still  lends  itself 
to  good  entertainment,  and  had 
not  dishonesty  entered  the  scene, 
would  still  have  a  place  on  home 
screens. 

“The  present  method  of  TV 
programming  is  workable  and 
right  and  in  the  best  public  in¬ 
terest,  how’ever,”  Mr.  Goodman 
said.  “No  radical  or  sudden 
change  is  needed. 

“Advertisers  are  not  ininning 
the  shows.  But  they  are  choosing 
the  shows  they  want  to  buy. 
They  will  insist  on  this  right  to 
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pick  and  choose.  Should  the  so- 
called  ‘magazine  concept’  come 
to  TV  with  the  networks  as¬ 
suming  full  editorial  control, 
there  would  be  fewer  buyers  of 
TV  time  than  there  are  today.” 

Ml'.  Goodman  is  fundament¬ 
ally  a  creative  man.  Advertising 
writing  has  been  his  job,  his 
chief  interest,  and  hobby  since 
1912.  He  still  works  on  copy, 
but  is  quick  to  call  attention  to 
the  fact  that  at  Gumbinner,  with 
its  growing  staff  of  160  people, 
team  play  is  how  the  best  work 
for  the  20  clients  is  accomp¬ 
lished. 

“Good,  honest  selling  copy,  as 
opposed  to  ‘badvertising’  is  still 
the  major  pi-oduct  of  the  best 
advertising  agencies,”  Mr.  Good¬ 
man  said.  “This  is  what  adver¬ 
tisers  appropriate  for  —  what 
90%  of  the  money  is  spent  for. 
It  is  what  all  the  machinery  of 
an  agency  exists  for. 

“You  will  find  very  little  if 
any,  ‘badvertising’  coming  out 
of  the  best  agencies.  Yet  it  can 
still  be  found — not  only  in  TV 
but  also  in  newspapers,  despite 
the  rigid  censorohip  imposed  by 
most  dailies.  It  will  clean  itself 
out  of  business.” 

Print  Media  Agency 

It  happens  that  the  Gum¬ 
binner  agency,  with  annual  bill¬ 
ings  of  about  $22,000,000,  in¬ 
vests  the  largest  share  of  the 
total  in  print  media.  Newspapers 
are  highly  favored  as  a  medium 
for  their  local  impact,  accord¬ 
ing  to  Mr.  Goodman;  yet  the 
agency  has  an  important  and 
growing  TV  and  radio  depart¬ 
ment. 

“We  probably  put  more  actual 
'  dollars  into  newspapers  than 
into  any  other  medium,”  Mr. 
Goodman  said.  “We  use  news¬ 
papers  with  extreme  boldness. 
We  don’t  believe  in  pussyfoot¬ 
ing  with  our  advertising.” 

A  case  in  point  has  been  the 
campaign  for  Tareyton  Dual- 
Filter  cigarets  using  1800-  and 
1500-line  ads  either  twice  a 
week  or  once  a  week  in  a  long 
list  of  dailies,  with  800  lines  in 
tabloids. 

“Yet  big  space  is  not  always 
I  necessary,”  Mr.  Goodman  point- 
I  ed  out.  “A  good  example  is  the 
vei-y  successful  advertising  that 
■  has  been  done  for  Smimoff 
Vodka  for  Heublein,  Inc.,  using 
small  space,  but  running  as 
many  as  six  insertions  in  a 
single  issue  of  a  newspaper.” 

No  Discount  Agitator 

Despite  his  belief  in  high  fre- 
i  quency  use  of  newspaper  space, 

:  Mr.  Goodman  has  not  been  an 
agitator  for  frequency  dis- 
counts  by  newspapers,  although, 
in  common  with  most  agency 
people,  he  is  convinced  that  the 
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Milton  Goodman 

use  of  discounts  by  both  radio 
and  TV  was  a  factor  in  their 
quick  success.  He  said  an.vthing 
that  makes  it  easy  for  adver¬ 
tisers  to  use  newspapers  is 
worth  while,  such  as  the  C(»- 
tinuity-Impact-Discount  (C-I-D) 
plan,  introduced  by  the  Louis¬ 
ville,  Ky.,  newspapers. 

“What  makes  newspapers  so 
valuable  is  the  strong  local  im¬ 
pact  they  provide  advertisers," 
he  said.  “Retailers  prove  this 
every  day.  And  when  their  copy 
is  right  national  advertisers  get 
amazing  results  in  new.spapeis. 
A  definite  correlation  has  been 
proved  between  high  Starch 
I'atings  of  newspaper  ads  and 
increased  sales. 

Gopy  Has  To  Be  Right 

“But  the  copy  has  to  be  ri^t, 
just  as  the  product  has  to  be 
right  to  bring  sales,  even  thou^ 
we  all  agi-ee  that  advertising 
embi'aces  far  more  than  just  the 
advertisements.  The  good  agency 
today  must  be  able  to  help  in 
packaging,  product  improve¬ 
ment,  sometimes  product  crea¬ 
tion,  research,  marketing,  strat¬ 
egy  and  merchandising.” 

Mr.  Goodman  looks  foi'\vardto 
a  most  successful  1960  as  far 
as  advertising  is  concerned.  All 
clients  at  his  agency  are  either 
continuing  the  same  or  greatly 
increasing  their  appropr  iations 
for  next  year.  A  majority  art 
investing  more  than  they  did  m 
1959,  he  said.  The  steel  strike, 
if  it  is  continued,  will  undoubt¬ 
edly  have  an  adverse  effect,  but 
aside  from  this  one  ominous 
cloud,  the  scene  looks  generally 
sunny  to  him.  During  the 
five  years  his  agency  has  in¬ 
creased  its  billings  from  $8,- 
000,000  to  its  present  fivure. 
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San  Diego  is  the  third  largest  market  in  the  western  states  and  the  fastest  growing 
major  metropolitan  area  in  the  entire  nation  -  growing  faster  than  29  states! 

San  Diego  is  a  diversified  market . . .  with  aircraft  and  missile  manufacturing, 
permanent  military  activity,  year-round  tourism,  and  agricultural  production 
ranking  24th  among  all  the  counties  of  the  country. 

San  Diego  is  a  prosperous  market... with  a  net  effective  buying  income  totaling 
$1,861,359,000*  last  year.  San  Diego  is  an  isolated  market . . .  yielding  clear-cut 
test  results  and  providing  direct  channels  for  distribution  of  your  products. 

San  Diego  is  a  newspaper  market... sold  by  The  San  Diego  Union  and 
Evening  Tribune.  These  metropolitan  newspapers  have  a  combined  daily  circula¬ 
tion  of  more  than  200,000  (215,192  ABC  3/31/59).  Facts  Consolidated  surveys 
show  a  readership  of  84.4%,  unduplicated. 

•1959  SALES  MANAGEMENT  SURVEY  OF  BUYING  POWER 

^ati  Jlicig0  Inion  |  EVENING  Tribune 

“The  Ring  of  Truth" 

COPLEY  NEWSPAPERS 

15  "Hometown"  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  —  and  Greater  Los  Angeles  —  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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Great  and  GROWING  Market! 
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RECORD  EDITIONS 


Papers  Cite 
Heavy  Linage, 
Page  Gains 

The  number  of  daily  news- 
papei-s  reporting  record  highs 
for  advertising  linage  and  num¬ 
ber  of  pages  published  in  a 
single  issue  (E&P,  Dec.  5,  page 
20)  continued  to  grow  this  week. 

The  New  York  Times  for 
Sunday,  Dec.  6  contained  608 
pages,  carried  846,766  lines  of 
net  paid  advertising,  and  rep¬ 
resented  the  biggest  single  issue 


ever  published  by  the  Times. 
The  edition  weight  five  pounds, 
13  ounces.  Last  record  issue  for 
the  Times  appeared  Nov.  29  and 
contained  810,066  lines  of  ad¬ 
vertising. 

The  Dec.  6  edition  carried  a 
160-page  main  news  section,  a 
152-page  magazine  section,  72- 
page  book  review  section,  32- 
page  drama  section,  30-page 
business  and  financial  section, 
12-page  Review  of  the  Week 
section,  20-page  sports  section, 
26-page  real  estate  section;  24- 
page  classified  ad  section;  and 
44-page  resort  section. 

if  *  If 

The  Washington  (D.  C.)  Post 
on  Nov.  29  published  the  larg¬ 
est  paper  in  its  history  with  328 
pages  and  more  than  355,000 
lines  of  advertising. 


The  paper  included  24-page 
and  16-page  Christmas  tabloid 
sections  for  Woodward  and 
LothTOp  department  store  and  a 
64-page  Christmas  tabloid  sec¬ 
tion  for  Kann’s  department 
store. 

On  Thanksgiving  Day,  the 
Post  published  a  176-page  paper 
which  included  96  standard 
pages  and  an  80-page  Christ¬ 
mas  section  for  the  Hecht  Co. 
department  store. 

The  Post  reported  this  week 
that  it  had  closed  out  the  month 
of  November  with  4,253,350 
lines  of  advertising,  a  gain  of 
398,408  lines  over  November, 
1958,  making  it  the  largest 
month  in  the  paper’s  history. 

«  ♦  ♦ 

Heavy  volume  of  Yule  adver¬ 
tising  in  the  Washington  (D.  C.) 


nnouncement 


Ottaway  Goes  to  Middletown, 


Ingersoll  to  Elizabeth,  N.J. 

I 

November  21,  1959  I  I 


Editor  &  Publisher, 


Ottaway  Newspapers  -  Radio, 
Inc.  pui-chased  the  Middletown 
(N.  Y.)  Times  Herald  and  Port 
Jervis  Union-Gazette  last  week 
from  Ralph  McA.  Ingersoll’s  R. 
J.  Company,  Inc. 

Vincent  J.  Manno,  New  York 
broker,  arranged  the  Middle- 
town  transaction. 

Mr.  Ottaway  became  inter¬ 
ested  in  the  Middletown  market 
several  months  ago  but  before 
he  opened  negotiations  with  Mr. 
Ingersoll,  he  had  two  suiweys 
made  by  independent  research¬ 
ers.  They  both  showed  that  the 
Times  Herald  was  strong. 


A  few  days  later,  a  group  of 
investors  headed  by  Mr.  Inger¬ 
soll  acquired  more  than  90%  of 
the  stock  interest  in  the  Eliza¬ 
beth  (N.  J.)  Daily  Journal  from 
the  Crane  family. 

He  has  foi-med  a  new  com¬ 
pany,  Mid-Atlantic  Newspapers, 
Inc.,  to  hold  the  stock  of  the 
Elizabeth  Daily  Jounial.  This 
transaction,  in  process  for  sev¬ 
eral  months,  was  handled  by  Mr. 
Manno  and  his  associate,  George 
J.  Romano. 

The  paper  has  been  in  the 
Crane  family  for  three  genei’a- 
tions.  Its  six-day  evening  cii’- 
culation  is  52,000. 


Transactions  ISegotiated  by 


VINCENT  J.  MANNO  GEORGE  ROMANO 

Brokers  •  Financial  Consultants 


50  East  58th  Street  New  York  22,  N.  Y.  ELdorado  5-0405 


Gillette  in  Dailies 
First  Time  in  25  Years 

For  the  first  time  in  23 
years,  Gillette  Safety  Razor 
Co.  will  advertise  in  daily 
newspapers  as  part  of  a  three- 
month  campaign  to  introducf 
its  new  Super  Blue  Blades. 

The  introductory  newspaper 
schedule  calls  for  four  ads  of 
1,640  lines  each  to  run  in  265 
dailies  in  180  markets,  start¬ 
ing  Jan.  10. 

Gillette,  a  regular  advertiser 
in  Sunday  comics  sections  for 
24  years,  will  run  two  inser¬ 
tions  on  the  new  blade  in  it« 
list  of  224  Sunday  newspapers. 

Some  $3,250,000  will  be 
spent  on  the  over-all  campaigr. 
which  will  include  national 
magazines  and  radio-TV. 


Sunday  Star  of  Dec.  6  forced 
the  paper  to  defer  for  one  day 
a  16-page  section  devoted  to 
teenagers.  The  Star  was  also 
forced  to  limit  space  purchaser 
by  advertisers. 

Regular  sections  of  the  Dec. 
6  Star  contained  144  pages.  In 
addition,  the  paper  carried  15" 
pages  of  inserted  features. 

Other  newspapers  which  have 
published  record  editions  are: 

Birmingham  (Ala.)  Newsk 
Sunday,  Dec.  6,  ran  216  page 
with  a  record  total  of  315,6(fi 
lines  of  advertising.  Total  linage 
included  255,402  lines  of  retar 
to  mark  an  all-time  record  for 
daily  or  Sunday  retail  linage 
The  linage  figure,  coming  onto; 
of  a  116-day  steel  strike,  to 
for  regular  advertising  only, 
not  special  issues. 

*  ♦  ♦ 

Milwaukee  (Wis.)  JrnimJt 
Nov.  26  issue  set  record  forbot’r. 
number  of  pages  and  linage,  h 
carried  188  pages  anel  378, W 
lines  of  ads.  On  Sunday,  Nor 
29,  Joumal  ran  344  pages  with 
466,767  lines,  just  20,000  line-' 
short  of  being  a  new  Sunday 
record.  For  first  10  months  of 
’59,  the  Joumal  has  publishel 
45,368,261  lines  of  ads,  up  107 
over  ’58.  A  total  of  2,372,95! 
lines  of  color  ads  were  Tia 
during  first  10  months  of  ’59, a 
gain  of  504,354  lines  over  saiw 
period  of  ’58. 

*  *  * 

The  morning  edition  of  tho 
Kansas  City  (Mo.)  Star  fo- 
Nov.  26  heralding  the  Christ¬ 
mas  shopping  season  had  H- 
pages  and  was  the  largest 
day  paper  it  has  ever  publi^^ 
Newsprint  used  totaled  254^ 
tons. 

*  *  * 

The  Bridgeport  (Conn.) 
day  Post  for  Dec.  6  carried J- 
pages  —  a  new  all-time  hi^- 
Previous  high,  reached 
this  year,  was  84  pages. 
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^^Did  you  know,  Mrs.  Forbush,  that  the  New 
York  News  has  2,200,000  exclusive  adult 
readers— who  read  no  other  New  York  newspaper? 
And  65''i  of  them  are  in  upper  income  families. 
Shouldn’t  we  be  doing  something  about  it? 99 
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AD  AGEIVCIES 


inf?  and  prospects  of  the  E-W 
R&R  international  division, 
headed  in  London  by  Walter 
Graebner,  fonnerly  of  Time, 
Inc.  The  common  market  and 
freneral  prosperity  in  Europe 
are  reasons  for  his  ojrtimism, 
he  explained. 

Domestic  business  is  also 
good,  he  said.  Currently,  half 
of  the  U.  S.  clients  have  ap¬ 
proved  1960  budgets.  Increases 
from  5''r  to  25*;^  over  19.59  have 
been  ordered,  according  to  Mr, 
Briggs. 


a  desired  specitic  market,  Mr.  g  g^iggs  was  e 

Briggs  said.  It  brought  E-W,  ^j^is 

R&R  billings  to  $55,000,000  in  “Cost  of  doing  business  is  the  p] 
this  country.  International  bill-  impelling  force  driving  small  Ross 
ings  bring  the  total  to  $85,000,-  firms  to  sell,”  Mr.  Briggs  said,  py  Pj., 
000,  according  to  Mr.  Briggs.  “Then,  in  many  cases,  the  firms 
The  firm  has  126  clients  in  the  were  started  about  25  years  ago  ^j,. 
U.  S.  and  the  owners  have  reached  pointe 

What  is  militating  against  retirement.  They 

large-firm  mergers  is  the  fact  "'^dt  to  sell  to  retire.”  prer  is 

that  in  an  increasing  number  While ^  continually  looking  at  nilnati 

of  instances  the  stock  in  at  least  propositions  that  come  his  way,  ^jons 
one  of  the  agencies  is  widely  Mr.  Briggs  said  no  specific  deals 
held.  In  the  case  of  E-W,  R&R  in  the  offing.  His  agency 

all  voting  stock  is  held  by  David  ^^s  no  regional  offices  in  the 
Williams,  president,  who  owns  southeast,  the  northeast,  the 
control,  and  Mr.  Briggs.  northwest,  or  central  south,  he 

pointed  out.  \  . 

Regional  offices  of  E-W,  R&R 
are  maintained  in  Philadelphia, 
Pittsburgh,  Chicago,  St.  Paul,  ^ 

Dallas,  Houston,  Los  Angeles  ^^«?gp 

and  San  Francisco.  Abroad  the  . 
c  ■  i.  j  •  T  j  to  tne 

firm  IS  represented  in  London, 

Glascow,  Newcastle  and  Geneva, 

Former  Pilot  Fullei 

mit  b 

Mr.  Briggs  began  in  the  incrc 
agency  business  in  1947  in  Phil-  clienti 
adelphia,  where  he  started  J.  g^^.^ 
Branch  Briggs  He  had  been  a  Rgj^^i 
commercial  pilot,  was  interested  ^.p^n 
in  flying,  and  thought  he  would  oneet' 
start  an  agency  to  handle  avia- 
tion  accounts  exclusively.  Ironi- 
cally  enough,  instead  of  avia-  j 

tion,  his  first  account  was  a 
diaper  service.  The  first  big 
client  was  the  Continental  Dia-  . 
mond  Fiber  Co.,  which  E-W,  ^ 
R&R  still  has. 

Billings  of  this  first  agency 
had  begun  to  grow  when  in  1950 
Mr.  Briggs’  first  of  seven  sue- 
cessful  mergers  was  accom-  orgar 
plished.  He  united  with  the 
Charles  Blum  agency.  Subse-  Chica 
quently,  his  firm  was  merged  Franc 
first  with  Geare-Marston,  then, 
both  in  1956,  with  Ruthrauff  &  Alcoa 
Ryan  and  M.  B.  Scott.  He  had  Shei^ 
billings  of  $6,500,000  a  year  Navif 
when  he  merged  with  R&R.  The  ' 
merger  with  Erwin-Wasey  came  As 
in  1957,  and  has  proved  “en-  Fulle 
tirely  successful.”  opera 

Mr.  Briggs  is  particularly  office 
pleased  with  the  present  stand-  mous, 


Everywhere, 

at  agencies  and  clients,  men  who 
can  help  you  build  linage  records 
read  The  Wall  Street  Journal 
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One  day,  one  store,  one  medium 
ONE  MILLION  DOLLARS 


Friday  After-Thanksjfiving  Day  brought  a  new 
sales  total  to  Rich’s,  Atlanta’s  largest  department 
store.  This  store  “went  well  over  the  million  mark.” 

For  the  past  nine  years  the  combined  Thank.s- 
giving  Day  edition  of  the  Atlanta  Journal  and 
t'on.stitution  has  pushed  this  citywide  Friday  sales 
event  into  greater  sales  heights.  Money-spending 
momentum  carried  over  into  Saturday,  making  it 
another  banner  day. 

This  year  the  180-page  issue  set  a  new  high  in 
retail  advertising  linage  (total  linage  was  ”81,010 
lines).  Atlanta  merchants  again  announced  the 

Circulation:  462,143  daily 
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annual  After-Thanksgiving  sales  a  whopping 
succe.ss.  Christmas  season  in  Metropolitan  Atlanta, 
now  one  million  i)opulation,  is  headed  early  toward 
Ix'coming  the  busiest  ever. 

Elje  Manta  Slouirnal 

Covers  Dixie  Like  the  Deiv 

THE  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 
Represented  by  Kelly-Smith  Co. 

502,527  Sunday  (A  b  c  9  30  59) 
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Utilities  Participate  Motorola  claims  Record 

^  ^  ^  and  its  readers,  “provides  an  With  16-pg.  Supplement 

In  Annll5inr«tf^  excellent  environment  in  which  Chicago 

j-ll  you  can  improve  your  corporate  La,.gest  four-color  ad  ever 

.  .  *  •  *»  -j  published  in  a  newspaper — a  16- 

Public  utility  companies  par-  Nov.  9-21.  Some,  he  said,  are  ^  image,  said  page  full-color  supplement— was 

ticipated  strongly  in  the  news-  conducting  their  promotions  Lipscomb,  is  simply  the  recently  run  by  Motorola,  Inc., 

paper  industry’s  recently  com-  now,  w'hile  others  are  planning  those  outside  ^  special  supplement  in  the 

pleted  appliance  promotion,  them  for  early  1960.  your  company.  .  .  .  “Whatever  CJiicago  Sunday  Tribune,  ac- 

“Make  Your  Home  Happier  Mr.  Lipscomb  spoke  as  a  mem-  ^"®y  think  of  you,  they  11  think  wording  to  Robert  G.  Farris, 

With  A  New  A  p  p  1  i  a  n  c  e,”  ber  of  a  media  panel.  better  of  you  if  you  open  your  advertising  and  sales  promotion 

Charles  T.  Lipscomb  Jr.,  presi-  Newspapers,  he  said,  are  the  oooi’s  to  them  through  their  dij.gctor  of  Motorola, 

dent  of  the  Bureau  of  Advertis-  ideal  medium  for  institutional  new'spapers.”  -j-jjg  supplement  (via  Leo  Dur¬ 
ing,  ANPA,  told  a  leading  group  adveidising  by  utilities,  which  nett  Co.)  was  issued  to  show 

of  public  utility  advertising  ex-  are  heavily  dependent  on  public  Advertising's  Outlay  the  company’s  entire  line  of 

ecutives.  good  will  for  their  progress.  ‘llfoai  Prndiielive’  Drexel-styled  TV  and  stereo- 

Speaking  before  the  Eastern  “Your  business  and  the  news-  "  "  phonic  hicrh  fidelity  equipment 


This  faith,  he  said,  together 
with  the  warm,  friendly  rela¬ 
tionship  between  the  newspaper 
and  its  readers,  “provides  an 
excellent  environment  in  which 
you  can  improve  your  corporate 
image.’’ 


ecutives. 

Speaking  before  the  Eastern 


Advertising’s  Outlay 
‘Most  Productive’ 


Regional  convention  of  the  Pub-  paper  business  have  a  good  deal 
lie  Utilities  Advertising  Asso-  in  common,”  said  Mr.  Lipscomb. 


Kansas  City,  Mo. 


The  supplement  (via  Leo  Bur¬ 
nett  Co.)  was  issued  to  show 
the  company’s  entire  line  of 
Drexel-styled  TV  and  stereo¬ 
phonic  high  fidelity  equipment 
To  print  the  supplement  a 


elation  in  New  York,  Mr.  Lips-  “The  whole  community  depends  lars  being  expended  this  year 
comb  said  that  both  electric  and  on  us  for  services  that  are  in-  in  advertising  are  the  “most  im- 


The  more  than  11  billion  dol-  special  grade  of  rotogi'avure 
IS  being  expended  this  year  news  stock  was  produced  by  the 


Tribune  at  its  Thorold,  Ont, 


gas  companies  ran  promotional  dispensable.  And  in  turn,  we  are  portant  and  most  productive  11  paper  mill  to  permit  four-color 
ads  in  support  of  the  campaign  dependent  on  the  community,  billion”  being  spent  in  the  U.  S.  repixiduction  on  both  surfaces 

in  many  markets,  and  many  also  We  must  not  only  provide  the  in  1959,  Charles  T.  Lipscomb  of  all  16  pages  of  the  special 

sponsored  contests  and  appliance  seiwices  that  ai-e  so  essential  to  Jr.,  president.  Bureau  of  Adver-  section.  A  total  of  1,100,000 

displays.  the  community;  but  we  must  tising,  ANPA,  said  here  last  copies  of  the  supplement  were 

He  said  that  a  total  of  415  also  provide  these  seiwices  in  week.  printed, 

newspapers  in  319  markets  re-  a  way  that  will  assure  a  favor-  Speaking  before  the  Advertis- 
ported  plans  to  participate  to  able  attitude  toward  us.”  ing  and  Sales  Executives  Club  — 


the  Bureau.  However,  because 


le  attitude  toward  us.”  ing  and  Sales  Executives  Club 

The  public,  he  said,  has  con-  of  Kansas  City,  Mr.  Lipscomb 


of  shortages  of  appliance  sup-  fidence  in  the  integrity  and  be-  declared:  “This  is,  in  fact,  in- 
plies  in  some  markets  as  a  re-  lievability  of  the  newspaper  and  vestment  spending  which  repro- 
sult  of  the  steel  strike,  some  has  faith  that  “what  appears  duces  itself  many  times  in  sales 
newspapers  postponed  the  pro-  in  its  pages  can  pretty  well  be  and  profits.” 

motion  from  its  official  date  of  accepted  as  true.”  « 

lo  Repeal  rruniotions 


thirds  of  all  retail  sales  will  be 
self-seiwice  by  1965. 

The  Bureau’s  review  of  self- 
service  was  made  in  connection 
with  the  release  of  the  Ninth 
Annual  Time  Table  of  Retail 


Mr.  Lipscomb  announced  that  Opportunities,  now  being  made 


1960  PARIS 

SPRING  FASHION  REPORTS 


the  newspaper  industiy’s  na¬ 
tional  two-week  promotion  cam- 


available  to  retailers  through¬ 
out  the  U.  S.  and  Canada  by  the 


paigns  in  the  automotive,  food  more  than  1,000  member  daily 
and  appliance  classifications,  newspapers  of  the  Bureau.  The 


will  be  repeated  in  1960. 


is  entitled 


By  Jean  Spadea 
available  again 

These  illustrated  reports  from  Paris — Rome — Florence 
— London — Dublin  will  give  a  picture  of  the  new 
trends  from  the  angle  of  the  average  reader.  They  i 
will  avoid  the  sensational.  Emphasis  on  the  classics 
most  likely  to  stay  in  fashion  will  be  the  keynote. 

Four  reports  are  available.  Release  dates  follow: 

Not  Earlier  Than — February  21 — England 
”  ”  ”  — February  28 — Italy 

”  ”  ”  — March  6  — Paris 

”  ”  ”  — March  13  — Ireland 

Sizes;  Full  Page,  8  columns — or  Tabloid 
Black  and  White — or  Spot  Color 

For  territory  protection,  please  decide  early. 

SPADEA  SYNDICATE,  INC.,  120  West  31st  St.,  New  York  City 
Stirling  Spadea,  Sales  Manager  Longacre  5-0478 


The  1959  promotions,  he  said,  “Hurry-Up  Hopkins  &  Total 
proved  to  be  highly  successful  Selling.  .  .  .  The  Story  of  a  Re¬ 
in  their  major  objective  —  to  tailer  And  a  Plan  for  More 
provide  a  service  to  each  of  these  Profits.” 
industries  and  help  it  improve  copies  Ordered 

its  image  among  the  public. 

The  promotions,  he  added,  also  ^  Thus  far,  248  newspapers 
proved  the  “tremendous  strength”  have  ordered  6  853  extra  copies 


Extra  Copies  Ordered 
Thus  far,  248  newspapers 
have  ordered  6,853  extra  copies 


each  newspaper  has  in  its  own  ^he  time  table. 


market,  and  the  effectiveness  of 
newspapers  as  a  national  me- 


Available  in  the  Planbook  for 
advance  planning  and  schedul- 


dium  because  of  this  combined  inj?  ai’c  15  monthly  calendar 


local  strength. 


worksheets  covering  November 


Western  Auto  Supply  Com-  1959  through  January  1961.  In 
pany  was  honored  during  the  addition,  the  Time  Table  con- 
luncheon  by  the  newspaper  in-  tains  seasonal  sales  patterns  for 
dustry  as  one  of  the  leading  17  store  types,  national  sales 
retail  organizations  in  the  na-  data  for  approximately  100  mer- 
tion,  as  the  Bureau  presented  chandise  lines,  linage  patterns 
a  citation  to  the  company  in  for  75  more,  plus  sales  pattern 
observance  of  its  50th  anniver-  data  for  all  12  Federal  Reserve 
sary.  Districts  and  Canada. 

Other  features  in  the  Plan- 
Retail  Ad  Planning  book  section  include;  A  listing 

r*  •  1  A  *1  ui  of  traditional  merchandising 

Guide  Avadable  promotion  dates  of- 

The  postwar  phenomenon  of  fering  strong  merchandising  and 
increasing  self-service  in  retail-  advertising  opportunities;  News- 
ing  is  placing  a  greater  pre-  paper  fact  .sheet  de.scribing  the 
mium  on  advertising  and  pro-  “Retailers’  Action  Medium; 
motion  that  produces  more  sales  Five  year  calendar  of  important 
per  dollar  of  investment,  accord-  dates,  1958-62;  A  section  out¬ 
ing  to  the  Bureau  of  Advertis-  lining  the  four  basic  steps  to  be 
ing.  ANPA.  In  a  round-up  of  followed  by  retailers  in  achiev- 
retail  trade  reports,  the  Bureau  ing  better-timed,  more  produc- 
reported  that  an  estimated  two-  tive  advertising. 
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Hometown  paper 
for  the  whole  state 

of  Iowa ...  I  ^ 


because  it  takes  everybody 
out  to  the  ball  game  ?  Yes,  that’s 
part  of  the  answer.  Baseball,  basketball, 
football  or  you  name  it.  The  Register 
and  Tribune  keeps  its  eye  on  the  ball  and 
tells  the  whole  state  exactly  what  happened. 
Sports  fans  (and  sports  experts)  will  tell 
you  there’s  nothing  quite  like  the  special 
Sunday  “Peach”  section  that  features  such 
exciting  coverage  as  the  pictures  shot 
with  the  “machine-gun”  camera.  No  wonder 
The  Register  and  Tribune  has  perhaps  the 
most  unusual  circulation  in  the  nation. 

Its  papers  are  read  by  70%  of  the 
whole  state  of  Iowa! 


Des  Moines 
Register  and  Tribune 

380,000  COMBINED  DAILY  •  800,000  SUNDAY 
Gardner  Cowles,  President 


Of  the  top  ten  markets  in 
the  United  States, 
nine  are  cities,  but  one  is  a  state ! 


And  that  state  is  Iowa,  which  is  number  7  for  one 
reason  —  the  unique  circulation  of  the  Des  Moines 
Register  and  Tribune.  Review  this  important  statistic 
with  Scolaro,  Meeker  &  Scott  or  Doyle  &  Hawley. 


First  downi  From  quarterback  to  receiver, 
the  "machine-gun"  camera  shoots  the  action! 
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8  Garolinas 
Papers  Offer 
Package  Buy 

Charlotte,  N.  C. 

The  Piedmont  P.  M.  Package 
has  been  organized  by  eight 
daily  new’spapers  in  the  Pied¬ 
mont  Carolinas  for  the  promo¬ 
tion  of  single-order  national  ad¬ 
vertising  sales. 

Member  papers  are  the  Gas¬ 
tonia  Gazette,  Hickory  Record, 
Salisbury  Post,  Kannapolis  In¬ 
dependent,  Concord  Tribune, 
Shelby  Star  and  Statesville 
Record  in  North  Carolina  and 
the  Rock  Hill  Herald  just  across 
the  state  line  in  South  Carolina. 

Authorized  capital  stock  is 

$100,000. 

Ed  Cook,  foiTnerly  national 
advertising  director  of  the  Char¬ 
lotte  (N.  C.)  Xeu's  and  before 
that  with  the  advertising  staff 
of  the  Washington  (D.  C.) 
Times-Herald,  will  be  special 
.sales  representative  in  charge  of 
a  sales  office  in  Room  1005, 
Liberty  Life  Building,  Charlotte, 
beginning  Jan.  1. 

20%  Discount 

With  one  order,  the  adver¬ 
tiser  buys  space  in  eight  county- 
seat  newspapers  in  one  of  the 
prime  markets  of  the  South  at 
a  discount  of  20%,  or  18c  per 
line.  The  aggregate  rate  of  the 
eight  papers  would  be  90c  per 
line.  The  package  rate  is  72c, 
or  a  discount  of  18c  per  line. 

“This  is  the  hottest  buy  in 
the  South  for  national  adver¬ 
tising,”  asserted  Mr.  Smith. 
“The  eight  papers  in  our  pack¬ 
age  have  a  circulation  in  excess 
of  120,000,  nearly  three  times 
as  much  as  the  next  largest 
newsprint  media  in  this  rich, 
eight-county  area. 

“What’s  more,  our  papers 
have  home  town  prestige,”  he 


ROP  Color  Film  Industry  Seen 

^  A  J  Upping  ’60  Ad  Bndg(  ts 

VTiOOdLy  The  motion  picture  industry 

^  O  ■  backing  up  its  big  pictures 

oGrVlCG  ^01  optimistic  outlook  for  1960 

^  increased  advertising  and 

^  ,  promotion  budgets,  according  to 

CROSSE  Point  Park,  Mich,  ^he  Motion  Picture  Association 
A  new  ROP  new-spaper  adver-  America 
tising  W  service,  said  to  per-  ^PA  estimates  that  budgets 
mit  fo^  advertisers  of  any  size  advertising  and  promoting 
to  produce  and  insert  full-page  ^he  host  of  major  films  schedule 
duotone  and  full-color  fo<^  ads  jggQ  will  top  $70,000,000, 

in  dai  les  at  a  fr^tion  of  nor-  ^nd  that  estimated  cost  of  the 
mal  black  and  white  ad  costs,  270  films  to  be  released  in  1960 
was  announced  here  this  week  reach  a  staggering  $429,- 

by  Newsprint  Color  Services,  OOO  000 

•  i.  •  ,  The  year  1959  showed  a  sub- 

The  ROP  pictorial  service  is  gtantial  increase  in  film  attend- 
being  offered  to  newspapero  on  ^nce  over  the  previous  year.  It 
a  monthly  subscription  basis  expected  that  this  momentum 
paid  for  by  the  newspapers  sub-  will  continue  through  1960  based 
scribing  m  each  city.  Rights  on  the  number  of  releases  sched- 
and  privileges  to  reproduce  the  suppoi-ted  by  strong  promev 

food  ads  from  hi-fidelity  stereo  campaigns, 

mats  as  well  as  from  direct  im¬ 
pression  curved  engravings  will 

be  sold  to  a  food  advertiser  by  by  resulting  in  increased  pro- 
the  newspaper  through  News-  duction  time  for  the  advertiser’s 
print  Color  Services.  own  ad  department. 


continued.  “We  guarantee  more 
than  90%  home-delivered  cir¬ 
culation  in  one  of  the  heaviest- 
populated  sections  of  the  South, 
where  family  incomes  are  among 
the  highest  in  the  country.” 

Mr.  Cook  said  the  eight  papers 
will  retain  their  own  national 
advertising  representatives,  but 
he  will  work  with  them  as  pack¬ 
age  sales  coordinator.  To  get 
the  special  discount,  customers 
must  run  their  ads  in  all  eight 
papers  within  the  same  calendar 
week. 

Atkin.x  Elected 

The  Piedmont  Package  Associ¬ 
ation  elected  W.  Stew'art  Atkins, 
Gastonia  Gazette,  as  general 
chainnan  and  president.  L.  C. 
Gifford,  Hickory  Record,  is  vice- 
president  and  Robert  S.  Alex¬ 
ander,  Gastonia  Gazette,  is  sec¬ 
retary-treasurer.  Directors,  in 
addition  to  Mr.  Atkins  and  Mr. 
Gifford,  are  Talbot  Patrick,  Rock 
Hill;  J.  P.  Huskins,  Statesville; 
James  Hurley,  Salisbury;  J.  L. 
Moore,  Kannapolis;  A.  W. 
Huckle,  Concord;  Henry 
Weathers,  Shelby;  James  H.  At¬ 
kins,  of  Charlotte,  seiwing  also 
as  legal  counselor. 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


print  Color  Services.  own  ad  department. 

,  ,  .  „  ,  Similarly,  Mr.  Kroenert 

Advertiser  Protected  pointed  out,  newspapers  In^nefit 

A  food  advertiser,  when  plac-  by  1)  being  able  to  supply  food 
ing  an  order  for  a  specific  ad  advertiser  a  complete  color 
number,  will  be  granted  a  guar-  service  with  no  preparatory 
an  teed  controlled  60-day  exclu-  costs;  2)  enhancing  the  paper’s 
sive  protection  from  competition  chances  of  increasing  its  food 
ininning  the  same  food  ad  in  color  linage;  and  3)  reflecting  a 
his  respective  market.  color  “make-ready”  economy. 

Subscriptions  are  based  on  a  • 

12-Tnonth  conti^t,  payable  Musical  Proeraiii 
monthly.  Cancellation  of  con-  «  i  v  i  n 
tracts  can  be  arranged  to  fit  an  I®  Mark  Yule  Party 
individual  newspaper’s  local  The  New  York  Chapter  of  the 
cancellation  policies.  American  Association  of  News- 


color  “make-ready”  economy. 

• 

All  Musical  Program 
To  Mark  Yule  Party 

The  New  York  Chapter  of  the 
American  Association  of  News- 


The  February  issue  of  News-  paper  Representatives  this  week 
print  Color  Services’  service,  announced  plans  for  its  annual 
the  initial  issue,  will  be  mailed  Christmas  cocktail  reception  and 
to  all  subscribers  Jan.  1.  Sub-  luncheon  for  New  York  agency 
sequent  issues  will  be  mailed  media  buyers.  The  date:  Dec. 
30  days  preceding  the  monthly  17.  place:  Biltmore  Hotel, 
dated  issue.  According  to  luncheon  chair 

J.  Gordon  Kroenert,  president  man  Kenneth  T.  Carlson  of  the 
of  Newsprint  Color  Services,  Chicago  Sun-Thnes  and  co-ch&ir 
claimed  a  number  of  features  man  Malcolm  C.  Smith  of  West 
that  make  the  new  sei-vice  “bene-  Holliday  Co.,  about  600  people 
ficially  reciprocal”  for  both  the  are  expected  to  attend, 
food  advertiser  and  the  sub-  The  entertainment  program 
scribing  newspaper:  ^jH  ijg  entirely  musical  and  will 

•  *  -.  feature  Christmas  hymns  and 

Superior  Art  PPPQ  Choraleers, 

1 )  Food  advertiser  will  have  and  a  piano  recital  by  Sid  Shane 
at  his  di.sposal  “for  the  first  media  buyer  at  Lawrence  C 
time,”  and  for  immediate  inser-  Gumbinner  Advertising  Agency 


•  Sunday 


^^rnina  •  Evening^ — --- 

i.n  Ticice  19W  IftRlTlSB  lABOE’S  fc 

I.lPpm  IConqueredGircnTw  . . .  Mipr.ni rmiGMSC 


tion  into  any  newspaper,  a  full-  Inc. 

page  duotone  or  full-color  ad  The  BBDO  Choraleers  have 
that  has  been  merchandized  to  been  singing  as  a  group  for  the 
his  own  seasonal  food  require-  past  12  years  and  have  given 
ments  by  specialized  food  mer-  concerts  annually  in  Carnegie 
chants;  2)  Food  advertiser  will  Hall.  Mr.  Shane’s  latest  recital 
effect  “substantial”  dollar  sav-  was  held  at  Steinway  Hall, 
ings  by  “pr*ocuring  superior  pic-  • 

torial  art”  at  just  a  fraction  of  Wilson,  K&E  Pari 

its  noimal  cost  if  purchased  in-  ’ 

dividually;  3)  Fo^  advertiser  The  $1,250,000  Wilson  &  Co., 

will  effect  additional  economy  Inc.,  account  and  Kenyon  &  Eck- 

by  not  having  to  remake  or  ad-  hardt,  Inc.,  are  tenninating  their 

just  any  of  the  page  ads,  there-  relationship. 
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A  new  electronic 


walks  New  England! 


When  you  think  of  New  Etigland,  perhaps  you  think  of 
textiles  and  machinery  and  shipbuilding  and  electrical  goods 
and  such. 

Now,  here’s  a  new  one  to  get  excited  about — electronics. 
It’s  just  been  growing  and  growing,  and  all  of  a  sudden  the 
latest  estimates  say  it’s  at  least  a  $1  business,  and 

no  ceiling  in  sight. 

It  involves  so  many  products,  from  huge  computers  down 
to  microscopic  parts,  that  it’s  a  tough  industry  to  nail  down 
statistically.  But  just  around  Boston,  for  example,  where 
the  boom  is  at  its  booming-est  .  .  .  there  are  500  electronic 
plants.  And  that’s  more  than  Ix)s  Angeles,  if  you  please. 
.All  in  all.  New  England  has  700  plants  compared  to  some 
770  in  California  plus  10  Western  States. 

Electronics  employs  80,000  people  here,  is  everlastingly  seek¬ 
ing  more.  In  fact,  kinda  funny  but  it’s  true  .  .  .  some  of 
the  engineers  and  technicians  who  left  these  parts  a  few 
years  ago  are  now  moving  back  home. 

.Added  to  all  the  other  favorable  economic  factors,  here’s 
a  further  reason  why  you  should  be  doing  a  bigger-than-ever 
job  in  New  England  newspapers  right  now. 


This  campaign  sponsored  by  these  newspaper  leaders: 

MAINE— Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington  Free  Press  (M), 
Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E),  Boston  Globe  (S).  Brockton  Enterprise 
&  Times  (E),  Fall  Riyer  Herald  News  (E),  Fitchburg  Sentinel  (E),  Gardner  News 
(E),  Lawrence  Eagle-Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News  Tribune  (E>. 
NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union  Leader  and 
New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND — West  Warwick  Pawtuxet  Valley  Daily  Times  (E),  Providence  Bul¬ 
letin  (E),  Providence  Journal  (M),  Providence  Journal  (S),  Woonsocket  Call  (E). 
CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridgeport  Post- 
Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant  (M),  Hartford  Courant  (S), 
Hartford  Times  (E),  Meriden  Record-Journal  (M&E),  New  Britain  Herald  (E),  New 
Haven  Journal-Courier  (M),  New  Haven  Register  (E&S),  Norwich  Bulletin  and 
Record  (M&E),  Torrington  Register  (E),  Waterbury  Republican  &  American  (M&E), 
Waterbury  Republican  (M&S), 


Sell  New  Englafid  with  Newspapers 
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The  most 
economical 
mots  you 
can  use ! 


CL.4SSIFIED  CLIMC 


The  study  showed  that  seven 

out  of  ten  persons  who  buy  used  rru  i  •  ■  i,  i  When  asked  which  fom  of 

cars  would  prefer  to  have  a  new  .  decision  to  buy  a  used  car  mass  communication  jrave  them 
one,  but  fed  thev  can*t  afford  ^  usually  tiigj3^eied  by  a  rnc-  thoir  buyini^  l6a>d,  87.9  p6rcQit 
it.  However,  the  psychological  chanical  breakdown  of  the  pres-  mentioned  newspaper,  and  12.1 
make-up  of  some  persons  pre-  ent  automobile.  When  asked  percent  mentioned  other  media, 
vents  them  from  purchasing  a  “What  made  you  decide  to  get  The  study  also  showed  that 

prospective  used  car  buyers  ex- 
—  -  -  —  pect  the  media  to  protect  him 

O0  f  from  deceptive  advertising  — 

just  as  he  expects  the  manufac¬ 
turer  to  exert  a  policing  action. 

The  buyer’s  main  concern  in 
purchasing  a  used  car  is  its 
mechanical  condition,  with  cost 
as  the  second  most  imjxirtant 
consideration.  New  car  buyers, 
on  the  other  hand,  indicate  that 
styling  is  their  primary  con¬ 
sideration  when  purchasing. 

Brand  loyalty  among  used 
car  buyers  is  quite  low,  ««n- 
l)ared  with  new  car  brand 
loyalty.  However,  there  is  some 
evidence  of  loyalty  to  the 
I  auto  manufacturing  firais,  even 
though  it  does  not  extend  to  the 
individual  automotive  brands. 
For  example,  63  percent  of  per- 
.sons  whose  previous  car  was  a 
General  Motoi-s  pixxluct  now  own 
a  GM  used  car;  and  53  percent 
of  previous  Ford  company  autoe 
,  now  own  a  used  car  made  by 
the  Ford  Motor  Company. 

!  The  study  also  revealed  a 
I  tendency  for  used  car  owneR 
to  resist  efforts  to  b«‘  “traded 
up.”  If  the  used  car  shopper 
owns  a  low-priced  car,  chances 
are  two-to-one  he  w’ill  look  for 


WRITE  OR  PHONE  FOR  FREE 
DEMONSTRATION  IN  YOUR  PLANT 


Color  Is  Gravy 

Wichita,  Ka: 
The  Wichita  Beacon  initiate 
multi-color  pictures  of  1°®* 
events  and  subjects  with 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS.  NEW  YORK 


picture  showing  a  local  restau- 
NCE  1911  rateur  caiwing  a  roast  turkey. 
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You  reproduce  more  off  fflie  APPEAL  off  a  good  plioffo 

when  you  print  direct  from  Fairchild  Originals 


An  appealing  photo,  like  the  one  above, 
must  have  sharp,  elean  reproduction  to 
catch  the  fnll  warmth  and  humor  of  the 
situation.  This  is  why  your  craftsmanship 
is  so  important.  It’s  also  one  reason  why 
direct  printing,  with  original  halftone 
cngr.o  ings  made  on  a  Scan-A-Craver"  or 
Scan -A-Sizer",  pays  off  for  so  many  news¬ 
papers.  There’s  never  any  loss  of  detail. 
Reproduction  is  always  sharp  and  elean. 
catches  the  full  range  of  photographic 
values. .  .captures  the  feeling  of  the  photo. 

Here’s  another  reason  why  direct  print¬ 
ing  with  Fairchild  originals  pays  off:  you 
can  work  closer  to  deadlines  .  .  .  you  don’t 
ha\e  to  wait  for  last-minute  cuts.  You 
simpK  make  your  stereos,  then  attach 
fle.\il)le,  easy-to-mount  Fairchild  engrav¬ 
ings  directly  to  the  stereo,  (see  photo  at 
right )  and  go  to  press. 


In  commercial  printing,  too.  your  work 
is  simplified,  because  Fairchild  engravings 
are  tough,  resilient,  easy  to  trim  . . .  need 
less  make-ready.  They  can  he  Hat  mounted 
on  patent  base,  metal  or  wood,  or  molded 
for  electrotypes. 

P’or  full  information,  write  today  for 
16-page  illustrated  brochure.  F’airchild 
Graphic  Ecpiipment,  Dept.  91,  Fairchild 
Drive,  Plainview,  L.  I.,  \.  Y. 


-HIK'L-mW  sxz.. 

Dtvition  of  Fairchild  Camara  and  Intfrumanf  Carp. 


District  Offices:  Eostch«ster,  N.  Y.;  Atlanta,  Ga.; 
Chicago,  III.;  Los  AngoUs,  Colif.;  Toronto,  Ont. 
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Photo-PR  Gets  Boost 
By  Sarno  at  McCrary 


Top  half  of  a  pag-e  in  the 
magazine  section  of  the  New 
York  World-Telegram  &  Sun  on 
Nov.  28  was  a  picture  spread 
and  story  on  bowling. 

Four  photographs  told  nioi'e 
quickly  than  words  the  idea  be¬ 
hind  the  headline — “The  Strik¬ 
ing  Revolution  in  Women’s  Rec¬ 
reation.”  The  eye-catcher  was 
an  action  picture.  It  caught  a 
pretty  girl  head-on,  releasing  a 
ball  down  the  alley.  Responsible 
for  it  was  Richard  Samo,  the 
new  photo  editor  of  Tex  Mc¬ 
Crary,  Inc. 

Ml*.  Sai*no,  for  35  years  with 
the  Hearst  Newspapers,  where 
he  was  director  of  photography 
from  1945  to  1957,  has  been  with 
the  PR  firm  since  October.  He 
is  giving  a  decided  boost  to  the 
age-old  endeavor  of  helping 
build  public  goodwill  by  pictures 
as  well  as  words. 

John  Reagan  McCrary,  one¬ 
time  editor  of  the  New  York 
Mirror,  and  Jerry  Finkelstein, 


publisher  of  the  Civic  Service 
Leader,  engaged  Mr.  Sarao  to 
stick  exclusively  to  the  realm 
of  ideas  that  can  only  come  from 
a  lifetime  spent  in  the  news- 
picture  business.  Mr.  McCrary 
is  chaiiinan  of  the  board,  Mr. 
Finkelstein,  president,  of  Tex 
McCi'ary,  Inc. 

Knows  Editors’  Vi’ants 

“I  think  by  now  I  ought  to 
know  what  editors  want,”  Mr. 
Sarno  said  the  other  day.  “Take 
that  eyecatching  picture  for  the 
feature  spread  we  arranged  for 
the  American  International 
Bowling  Coi*poration. 

“We  set  the  camera  right  on 
the  alley  about  18  inches  from 
where  the  ball  would  be  just  as 
it  left  the  giiTs  hand.  It  was  a 
Speed  Graphic  with  a  slave  unit 
to  give  side  lighting.  It  was 
shot  at  1/1000  of  a  second.” 

Directing  Sam  Schulman, 
foi*merly  with  International 
News  Pictures,  Mr.  Sai*no  as- 


How  ACB 
Service 
Cuts 

Publishing 

Costs 


Before  1917,  when  ACB  was  founded, 
each  newspaper  publisher  was  re¬ 
sponsible  for  getting  his  own  “proofs-of-insertion”  to  the 
advertiser  or  agency.  The  agency  was  put  on  a  subscription 
list  for  every  issue  of  the  paper  for  the  duration  of  the  con¬ 
tract  or  longer.  Newsprint  waste  was  tremendous;  even  the 
cost  of  postage  was  enough  to  make  a  serious  dent  in  the 
profit  margin.  The  agencies  and  advertisers  who  received  this 
deluge  were  unhappy. 

It  was  an  advertising  agency  man  who  placed  large  schedules 
in  newspapers  who  foresaw  the  benefits  to  be  derived  by  news¬ 
paper  publisher  and  advertiser  if  a  clearing  house  were  set 
up  for  the  accurate,  speedy  handling  of  proofs-of-insertion. 

That  was  the  beginning  of  ACB.  Now,  more  than  99%  of  the 
newspaper  circulation  in  the  U.  S.  uses  the  services  of  the 
Advertising  Checking  Bureau.  100%  is  not  far  away! 


sembled  enough  bow'ling  pictures  Samo  suggested  young  children 
for  more  than  the  one  spread,  from  an  orphanage  dressed  as 
His  practiced  eye  roved  behind  Pilgrims  posing  on  the  rock, 
scenes  into  the  nurseries  pro-  Photographers  from  the  itapers 
vided  to  babysit  for  the  w*omen  covered.  After  they  had  taken 
bowlers,  stopped  action  with  that  assignment,  however,  one 
humor,  told  the  whole  big  story,  of  the  alert  pro’s  noticed  a  sea- 
Mr.  Samo  is  responsible  for  gull  frozen  in  the  ice  near  by. 
conceiving  the  ideas  the  pictures  As  one  of  the  park  guanls  res- 
should  portray,  for  engaging  cued  the  bird  the  cameramen 
the  photographers  for  the  job  took  additional  pictures.  Those 
to  be  done,  and,  finally,  after  shots  were  the  ones  the  editors 
the  negatives  are  developed,  used. 


Ag; 


Advertising  Checking  Bureau,  Inc. 

Nar  Y«rk  aO)  353  Park  Arama  Sonth  a  Ciileaia  (3)  U  fl. 
Ittrtilian  Avti  •  CalaabM  (15)  20  South  lUiA  St.  •  Mtaahla 
O)  1(1  JtBmwm  AT«k  •  Saa  FraaeltM  (5)  il  nm  St. 


THE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


taking  over  the  job  of  editing  Mr.  Samo  said  he  couldn’t 
the  prints  for  publication.  blame  the  editors.  His  consola- 

^  1.  c  •  tion  was  that  at  least  he  had 

Consultant  Service  ,  ui  ^  it...  l 

been  able  to  get  photographers 

Barnett  Bildersee,  McCrary’s  up  to  the  site  of  Freedoniland. 
executive  vicepresident,  said  Mr.  Mr.  Samo  began  his  career 
Samo  is  available  as  a  consult-  in  1918  as  a  commercial  photog- 
ant  to  all  46  clients  of  the  firm  rapher  and  joined  the  New  York 
as  part  of  the  regular  service  Mirror  when  it  began  publica- 
offered  at  the  basic  fee  of  $36,-  tion  in  April,  1924. 

000  a  year.  Whatever  photo¬ 
graphic  charges  are  involvetl  • 

are  paid  at  cost  by  the  client  •  i  • 

without  added  commissions. 

Mr.  Samo  sits  in  on  planning  & 

conferences  wdth  the  fii*m’s  ac-  •  tj  i 

rount  executive  For  Lionel  ^tatlOll  KOlC 
trains,  he  thought  of  setting  up 

a  toy  system  backstage  for  the  -  *  1 

young  child  stars  of  “'The  Music  \  PU.0StlOH0Cl 
Man”  to  play  with  between  acts  TL 

of  the  Broadway  hit.  When  Washington 

Dixon  Chemicals  opened  a  new  rp.  r*  i  i  r'  •  A- 

sulphuric  acid  plant  near  Cam-  The  Federal  Communications 
den,  the  candid  pictures  of  Gov-  Commission  has  question^  the 
emor  Meyner  at  the  ceremonies 

were  welcomed  by  the  press.  ha  f-owner 


Consultant  Service 


Enright’s 
Station  Role 
Questioned 


Washington 

Dixon  Chemicals  opened  a  new  rp.  r*  i  in  •  A- 

sulphuric  acid  plant  near  Cam-  The  Federal  Communications 
den,  the  candid  pictures  of  Gov-  Commission  has  question^  the 
emor  Meyner  at  the  ceremonies 

were  welcomed  by  the  press.  ha  f-owner 

j  f  gj^jp  ^  Hollvwood,  Fla.,  radio 

Furthei-more,  we  put  to-  gt^tion  because  of  his  involve 
gether  for  Dixon  an  album  of  the  recent  TV  quiz  show 

plant  pictui^  pnnt^  on  11  x  scandals. 

14  velour  black  exhibit  paper,”  ___  ,  ,.  , 

Mr.  Samo  said.  T^re  FCC  also  questioned  the 

,,  qualifications  of  the  licensee  ot 
Mr.  Bild^ers^,  w^ho  himself  the  station  to  continue  owner 
was  once  city  ^itor  and  conduc-  g^j  ^nd  operation  because  of 
photographic  column  ^r.  Enright’s  role. 


for  PM,  believes  thei*e  are  many  ...  . .  , 

ways  photography  may  be  put  in 

to  work  for  PR  Enright  had  taken  part  in 

TTr,  n  '  4.  1  IT  the  rigging  of  quiz  shows  “raises 

When  Continentel  Vending  gg^t^us  questions  concerning  the 
Machine  Co.  wanted  a  quick  and  character  qualifications  of  Mr. 
inexpensive  display  for  a  con-  Enright”  to  own  and  operate 
vention  of  the  National  Auto- 

matic  Merchants  Association,  t 

Mr.  Samo  directed  a  series  of  Rave  Melody  Music,  hCm 

start-to-finish  pictures  on  the  '‘censee  of  Station  WGMA  20 
production  of  one  of  the  fimi’s  to  submit  a  statement  of 

coffee-vending  machines.  They  situation, 
were  put  on  slides,  and,  run  Mr.  Enright,  and  Jack  Bariy, 
through  a  projector  at  the  booth,  controlled  the  companies  whii* 

originally  owned  both  the  T\ 


Regular  Service 


quiz  shows  “21”  and  “Tic-Tac 


Mr.  Bildei-see  said  that  in  the  Dough,”  which  were  exposed  ^ 
planning  stage  at  McCrary  was  hearings  before 

a  regpilar  service  to  new’spapere  ^  o  u  s  e  Legislative  0\ersigh 
of  picture  spreads  in  mat  and  Subcommittee. 


print  foi-mat. 


The  Commission  said  its  rec- 


Mr.  Samo  and  Mr.  Bildersee  show  that  Barry  and  En- 

f rankly  recounted  a  picture  ^^^h  owned  50 


failure,  Freedomland,  U.  S.  A., 
which  is  opening  a  Disneyland- 


the  stock  of  Melody  Music.  Mr. 
Enright  was  listed  as  fir.st  vice- 


like  park  in  the  Bronx.  In  ad-  President,  secretary  and  director 
vance  of  Thanksgiving  Day,  a  of  the  firm, 
picture  \v*as  set  up  which  they  Enright  and  Bari’y  bought  the 
expected  would  be  well  received,  -station  in  1957.  Its  3-year  license 
A  feature  of  the  park  is  a  rep-  is  not  up  for  renewal  until  Nov. 
lica  of  Plymouth  Rock.  Mr.  3,  1960. 
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A  Lokoro*9i 


Chrome 


II  Lhrome 

Imats 


Like  ifs 
DEEP, 
man! 


What’s  that?  ! 


New  precision  equipment  and  new  production  control 
bring  a  new  quality  to  the  already  top-quality  Burgess 
No-Pac  one-piece  mat.  Increased  depth  gives  you  an  amaz¬ 
ing  degree  of  sharp,  clean  reproduction.  The  new  No-Pac 
mat  is  one  more  reason  why  Burgess  is  biggest  and  best. 


CELLULOSE  COMPANY 


Manufacturers  and  distributors  of  Burgess  Newspaper,  Conunerctai,  and  Supreme  Tone-Tex  Mats 

FREEPORT,  ILLINOIS 
Can»</lan  RftrfnUtUvK  ft.  M.  Lourmn  A  Co.,  UA,  KMnmff  RomA,  Aglncaurt,  Ontar/o 
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and  hands  that  fashioned  for  the  QqH  CourSP  Cars 

Des  Moines  (Iowa)  Register  ^  *  n  _ 

and  Tribune  a  full-page  ne^vs-  Score  In  Pro 
paper  advertisement  as  welcome  Toronto 

to  those  who  admire  good  pro-  The  Globe  and  Mail  scored 
motion  as  the  colorful  autumnal  with  a  bit  of  top-level  promo- 
season  the  ad  welcomed.  tion  by  placing  one  of  its  elec- 

This,  as  seen  in  New  York  tricars  at  the  disposal  of  Can- 
newspapers,  was  done  in  the  ada’s  new  Governor-General, 
manner  of  an  almanac.  The  George  Vanier,  as  his  means  of 
Iowa  Almanac,  and  it  descidbed  transportation  to  view  exhibits 
itself  as  “a  potpourri  of  epi-  at  the  Royal  Agricultural  Winter 
grams,  witticisms,  pungent  and  Fair  recently, 
pithy  phrases,  quaint  country  The  electricars,  painted  in 
quotations  with  a  fascinating  Globe  and  Mail  colors  of  brilliant 
fact  and  pei  tinent  point  or  two  orange  and  black,  wei’e  designed 
from  the  rich  black  earth  of  for  golf  course  service.  The 
the  broad  land  between  the  new.spaper  used  three  of  than 
riv'ers — Iowa!”  as  seiwice  vehicles  at  the  Can- 

Copy  devoted  itself  to  showing  adian  National  Exhibition,  de- 
how  “Iowa’s  expanding  economy  livering  papers  to  sellers 
makes  Iowa  a  great  place  to  sell,  throughout  the  grounds.  Morn- 
a  great  place  to  locate  and  a  ing  and  afternoon  they  croised 
fine,  wholesome  place  to  live.”  the  Fair  grounds  for  their  pro- 
*  *  motional  value,  picking  up  lost 

KNOW  YOL  K  TOW  N  children  and  transporting  para¬ 

plegics. 

The  Los  Angeles  (Calif.)  John  C.  Laidlaw,  director  of 
Mirror  \eivs  did  so  well  in  the  circulation,  rates  them  as  the 


PROMOTION 


PR  Brain  Gets  Credit 
For  Big  Dome  Contest 


jm 

(xMiQmlL 


BY  ADVERTISING  IN 


nou) 


TEACHERS'  BOOTH — With  the  increased  interest  in  the  use  of 
papers  in  classroom  work,  the  Milwaukee  Journal  had  a  bootH 
State  Teachers'  Convention  where  appropriate  literature  about 
Living  Textbook"  was  handed  out.  A  collection  of  elementary  sch 
was  an  attraction. 
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TOMORROW'S  TELEPHONES  7 


They're  being  tested  today! 


'I'hcsc  are  models  of  some  new  and 
different  telephones  that  we’re  test¬ 
ing  in  the  homes  of  eertain  of  onr 
customers.  W’e  want  to  discover  what 
the  customers  themselves  find  most 
useful  and  attractive  about  these 
phones,  and  what  changes  could  be 
made  to  improve  them. 


Exciting  in  themselves,  these  new 
telephones  are  also  symbols  of  mans 
exciting  changes  going  on  “behind 
the  scenes”  to  make  the  telephone 
still  more  useful  and  convenient, 
(h’or  example,  millions  of  our  cus¬ 
tomers  can  now  dial  their  own  long 
distance  calls  direct.) 


Some  day  \ou  may  have  one  or 
more  of  these  phones  in  your  home. 
But  even  if  these  experimental  mod¬ 
els  arc  never  put  into  full  production, 
the  research  and  technical  skills  that 
went  into  them  will  be  used  in  other 
ways,  to  bring  you  continually  im¬ 
proving  telephone  service. 


BELL  TELEPHONE  SYSTEM 


j^etersbuf^-^^ifilea 

^  FLORIDA'S  ilST  NIWSRAPIR  ^ 


Stations’  Payola  Reports 
Not  for  Reporters’  Eyes 


Colorful 

/ear,  men! 


Mrs.  W.  R.  Hearst  Sr. 


Mrs.  Hearst  Wins 
Award  for  Aid 


We  can  only  shout  about  the  first  10  months 
-  at  this  time.  But  it’s  worth  shouting  about! 


1959  national  color  adv 


lAPA  Asks  Free 
Press  in  Bolivia 


1958  national  color  adv 


GAIN 

148,523 


How  about  that? 


wire  -  phone  -  write  or  better  still 
visit  us  for  detailed  market  data. 


E 


fnqmK 


Philadelphia 


Inquirer 
sells  to  922,000 
adult  readers 
who  don’t  read 
Philadelph  la’s 


major  evening 


newspaper 
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PHOTOGRAPHY 


Tony  Spina  Gets 
Into  Symphony  Act 


words.  We  begin  to  think  of  a  Jeri-y  Clarke,  Tribune,  .sccre- 

‘grammar  of  photography.’  And  tary. 

in  grammar  we  have  the  struc-  ♦  *  • 

ture  of  the  individual  sentence,  FIRST  .\T  CR.4SH  SCENE 

the  structure  of  the  paragraph, 

the  chapter  and  the  book.  We  Chicago 

have  a  parallel  in  photography.  Shoi'tly  before  dawn  Novem- 
“The  individual  photograph  is  I’®*’  2^,  a  cargo-liner  smashed 


By  Janies  L.  Coliings 

Tony  Spina,  a  handsome  Latin 
type,  has  winning  ways  with 
people  and  assignments.  He  used 
his  charm  the  other  day  to 
“play”  in  a  major  sjTnphony 
oi’chestra.  He  even  bowed  at 
the  end  of  the  performance. 

The  chief  photographer  of  the 
Detroit  Free  Press,  possibly  the 
first  of  his  breed  ever  to  ac¬ 
complish  .such  a  feat,  has  no 
musical  talent  we  know  of.  He 
doesn’t  have  a  press  agent.  He 
didn’t  do  it  with  magic. 

Just  how  then,  you  ask,  did 
he  happen  to  be  sitting  in  the 
front  row  of  the  violin  section, 
dressed  in  white  tie  and  tails, 
looking  as  though  he  belonged? 

That’s  easy  to  answer,  if  you 
know  Tony.  He  simply  kept 
pestering  his  friend  Paul  Paray, 
maestro  of  the  Detroit  Sym¬ 
phony.  You  don’t  keep  saying  no 
to  the  persuasiveness  of  Tony 
forever,  and  Mr.  Paray,  as 
others  have  done  before  him, 
finally  gave  in. 


THIS  IS 
LOOKING 


O.K.,  he  told  the  photogra¬ 
pher,  you  can  make  pictures  of 
the  musicians  and  me,  but  only 
under  certain  conditions. 

The  ground  rules  were  that 
Tony  use  no  flash,  that  he  go 
fonnal,  that  he  not  raise  his 
35  mm.  camera  higher  than  his 
waist  so  the  audience  wouldn’t 
be  distracted,  that  he  rise  wfith 
the  orchestra  members  after 
each  number  and  take  a  digni¬ 
fied  bow. 

Tony  behaved  nobly  during 
the  performance,  and  his  pic¬ 
tures  were  good  enough  for  a 
page-one  spread.  The  only 
trouble  he  had  was  before  the 
show.  It  seems  that  the  suit  he 
hired  was  much  too  big  at  the 
waist.  He  hadn’t  bothered  to  try 
it  on  until  just  before  curtain 
time. 

One  of  his  associates  pre- 
vente<l  w'hat  would  have  been 
ridiculous,  embarrassing  bows 
by  binding  the  trousers  tightly 
to  him  wfith  black  masking  tape. 

The  latest  heard  from  Tony 
I  is  that  he’s  taking  piano  lessons. 


like  the  individual  sentence.  We  "1^0  dwelling  on  a  street  near 
can  think  in  tei-ms  of  structure  Chicago  s  Midway  Airport, 
of  the  photograph  exactly  as  we  Master  Sergeant  Joseph  S. 
do  in  building  a  good  sentence.  Moroz,  chief  of  the  Signal  Sec- 
“Each  is  composed  of  elements 

which  give  it  a  unique  meaning.  Q'larters  I^fth  U.  S.  Army,  was 
How  much  of  the  background  one  of  the  first  at  the  scene, 
w’e  include,  w'hat  dominance,  the  With  a  $30  camera.  Sergeant 
angle,  what’s  happening  while  Moroz  shot  pictures.  His  camera 
we  make  the  picture,  selection  w^ork  came  to  the  attention  of 
of  the  particular  moment — all  the  Chicago  Tribune  and  pic- 
these  things  are  just  like  select-  tures  he  took  were  featured  with 
ing  verbs,  adjectives  and  nouns,  byline  credit,  and  his  story: 
and  putting  them  into  a  sen-  “I  had  my  $30,  35mm.  camera 
tence.  This  is  just  as  true  in  and  an  old  roll  of  tri-X  film 
shooting  straight  news  as  it  is  dated  1956.  When  I  arrived  at 


You  Can  Cain  Over  $500 
Worth  of  Working  Time 
per  Year  On  Every  Linecasting 
Machine  You  Operate  .  .  . 

The  Matrix  Contrast  System  of 
color-codirig  matrices  and  apply¬ 
ing  brilliant  colors  to  identify 
symbols  and  characters  on  mats, 
permits  linecasters  to  “See 
What  They  Set”,  quickly  and 
easily,  without  eye  strain.  As  a 
result,  they  can  do  better  and 
faster  work  and  gain  at  least 
one  hour  per  day  in  working 
time. 

FIGURE  IT  OUT  LIKE  THIS 

You  gain  1-hour  per  day;  5- 
hours  per  week.  This  adds  up 
to  260.hours  per  year.  At  $2.00 
per  hour,  this  means  over  $500 
worth  of  working  time  GAINED 
on  every  machine  you  operate. 
Get  the  facts,  today,  on  how  this 
system  is  saving  over  800  users 
both  time  and  money, 

MATRIX  CONTRAST  CORPORATION 

154  West  14th  SL,  New  York  11.  N.  Y. 

326  W.  Madison  St.,  Chicago  6,  III. 

1105  Trenton  St,  Los  Angeles  15,  Calif. 

We  guarantee  a  reduction  of  25% 
in  linecasfing  errors,  transpositions 
and  wrong  fonts  with  our  color-coding 
system. 


in  making  features. 


the  scene  of  the  crash  I  saw 


“Moreover,  we  must  now  put  the  pilot,  who  had  been  ejected 
the  individual  photograph  in  its  from  the  cockpit,  seat  and  all. 
larger  context.  For  example,  “I  loaded  my  camera  in  the 
let  me  say  an  individual  sen-  early  morning  light,  but  couldn’t 


tence.  I  take  it  out  of  context,  read  the  f  stops  or  speeds.  1 
Does  it  have  the  same  meaning?  didn’t  have  a  flash  gun.  I  shot 
Of  course  not.  All  right,  let’s  the  scenes  at  f3.5  and  one-half 
take  a  photograph  from  which  second.  Since  it  is  difficult  to 
w'e  have  cropped  an  important  get  sharp  pictures  when  the 
part  and  in  which  we  don’t  camera  is  hand-held  at  one-half 
give  the  date,  place,  time  and  second,  I  shot  each  scene  six 
circumstances.  times,  hoping  to  get  one  out  of 

“It  is  just  as  truly  out  of  con-  six  needle  sharp.” 
text.  This  is  the  function  of  the  ♦  ♦  ♦ 

caption.  It  isn’t  a  question  of  CIG.VR  .SMOKER.S 

whether  the  photograph  should 

be  powerful  enough  to  exist  Fred  G.  Kraft,  Baltimore 


WORTH  PHOTOGR.YPHY’S  GR.AMMAR 

Joe  Costa,  chairman  of  the 
board.  National  Press  Photog- 
INTO  raphers  As.sociation,  had  this 
■  ‘  *  to  say  about  the  grammar  of 
er  $500  photography  in  a  speech  during 

g  Time  the  recently-completed  NPPA 

■y  Linecasting  cross-country  short  coui*ses  in 
irate  .  .  .  photojournalism: 

rast  Sj^tem  of  “We  can  improve  our  com- 
iro^to^Mentify  P®tence  if  we  try  to  think  of 
acters  on  mats  picture  making  in  the  same 

ters  to  “See  that  grammar  and  sentence 
ouicklv  and  structure  are  associated  wfith 


without  a  caption.  It  is  the  (Md.)  Neu's-Post  and  American, 
danger  of  using  the  highly  spe-  tirst  prize  in  the  13th  An- 

cific  statement — the  photograph  niial  Photo  Contest  for  profe?- 
— out  of  context  that  gives  the  sional  photographers  sponsored 
importance  and  need  of  the  the  Cigar  Institute  of  Amer- 
caption.  The  caption  function  is 

to  help  to  e.stablish  context.  Mr.  Kraft’s  shot  of  a  cigar- 

“By  taking  an  adjective  out  smoking  bowler  at  a  moment  of 
of  a  sentence  you  can  give  it  an  impending  triumph,  received  the 
entirely  different  meaning.  Crop-  top  ca.sh  awai’d  of  $500. 


ping  does  the  .same  thing. 


Second  prize  of  $250  went  to 


NEED  READERS  WITH 
ABOVE  AVERAGE 
BUYING  POWER? 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

C  L  E3VE  LA.  IST  ID 

NEWS 

Represented  by  Kelly-Smith  Co. 


“Now,  finally,  the  editor  who  Don  DeRosa  of  the  Seattle 
is  going  to  integrate  a  photo-  Times,  for  character  study  of 
gi*aph  into  an  article  should  re-  Harry  Golden,  author  of  “Only 
gard  that  photograph  as  one  of  in  America.” 
the  important  parts  of  that  sir  Winston  Churchill  was  the 
article.  Whether  or  not  a  photo-  subject  of  a  picture  by  Charles 
graph  is  included  in  that  article,  Corte  of  United  Press  Interna- 
and  how  it  is  related,  must  pro-  tional  which  won  third  prize  of 
foundly  affect  the  entire  con-  $ioO. 

text,  clarity  and  meaning.”  .  .jofl 


rexr,  ciarny  ana  meaning.  glOfi 

*  *  *  each  were  awarded  to  New  York 

NEW  PRESIDENT  Photogr^her  ^  ^ 

Walker,  and  Mrs.  Erica  n. 
Chicago  Miller  of  Arvada,  Colorado. 
Robert  MacKay,  Chicago  Trib-  • 

line,  has  been  elected  president  PQ«i|Ja|*  Movie 
of  the  Chicago  Press  Photogra-  * 

nli<irc  A ccnpiafmn .  «nr»r»PAHiTiOf  WCMICESTER,  MrSS. 


phers  Association,  succeeding 
!  Joseph  Mastruzzo,  Chicagos 


The  Worcester  Telegram-Ga¬ 
zette  reports  continuing  public 


American.  Other  officers:  Ray-  j^t^^est  in  its  25-minute  motion 
mond  Burley,  Chicago  Daily  picture,  “The  Papers  That  Go 
News,  first  vicepresident;  Larry  Home.”  More  than  18,000  people 
Noccerino,  Chicago  Sun-Times,  have  viewed  the  film  since  it  was 
second  vicepresident;  Robert  first  offered  for  public  showings 
Rea,  American,  treasurer;  and  on  Sept.  29,  1958. 
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WHAT  EXCEPTIONAL,  BIG  FAST¬ 
GROWING  MARKET  IN  THJJWBT 
MUST  BE  MEASURED  BY  THE 
P.P.P.  YARDSTICK? 


WASHINGTON 


y 


THE  SPOKANE  MARKET 


J 


TIMES 
AS  IT 


AS  BIG 
LOOKS! 


1 

METROPOUTAN  SPOKANE 

RETAIL  TRADING  ZONE 

PEOPLE  population 

286,100 

679,600 

PAYCHECKS  net  income 

$541,034,000 

$1,250,602,000 

PURCHASES  retail  sales 

$342,344,000 

$  793,504,000 

I,t50,500 


THE  SPOKESMAN-REVIEW  Spokane  is  the  “Big  Town”  for  an  80,000  square-mile  region  that 

ond  includes  the  total  area  of  36  counties  in  Washington,  Oregon,  Idaho 

Montana,  Compared  to  metropolitan  Spokane,  the  tot^  Spo- 

SPUKANE  DAILY  CHRONICLE  market,  population,  net  income,  and  retail  sales  are  FOUR 

TIMES  greater.  The  Spokane  daily  newspapers  cover  9  out  of  10 
reach  one  of  every  two  families  metropolitan  Spokane  families,  7  out  of  10  families  in  the  retail 
'  trading  zone,  and  5  out  of  10  in  the  TOTAL  Spokane  market. 

in  this  TOTAL  market! 

Spokane  is  a  BURGOYNE  Grocery  and  Drug  Test  City 


Cover 

the  Inland  Empire 
like 

the  sunshine 


1  out  ot  every 

Adttrtiung  Rtpmmtainrs:  Crtsmtr  6  V'ooduard.  Inc.  Sunday  Spokesman- Rniew  camts  Metro  Sunday  comics  and  This  V'eek  magazine  2  families 
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New  Subscriber  Told 
What  the  Paper  Means 


When  new  home  subscribers 
to  the  Los  A»igeU’s  Times  open 
their  first  delivered  newspaper, 
they  find  their  carrier  has  also 
left  them  a  booklet  entitled, 
“What  your  newspaper  means 
to  you  and  your  family.” 

The  booklet,  which  lists  Times 
features  and  gives  a  brief  sum- 
mai’y  of  Times  histoi-y  and 
policy,  is  the  newspaper’s  at¬ 
tempt  to  get  acquainted  with  its 
new  readers  more  quickly. 

“This  booklet,”  it  states,  “has 
been  prepared  to  tell  you  some¬ 
thing  about  the  Times — its  his¬ 
tory,  its  accomplishments,  its 
spirit,  its  people,  its  policies. 

“But  most  of  all,  our  purpose 
is  to  point  out  some  of  the 
things  which  reading  the  Times 
can  do  for  you  and  your  family.” 

Samples  of  (Content 

The  booklet  emphasizes  con¬ 
tent  of  the  inside  pages  of  the 
Times.  “The  Times  publishes 
more  news  and  features  than 


any  other  newspaper  in  the 
world,”  the  booklet  reads,  and 
across  the  page  is  evidence  of 
the  newspaper’s  worldwide  news 
covei-age. 

Pictured  are  clippings  show¬ 
ing  the  bylines  of  P.  K.  Pad- 
manabhan,  who  operates  the 
Asian  Bureau;  Waldo  Drake, 
the  European  Bureau;  Maiwin 
Miles,  space  -  aviation  editor; 
Lydia  Lane,  beauty  consultant; 
Bill  Dredge,  automotive  editor; 
Robert  T.  Hartmann,  Washing¬ 
ton  Bureau  chief,  and  George 
Gallup,  editor  of  the  syndicatetl 
Gallup  Poll. 

Belter  Values 

The  new  readers  are  advised 
they  can  expect  to  find  better 
shopping  values  in  the  Times 
because  it  “regularly  publishes 
more  than  half  of  the  depart¬ 
ment  store  advertising  published 
in  all  Los  Angeles  newspapers 
— moi’e  than  60%  of  all  classi¬ 
fied  advertising,  too.” 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Examples  of  Times  adver¬ 
tising  shown  in  the  booklet 
range  from  a  25-cent  package  of 
coffee  cake  to  a  $4^.50  mink 
stole. 

Divergent  Views 
Special  articles,  covering  the 


PLASTIC  ROUTE  TUBES 

NEA  Service,  Inc.,  Cleveland, 
has  introduced  plastic  “Pei-rna 
Tubes”  for  newspaper  motor 
route  subscribers.  Months  of  re¬ 
search  have  gone  into  engineer¬ 
ing  and  testing  to  produce  a 
tute  that  would  look  bettei-,  last 


whole  range  of  human  accomp-  longer  and  reduce  mainti  nance 
lishment  and  endeavor,  signed 
columns  of  comment  and  opinion 
by  holders  of  wddely  divergent 
view's  (many  of  W'hich  are  in 
dii'ect  opposition  to  the  views 
held  by  the  editors  of  The 
Times)  can  also  be  found  in 
the  new^spaper,  the  booklet  ex¬ 
plains. 

The  Times’  coverage  of  enter¬ 
tainment  is  also  represented  in 
the  booklet  by  clippings  showing 
the  work  of  Hedda  Hopper,  Art 
Buchwald  and  critics  of  art, 
television,  music  and  films. 

The  size  of  the  Sunday  Times 
is  portrayed  in  a  photograph 
that  shows  the  newspapero’ 
three  magazine  supplements, 
the  comics,  news  section,  fea¬ 
tures,  entertainment,  sports, 
classified  advertising  and  real 
estate  sections — spread  out  as 
they  might  be  on  a  large  table 
or  the  living  i-oom  floor. 


Offered  in  four  colors  and 
white,  Perma  Tubes  can’t  rust 
or  corrode  and  never  need  paint¬ 
ing  because  the  colors  are  per¬ 
manently  molded  in  the  plartic. 
New'spaper  name  is  “hot-stamp¬ 
ed”  on  both  sides  with  weather 
resistant  foil.  NEA  is  ready  to 
offer  these  new  tubes  on  a  trial 
basis. 

♦  ♦  * 

STINT  AS  MR.  DRIVER 

Michigan  City,  Ind. 
Ed  Linn,  59,  has  made  his  last 
motor  route  delivery  for  the 
Michigan  City  News-Dispatch, 
after  delivering  more  than  two 
million  copies  in  13  years.  He 
has  covered  his  route  4,088  days 
and  traveled  275,000  miles, 
using  nine  autos. 

He  has  been  awarded  a  13- 
year  safe  driving  pin  by  the 
American  New’spaper  Publish¬ 
er  Association  and  the  Inter¬ 
national  Circulation  Managers 
Association. 


2  Holiday  Trips 


Strong  Plug 

The  booklet  gives  this  .strong 
plug  for  the  family  utility  of  a 
daily  metropolitan  newspaper: 

“Properly  used,  your  news¬ 
paper  can  be  of  immen.se  value  _  tv*  i 
to  you  and  your  family  every  T  OF  DiplOHiatS 
day.  In  addition  to  keeping  you  ^ 

fully  infoi-med — a  requisite  for  The  sixth  annual  Junior  Dip- 
business  and  social  success —  lomat  trips  for  newspaperboys 
your  newspaper  can  be  of  prac-  distributing  the  American  Week- 
tical  help  in  dozens  of  other  ly  and  Hearst  newspapers  w’ill 
way.s.  be  to  London,  during  Christmas 

“Its  pages  can  point  the  way  Easter  week, 

to  a  better  job  (the  Times  pub-  Stenbuck,  general 


lishes  more  than  2500  job  offer 
ings  every  day)  or  a  better 
home  (the  Times  leads  the  na¬ 
tion  in  real  estate  listings). 

“Women  find  the  Times  in¬ 


circulation  director,  said  60  boys 
representing  the  Hearst  news¬ 
papers  and  other  papers  dis¬ 
tributing  the  American  Weekly 
will  fly  to  London  on  a  Qantas 


valuable  in  planning  meals,  dec-  airliner  which  went  into 
orating  homes,  making  budget  RloJ^circling  sei-vice  recently, 
dollars  st.rpt/*Vi  iroani'r..,.  _  The  Junior  Diplomats  are 


dollars  stretch,  keeping  tabs  on 
family  health,  cutting  down 
housew'ork,  having  more  fun. . .  , 

“Everyday,  in  innumerable 
ways,  your  newspaper  can  help 
you  and  your  family  to  achieve 
a  more  successful  and  .satisfy¬ 
ing  way  of  life.” 

A  four-page  section  of  the  24-  to  the  Briti.sh  Lsles,  Italy,  Hoi- 
page  bi-ochure  lists  every  fea-  land,  Sweden,  Switzerland,  Ha- 
ture  regularly  found  in  the  waii,  Fiji  and  Australia. 
Times. 


pl( 

made  up  of  boys  selected  in 
local  contests  for  route  .sei-vice, 
character,  courtesy  and  person¬ 
ality. 

The  Junior  Diplomat  program 
was  initiated  by  the  American 
Weekly  and  Hearst  newspapers 
in  1954,  and  has  now  taken  boys 


Previously,  the  group  went  as 
one  unit  of  50  or  so  boys.  'Th^ 
year,  the  boys  will  be  divided 
into  two  groups  to  provide  better 
facilities  and  cultural  and  civic 


Other  pages  of  the  booklet 
give  infonnation  about  the 
newspaper’s  history,  its  editorial 
policy  (in  the  words  of  publisher 
Norman  Chandler),  its  employ¬ 
ees  and  its  personnel  policies,  its 
special  events  and  charities  and 
its  leadership  in  advertising  and 
circulation, 
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programs. 

The  boys  will  be  lo(l^'*ed  at 
London’s  newest  hotel,  the 
Knott-owned  Westbury,  with 
showers  in  each  room. 
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Seeds  of  iron  to  grow  more  steel 


These  pellets  of  concentrated  iron 
make  ideal  "feed”  for  blast  furnaces. 
The  result  of  extensive  research, 
they  are  made  from  taconite,  a  low- 
grade  ore  once  considered  worthless. 
Billions  of  tons  are  available  in  Mich¬ 
igan,  Wisconsin,  and  Minnesota. 

Finding  a  way  to  separate  the  iron 
mineral  from  the  waste  rock  is  a  tri¬ 
umph  for  the  engineers  who  worked 
long  and  hard  to  lick  many  tough 
problems.  The  flint-hard  rock  con¬ 
taining  about  30  per  cent  iron  is 
crushed,  powdered,  separated,  and 


formed  into  little  balls  that  contain 
more  than  60  per  cent  iron.  It  takes 
three  tons  of  taconite  to  produce  one 
ton  of  pellets. 

Producing  about  16  per  cent  of 
the  country’s  steel,  Bethlehem  re¬ 
quires  about  22  million  tons  of  ore 
annually.  The  millions  of  tons  of 
pellets  now  being  produced  each 
year  from  taconite  are  new  seeds 
that  help  to  assure  continued  growth 
of  the  steel  industry.  And  the  nation 
is  assured  of  new  and  vast  reserves 
of  iron  close  at  hand. 


20,000  tons  of  iron  pellets  are  unloaded 
from  an  ore  vessel  at  our  Lackawanna 
plant  near  Buffalo.  It  would  take  more 
than  1 ,000  such  shiploads  to  supply  Bethle¬ 
hem's  total  ore  needs  for  just  one  year. 


BETHLEHEM  STEEL 
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ROUND-theCLOCK 


SERVICE 


Call  Goss  day  or  night— detailed  records  of 
every  installation  are  kept  instantly  available. 


And  a  skilled  engineer  is  always  ready  to  give 
your  pressroom  foreman  the  help  he  needs.  Or, 
if  stock  replacement  parts  or  on-the-spot  assist¬ 
ance  is  necessary,  he  can  be  at  your  plant  in  a 
matter  of  hours— as  fast  as  a  car  can  safely  drive 
or  a  plane  can  fly.  Service  with  a  capital  S— a 
bonus  you  get  when  you  “keep  looking  to  Goss.” 


More  reasons  why  Goss  newspaper 
presses  are  first  choice  over  all  others 
combined: 

•  engineering  excellence 

•  the  only  complete  line  of  presses  and  auxiliary 
equipment 


% 

V 


•  the  industry’s  longest  record  of  “firsts” 

•  a  complete  line  of  stereo  equipment 

•  ROP  color  pioneering 

•  experienced  plant  planning  help 


THE 

COMPANY 

CHICAGO  50.  ILLINOIS 
Specialists  in  newspaper,  magazine  and  roto  presses 

A  DIVISION  OF  MIEHLE-GOSS  DEXTER,  INC. 

The  leader  in  graphic  arts  . . .  engineering,  service 
and  manufacturing. ..industry  wide  and  world-wide 


FAIRCHILD 

news 


Jane  Giliill,  editor  of  the  Experi¬ 
ences  of  Smaller  Stores  column  in 
WOMEN’S  WEAR  DAILY,  is  cur¬ 
rently  touring  Florida  cities  to 
gather  material  for  her  column. 
,\mong  the  cities  she  intends  to 
cover  in  her  three-week  trip  are 
Coral  Gables,  Forth  Lauderdale, 
Delray  Beach.  Palm  Beach.  Holly¬ 
wood  and  Miami  Beach  on  the 
East  coast  of  the  State;  and  Sara¬ 
sota,  Fort  Myers,  St.  Petersburg  on 
the  West  coast. 


Recent  additions  to  Fairchild’s  net¬ 
work  of  news  correspondents  in¬ 
clude:  Robert  E.  Boden  in  River¬ 
side,  Cal.;  Jack  J.  Craig  in  W'alla 
Vi'alla.  Wash.;  Mrs.  Brenda  Hood 
in  Corvallis,  Ore.;  and  Elizabeth 
Shafer  in  Colorado  Springs,  Colo. 


.A  new  Directory  in  the  domestics 
and  linens  field  will  be  introduced 
by  Fairchild  in  July  1%0,  and  pub¬ 
lisher!  twice-yearly  thereafter.  The  i 
new  “Domestics  &  Linens”  Direc-  ’ 
tory  will  follow  format  of  other  i 
Fairchild  Directories  and  list  man¬ 
ufacturers  of  sheets  and  pillow 
cases,  blankets,  bedspreads,  com-  j 
forters,  pillows,  bedding  acces¬ 
sories,  towels,  rugs,  sbower  cur-  , 
tains,  linens.  | 


Long  torso  and  more  exposure  key  ^ 
women’s  resort  and  cruise  fashions 
for  the  1959-1960  season.  Women’s  ! 
l^ear  Daily’s  annual  forecast  of  ■ 
fashions  for  the  coming  resort  sea¬ 
son  is  now  in  the  mails  for  news-  i 
papers,  magazines,  radio  and  TV 
stations  throughout  the  U.S.  , 


Gloria  Hogan.  Minneapolis  bureau  j 
chief  of  Fairchild  Publications,  | 
was  one  of  the  speakers  in  Minne-  I 
apolis  Fashion  Group’s  course  on  ' 
Career  Training  held  late  last 
month.  She  spoke  on  “Communica¬ 
tions — Vital  link  in  the  Fashion 
Industry.” 


On  Dec.  10.  WOMEN’S  WEAR 
D.\ILY  introduced  a  new  supple¬ 
ment  called  "Corset  &  Brassiere 
International.”  This  special  supple¬ 
ment  will  be  published  monthly  in 
the  future  and  is  intended  to  illus¬ 
trate  the  point  that  .American  mar¬ 
ket  is  the  inspiration  for  the  world 
for  foundation  garments  and  liras. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Publitfiar,  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directaries, 
Men's  Wear,  Foatwear  News,  Books. 


Editor  on  Faculty 
Of  Police  Academy 

St.  Petersburg,  Fla. 

The  St.  Petersburg  Police  De¬ 
partment  has  opened  an  acad¬ 
emy  to  train  new  policemen  here 
and  has  included  in  its  courses 
one  on  public  relations  and  po¬ 
lice-press  cooperation. 

Tom  C.  Harris,  executive  edi¬ 
tor  of  the  St.  Petersburg 

Times,  was  chosen  by  the  Police 
Department  as  instructor  of 
this  class.  He  is  a  foi-mer  police 
reporter, 

• 

Vladimir  J.  Mandl,  director, 
Rollins  College  (Fla.)  News 
Bureau — named  president  of  the 
newly-formed  Central  Florida 

Sigma  Delta  Chi  chapter. 

♦  ♦  ♦ 

Nicholas  Sforza — to  sports 
staff,  Waterbury  (Conn.)  Re¬ 
publican.  Ruth  Parsons — new 
education  reporter,  Waterbury 
(Conn.)  American.  Helen 
Lyons — to  American  society  de¬ 
partment.  Joseph  Stephens  — 
to  American  news  staff. 

*  *  * 

Richard  J.  Wallace,  fonner 
newspapeiTnan  and  Nieman 
Fellow — to  deputy  executive  di¬ 
rector  of  the  Democratic  Ad- 
visoi’y  Council. 

«  *  * 

Walter  Rose — appointed  real 
estate  advertising  manager  of 
the  Detroit  (Mich.)  Free  Press. 
He  succeeds  Cyril  M.  Brown — 
named  Free  Press  division  man¬ 
ager  in  charge  of  real  estate, 
home  improvements  and  finan¬ 
cial  advertising. 

♦  *  ♦ 

Milton  Silverman,  San 
Francisco  (Calif.)  Chronicle 
science  writer — named  director 
of  medical  researeh  for  the  Cali- 
fomia  wine  industry.  Succeed¬ 
ing  him  is  David  Perlman. 


HAVING  A  HAPPY— T.  M.  Storke. 
publisher  of  the  Santa  Barbara 
(Calif.)  News-Press  has  his  wife's 
approval  as  he  cuts  a  cake  on  his 
83rd  birthday. 


Herbert  M.  Peterson,  gen¬ 
eral  manager — elected  executive 
vicepresident  and  treasurer  of 
the  New  Britain  (Conn.)  Her¬ 
ald  corporation. 

*  *  * 

Clyde  R.  Dagenhart,  retail 
grocery  store  manager — named 
to  the  advertising  staff  of  the 
Goldsboro  (N.  C.)  News-.Argus. 

♦  ♦  ♦ 

Fernand  Renault,  of  the 
Montreal  (Que.)  Star  —  new 
president  of  the  press  gallery 
of  the  Quebec  Legislature. 

*  ♦  * 

Richard  Martin,  former  city 
editor  of  the  Davenport  (Iowa) 
Morning  Democrat — to  assistant 
city  editor  of  the  Dubuque 
(Iowa)  Telegraph- Herald. 

«  *  a 

Nancy  E.  Hudson,  daughter 
of  Woonsocket  (R.  I.)  Call  edi¬ 
tor  and  publisher  —  to  credit 
manager  of  newspaper,  suc¬ 
ceeding  Russell  L.  Bentley, 
retired. 

*  *  * 

Milton  L.  Fleetwood,  pub¬ 
lisher  of  the  Cartersville  (Ga.) 
Tribune-News — named  the  “Out¬ 
standing  Man  of  the  Year  in 
Fostering  Soil  Improvement.” 

it  *  t 

Fred  Moyer,  composing  room 
supei'intendent  of  the  Portland 
(Ore.)  Oregonian  for  six  yeai's 
— resigned. 

*  *  * 

Roy  Beadle,  editor  of  the 
editorial  page  of  the  Portland 
Oregon  Journal — awarded  Gold 
Beaver  for  service  to  conseiwa- 
tion  by  the  Izaak  Walton 
League. 

• 

Waldrop  Gives  Up 
College  Directorship 

Boulder,  Colo. 

A.  Gayle  Waldrop  has  re¬ 
signed  as  director  of  the  College 
of  Journalism  at  the  University 
of  Colorado,  effective  Aug.  31,  to 
devote  full  time  to  teaching  and 
research  at  the  university. 

Mr.  Waldrop  has  been  a  mem¬ 
ber  of  the  journalism  faculty  for 
37  years.  He  is  president  of  the 
American  A.ssociation  of  Schools 
and  Departments  of  Journalism, 
compost  of  the  46  accredite<l 
journalism  institutions,  and  is  a 
past  president  of  the  American 
Association  of  Teachers  of 
Journalism. 
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Head  W'is.  League 

Milwaukee,  Wis. 
The  co-publishers  of  the  Ra¬ 
cine  Journal-Times  and  Sunday 
Bulletin,  J.  D.  McMurray  and 
Harry  R.  LePoidevin,  have  been 
elect^  as  president  and  .secre¬ 
tary-treasurer  respectively  of 
the  Wisconsin  Daily  Newspaper 
League.  Martin  Wohlman,  busi¬ 
ness  manager  of  the  Madison 
Newspapei's,  Inc.,  was  named 
vicepresident. 

• 

Jay  RixiEais,  fonnerly  of  the 
staff  of  the  Odessa  (Tex.) 
American — to  the  San  Antonio 
(Tex.)  Express  on  rewrite. 

*  *  * 

Walter  Miller,  foi-merly  of 
Syracuse  (N.  Y.)  Post-Standard 
— to  the  Buffalo  (N.  Y.)  Eve¬ 
ning  News  city  staff.  Robert 
Kerr,  also  to  News  staff. 

*  «  * 

Allen  Doerr,  reporter  for  the 
St.  Paul  (Minn.)  Pioneer  Prem 
— to  Minnesota  Mining  &  Manu¬ 
facturing  Co.  publicity  staff. 

*  *  * 

Ewart  Taylor,  assistant  tele¬ 
graph  editor  of  the  Toronto 
(Ont.)  Globe  and  Mail — to  news 
editor  of  the  Peterborough 
(Ont.)  Examiner.  He  succeeds 
Jim  Shrimpton,  now  in  New 
York  with  the  Australian  As¬ 
sociated  Press. 

♦  *  * 

Kenneth  L.  Palmer,  a  form¬ 
er  reporter  and  assistant  adver¬ 
tising  manager  of  the  Steuben¬ 
ville  (0.)  Herald-Star — now  ad 
manager  of  National  Supply 
Co.  (oil  field  machinery),  Pitts¬ 
burgh. 

*  *  * 

William  R.  Sherman — to  the 
.sales  staff  of  the  New  York 
office  of  the  Detroit  (.Mich.) 
News.  Mr.  Shennan  was  with 
the  Rural  New  Yorker. 

m  *  * 

Amos  Melton,  formei  sports 
w’riter  for  the  Fort  Worth 

(Tex.)  Star  -  Telegram  and 
sports  editor  of  the  Fort  Worth 
(Tex.)  Press — now  assistant  to 
the  chancellor  of  Texa.s  Chris¬ 
tian  University. 

*  *  * 

John  J.  McAndrew,  form¬ 
erly  with  the  Wilke --Barrt 

(Pa.)  Sunday  Independent  — 
public  relations  director  for  the 
Samter  Store.  Scranton. 

•  ♦  * 

Ken  Francis — from  the  Ko¬ 
komo  (Ind.)  Tribune  to  the  Pe^ 
(Ind.)  Daily  Tribune  news  staff- 
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FAMILY  FILE — Arthur  C.  Smyth,  flanked  by  his  wife  and  daughter, 
admire  one  of  the  programs  at  a  dinner  given  for  him  by  editorial 
department  colleagues  of  the  Buffalo  (N.Y.)  Evening  News.  He  is  mark¬ 
ing  50  years  with  the  paper  as  reporter  and  librarian  (since  1939). 

Co-workers  gave  him  a  silver  tray  and  a  radio  set. 


168  Service  Pins; 

2  for  50  Years 

Huntington,  W.  Va. 

A  total  of  168  employes  of  the 
Huntington  Publishing  Com¬ 
pany  with  five  or  more  yeai*s  of 
seiwice  were  awarded  service 
pins  for  “faithful  devotion  to 
journalism  and  the  company”  at 
an  “ojK-m  house”  given  by  the 
company.  Heading  the  list  were 
Craven  A.  Baumgardner  and 
William  Scaggs,  both  with  more 
than  .')0  years  of  .seiwice.  Re¬ 
ceiving  pins  for  40  years  of 
service  were  Walker  Long, 
chainnan  of  the  boai*d  of  the 
company,  and  Miss  Catherine 
Bliss  Enslow,  society  editor. 


Audrey  Wood  —  resigned  as 
city  editor  of  the  Ralfujh 
(W.  Va.)  Register.  Named  to 
fill  the  vacancy  —  Mi’s.  Ted 
(Peggy)  Kessincer,  regional 
news  director.  Mi’s.  Opal  Ripley 
— to  regular  staff  from  branch 
office. 

4i  ♦  * 

Mrs.  Marcia  Peniston,  a 
graduate  of  home  economics  at 
Purdue  Univereity — named  food 
editor  of  the  Elyria  (Ohio) 
Chronicle-Telegram  to  succeed 
Mrs.  Betty  Wells,  resigned. 

*  *  * 

Robert  Manry  of  the  staff  of 
the  Cleveland  (Ohio)  Plain 
Denier — apjKiinted  picture  edi¬ 
tor. 


James  to  Arizona 

Michael  James  has  left  the 
news  staff  of  the  New  York 
Times  for  reasons  of  health  and 
has  moved  to  Arizona.  He  began 
working  on  the  Times  12  years 
ago,  w’hen  his  father,  the  late 
Edwin  L.  James,  was  managing 
editor,  and  had  sei-ved  in  Europe 
and  on  the  city  staff. 

• 

Arthur  Ribbel,  fonner  poli¬ 
tics  writer  for  the  San  Diego 
(Calif.)  Evening  Tribune — to 
chief  of  the  Sacramento,  Calif., 
bureau  of  the  San  Diego  Union. 
Brian  Duff,  Union  .staff  writer 
— to  the  Copley  Press  Washing¬ 
ton  bureau.  Jack  Cooper,  fonn¬ 
er  Sacramento  bureau  chief — 
appointed  secretary  of  the  Cali¬ 
fornia  Highway  ^mmission. 

*  * 

Robert  LaChance  of  the  li¬ 
bra  I’y  of  the  Forest  City  Pub¬ 
lishing  Co.,  publisher  of  the 
Plain  Denier  and  News  —  to 
copydesk  of  the  News. 

*  «  V 

Carolyn  Means,  parent- 
teacher  writer  of  the  Cleveland 
(Ohio)  Press — appointed  assist¬ 
ant  women’s  editor,  succeeding 
Mrs.  Nancy  Appunn,  retired. 
Succeeding  Miss  Means  is  SUE 
Kincaid,  a  copy  girl  since  grad¬ 
uation  from  Kent  State  Uni¬ 
versity. 


John  C.  Kelley — retires  as 
Waterbary  (Omn.)  .American 
sports  editor  at  the  end  of  the 
month.  Replacing  him  —  WIL¬ 
LIAM  P.  (Hank)  O’Donnell, 
sports  editor  of  the  sister  paper, 
the  moi’ning  Waterbary  ((ionn.) 
Republican.  Francis  (Doc)  Mc- 
Inerney  —  named  Republican 
sports  editor. 

*  *  « 

David, R.  Getchel.,  a  foi-mer 
news  editor,  Baw.f/or  (Me.)  Com¬ 
mercial — name<l  managing  edi¬ 
tor,  the  Maine  Coast  Fisherman. 

*  V  * 

N.  B.  (Whitey)  Saw’Yer  — 
transferred  from  Associated 
Press  Dallas  bureau  to  Detroit. 

*  *  * 

Eugene  Ely,  publisher  of  the 
(Ariz.)  Enterprise — 
new  publisher  of  the  Glendale 

(Ariz.)  Neu's.  He  succeeds  Vic¬ 

tor  Morgan,  president  of  Desert 
Newspapers, 

• 

Heads  Wire  Guild 

Washington 

John  Goldsmith,  UPI  reporter, 
will  become  the  second  president 
of  the  Wire  Sei’vice  Guild  (Local 
222,  ANG)  in  Febroary,  suc¬ 
ceeding  Leonard  Milliman  of 
the  Associated  Press,  San  Fran¬ 
cisco,  who  was  elected  secretary- 
treasurer. 


MR.  EDITOR: 

Start  the  new  year  right  with 

'UNDER  21' 

a  proven  advice  and  opinion 
feature  written  .  .  . 

•  for  teen-agers 

•  by  teen-agers 

•  by  the  father  of  a  teen-ager 


MAXIMUM  READERSHIP  WITH  MINIMUM  SPACE! 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dpi  MoIms  488  Madison  Avo,,  N.Y.C. 


UNDER  21  has  been  accepted  by  more  than  90  daily 
newspapers  in  the  United  States  and  Canada  in 
1959,  including  the  Chicago  Daily  News  (circula¬ 
tion  600,000),  and  the  Athens,  Texas,  Review 
(circulation  4,000). 


UNDER  21  is  also  a  weekly  newspaper 
feature— appearing  in  more  than  100 
weeklies  in  the  United  States  and 
Canada. 

• 

For  samples  and  month's  free  trial, 
phone,  write  or  wire: 


DAN  HALLIGAN 

Box  120,  Williston,  N.  D. 
Phone  GR  3-3556 
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Personal 

{Continued  from  pane  45) 

Sarratt  Is  Given 
New  Responsibilities 

Winston-Salem,  N.  C. 

Appointment  of  Reed  Sarratt 
to  the  new  position  of  executive 
assistant  to  the  publisher  was 
announced  this  week  by  James 
A.  Gray,  publisher  and  general 
manager  of  the  Winston-Saleyn 
Journal  and  Sentinel. 

Mr.  Sarratt  will  have  gen¬ 
eral  supeiwision  over  the  news, 
advertising,  circulation  and  pro¬ 
motion  functions  of  the  news¬ 
papers  and  will  help  to  coordin¬ 
ate  the  activities,  Mr.  Gray  said. 

Mr.  Sarratt  joined  the  staff 
of  the  Jounial  and  Sentinel  in 
1952  as  editorial  director, 
having  charge  of  the  editorial 
pages.  Last  May  he  was  named 
assistant  to  the  general  man¬ 
ager. 


Obituary 


Adren  Cooper  —  from  AP 
Kansas  City  bureau  to  Topeka 
bureau,  succeeding  Fred  Moen, 
who  moves  to  Kansas  City. 

* 

J.  D.  McMurray,  president 
and  editor  of  the  Racine  (Wis.) 
Journal-Times  —  elected  presi¬ 
dent  of  the  Wisconsin  Daily 
Newspaper  League. 

«  «  « 

Robert  C.  Bjorklund,  of  the 
IVisconsm  State  Journal,  Madi¬ 
son — elected  president  of  the 
Newspaper  Farm  Editors  As¬ 
sociation. 

:t:  He  * 

Bob  Mycue,  fonner  reporter- 
deskman,  Boise  (Ida.)  States¬ 
man  —  to  copy  desk,  Tulsa 
(Okla.)  World. 

♦  *  ♦ 

John  L.  Thomas — from  act¬ 
ing  city  editor  to  city  editor  of 
the  Butler  (Pa.)  Eagle,  suc¬ 
ceeding  the  late  W'illiam  C. 
Faust. 

♦  *  * 

John  S.  Rippey — from  Niles 
(Mich.)  Daily  Star  to  the 
Springfield  Illinois  State  Jour¬ 
nal  as  police  repoider. 

He  He  He 

Eugene  Roberts  Jr.,  reporter 
for  the  Norfolk  (Va.)  Virgin¬ 
ian-Pilot  —  to  the  Raleigh 
(N.  C.)  News  and  Observer, 
succeeding  Roy  Parker  Jr.,  w'ho 
has  been  awarded  a  fellow.ship 
by  the  American  Political  Sci¬ 
ence  .Association  for  study  in 
Washington. 

He  He  He 

Howard  Skidmore,  New  York 
Herald  Tribune  reporter  prior 
to  1948 — now  director  of  public 
relations  and  passenger  traffic, 
Chesapeake  and  Ohio  Railway. 


S.F.  Executives 
In  New  Positions 

Two  fonner  business  execu¬ 
tives  of  the  San  Francisco  News, 
S  c  r  i  p  p  s-Howard  newspaper 
which  was  combined  with  the 
Hearst  Call-Bulletin  last  Au¬ 
gust,  are  located  in  new  posi¬ 
tions. 

W.  H.  Metz,  former  business 
manager  of  the  News,  has  been 
named  successor  to  the  late  John 
W.  Frierson  as  S-H  business  ex¬ 
ecutive  in  Birmingham.  Mr. 
Frierson  was  president  of  the 
Binningham  Post  Co.  and  as¬ 
sistant  general  manager  of  the 
Binningham  News.  Mr.  Metz 
goes  to  Birmingham  as  vice- 
president  of  the  Post  Co.  and 
assistant  general  manager  of 
the  News. 

Mr.  Metz,  44,  began  work  on 
the  Indianapolis  Times  23  years 
ago.  He  worked  in  the  S-H  gen¬ 
eral  advertising  department  in 
New  York  prior  to  being  sent 
to  San  Francisco  in  1957. 

Earl  D.  Baker  takes  over  re¬ 
sponsibility  for  the  affairs  of 
Daily  News  Company  Ltd.  in 
San  Francisco. 

Robert  B.  Selby,  fonner  ad¬ 
vertising  director  of  the  San 
Francisco  News,  has  been  named 
business  manager  of  the  Sacra¬ 
mento  (Calif.)  Union.  The  ap¬ 
pointment  expands  the  Union’s 
management  team  which  in¬ 
cludes  C.  E.  Borom,  general 
manager,  and  C.  A.  Moore,  ad¬ 
vertising  manager. 

Mr.  Selby  was  wdth  Scripps- 
Howard  Newspapers  20  years. 
• 

John  Murray,  former  news¬ 
paperman  and  public  relations 
executive  —  to  the  National 
Tuberculosis  Association  as 
Public  Relations  Associate. 

*  *  * 

R.  N.  Wright  Jr. — to  man¬ 
ager  of  the  Detroit  office  of 
Dodge  News  Bureau.  He  was 
fonnerly  assistant  news  editor 
in  the  Chrysler  Corporation 
press  information  section. 

• 

Join»  Army  Times 

Robert  Cunnion,  formerly 
with  Scolaro,  Meeker  &  Scott, 
has  joined  the  New'  York  staff 
of  Ai'my  Times  Publishing  Co. 
as  a  space  salesman. 


John  R.  Taylor,  83,  photog¬ 
rapher  for  the  Milwaukee 
(Wis.)  Journal;  Nov.  28.  Mr. 
Taylor  worked  for  the  Journal 
for  37  years,  retiring  in  1946. 

*  *  * 

Frank  J.  Dolasin,  59,  pho¬ 
tographer  for  the  Joliet  (Ill.) 
Herald-News;  Nov.  21. 

*  «  * 

Miss  Herma  Clark,  88,  Chi¬ 
cago  historian  and  new'spaper- 
woman,  Nov.  26;  She  w’as  the 
author  of  the  column,  “When 
Chicago  Was  Young”  in  the 
Chicago  (Ill.)  Tribune  every 
Sunday  for  more  than  27  years. 

♦  *  ♦ 

Louis  P.  Head,  Jr.,  a  former 
writer  w’ith  Dallas  (Tex.)  Morn¬ 
ing  Netvs;  recently. 

*  * 

Martha  Coman,  founder  and 
first  president  of  the  New  York 
New'spaper  Women’s  Club;  re¬ 
cently.  Miss  Coman  w’orked  for 
the  New  York  Herald,  for  Smith 
College,  and  with  the  Scarsdale 
(N.  Y.)  Inquirer. 

*  *  * 

Patrick  C.  Richards,  43,  ex¬ 
ecutive  editor  of  the  .Alpena 
(Mich.)  News;  Nov.  31. 

if  *  * 

JAMF.S  A.  Beatty,  63,  retired 
national  advertising  manager  of 
the  New  York  Mirror;  recently. 

*  *  * 

Harry  P.  (Hal)  Forrest,  66, 
creator  of  the  cartoon  strip, 
“Tailspin  Tommy;”  Nov.  23.  He 
w'orked  on  newspapers  in  Penn¬ 
sylvania  and  New  Jei'sey  prior 
to  World  War  I. 

♦  *  * 

George  E.  Avery,  78,  chess 
editor  of  the  Hartford  (Conn.) 
Courant;  Dec.  2. 

*  * 

Schuyler  D.  W’ardwell,  72, 
stamps  columnist,  Springfield 
(Mass.)  Sunday  Republican; 
Nov.  29. 


Williams,  Veteran 
Circulator,  Dies 

San  Francisco 
O.  K.  Williams,  70,  circulation 
promotion  manager  of  the  San 
Francisco  Examiner,  died  Nov. 
26  following  a  heart  attack.  He 
w'as  stricken  five  days  earlier  at 
his  desk. 

Mr.  Williams  began  his  career 
on  the  old  San  Francisco  Bulle¬ 
tin  following  Army  sei-vice,  1908 
to  1911.  He  joined  the  Exam¬ 
iner  in  1938  after  a  decade  with 
the  Los  Angeles  Examiner  as 
assistant  country  manager  and 
as  circulation  promotion  man¬ 
ager. 

EDITOR  &  PUB 


Post  Athenian’s 
Publisher  Dies 

Athens,  Tenn. 

Lowell  Freemont  Arterbum, 
56,  editor  and  publisher  of  the 
Daily  Post  Athenian,  died  Nov. 
21,  after  he  suffered  a  heart  at¬ 
tack  at  his  office. 

He  received  his  master’s  de¬ 
gree  in  Education  at  Columbia 
University  and  his  bachelor’s 
degree  in  Journalism  at  the  Uni¬ 
versity  of  Indiana.  He  was  busi¬ 
ness  manager  of  the  Pekin  (Ill.) 
Daily  Times. 

• 

Edwin  Bidinger,  61,  former 
artist  with  the  Chicago  (Ill.) 
Evening  American ;  Nov.  24. 

He  H(  * 

Mrs.  Stanley  C.  Arthur,  78, 
author  and  poet;  Dec.  1.  She 
was  executive  assistant  for  27 
years  to  the  late  Mrs.  Elizabeth 
Meriweather  Gilmer,  who  wrote 
under  the  name  of  Doi'othy  Dix. 

4>  *  * 

Elizabeth  Douglas  Gatlin, 
52,  head  of  Catlin  As.sociates. 
New'  York  public  relations  finn; 
recently.  She  w'as  foi-merly  a 
reporter  on  the  St.  Paid  (Minn.) 
Pioneer  Press  and  St.  Paul 
(Minn.)  Dispatch. 

*  *  * 

Milton  Frank  Rodney,  63, 
a  merchandising  expert  w'ith 
Hearst  publications;  recently. 

*  *  * 

John  P.  Ramsay,  63,  tele¬ 
graph  editor  of  the  Camden 
(N.  J.)  Courier-Post;  Nov,  29. 

*  «  * 

Charles  B.  Forbes,  76,  finan¬ 
cial  editor  of  the  Miami  (Fla.) 
News;  Nov.  25. 

*  *  « 

George  H.  Atkins,  75,  pub¬ 
lisher  of  the  Beeville  (Tex.) 
Bee-Picayune ;  recently. 

♦  *  * 

Ro.ss  S.  Nelson,  69,  telegraph 
editor  of  the  Indianapolis  (Ind.) 
Star  and  a  veteran  of  50  years 
in  the  new'spaper  field;  Nov.  29. 

*  «  « 

Harry  Shelland,  81,  boating 
editor  of  the  Long  Island 
(N.  Y.)  Press;  Dec.  3. 

*  *  * 

George  H.  Waldron,  84,  re¬ 
tired  city  editor  of  the  Utira 
(N.  Y.)  Observer  -  Dispatch; 

Nov.  29. 

He  ♦  * 

Robert  L.  Jamison,  50,  news 
editor  of  the  Charleston 
(W.  Va.)  Daily  Gazette;  re¬ 
cently. 

• 

Ex-Publisher  Dies 

Tuscaloosv,  Ala. 

Aaron  Miller,  a  former  pub¬ 
lisher  of  the  Tuscaloosa  Sews, 
died  November  17.  He  was  in 
his  90s.  He  came  here  in  lOl*! 
from  Altoona,  Pa.,  and  tmught 
an  interest  in  the  new'spaper. 
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Tannenhaum . . . 


editor  6c  publisher  for  December  12,  195^ 


.  .  .  which — like  St.  Nick,  holly,  the  Yule 
log  and  sleigh  bells — is  one  of  the  symbols 
of  the  Christmas  season. 

And  that  season  is  soon,  so  we  take  this 
time  to  wish  the  ladies  and  gentlemen  of 
the  Fourth  Estate  . . . 

A  Very  Merry  Christmas. 


TELETYPE 

CORPORATION 

SUBSIDIARY  OP  fVestern  Electric  Company  inc. 


Dept.  50M,  4100  Fullerton  Avenue,  Chicago  39,  III 
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. . .  at  Art  Gravure  Corporation 

Cleveland,  Ohio 


Heavy  duty  silicon  rectifiers  and  reactors  i'B^ 
the  magnetic  amplifiers  provide  static  power 
conversion  of  the  standard  A-c  plant  power 
into  adjustable  voltage  D-c.  No  forced 
H  ventilation  required  ...  no  moving  parts 
to  replace  or  maintain. 


The  Webmaster’s  closed  loop  voltage 
regulation  system  maintains  the  precise  press 
speed  desired,  automatically  compensates  for 
variations  in  load  and  plant  power 
fluctuations. 


3  Webmaster  control  units  are  completely 
tactirv  assembled  and  tested  to  insure  ra: 
/'t^uble-free  installation.  Sturdy  industna 
^  control  components  are  easily  understood 
I  serviced  without  special  trairiing. 


Static-Powered  D-c 


i 


A  single  100  Hp  D  c  drive  molor  powers  all 
seven  press  units . . .  provide  stepless 
acceleration  from  threading  speed  (5  RPM) 
to  top  speed  (340  RPM)  or  35.000 
I  supplements  per  hour. 


WEBMASTER®  Group  Drive 
brings  precise 

STEPIESS  SPEED  CONTROl 

to  this  new  70" 

7- unit  Rotogravure  Press 

Here’s  important  news  about  the  latest  advance  in  group  press  drives  and  control. 
Art  Gravure,  recognized  for  its  high  speed  printing  of  multi-colored  newspaper 
supplements,  recently  installed  a  new  70"  7-unit  double  web-fed  Rotogravure 
I*ress  equipped  with  the  new  Cutler-Hammer  StcUic-Powered  D-c  Webmaster 
Group  Drive  and  Control,  and  its  performance  has  been  most  remarkable. 

The  new  D-c  Webmaster  Group  Drive  and  Control  is  easier  to  install . . . 
costs  less  to  install.  Engineered  to  use  the  standard  A-c  plant  power,  static 
silicon  rectifiers  and  reactors  in  the  magnetic  amplifiers  produce  the  adjustable 
voltage  D-c  for  the  single  100  Hp  drive  motor.  The  threading  motor,  clutch 
and  brake  have  been  eliminated.  There  is  no  cumbersome  motor-generator 
set  to  install ...  no  moving  parts  to  replace  or  maintain. 

The  Webmaster’s  closed  loop  voltage  regulation  system  provides  a  steady 
press  speed  regardless  of  load-variations.  This  is  the  foundation  for  maintaining 
accurate  registration.  The  extra-slow  threading  speed  (5  RPM)  cuts  set-up 
time  and  effort.  The  mechanical  superintendent  reports  he  has  been  able  to  save 
500  to  1,000  supplements  from  the  scrap  heap  during  set-up.  Smooth,  time-limit 
acceleration  from  threading  to  top  speed  (35,000  supplements  per  hoiu*) 
maintains  constant  web  tension  without  risking  damaging  over-currents. 
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Firm  Policy 
Builds  Group 

Big  Bear  Lake,  Calif. 

The  label  “independent  Amer¬ 
ican  newspaper”  has  been  at¬ 
tached  to  a  third  weekly  with 
the  purchase  of  the  San  Jacinto 
Valley  Register  by  the  Grizzly 
Publishing  Co.,  Inc. 

The  newspapers  stay  inde¬ 
pendent  of  political  parties  but 
stand  100  percent  for  the  Amer¬ 
ican  free  enterprise  system,  ex¬ 
plains  Louis  F.  Thomann,  pub¬ 
lisher. 

“We  don’t  tell  our  reader 
whom  to  vote  for,  as  we  feel 
our  editorial  depth  reporting  and 
analyzing  informs  them  and 
they  are  intelligent  enough  to 
vote  right,”  Mr.  Thomann 
added. 

Fearless  Crusaders 

“For  local  needs  we  crusade 
fearlessly  and  successfully,  too. 
Newswise,  we  ti’y  to  use  only 
items  of  local  reader  interest.” 

In  association  with  adver¬ 
tising  agencjTnen  Don  Belding 
and  Fairfax  M.  Cone,  Mr.  Tho¬ 
mann  purchased  the  Gi’izzly  here 
in  mid-1958.  The  rival  Lime- 
light-Xeu's  was  bought  a  year 
ago. 


The  two  papers  now  provide 
semi-weekly  coverage  of  the 
Bear  Valley. 

The  Register  was  purchased 
from  Harry  Hofmann  in  an  ex¬ 
pansion  of  operations  from  the 
mountain  area  to  Riverside 
County.  Mr.  Thomann  is  editor 
and  publisher  of  all  three  week¬ 
lies. 

4:  *  4: 

Tuckerman,  Ark. 

J.  E.  Parrott,  editor  and  pub¬ 
lisher  of  the  weekly  Tuckerman 
Record  since  1924,  has  sold  the 
newspaper  to  two  Newport  busi¬ 
nessmen,  Roy  Evans  and  W.  R. 
Pratt. 

Mr.  Evans,  who  has  been  as¬ 
sociated  with  the  Newport  In¬ 
dependent,  will  be  editor  of  the 
Record,  which  was  established 
here  in  1919.  Mr.  Pratt  is  presi¬ 
dent  of  the  Northeast  Invest¬ 
ment  Company. 


‘Hillbilly’  Weekly 

Richwood,  W.  Va. 

Plans  are  under  way  hei’e  to 
bring  back  Hillbilly,  a  West  Vir¬ 
ginia  w'eekly  newspaper  that 
previously  failed  as  a  sister 
paper  to  the  Richwood  News 
Leader.  The  owners  are  Jim 
Comstock,  editor,  and  Bronson 
McClung,  publisher  of  the  News 
Leader.  First  issue  is  scheduled 
at  Christmas  time. 


One  of  a  series 

Creep?  Fatigue? 

Every  occupation  has  its  jargon.  You,  for 
instance,  could  baffle  the  man  on  the  street 
with  talk  of  “killing  widows.” 

You  avoid  jargon.  You  don’t  print  your  own 
and  you  translate  that  of  other  professions  or 
trades  to  make  the  news  understandable  to  your 
reader. 

Engineering  has  its  jargon — just  as  medicine 
or  any  other  profession.  Maybe  you  haven’t 
realized  it  before,  but  strong  metals  do  “creep”. 
And  they  do  “fatigue.” 

Engineering’s  jargon  is  as  readily  translated 
as  your  own  profession’s.  When  you  need  help 
on  an  engineering  story,  consult — 


Engineers  Joint  Council 
29  West  39th  St..  N.  Y.  18.  N.  Y. 

For  information,  call  Pennsylvania  6-9220 


pliiiiiiiiiiiiiiiiiiniiiiiiiiiluyiiiiiiiiiiiiii  EDITORIAL  WORKSHOP  iiiiiiiiiiiii:iiiy!iiiii:!i!!:ii:!!!J 


By  Roy  H.  Copperud 

By  Any  Other  Name 

Life  is  a  hard  business,  as  someone  has  said,  and  one 
of  the  w’ays  we  try  to  soften  its  blows  is  by  giving  them 
more  agreeable  names.  This  device,  for  example  saying 
passed  away  instead  of  died,  is  known  technically  as 
euphemism,  or  pleasing  talk. 

Euphemism  is  not  something  that  can  or  should  be 
done  away  with.  In  many  instances,  the  bluntest  names 
for  things  are  intolerable  in  polite  society,  and  censorable 
in  print.  The  so-called  four-letter  words  fall  in  this 
category.  On  the  rare  occasions  w’hen  they  do  appear 
in  print,  as  in  hairy-chested  novels,  the  effect  on  the 
reader  may  be  one  of  shock,  refreshment,  amusement, 
or  a  mixture  of  all  three. 

Writers  should  at  least  be  aware,  however,  w’hen  they 
are  using  tei’ms  that  are  at  one  or  more  removes  from 
the  directest  or  earthiest  versions.  Euphemisms  are 
distasteful  when  they  indicate  unnecessary  squeamish¬ 
ness.  The  trend  of  our  ordinary  expression  for  many 
years  has  been  away  from  the  complex,  the  pretentious, 
and  the  flow'ery,  and  toward  the  simple,  the  unassuming, 
and  the  unadorned. 

It  is  not  so  many  years  since  social  disease  was  as  close 
as  anyone  but  a  doctor  w'ould  come  to  saying  syphilis 
or  gonorrhea,  and  even  social  disease  was  used  wdth  re¬ 
luctance.  The  medical  campaign  to  curb  syphilis  was 
seriously  impeded,  at  first,  by  the  refusal  of  mass  publi¬ 
cations  even  to  name  the  disease.  But  few  now  boggle 
at  it. 

Let’s  skip  around  among  some  typical  euphemisms.  A 
cut  or  increase  in  wages  or  prices  is  often  glossed  over, 
when  it  seems  desirable,  as  a  downward  revision  or  an 
upward  revision  (or  adjustment).  In  the  jargon  of  busi¬ 
ness,  especially,  prices  are  never  raised  but  are  deli¬ 
cately  revised  upward.  This  may  be  all  right  for  the 
public  relations  man  w’hose  vocation  is  to  gloss,  but  cer¬ 
tainly  such  genteelisms  should  not  be  affected  by  others 
w'ith  the  idea  that  they  possess  some  desirable  elegance. 

Heart  condition  used  to  be  more  popular  than  it  is  now 
for  heart  ailment.  Heart  condition,  more  than  one  critic 
has  said,  is  meaningless,  since  every  heart  has  a  condi¬ 
tion,  better  or  worse.  Heart  attack,  while  we  are  on  the 
subject,  is  a  useful  workaday  term  that  has  been  unac¬ 
countably  denounced  as  denoting  an  attack  by  the  heart. 
The  publicity  recently  attending  heart  ailments  in  high 
places  has  led  to  widespread  lay  use  of  coronary  as  an 
illegitimate  noun  (for  what  w'as  once  heart  attack). 
Cardiac,  too,  has  been  enthusiastically  taken  up  by  the 
laity. 

Realistic  is  a  key  euphemism  in  collective  bargaining. 
Realistic  in  this  connection  is  what  its  user’s  proposals 
are,  in  contrast  to  those  of  the  other  side,  which  ai'e 
invariably  unrealistic. 

During  the  w'ar  we  became  familiar  with  planned 
withdrawal,  the  military’s  euphemism  for  retreat.  Gen¬ 
eral  Jonathan  Wainwright  was  so  outraged  by  this  kind 
of  mush,  however,  that  he  described  one  reverse  in  these 
unequivocal  terms:  “We  took  a  hell  of  a  beating.” 

Woman's  Christian  Temperance  Union,  as  neaily 
everyone  must  be  aware,  is  a  misnomer,  for  its  members 
advocate  abstinence,  not  temperance.  Abstinence,  how¬ 
ever,  has  an  unyielding  sound,  and  it  may  be  that  the 
temperance  ladies  can  stand  the  shock  of  solid  words 
no  more  than  they  can  the  fumes  of  hard  drink. 

Belly,  to  follow  liquor  down,  is  all  but  indecent;  gen¬ 
teel  people  speak  only  of  the  abdomen,  much  as  their  fore¬ 
bears  thought  of  a  woman  as  having  limbs  rather  than 
legs.  Wonder  when  the  Nice  Nellies  will  succeed  in 
cleaning  up  the  Bible  to  “Thy  abdomen  is  like  an  heap  of 
wheat  set  about  with  lilies”? 
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Salesman 
who  KNOWS 
he  uses 
trucks 


Every  salesman  knows  trucks  deliver  what  he  sells.  He  knows 
from  personal  experience.  Without  regular  on-time  delivery, 
sales  would  fade.  In  modern  manufacturing  and  merchandising, 
limited  inventory  is  common,  fast  replacement  a  “must.”  The 
salesman  knows  there  isn’t  room  for  fumbling  around  .  .  . 
distribution  is  keyed  to  the  clock  ...  He  uses  trucks  to  keep 
everything  in  step  .  .  .  including  his  commissions. 


American  Trucking  Associatians,  Inc.,  Washington  6,  D.  C. 


THE  WHEELS  THAT  GO  EVERYWHERE 
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Soon... Cheaper  atomic  power 


General  Electric  Vallecitos  Atomic  Laboratory.  Here,  in  California’s  Livermore  Valley,  U.S.  Steel  sponsors  the  first  large-scale,  pri¬ 
vately  financed  study  of  radiation  effects  on  steel.  Project  will  hasten  the  advent  of  low-cost  atomic  power. 


This  G.E.  technician  adds  a  touch 
of  glamour  to  the  serious  busi¬ 
ness  of  making  a  radiation  count 
on  foil  samples  removed  from 
General  Electric  Test  Reactor. 
She  works  in  a  mobile  lab  made 
available  to  the  project. 
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with  Atom  Age  Steels 


Before  atomic  power  can  light  our  cities 
or  run  our  industries  efficiently,  the  cost 
of  building  and  operating  commercial  atomic 
reactors  must  be  reduced.  The  two  big  prob¬ 
lems:  high  cost  of  nuclear  fuel,  and  the  need 
for  better  and  less  costly  materials  of  con¬ 
struction. 

Firsthand  information  on  the  effects  of 
radiation  on  steel  has  not  been  easy  to  come 
by.  The  start-up  of  the  General  Electric  Test 
Reactor,  near  Pleasanton,  California,  and  the 
Westinghouse  Testing  Reactor  near  Pitts¬ 
burgh  has  enabled  U.S.  Steel  to  launch  the 
first  large-scale  private  investigation  of  irradi¬ 
ated  steels.  These  explorations  will  be  carried 
out  in  private  test  reactors,  wholly  financed 
with  private  capital. 


Today,  U.S.  Steel  has  scientists  w’orking 
full-time  at  Westinghouse  and  General  Elec¬ 
tric  Atomic  Laboratories;  extensive  applied 
research  in  nuclear  steels  is  also  being  carried 
on  at  U.S.  Steel’s  Monroeville  Research 
Center. 

From  these  tests  will  come  new  and  im¬ 
proved  atom  age  steels;  stronger,  more  cor¬ 
rosion-resistant  steels,  steels  that  will  hasten 
the  advent  of  commercial  nuclear  power. 
The  full  effects  of  this  vast  U.S.  Steel  re¬ 
search  program  may  not  be  felt  for  two, 
five,  or  even  ten  years.  But,  cheaper  atomic 
power  is  on  its  way  .  .  .  because  American 
industries  like  U.S.  Steel  are  contributing 
to  the  research.  United  States  Steel,  525 
William  Penn  Place,  Pittsburgh  30,  Pa. 

USS  is  a  registered  trademark 


United  States  Steel 


Clayton  McDole,  U.S.  Steel  scientist  (second  from  left)  supervises  the  removal  of  irradiated  foil  samples 
from  General  Electric  Test  Reactor.  Information  obtained  provided  a  solid  flux  data  foundation  for  the 
irradiation  research  of  special  reactor  steels. 


editor  Qc  publisher  for  December  12,  1959 


WU  Wirefax  Service  Links  Five  Cities 


Western  Union  began  trans¬ 
continental  Public  Facsimile 
(“W^irefax”)  seixice  for  the  use 
of  newspai>ers,  advertising  agen¬ 
cies  and  other  usei's  Dec.  1. 
Ck)sts  are  considerably  below 
telegraph  press  rates. 

The  new  seiwice  links  New 
York,  Washington,  Chicago,  Los 
Angeles  and  San  Francisco  for 
immediate  ti  ansmission  in  exact 
facsimile  of  tj'ping  or  drawings 
on  letter-size  pages.  A  single 
page  of  copy  is  transmitted 
coast-to-coast  in  six  minutes. 
Wirefax  circuits  will  be  estab¬ 
lished  to  other  cities  as  the 
service  is  developed. 

Among  the  first-day  users  of 
the  seiwice  was  Young  &  Rubi- 
cam,  Inc.,  advertising  agency. 
The  first  legular  paid  trans¬ 
mission  from  San  Francisco  to 


New  York,  incidentally,  was  an 
advertisement  of  the  Fii*st  Bos¬ 
ton  Corporation. 

Original  line  drawings,  ad¬ 
vertising  layouts,  sketches, 
chai'ts  and  legal  or  financial 
documents  or  other  gi’aphic 
matter,  excluding  photographs, 
can  be  transmitted  as  a  single 
page  or  in  sections.  Lengthy 
news  stories  or  other  messages, 
typed  or  hand-written,  can  be 
handled  with  as  many  as  600 
words  on  a  single  page. 

Ixiwer  Kales 

Charges  for  transmission  of 
a  minimum  message  covering 
714"  by  4"  range  from  $2  to  $4, 
depending  on  the  destination.  A 
message  of  that  length.  New 
York  to  Los  Angeles,  is  $4. 
Additional  vertical  inches  cost 


between  35c  and  65c.  Minimum 
message  between  New  York  and 
Chicago  costs  $2.40  plus  40c  for 
each  additional  inch  plus  Feder¬ 
al  tax. 

Kig  Savings 

Although  press  rates  ai’e  less 
than  one-half  the  regular  tele¬ 
graph  rate,  newspapers  can 
make  big  savings  below  the  tele¬ 
graph  press  rate  by  use  of  the 
new  facsimile  seiwice  between 
the  five  cities.  It  w’as  explained 
that  500  words  sent  between 
New'  York  and  Washington  at 
press  rate  would  cost  $9.79  and 
only  $3.75  by  the  new  Wirefax 
sei'vice.  Between  those  two  cities, 
the  regular  press  telegraph  rate 
for  100  woi'ds  is  $2.11  and  for 
250  w'ords  is  $4.99,  whereas  the 
Wirefax  rates  would  be  $2  and 


Have  you  written  an  interesting  story  about  osteopathy? 


AWARDS 
COMPETITION 
NOW  OPEN 

The  American  Osteopatliic  Association 
announces  its  annual  presentation  of 
three  awards  of  SlOO  each  for  outstanding 
newspaper  stories  about  osteopathy. 

The  awards  competition  is  designed  as 
an  exjiression  of  thanks  to  journalists 
who  have  concerned  themselves  with  the 
nation's  health  problems  and  the  contributions 
of  the  osteopathic  profession. 

ENTRIES  ARE  TO  BE  SENT  TO  THE 

NEWSPAPER  STORY  COMPETITION 

American  Osteopathic  Association 

212  EAST  OHIO  STREET 
CHICAGO  II.  ILL. 

CONTEST  CLOSES  FEB.  1 5,  1 960 


RULES  OF  CONTEST 

Entrants  may  enter  up  to  five 
entries,  a  single  story  or  series 
that  are  related  to  osteopathic 
subjects  such  as  hospital  dedi¬ 
cations,  college  programs,  oste¬ 
opathic  conventions,  speeches, 
research  and  features  stories 
about  individual  doctors.  Any 
daily  or  weekly  writer  is  eligi¬ 
ble. 

The  article  must  have  been 
published  in  19.59.  Entries 
should  be  accompanied  by  a 
letter  stating  the  author’s  em¬ 
ployment.  Should  a  question  of 
authorship  arise,  the  entrant 
should  be  prepared  to  prove 
his  claim  to  the  material. 

Stories  should  be  submitted 
as  clippings  pasted  on  plain 
paper. 

Entries  will  become  the  prop¬ 
erty  of  the  AOA  and  permis¬ 
sion  to  use  those  articles  for 
re-publication  in  AOA  pub¬ 
lications  is  implicit  in  making 
the  entrv. 


$2.35,  respectively. 

WU  began  facsimile  trans¬ 
mission  research  and  develop¬ 
ment  25  years  ago  and  11  years 
ago  brought  out  the  WU  Desk- 
Fax  facsimile  machines,  more 
than  37,000  of  which  are  in  use 
for  local  pick-up  and  delivery 
of  40,000,000  telegrams  annu¬ 
ally. 

Fourteen  or  more  newsiiapers 
use  WU  facsimile  machines  for 
transmission  of  copy  within 
their  ow'n  cities  or  areas  of 
news  coverage.  One  example  is 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times,  which  has  a 
machine  in  the  City  Hall  press 
room  and  sends  copy  from  there 
to  the  new'spaper  plant. 


Reporter  Gets  Help 
From  Electric  Brain 

Toronto 

Electronics  worked  magic  for 
a  Toronto  Globe  and  Mail  re¬ 
porter,  Harold  Greer,  who  con¬ 
ducted  a  three-month  investiga¬ 
tion  of  liquor-drinking  habits 
for  a  series  of  six  articles. 

Mr.  Greer  amassed  such  a 
maze  of  statistics  that,  in  order 
to  obtain  precise  analyses,  he 
enlisted  the  assistance  of  an 
electronic  computer. 

Incidentally,  it  calculated  that 
Ontario  has  one  of  the  highest 
drinking  rates  per  capita  in  the 
world. 


TALL  STORY— Dave  Oestreichr 
of  UPl,  Kansas  City,  almost  new* 
an  inter-com  system  to  intervia* 
the  Soviet  basketball  player,  Y*" 
Kruminsh,  who  towers  to  7 
3  inches. 
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December  is  a  month  of  celebration.  In  reverence,  or  quiet 
delight,  or  in  pure,  noisy  joy,  American  families  celebrate  the 
Christmas  and  New  Year  season. 


December,  ironically,  is  also  a  month  of  mourning.  It  is  a 
month  when  traffic  deaths  and  injuries  reach  an  appalling  peak. 
Ugly  weather,  long  hours  of  darkness,  and  crowded  streets 
shorten  the  odds  against  drivers  who  already  have  gambled  too 
heavily  on  speed — or  a  couple  of  drinks. 


Will  you  extend  the  season’s  greetings  in  your  obituary  column? 


December  is  here.  But  there  is  still  time  for  you  to  help  your 
community  move  through  the  season  safely — and  happily. 


THE  TRAVELERS  Insurance  Companies,  Hartford  15,  Connecticut 
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Santa  Slims  Down  This  Christmas 


Santa  is  slimming  down  this 
Christmas. 

A  new  diet  is  being  dictated 
in  many  sections  of  the  press 
that  reads  in  effect  that  it  is 
neither  good  to  give  nor  to  re¬ 
ceive  “substantial”  holiday 
gifts. 

Payola  disclosures  in  TV  and 
radio  caused  Frank  Stanton, 
president,  Columbia  Broadcast¬ 
ing  System  to  order  his  staff 
not  to  accept  “anything  of 
value”  that  might  influence 
their  decisions. 

Gift-Giving  Cut 

Quite  apart  from  his  edict, 
the  CBS  press  department 
reached  its  own  decision  not 
to  give  anything  to  any  con¬ 
tacts.  It  was  explained  there 
has  never  been  a  blanket  list, 
but  that  in  other  years  distri¬ 
butions  have  been  made  on  an 
individual  basis  by  members  of 
the  department  to  newspaper 
men  and  women  and  others. 
The  question  of  whether  or  not 
to  give  never  came  up  before 
this  year,  but  it  was  decided  at 
a  recent  meeting  of  department 
heads  to  abandon  the  custom. 

Ellis  Moore,  director  of  the 
press  department  at  National 
Broadcasting  Company,  moving 
with  no  consultation  with  its 


competitor,  reported  a  similar 
departmental  decision.  It  was 
reached  in  advance  of  Mr. 
Stanton’s  memo,  he  said.  In 
other  years  NBC  has  given  75 
to  100  gifts  to  journalists  in 
New  York.  What  other  stations 
in  the  network  do  outside  of 
New  York  is  their  own  busi¬ 
ness,  Mr.  Moore  said.  The  meet¬ 
ing  of  minds  came,  he  ex¬ 
plained,  when  some  newspaper 
men  suggested  to  members  of 
the  department  that  it  might 
be  just  as  well,  if  no  presents 
were  sent  to  them. 

Michael  J.  Foster,  vicepresi¬ 
dent,  press  information,  Ameri¬ 
can  Broadcasting  Company, 
said  they  were  “sticking  to 
Christmas  cards  this  year.” 

Times  Policy 

While  it  has  been  a  long  es¬ 
tablished  policy  at  the  New  York 
Times  that  no  gifts  of  value 
should  be  accepted,  Arthur 
Hays  Sulzberger,  chairman, 
signed  a  notice  posted  on  all 
bulletin  boards  that  reads: 

“The  approach  of  the  Holi¬ 
day  season  brings  up  again  the 
question  of  acceptance  of  gifts 
by  members  of  the  staff  of  the 
New  York  Times  from  news  or 
business  contacts.  We  feel  it  is 
appropriate  to  ask  you  not  to 


accept  substantial  gifts  from 
such  sources  ” 

Wes  Gallagher,  assistant  gen¬ 
eral  manager.  Associated  Press, 
said  the  staff  is  being  reminded 
of  the  policy  that  all  gifts  above 
nominal  value  should  be  re¬ 
turned. 

William  Payette,  assistant 
general  news  manager.  United 
Press  International,  said  gifts 
had  never  constituted  a  UPI 
problem  and  no  mention  one 
way  or  other  is  being  made  of 
the  matter  to  the  staff. 

• 

Powers  Firm  Gets 
German  Affiliation 

Joshua  B.  Powers  Inc.,  and  its 
British  affiliate,  Joshua  B. 
Powers  Ltd.,  London,  have  en¬ 
tered  into  an  association  agree¬ 
ment  with  Dr.  Gunter  Wolff  & 
Company  of  Hamburg,  Ger¬ 
many. 

Under  this  agreement  Powers 
and  Wolff  will  offer  to  overseas 
newspapers  and  magazines  joint 
advertising  representation  in 
the  three  countries. 

The  firm  of  Dr.  Gunter  Wolff 
&  Company  was  established  in 
1950  and  is  well  known  in  Ger¬ 
many  as  representatives  of  lead¬ 
ing  publications  in  Scandinavia 
and  Holland. 


Economic  Writing 
Scholarship  Given 

Scholarships  totaling  $3,500 
have  been  awarded  to  seven  stu¬ 
dents  participating  in  a  pro¬ 
gram  in  economic  writing  and 
reporting  at  Columbia  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism. 

The  scholarships,  presented 
for  the  first  time  this  year,  were 
made  possible  by  the  Clapp  & 
Poliak  Foundation,  Inc.,  of  New 
York  through  Saul  Poliak,  a 
1926  graduate  of  the  school  who 
is  president  and  chairman  of 
the  board  of  the  foundation. 

Five  scholarships  of  $1,000 
each  were  awarded  to  Donald  C. 
Bale,  Mitchell,  South  Dakota; 
John  G.  Doherty,  St.  John,  New 
Brunswick,  Canada;  Carroll  V. 
Dowden,  Louisville,  Kentucky; 
Erwin  D.  Okun,  New  York;  and 
Thomas  J.  Slattery,  Chicago. 

Two  $250  scholarships  were 
won  by  W.  Staurt  Awbrey,  Par¬ 
sons,  Kansas,  and  Joseph  W. 
Sullivan  Knoxville,  Tennessee. 

The  recipients  were  admitted 
to  the  school  as  regular  students 
in  the  one-year  graduate  pro¬ 
gram  in  basic  journalism  train¬ 
ing.  In  addition,  they  will  devote 
time  to  special  seminars,  lectures 
and  studies  in  economics  guided 
jointly  by  the  Journalism  school 
and  the  Graduate  School  of 
Business. 


When  is  a  Ritfht  a  DUTY? 

’  Today  everyone  enjoys  as  his  birthright,  privileges  which  once  were 

i  the  possession  of  only  a  few.  But  his  birthright  also  includes 

I  I  resix)nsibilities  with  respect  to  the  privileges  he  enjoys. 

!  I  Education  is  one  of  the  privileges  which  carry  responsibilities. 

I  f  All  of  us  have  the  responsibility,  for  example,  of  helping  to  ensure 

that  every  young  person  has  the  opp>ortunity  to  complete  his 
education,  and  of  seeing  that  the  quality  of  instruction  at  our 
j  sc'hools  and  colleges  is  maintained  at  a  high  level. 

I  Sun  Life  Assurance  Company  of  Canada  is  now  offering  through 

I  newspaper  advertising  from  coast  to  coast  in  North  America,  a 

series  of  free  booklets  on  educational  matters  in  which  all  of  us  share 
responsibility.  Inquiries  should  be  addressed  to:  Values  in 
I  Education,  Sun  Life  of  Canada,  Montreal. 

I  WHY  STAY  IN  SCHOOL?  •  SCHOLARSHIPS  AND  STUDENT  LOAN  PROGRAMS 

I I  WHAT  ABOUT  TRADE  AND  INDUSTRIAL  SCHOOLS?  •  SPORTS  TIPS  FOR  TEENAGERS 

1|  WHAT  YOU  SHOULD  KNOW  ABOUT  SCHOOL  BOARDS 
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Mother  India  builds  for 
the  Diesel  Age 


Since  1949,  India  has  pushed  a  wide¬ 
spread  railroad  improvement  progpram. 

Old  track  has  been  relaid,  new  track  added. 
Modern  equipment  has  been  purchased  .  .  . 
diesel  locomotives  .  .  .  rolling  stock.  And  ser¬ 
vice  has  been  greatly  improved. 

As  a  result,  India  has  grown  industrially.  In 
the  period  between  1951  and  1959,  freight 
traffic  on  Indian  railroads  has  increased  some 
40%  .  .  .  from  98  million  tons  to  about  138 
million  tons.  And  estimates  indicate  an  even 
greater  growth  in  the  near  future. 

All  of  which  means  that  India  has  recognized 
the  railroads  for  what  they  are  —  the  backbone 
of  a  modern,  growing  industrial  society. 

*  *  * 

In  the  United  States,  by  contrast,  public 
policies  tend  to  ignore  this  basic  truth. 

Here,  the  government  appears  indifferent  to 
the  strength  and  stability  of  the  railroads, 
while  it  promotes  and  encourages  the  rail¬ 
roads’  competition. 

Railroads  are  burdened  with  over-regulation 
and  discriminatory  taxation  —  while  their  com¬ 
petition  uses  highways,  waterways  and  airways 
built  and  maintained  by  the  government. 

!|c  4:  i|: 

The  railroads  ask  no  special  favors.  All 
they  ask  is  the  equality  of  treatment  and 
opportunity  fundamental  to  the  American 
concept  of  free  enterprise.  Granted  this,  the 
public  would  then  be  assured  of  the  efficient, 
low-cost  rail  service  which  a  dynamic  econ¬ 
omy  and  national  defense  demand. 


ASSOCIATION  OF 

AMERICAN  RAILROADS 

WASHINGTON  6,  D.  C. 
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CHICAGO  TRIBUNE’S 


Washington  Burean 
Begins  101st  Year 


Washington 

On  Friday  evening  Dec.  2, 
1859,  a  young  man  sat  down 
in  his  hotel  room  to  pen  a  news 
report  on  the  opening  the  next 
day  of  the  first  session  of  the 
34  th  Congress  which  was  to 
tackle  the  burning  issues  of 
slavery  on  the  eve  of  the  Civil 
War. 

With  that  dispatch  Joseph  Me- 
dill,  the  36  year  old  part  owner 
of  the  Chicago  Press  and  Trib¬ 
une,  launched  the  Tribune’s 
Washington  Bureau. 

Never  has  the  flow  of  copy 
halted  since  Medill  sent  his  first 
stor>%  over  the  nom  de  plume 
of  “Chicago”  and  under  the 
head,  “W’ashington  Matters.” 
The  Tribune’s  bureau  was  born 
in  the  days  of  tension  that  fol¬ 
lowed  John  Brown’s  raid  on 
Harper’s  Ferry  and  preceded 
the  nomination  and  election  of 
Abraham  Lincoln. 

Medill’s  service  as  Washing¬ 
ton  correspondent  was  short,  be¬ 
cause  he  retuiTied  to  Chicago  to 
play  a  major  role  in  putting 
Lincoln  in  the  White  House. 
Nonetheless,  he  covered  many 
turbulent  days  and  the  eight 
men  who  followed  him  as  chief 
correspondents  and  their  able 
assistants  have  reported  on  even 
more  stormy  days  as  Washing¬ 
ton  grew  from  a  nation’s  capital 
to  a  world  capital. 

For  more  than  half  of  the 
first  hundred  years,  Arthur 
Sears  Henning  has  been  associ¬ 
ated  with  the  Washington  Bu¬ 
reau  as  an  assistant  correspond¬ 
ent,  the  chief  correspondent  and 
as  correspondent  emeritus. 

Medill  was  succeeded  in  Wash¬ 
ington  by  Horace  White,  who 
was  beginning  a  distinguished 


career  on  the  Tribune  which  saw 
him  reach  the  post  of  editor. 
Later  he  was  editor  of  the  New 
York  E veiling  Post.  White  won 
the  Washington  assignment 
through  his  colorful  and  incisive 
reporting  of  the  Lincoln-Doug- 
las  debates. 

Trencdiant  Dispalches 

White’s  trenchant  dispatches 
won  him  a  wide  audience.  By 
1861  he  was  sending  1,400  words 
a  day  to  report  the  beginnings 
of  the  war. 

On  Nov.  20,  1863  a  Tribune 
correspondent,  probably  White, 
was  virtually  the  only  man  cov¬ 
ering  Lincoln’s  Gettysburg  Ad¬ 
dress  to  recognize  the  greatness 
of  the  remarks.  The  address  was 
first  printed  with  the  obseiwa- 
tion  it  “w'ould  live  long  in  the 
annals  of  the  war.”  In  his  com¬ 
plete  report  the  next  day,  the 
correspondent  said : 

“More  than  any  other  single 
event  wdll  this  glorious  dedica¬ 
tion  serve  the  heroes  to  a  deeper 
resolution  of  the  living  to  con¬ 
quer  all  hazards.  More  than  any¬ 
thing  else  the  day’s  work  con¬ 
tributes  to  tbe  nationality  of 
the  great  republic.” 

White  w'as  succeeded  by  one 
of  tbe  most  remarkable  and 
talented  journalists  of  his  or 
any  day,  George  Alfred  Town¬ 
send,  who  wrote  under  the  pen 
name,  Gath,  after  the  Biblical 
injunction  “Tell  it  not  in  Gath, 
publish  it  not  in  the  streets  of 
Askalon.” 

S(‘«Htps  on  Itailroail  .Story 

For  almost  two  score  years 
he  described  the  Washington 
scene  wdth  a  mastery  of  lan¬ 
guage.  During  this  period  he 
found  time  to  write  volumes,  on 
the  Washington  scene,  historical 
novels  and  poetry. 

Gath  covered  the  impeachment 
trial  of  President  Andrew  Jack- 
son. 

For  a  time  Samuel  J.  Me<lill, 
brother  of  the  first  correspond¬ 
ent  and  the  editor  of  the  Trib¬ 
une,  served  with  Gath.  In  1875 
Gath  was  succeeded  by  Eugene 
Barton  Wight  of  Chicago,  who 
with  his  flowing  whiskers  and 
sideburns  had  the  appearance 
of  a  frigate  under  full  sail.  In 
his  time  the  file  from  Wa.shing- 
ton  became  so  heavy  two  tele¬ 
graph  operators  were  employed. 

From  1885  to  1894  Charles  M. 
Pepper  was  bureau  chief.  His 
greatest  achievement  was  a 


scoop  on  the  Illinois  Central 
Railroad  case  against  the  State 
of  Illinois  on  Chicago’s  lake 
front  property.  The  court  ruled 
that  the  state  had  title  to  the 
property  the  railroad  claimed. 

In  1894  Raymond  Patterson, 
brother  of  the  publisher,  R.  W. 
Patterson,  who  had  married  one 
of  Medill’s  daughters,  became 
bureau  chief.  His  dispatches, 
under  the  pen  name,  “Ray¬ 
mond,”  w’ere  able  and  brilliant. 

Patterson  scored  a  beat  on 
the  decision  of  the  McKinley  Ad¬ 
ministration  to  declai'e  war  on 
Spain.  Patterson’s  chief  assist¬ 
ant  was  John  Callan  O’Laugh- 
lin,  who  got  a  scoop  on  the  vic¬ 
tory  of  the  Japanese  Fleet  over 
the  Russian  Fleet  in  the  battle 
of  Tsushima  Straits. 

In  June  1914  O’Laughlin 
joined  the  State  Department  and 
Henning  began  a  35-year  tenure 
as  bureau  chief  with  a  scoop  on 
a  treaty  being  negotiated  with 
Nicaragua. 


At  this  time  the  bureau  num¬ 
bered  five  men.  The  bureau’s 
strength  held  about  this  level, 
until  the  advent  of  the  New 
Deal  and  the  growth  of  govern¬ 
ment  regulation  and  paternalism 
and  the  advent  of  World  War 
11.  The  bureau  doubled  and  now 
numbers  10  men. 

On  Jan.  20,  1949  Henning 
turned  over  the  bureau  to  Wal¬ 
ter  Trohan,  present  chief  who 
has  been  associated  with  the  bu¬ 
reau  for  more  than  25  years. 

Willard  Edwards,  an  expert 
on  Communism,  heads  the  Sen¬ 
ate  and  Hou.se  staff  which  is 
composed  of  William  T.  Moore, 
an  authority  on  labor  racketeer¬ 
ing;  Joseph  Hearst,  who  covered 
Khiaishchev’s  American  tour ; 
and  Philip  Warden,  an  expert 
on  taxation. 

Laurence  Burd,  White  House 
reporter,  has  followed  President 
Eisenhower  and  former  Presi¬ 
dent  Truman  over  the  American 
continent  for  14  years.  Philip 
Dodd,  Pentagon  reporter,  has 
followed  the  exploration  of  outer 
space  and  is  now  touring  in¬ 
stallations  in  the  Far  East.  Rob¬ 
ert  Young  is  the  diplomatic  cor¬ 
respondent.  Russell  Freehurg, 
newest  member  of  the  staff,  is 
on  the  Treasury  run.  The  co¬ 
ordinator  of  bureau  activities  is 
Leland  Forrester. 


AW  in  Fort  Wayne 

The  Fort  Wayne,  (Ind.)  News- 
Sentinel  will  begin  distribution 
of  the  American  Weekly  in  its 
Saturday  weekend  edition,  effec¬ 
tive  Jan.  17.  Recent  additions 
to  the  AW  list  are  the  San  Diego 
(Calif.)  Tribune  and  Charlotte 
(N.  C.)  News. 
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‘Prowlers’  Show 
Gambling  ‘Take’ 

After  a  summer  hiatus,  the 
New  York  Journal- American’s 
prowl  desk  is  again  running 
full  blast. 

On  Dec.  6,  James  D.  “Red” 
Horan,  who  heads  the  desk,  and 
his  two-man  staff  broke  a  14- 
article  expose  of  off-track  bet¬ 
ting  and  gambling  in  New 
York.  The  series  was  suggested 
by  Joseph  Kingsbury-Smith, 
publisher. 

On  the  team  with  Mr.  Horan, 
whose  assignment  is  to  “prowl” 
New  York  for  special  beats,  are 
Dom  Frasca  and  John  Mitchell. 
They  estimate  that  at  least 
$100,000,000  in  taxes  could  be 
realized  by  the  city  from  tin- 
taxed  gambling  in  New  York. 

The  reporters  said  they  were 
“tailed”  by  gambling  syndicate 
men  as  they  gathered  informa¬ 
tion  for  the  series. 

The  summer  spell  of  inac¬ 
tivity  came  when  Mr.  Horan 
took  time  off  to  complete  his 
17th  book  of  fiction  and  non¬ 
fiction.  His  latest,  published  by 
Crown,  Dec.  3,  is  entitled  “The 
Great  American  West”.  It  in¬ 
cludes  650  photographs  from 
his  private  collection.  One  of 
the  newly  published  pictures 
was  taken  by  President  Theo¬ 
dore  Roosevelt  in  North  Da¬ 
kota  Territory.  Mr.  Roosevelt 
wrote  the  caption  himself.  It 
was  found  at  a  New  Jersey 
dealer’s  by  Mr.  Horan  in  1956. 
He  purchased  it  for  $250,  he 
said. 

It  took  Mr.  Horan  10  years 
to  complete  the  original  90,000 
words  of  text,  boiled  down  to 
25,000  in  the  published  volume 
that  retails  for  $10  a  copy.  Mr. 
Horan  has  been  29  years  on 
the  J-A. 

Mr.  Frasca’s  first  book, 
“King  of  Crime”  (Crown),  was 
published  Nov.  10.  It  tells  the 
story  of  how  men  rise  to  the 
heights  in  American  gangster¬ 
ism. 

As  yet  not  an  author,  but 
with  a  book  “in  mind”  is  Mr. 
Mitchell,  a  Yale  graduate,  who 
has  worked  for  newspapers  in 
CalifoiTiia  and  New  England. 


Fights  Cuihl  Victory 

Houston,  Tex. 

The  Houston  Chronicle  has 
petitioned  the  National  Later 
Relations  Board  to  set  aside 
an  election  in  which  newsroom 
employees  voted  -54  to  50  for  tte 
Newspaper  Guild  as  bargaining 
agent.  'The  newspaper  charged 
that  the  guild  distributed  “prop¬ 
aganda  designed  to  mi.=lead  the 
eligible  voters.” 
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There  are  500,000  words  in  the  average  daily  news¬ 
paper.  This  New  Year’s  Eve  11  words  can  be  worth 
a  million!  They  are:  “Tonight,  when  it’s  one  for  the 
road,  be  sure  it’s  coffee!’  We’re  saying  it.  Won’t  you? 


44 


•  EAGAAM-OISTILl-EfVS  COMPANY.  N.  V. 


we  who  make  and  sell  whiskey  say. . . 

tonight,  when  it’s 
one  rorthe  road 
be  sure  it’s  coffee 


m 


44 


This  is  the  7th  consecutive  year  that  this  important  New 
Year’s  Eve  message  of  moderation  is  being  published  by 

THE  HOUSE  OF  SEAGRAM 
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faster  type 
and  better 
type  from 
Intertype 


Ask  your  Intertype  representative  to  recommend  the  machines  which  are  best  for.you 


360  Furman  Street,  Brooklyn  1,  New  York 


of  Horns-lntertypc  Corporation 


New  >ork  Chicago  Cleveland  r  San  Francisco  Los  Angeles  New  Orleans 

In  Canada:  Toronto  Type  Foundry  Company  Limited,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


Bostoi 


VERSATILE  FOTOSETTER. .  .  more  than  three 
times  as  many  used  by  publishers,  printers 
and  typographers  as  all  other  keyboard 
operate  photographic  typesetting  machines 
combined. 


POPULAR  MODEL  C  . .  .  widely  used 
for  manual  and  automatic  production 
of  text,  heads  and  ad  work.  Available 
in  1,  2,  3  or  4- magazine  models. 


ECONOMICAL  MODEL  V. . .  outstand¬ 
ing  performer  where  operations  call 
for  a  single  magazine  text  machine. 


PROFIT  MAKING  MODEL  F  MIXER  ...  for 

the  efficient  production  of  mixed  composi¬ 
tion  at  straight  matter  speed  for  book, 
commercial  and  newspaper  work  by  either 
manual  or  automatic  methods. 


TRIPLE  DUTY  MODEL  G  MIXER ...  is 

a  full  speed  straight  matter  machine, 
a  wide-range  display  and  headletter 
machine  as  well  as  being  a  time¬ 
saving  mixer. 
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PIsnt  *  Equipment 


ONCE-A-MONTH  EEP  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


New  Scents 
For  Odorads 


Frank  Orlandi,  president  of 
a  New  York  firm  bearing  his 
name,  which  has  specialized  in 
perfumed  advertising  specialties 
since  1915,  announces  several 
new  odors  for  the  line  of  Per¬ 
fume  Printing  Process  com¬ 
pounds.  These  go  by  tbe  names 
of  Fresh  Cut  Grass,  Newr  Mown 
Hay  and  Sea  Breeze.  In  addition 
there  are  food  odors,  such  as 
cocoanut,  pineapple,  raspberry, 
strawbeiTy,  etc. 

Orlandi’s  perfume  compounds 
are  used  like  ink.  The  printer 
uses  the  compound — which  has 
the  consistency  of  printer’s  ink 
— in  the  ink  fountain  and  prints 
by  means  of  a  tint  block  or 
blank  press  plate.  Orlandi’s 
compounds  are  colorless  and 
non-staining  and  need  no  spe¬ 
cial  equipment. 

Recently  the  S/iTcrcport  (La.) 
Journal  ran  four  full  page  ads 
announcing  the  opening  of  a 
new  Super  Market.  The  first 
page  contained  a  large  illus¬ 
tration  of  a  rose  with  the  leg¬ 
end,  “Smell  this  Rose.”  The  en¬ 
tire  page  was  an  Odorad — frag- 
rantized  with  Orlandi  American 
Beauty  Rose  scent. 

K.C.  Star  Now 
Owns  a  Block 

Kansas  City,  Mo. 
With  the  recent  acquisition 
of  a  75x1 15-foot  property,  the 
Kansas  City  Star  Company 
rounds  out  ownership  of  an  en¬ 
tire  block  south  of  the  down¬ 
town  district. 

Slightly  more  than  three  acres 
are  included  in  the  holding.  The 
Star  has  a  paper  storage  ware¬ 
house  across  the  street.  It  has 
a  capacity  of  10,000  tons.  The 
warehouse  is  linked  to  the  main 
publishing  building  by  a  tunnel. 

The  Star’s  present  principal 
occupancy  of  the  block-square 
property  is  concentrated  at  the 
center,  with  the  south  devoted 
to  extensive  landscaping  and 
parking. 

Among  tenants  of  the  prop¬ 
erty  north  of  the  main  build- 
ja?  are  a  service  station,  a 
home  materials  firm,  a  medical 
equipment  firm,  a  printing 
shop,  barber  shop  and  restau¬ 
rant. 


Conveyor-Elevator-Storage  Rack 
For  Dead  Stereotype  Plates 


A  unique  conveyor-elevator- 
storage  system  for  stereotype 
plates  has  been  designed  by  the 
Goss  Company  in  association 
with  Conveyor  Systems  Inc.,  for 
the  Kansan  City  (Mo.)  Star. 

This  system  consists  of  three 
parts:  elevators  to  raise  and 
lower  the  plates,  surface  mount¬ 
ed  conveyors  on  the  pressroom 
floor,  and  a  lO-high  plate  stor¬ 
age  rack. 

Meets  Daily  Needs 

Frank  McKinney,  production 
manager  of  th^  Kansas  City 
Star,  outlined  the  system  re¬ 
quirements  based  on  the  existing 
press  and  building  layout,  and 
the  morning  and  evening  opera¬ 
tion  of  the  Kansas  City  Star 
and  Times. 

At  the  Star,  the  stereotype  de¬ 
partment  is  located  two  floors 
above  the  pressi*oom.  Three 
rows  of  presses  have  to  be 
supplied.  At  times  there  are 
several  hours  between  casting 
cycles  .so  a  device  is  needed  to 
store  dead  plates  and  to  deliver 
them  on  demand  to  the  stereo¬ 
type  department. 

In  the  Goss  System,  the  plates 
travel  to  and  from  the  press¬ 
room  floor  on  elevators  at  the 
rate  of  about  15  per  minute. 
The  pressroom  floor  is  rein¬ 
forced  concrete  making  any  cut¬ 
ting  of  the  floor  impractical.  So 
a  shallow  surface  mounted  con¬ 
veyor  system,  utilizing  fixed 
rollers  which  are  driven  from 
above,  was  selected. 

600  Plates  on  Rack 

The  plates  are  taken  from  the 
conveyor  for  the  press  units. 
After  the  run,  the  plates  are 
stripped  from  the  press  and 
placed  on  the  conveyor.  They 
then  move  to  the  storage  rack, 
which  holds  approximately  600 
dead  plates.  From  the  rack 
plates  move  automatically  to 
the  elevator  leading  to  the 
stereotyping  department.  From 
the  time  plates  are  put  on  the 
conveyor,  until  they  are  taken 
off  in  the  stereotype  department 
two  floors  above,  this  system  is 
automatic. 

In  commenting  on  this  sys¬ 
tem,  L.  R.  Durant,  assistant 
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manager  of  Goss  Materials 
Handling  Division  stated,  “One 
of  the  interesting  features  of 
this  system  is  the  storage  of 
dead  plates  in  cold  metal  form, 
rather  than  in  molten  metal. 
This  solution  eliminates  any 
storage  cost  other  than  the  loss 
of  a  small  amount  of  floor  space 
occupied  by  the  vertical  plate 
storage  rack.” 


Changes  Are  Made 
On  Production  Staff 

Dallas,  Tex. 

Homer  Hendrix  is  now  fore¬ 
man  of  the  pressroom,  Sam 
Moxley  Jr.  is  assistant  foreman, 
Martin  Josch  is  staff  assistant 
in  the  production  office  and 
Robert  Jealouse  is  stereotyping 
foreman  at  the  Dalian  Neics. 

These  changes  were  an¬ 
nounced  by  Pix>duction  Mgr. 
Robert  Harrison. 

Mr.  Josch  moved  from  the 
pressroom  to  the  production  of¬ 
fice  at  his  own  request.  He  asked 
to  be  relieved  of  the  responsibil¬ 
ities  attendant  upon  the  fore¬ 
man  of  the  pressroom.  M.  H. 
Pen-y,  who  was  stereotyping 
foreman,  has  returned  to  jour¬ 
neyman  status. 

Mr.  Hendrix  has  been  at  the 
News  since  Oct.  8,  1927. 


New  City  Room 
In  Gymnasium 

New  Bedford,  Mass. 

Take  an  old  gymnasium,  mix 
well  for  three  months  with  a 
lot  of  work  and  ingenuity,  and 
today  the  Standard-Times  edi¬ 
torial  department  has  a  new 
city  room. 

The  big  change  was  made  as 
desks  were  moved  into  the  third 
floor  of  what  was  formerly  the 
Boys  Club. 

The  old  location,  on  the  third 
floor  of  the  Standard-Times 
Building,  Pleasant  and  Market 
Streets,  had  just  about  reached 
retirement  age  for  editorial 
room  needs.  The  former  New 
Bedford  Standard,  before  it 
merged  with  the  New  Bedford 
Times,  moved  there  in  Febru¬ 
ary  1895  from  its  earlier  Union 
Street  home. 

The  Boys  Club  was  acquired 
by  E.  Anthony  &  Sons,  Inc., 
several  years  ago  when  it  be¬ 
came  apparent  that  growing 
needs  to  keep  abreast  of  news 
demands  would  require  more 
space. 

The  move  is  the  first  step  in 
extensive  renovations  that  will 
revamp  the  entire  editorial  de¬ 
partment  operation,  moving  all 
offices  onto  the  same  floor. 

The  new  city  room  was  de¬ 
signed  by  Bishop  and  Hackett, 
architects  and  engineers  from 
New  Bedford,  from  ideas  pro¬ 
vided  by  newspaper  executive.s. 
The  room  contains  a  work  area 
of  2,453  square  feet,  or  1,443 
more  than  the  old  quarters. 


SCHEMATIC  DIAGRAM  shows  operation  of  the  conveyor-elevator- 
stora9e  system  desi9ned  by  the  Goss  Company  Materials  Handlin9 
Division  for  the  Kansas  City  Star.  Plates  move  to  and  from  the  stereo 
shop  two  floors  above  by  elevators.  A  surface-mounted  conveyor  system 
moves  the  plates  to  the  proper  press  row.  Dead  plates  are  stored  in  the 
IO-hi9h  plate  rack  and  returned  to  the  stereo  department  as  needed. 
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Van-Type  Truck 
In  Experiment; 

Has  Stick  Shift 

Los  Angeles 

Four  new  van-type  tinicks 
have  been  added  to  the  Times- 
Mirror  Co.  fleet,  marking  the 
first  time  the  transportation  de¬ 
partment  has  used  completely- 
enclosed  vehicles. 

The  body  of  one  of  the  ti-ucks 
is  aluminum  and  those  of  the 
other  three  are  steel. 

The  chassis,  engines  and  cabs 
are  of  General  Motors  make  and 
the  bodies  are  Brown  pre-fabs 
installed  by  Universal. 

According  to  garage  foreman 
Kelsey  Ranney,  the  tinicks  were 
purchased  as  an  experiment  to 
discover  if  this  type  of  body  can 
withstand  the  lateral  stresses 
developed  by  a  7-ton  load  of 
shifting  bundles  of  newspapere. 

Considering  saving  in  the  per- 
unit  cost  of  these  tracks  was 
achieved  by  purchasing  a  less 
elaborate  model  than  has  been 
the  custom  and  having  it  beefed 
up.  The  wheelbase  is  a  few 
inches  shorter  than  the  largest 
of  the  regular  fleet,  but  by  buy¬ 
ing  the  cab-over-engine  model,  a 

Sell  non  spoee 
mih  the 

POWER  of 
COLOR! 


▼  ROP 
NEWSPAPER 
ROLLERS 

National  advertisers  demand  qual¬ 
ity  when  they  buy  newspaper  color 
space!  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  market! 

★  Regrinding 
facilities 
available 
near  you! 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 

}4TH  ST  71-34  THIRTY-NINTH  AVINUE 


ROLL  FILM  DISPENSER  developed  by  Uni+ronies,  Inc.  (now  part  of 
Lanston  Industries)  provides  a  convenient  method  of  storing  and  sup¬ 
plying  film  used  in  photoengraving  and  other  dark  room  operations. 
A  push  on  the  lever  cuts  off  the  sheet  and  seals  the  cabinet  light-tight. 
The  knife  blade  retains  sharpness  up  to  500,000  strokes. 


greater  portion  of  the  load  is 
carried  by  the  heavier  front 
axle. 

A  new  railroad-type  side¬ 
loading  gate  lock  has  also  been 
installed,  which  makes  ojjening 
a  very  simple  matter  regardless 
of  the  amount  of  load  pressure 
on  the  gate  from  the  inside. 

Single-speed  rear  ends  have 
been  installed  on  two  of  the 
steel-body  trucks  as  an  experi¬ 
ment.  These  two  will  be  u.sed 
exclusively  on  local  rans. 


Milne  to  Retire 

William  Milne,  sui)erintend- 
ent  of  the  rotogravure  press¬ 
room  of  the  Xew  York  Dnil;/ 
Xeira  since  193fi,  is  retiring  at 
the  end  of  this  year.  He  l)egan 
work  in  this  trade  in  1911  at 
the  Curtis  Publishing  Co.  in 
Philadelphia  and  later  was  a 
foreman  at  the  Neo  Gravure 
Co.  in  New  York.  He  has  been 
I'esponsible  for  numerous  im¬ 
provements  on  gravure  presses. 
Two  .sons,  William  Jr.  and 
Henry,  work  in  the  News’  roto 
department. 


Press  Erectors 

We  operate  in  all  of  the  50  states 

71  years  of  experience  in  erecting  and  dismantling 


printing  presses. 

Our  customers  include: 
Chieaoo  Tribune 
Chicago  American 
Wall  Street  Journal 
Goss  Printing  Press  Co. 
W.  F.  Hall  Printing  Co. 
Popular  Mechanics 
R.  Hoe  4  Co. 


Telephone— 
MOnroe  6-4114 


Chicario  Sun -Times 
Chicago  Daily  News 
Salt  Lake  Tribune 
Michle  Printing  Press  Co. 
Daily  Racing  Form 
Rapid  City  Daily  Journal 
San  Francisco  Shopping  News 


Taft  Contracting  Co.,  Inc. 

1127  WEST  ADAMS  ST. 
CHICAGO  7,  ILLINOIS 


3  Weeklies  Plan 
Central  Plant; 
Offset  Printing 

Hillsboro,  Ore. 
Three  of  Oregon’s  large.st  non¬ 
daily  newspapers  have  joined 
forces  to  provide  a  printing 
plant  for  joint  production. 

The  twice-per-week  HiUshoro 
Argus,  the  McMinnville  News- 
Register  and  the  Forest  Grove 
Neivs-Times  are  purchasing  a 
rotary  offset  press  for  use  in 
a  central  plant,  according  to 
,  ,  Hugh  McGilvra,  publisher  of  the 

i"';  Forest  Grove  weekly, 

lod  of  storing  and  sup-  f , 

dark  room  operations.  The  pre.ss  probably  will  be 
the  cabinet  light-tight,  located  in  Hillsboro,  with  news- 
500,000  strokes.  papers  in  the  other  cities  taking 

pi'oofs  of  their  pages  here, 

where  they  will  be  engraved  for 

Fairchild  Otters  the  pi-ess. 

Whnio  TT^  I  ino  Each  of  the  three  papers  con- 

ff  nOIC  119  Line  ceraed  is  using  its  own  8-page 

The  Graphic  Equipment  Di-  press,  with  top  capacity  of  about 
vision  of  Fairctiild  Camera  and  3,000  papers  per  hour.  The  off- 
Instrament  CoiTioration  has  an-  press  to  be  used  will  have 
nounced  that  it  will  offer  Tele-  a  production  rate  of  20,000  pa- 
type’s  Model  20  line  of  equip-  P®*'-’’  16-page  size  per  hour, 
ment  consisting  of  Transmitter-  The  Tualatin-Yamhill  Press, 
Distributors,  Nontyping  Reper-  In®-,  has  been  formed  to  han- 
forators.  Receiving  only  Page  ^1®  the  new  central  plant  wdth 
Printer  sets  and  Sending-Re-  Mr.  McGilvra  as  president, 
ceiving  Page  Printer  sets.  Fair-  Philip  N.  Bladine,  publi.sher  of 
child,  last  year,  acquired  the  the  McMinnville  paper,  which 
assets  of  Teletypesetter  Corpor-  published  as  a  five-tirnes-i»r- 

week  paper  until  lO.’iS,  is  vicc- 

f,  ,  pre.sident.  Walter  V.  McKinney 

Group  new.spapers  use  Tele-  '  .  .  ,  .  ,  .i,' 

type.setter  coupled  with  Teletype  f  s>«tant  to  the  publisher  of  th 
equipment  to  .simplify  and  speixl  twice-a-week  Hillsboro  Argus,  is 
publishing  in  .several  different  '®®’® 

cities.  Copy  used  in  all  news-  lu  addition  to  the  three  par- 
pai>ers  of  a  group  is  prepared  ticipating  papers,  the  Reaver- 
in  a  central  office.  It  is  then  Vnlleg  News  and  the  Tigard 
punched  in  tape  in  justified  line  Times.  Iwth  weeklies  owned  by 
forai  and  concurrently  trans-  Mr.  McGilvra,  and  throwavray 
mitted  by  wire  to  each  news-  shopper  editions  published  by 
paper’s  composing  room.  There  t"’o  of  the  papers  al.so  will  he 
it  is  received  and  repi'oduced  by  Jiroduced  at  the  new  plant, 
a  Reperforator  as  duplicate  tape  ^ 

which  is  automatically  fed  into 

the  Teletypesetter  Operating  Producfion  Moved 
Unit  on  a  lineca.sting  machine.  r'O^CIIOn  mOVeO 

_  To  One-Floor  Annex 

irfl^vn  O  Taiinton,  Mass 

I  Mechanical  departments  of 

'  “  X »  |.yjg  Taunton  Daily  Gazette  have 

I  states  begun  operations  in  a  $150,000 

,  ,.  annex  building.  The  move  which 

n  isman  ing  involved  28  composing  room  and 

stereotype  personnel  took  place 
between  Saturday  afteraoon  and 
1",  Sunday  moraing.  All  mechanical 

Q„  functions  of  the  111-year  old 

Gazette  are  on  ground  level, 
lopping  Newt  Among  those  affecteei  by  th^ 

move  was  John  T.  McKenna,  85, 
head  of  the  stereotype  depart- 
inS  Co..  Inc.  ment  and  a  Gazette  employe  for 

®  68  years.  He  was  hir^  by 

fEST  ADAMS  ST.  William  Reed,  grandfather  of 

kGO  7,  ILLINOIS  the  present  publisher,  Williain 
R.  Reed. 
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Ink  Washup  Done 
In  3  Minutes  by 
Portable  Device 

Chicago 

A  i)ortable  automatic  press 
washup  attachment  installed  on 
presses  at  the  Chicago  Sun- 
Times  has  shaved  an  average 
of  30  to  45  minutes  off  the  time 
required  for  press  washups  dur¬ 
ing  color  changeovers. 

Substantial  savings  are  pre¬ 
dicted  by  the  newspaper,  which 
has  installed  three  test  units  on 
its  Goss  Headliner  presses. 

The  new  device,  an  auxiliary, 
portable  attachment,  which  can 
be  designed  to  fit  most  rotaiy 
printing  presses,  was  developed 
by  Dayton  Industrial  Products 
Company,  a  division  of  Dayton 
Rubber  Company. 

It  achieves  a  complete  washup 
of  the  newspapers’  high  speed 
presses  in  about  3  minutes. 

“We  formerly  did  washups 
the  core  roll  w'aste  method  and 
by  hand,  a  job  that  would  take 
approximately  30  minutes  or 
more  during  a  color  ink  change,  ; 
using  one  maintenance  crew%”  ; 
reports  Jack  Brugg,  Chicago 
Sun-Times  press  room  super-  j 
intendent. 

With  the  “core  waste”  re-  j 
moval  system,  solid  plates  are 
attached  to  the  press  for  maxi¬ 
mum  ink  transfer  and  newsprint 
is  run  through  the  press  to  , 
“stane”  all  rollers  of  ink.  The  : 
system  often  uses  several  hun¬ 
dred  pounds  of  newsprint  be¬ 
fore  adequate  cleaning  is 
achieved,  taking  as  long  as  45  ! 
minutes.  ! 

“We  now  get  a  complete 
wa.shup  in  about  3  minutes  and 
may  save  up  to  three  hours  i 
daily  in  press  downtime,”  he  I 
added.  “One  of  the  beauties  of  1 
this  attachment  is  its  portabil¬ 
ity.  One  maintenance  crew  can 
move  units  from  job  to  job  as 
needed.” 

Ink  Itemovcd  As  Presses  Koll 

Ink  is  removed  with  the  new 
attachment  as  the  presses  are  ' 
in  ojjeration  at  reduced  speeds, 
making  it  possible  to  washup 
as  they  are  slowed  at  the  end 
of  a  press  run. 

The  unit  consists  of  a  single 
control  bar  and  a  series  of  in¬ 
dividual  nylon  blades  running  , 
the  full  length  of  the  oscillator 
drum.  Mounted  on  special 
brackets  at  either  end  of  the 
pre.ss,  the  bar  is  operated  by  a 
racket  lever  to  distribute  pres¬ 
sure  evenly  over  the  entire 


roller  surface  when  removing 
ink. 

As  the  oscillator  drum  is  re¬ 
volved  the  nylon  blades  literally 
shave  the  cylinder  of  ink,  de¬ 
positing  it  into  a  tray  below  the 
blades.  Since  ink  is  attracted  to 
the  oscillator  drum,  all  rollers 
in  the  train  are  rapidly  cleansed 
of  ink  as  the  press  is  operated, 
since  they  transfer  all  remain¬ 
ing  ink  on  each  roller  to  the 
drum. 

Special  blades  for  the  Dayco 
washup  attachment  w’ere  de¬ 
signed  by  Ray  Richter,  product 
development  engineer,  assigned 
to  the  Dayco  printing  depart¬ 
ment,  and  are  manufactured  at 
the  company’s  Cadillac  Plastic 
and  Chemical  Company,  Deti’oit. 

Blades  Do  Not  Mar  Roller 

High  speed  newspaper  presses 
required  an  extremely  flexible 
blade  that  would  not  mar  the 


steel  roller  or  drum  and  yet 
would  conform  to  the  roller  sur¬ 
faces  at  a  variety  of  speeds. 

The  blades  were  made  from 
flat  nylon  sections,  each 
mounted  separately  in  a  uni¬ 
form  plane  across  the  control 
bar  and  ground  to  a  close  toler¬ 
ance  of  .0050-inch  for  precision 
fit. 

In  operation,  each  blade  rides 
against  the  oscillator  drum  re¬ 
moving  ink  over  the  entire  sur¬ 
face,  the  control  bar  extending 
beyond  the  paper  web  by  six 
inches  on  each  side.  This  means 
that  ink  is  also  cleaned  from 
that  portion  of  the  drum  not 
feeding  the  paper  web  thus 
avoiding  unwanted  color  blend¬ 
ing  at  the  drum  edges. 

The  Chicago  Sun-Times  re¬ 
moves  ink  using  the  attachment 
and  kerosene,  applied  with  an 
oil  can  directly  onto  the  oscilla¬ 
tor  drum  or  cylinder. 

As  ink  is  drawn  off  it  gathers 


in  the  drainage  tray  and  is  re¬ 
moved  with  a  suction  pump  dur¬ 
ing  periodic  cleanups. 

Mr.  Brugg  pointed  out  that 
even  with  yellow  inks,  the  new 
attachment  speeded  makeready 
by  nearly  50  per  cent,  and  true 
color  run  is  gained  in  half  the 
time  formerly  required  with 
hand  washup  and  core  waste  ink 
removal. 

• 

Calif.  Paper  Orders 
Web  Offset  Press 

Encinitas,  Calif. 

Archie  J.  Hicks  Jr.,  publisher 
of  the  Const  Dispatch  recently 
announced  the  purchase  of  a 
two  unit  Goss  Suburban  web 
offset  newspaper  press.  The  Sub¬ 
urban  will  replace  the  Cox-0- 
Type  installed  just  five  years 
ago  when  the  Coast  Di.spatch 
moved  into  their  new  plant. 


interested 
in  keeping 
Quadder 
investment 
to  a 
minimum? 


Write  today  for  thin  new 
brochure  all 

the  advantngen  and  fea- 
turea  of  the  Star  Econ¬ 
omy  Quadder. 


investigate  the 
STAR  ECONOMY 
QUADDER... 

Manufactured  and  guar¬ 
anteed  by  the  pioneers  of  the 
hydraulically  actuated  “out¬ 
board”  quadder,  this  popular 
Star  Economy  (Model  G) 
Quadder  incorporates  all  the 
basic  principles  of  all  Star 
Quadder  models  but  with  a 
new  low  economy  price. 

It  utilizes  simple,  proven, 
hydraulic  actuation  and  se¬ 
lector  control  by  push-pull 
knobs.  Standard  equipment 
also  includes  the  Electro- 
Pump  stop  safety,  left-hand 
vise  jaw  dial  control  and  the 
“No-Set”  delivery  slide. 

Many  other  deluxe  fea¬ 
tures  are  found  in  the 
Economy  Quadder  which 
can  later  be  built  up  to  full 
Selectro-Matic  flexibility 
when  required. 


STAR  PARTS,  Inc. 

^  ^  SOUTH  HACKENSACK.  N.  J. 
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Anchorage,  Alaska 

Two  rival  afternoon  papers 
in  this  bustling  city  of  the  49th 
State  buried  all  differences,  at 
least  momentarily  when  the 
Daily  Times  suffered  a  serious 
mechanical  difficulty  recently. 

The  main  drive  motor  of  the 
32-page  press  went  out  just  as 
it  was  finishing  its  run  on 
October  21.  With  no  replace¬ 
ment  available  this  side  of 
Seattle,  Supt.  Roy  Milligan  and 
his  pi’ess  room  crew  worked  all 
night  attempting  to  connect  a 
diesel  engine  loaned  from  the 
shops  of  the  Alaska  Railroad. 

With  the  deadline  approach¬ 
ing  on  Thursday  it  became  in¬ 
creasingly  evident  the  tempor¬ 
ary  driving  mechanism  was  not 
going  to  be  ready  in  time  and 
Publisher  Bob  Atwood  called 
Publisher  Norman  C.  Brown  of 
the  Neti's  to  see  what  could  be 
done. 

Mr.  Brown  immediately  ar¬ 
ranged  to  handle  the  Times’ 
printing  job.  Because  of  a  dif¬ 
ference  in  cut-off  lengths  it  w'as 
necessai'y  for  the  Times  to  re¬ 
make  their  pages.  Because  of 
the  Times’  9-column  format  it 
was  necessary  to  completely  re- 
w’eb  the  press  with  Times’ 
stock. 

By  the  time  the  News  had 
finished  its  aftemoon  run  at 
2:30,  the  Times  had  sent  its 
page  mats,  corrected  to  a  21% 
inch  cut-off,  to  the  News  stereo¬ 
typing  room.  The  News  crew 
made  some  sort  of  a  record  in 
processing  plates  and  by  3:45 
the  Times  was  being  I'un. 


Boston 

The  Boston  Herald-Travekr 
is  one  of  the  first  newspapers  to 
install  the  Hy-Clip  automatic 
paper  conveyor.  This  system, 
the  first  of  two  to  be  installed 
in  the  new  plant,  carries  com¬ 
posing  room  copy  from  proof 
readers  to  typesetters. 

The  advantage  of  a  system  of 
this  type  is  that  it  automatical¬ 
ly  selects  proper  destination  and 
ejects  copy  at  the  correct  desk. 
Operators  place  copy  in  clips 
spaced  at  frequent  intervals  on 
a  moving,  enclosed  chain.  The 
clips  with  paper  then  move  to 
pre-selected  points  in  the  com¬ 
posing  room.  As  the  conveyor 
is  in  continuous  operation  it  is 
always  available  for  instant 
use.  Any  number  of  stations 
can  be  accommodated  on  the 
system. 

Because  of  the  Hy-Clip  auto¬ 
matic  paper  conveyor’s  .simple 
design  it  can  be  installed  to  per¬ 
form  many  varied  types  of  pa¬ 
per  transportation.  An  addi¬ 
tional  system  is  now  being  in- 
stall-ed  from  the  Herald-Trav¬ 
eler’s  circulation  department  to 
the  loading  platform.  This  sys¬ 
tem  will  carry  the  many  new 
starts,  stops,  address  changes, 
and  quantity  changes,  to  those 
directly  involved  with  deliver¬ 
ies.  Its  primary  purpose  is  to 
eliminate  work  interruptions  to 
circulation  personnel  who  now 
must  leave  their  desks  frequent¬ 
ly  delivering  these  messages. 

The  Hy-Clip  automatic  paper 
conveyor  is  a  patented  chain 

_  _  ^ _  and  clip  system.  It  can  be 

flow  of  glare-free  natural  adapted  to  carry  paper  forms 
;ing  appearance  from  the  to  any  point  or  points  on  one 
floor  or  between  floors. 


BEFORE — ^The  Allentown  (Pa.)  Call-Chronicle  Newspapers'  building 
had  a  traditional  downtown  appearance  in  its  community. 


Drive-In  Facilities 
At  Texas  Plant 

Longview,  Tex. 
A  new  concept  in  new.spaper 
plants,  one  with  drive-in  win¬ 
dows,  is  rapidly  nearing  comple¬ 
tion  at  the  Longview  Weirs  and 
Jon  nial. 

It’s  part  of  the  fifth  expansion 
and  modernization  of  the  plant 
Publisher  Carl  Estes  ha.-  made 
in  the  past  25  years. 

Mr.  Estes  said  drive-in  win¬ 
dows  will  handle  classified  ad¬ 
vertising,  subscriptions  and 
other  cash  transactions. 

The  expansion  of  the  plant 
calls  for  two  new  buildings,  con¬ 
siderable  new  equipment,  in¬ 
cluding  a  high-speed  Goss  press. 

EDITOR  ac  PUBLISHER  for  December  12,  1959 


CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUY! 

Afflsco’s  elecirically  welded  steel  chases, 
with  the  smoothly  ground  joints  are  world 
renowned. 

Amsco  Aluminum  Chases  are  specifically 
made  for  operations  wherein  lightness  Is 
•  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contact 
points  of  the  foot  stick  and  side  wedge 
screws. 

Squared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  "complete  chase  line", 
for  newspapers,  commercial  printers,  ster 
aotypers  and  eiectrotypers.  Standards  or 
specials  are  availabla. 
ciTiitt  aniuiLf  FioM  staiEis  ii  wain  Mien 

AMERICAN  STEEL  CHASE  CONPANT 

BOi  Nnrrmrai  mam  um  euws  an  i.  a  s 


Save  up  to  4  rolls  of  newsprint 
a  day. 

Other  Copco  Products 

if  PORTABLE  INK 

FOUNTAIN  ^ 

if  CORE  STRIPPER 
if  PLATE  GAUGE 
★  "FACE-O-TYPE" 

MACHINE  mechanically 

produces  engraved  type,  slug, 
border,  screen  pattern. 

For  complete  details  on  any  CAPCO  Products  write 


5000  CALVERT  ROAD,  COLLEGE  PARK,  MD. 
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Stocks  in  Type 
Only  45  Minutes 
From  Wall  Street 

An  account  of  how  New  York 
stock  tables  get  into  the  Atlanta 
(Ga.)  Journal  and  Constitution 
via  high-spee<l  TTS  from  New 
York  was  given  i-ecently  in  the 
ANI  house  magazine: 

Four  Comet  Linotypes  are  set 
up  with  keylx)ards  and  reper¬ 
forators.  The  fifth  Comet  with 
the  same  equipment  is  standing 
by  ready  in  case  of  a  bi’eak- 
down  on  one  of  the  other  ma¬ 
chines. 

The  Comet  Linotypes  are 
turned  up  to  alwut  10  or  10 
lines  a  minute  at  present,  which 
is  fast  enough  to  keep  up  with 
the  reperforators  when  every¬ 
thing  is  operating  smoothly. 

Time  saved  in  this  operation 
makes  it  possible  for  the  market 
edition  to  hit  the  street  about 
20  minutes  earlier  than  fonner- 
ly.  Day  operators  who  previous¬ 
ly  set  the  market  tables  man¬ 
ually  are  now  free  to  work  on 
predate  and  Constitution  copy. 

j  (y\  Papes  of  Copy 


The  wiring  and  solenoid 
safety-sw'itch  system  on  these 
Comet’s  is  next  to  fantastic.  If 
the  distributor  stops  a  sw’itch 
kicks  over  and  stops  the  key¬ 
board  unit.  If  a  line  is  tight 
another  switch  stops  the  ma¬ 
chine.  The  same  for  a  loose 
line.  If  the  star  wheel  stops, 
everything  stops.  There  are  over 
half  a  dozen  of  these  solenoid 
switches  located  at  strategic 
positions  on  the  machine.  The 
function  of  each  switch  is  to  stop 
the  machine  when  something 
goes  w’ix)ng. 

In  addition  to  the  solenoid 
■sw'itches  there  are  yards  and 
yards  of  wfiring  and  printed  cir¬ 
cuits.  Installed  at  various  points 
on  the  machine  are  six  relays, 
four  rectifiers,  one  ti-ansfonner, 
one  fustat.  There  are  about  12 
microswitches  and  between  five 
and  seven  manual  switches.  One 
very  important  switch  is  the 
machinist  light  switch.  If  there 
is  a  breakdown  during  a  market 
nm,  the  monitor  signals  the 
machinist  light  board  imme¬ 
diately  and  when  one  of  the 
Comet’s  numbers  goes  on  the 
l)oard  the  machinist  grabs  his 
tools  and  does  a  quick  repair 
job. 

New  Developer 


Intertype  Assigns 
Doll  to  Cleveland 

Lee  L.  Doll,  Intertype  sales 
representative  in  northern  Ohio, 
has  been  appointed  manager  of 
Intertype’s  Cleveland  District 
Office,  as  announced  by  R.  B. 
Daigle,  vicepresident-sales.  He 
succeeds  William  R.  Evans,  who 
died  October  27. 

A  member  of  Intertype’s  sales 
division  since  1953,  Mr.  Doll  has 
nearly  30  years’  experience  in 
the  newspaper  field.  He  started 
in  the  advertising  department 
of  the  Indianapolis  News,  trans¬ 
ferred  to  the  composing  room 
and  advanced  to  the  posts  of 
foreman  and  mechanical  super¬ 
intendent.  When  the  News  was 
combined  with  the  Star  in  1948, 
he  was  appointed  production 
manager. 

Vincent  B.  Morrison  Jr.,  has 
been  appointed  sales  representa¬ 
tive  for  Intertype  Company  in 
Northern  Ohio.  He  has  been  a 
member  of  Intertype’s  sales  or¬ 
ganization  since  1955. 

Prior  to  joining  Intertype,  he 
was  an  operator  on  the  Boston 
Herald-Traveler,  Globe  and  Post. 

Robert  M.  Jones  has  been  ap¬ 
pointed  to  the  sale  staff  of  Inter¬ 
type’s  Southwestern  District  Of¬ 


fice  and  will  represent  the  com¬ 
pany  in  San  Bernardino,  River¬ 
side  and  Clark  counties  and  part 
of  Los  Angeles. 

Prior  to  joining  Intertype,  Mr. 
Jones  served  as  an  operator  for 
10  years  on  the  staffs  of  the 
Los  Angeles  Commercial  News 
and  the  Huntington  Park  Daily 
Signal. 

Milton  J.  Durand,  manager  of 
Intertype^s  Western  District  Of¬ 
fice  since  1932,  retired  recently 
after  39  years’  service  with  the 
company. 

A  native  of  San  Francisco, 
Mr.  Durand’s  entry  into  the 
printing  field  came  about  in  an 
unusual  way.  He  studied  engi¬ 
neering  during  the  first  World 
War  and  joined  the  Pacific  Gas 
and  Electric  Company  in  1918. 
While  working  there  as  an  elec¬ 
trical  consultant,  he  was  sent 
to  Intertype’s  Westere  District 
Office  to  advise  on  installation 
of  the  first  electric  metal  pots 
in  the  Pacific  Coast  ai'ea. 

• 

Foreman  Named 

Marion,  Ohio 
Robert  L.  Cocherl  has  been 
appointed  foreman  of  the  com¬ 
posing  room  of  the  Marion  Star, 
replacing  Maiwin  C.  Thomas, 
who  is  retiring.  Gerald  L.  Arm¬ 
strong  has  been  named  a.ssistant 
foreman. 


Tape  transmission  on  final 
New  York  stocks  .starts  at  2:40 
p.m.  and  the  type  is  in  the  page 
about  45  minutes  later.  Each 
Comet  has  set  eight  takes  for  a 
total  of  32,  or  the  equivalent  of 
64  pages  of  market  copy. 

Composing  Room  members  who 
operate  these  Teletype-keyboard 
machines  are  called  monitors.  It 
is  not  necessary  for  the  monitor 
to  be  able  to  read  the  tape  per¬ 
forations  since  each  tape  is 
inarketl  with  a  code  number  at 
the  beginning,  and  when  it  is 
complete  the  AP  operator  in 
New  York  sends  through  a  foot 
or  so  of  blank  tape  so  you  can 
.set  up  for  the  next  operation. 

At  9:30  a.m.  the  dividends 
table  is  the  fii-st  of  several  mar¬ 
ket  quotations  we  receive  during 
the  day.  Then  at  12:02  comes 
noon  stock  quotations.  Between 
noon  and  the  final  stock  tables 
we  receive  American  Stock 
table  at  1:30,  Trend  of  Staple 
Prices,  Chicago  Potatoes,  Cash 
Grain,  Grain  Table,  Grain  Lead, 
Markets  at  a  Glance,  and  Cot- 
tons€e<;  Oil. 

After  3:30  the  night  shift 
monitors  i-un  final  .American 
stock-s  on  two-thirds  column. 
Investing  Companies  on  one-half 
wlumn  and  U.S.  Government 
Bonds  full  column.  On  Mondays 
Tnnrsdays  we  run  final 
»nd  <iU'>tations  in  the  early 
Constitution  editions. 


In  Concentrate 

At  the  American  Photoen-  1 
gravers  convention  in  Dallas,  i 
Chemco  Photoproducts  Com-  | 
pany,  Inc.,  introduced  a  two-part  | 
fonnaldehyde  type  film  developer  | 
in  concentrate  liquid  form,  de¬ 
signed  to  improve  platemaking  | 
and  darkroom  operations. 

Called  Powerlith  Developer 
Concentrate,  this  developer  is 
pre-mixed  to  provide  exact  bath 
fonnulation  when  added  to  equal 
proportions  of  water.  Packaged 
in  an  air-tight  polyethelene  dis¬ 
posable  Cubitainer,  the  developer  , 
eliminates  the  hand  mixing  of 
powders. 

The  Powerlith  Developer  Con¬ 
centrate  can  also  be  used  as  a 
replenisher  to  bring  a  used  bath 
back  to  full  strength.  This  can 
be  repeated  a  second  time  pro¬ 
vided  the  bath  is  not  too  far 
spent.  For  example,  a  half- 
spent  2-gallon  bath  can  be 
brought  back  to  full  strength 
by  adding  one  pint  each  of  “A” 
and  “B”  concentrate. 

Of  particular  value  is  its  ap¬ 
plication  to  “end  of  day’’  de¬ 
veloping  baths,  not  only  for  its 
convenience,  ease  and  speed  in 
replenishing  for  last  minute 
work,  but  for  the  savings  in  time 
and  cost  which  accrue  from  elim¬ 
inating  the  preparation  of  an 
entire  new  bath  to  process  the 
usual  small  amount  of  late  work. 


Already  o  r*olity,  ortist's  sketch  d«picts  a 
typicol  modern  system  d«v*lop«d 

by  NOLAN  for  I•adm9  nowspapors.  Con> 
voyor  carrios  dtod  plotos  to  mostor  fur> 
noco  os  thoy  oro  romovod  from  pross. 
Moittn  metal  is  transferred  to  working 
furnaces  in  vorious  departments  — sup* 
plying  metol  for  casters,  repigging, 
every  plant  need.  Ono  molten  metal 
source,  eoch  furnoce  automotically  sup* 
•  •  plied  with  additional  metol  as  needed! 

pioneering  a  new 


standard  in  remelt  efficiency! 


W*'d  bt  happy  to  show  you  how  NOLAN'S  ongi- 
noering  skills  con  bo  put  to  work  in  designing  and 
producing  your  now 
romolt  installation—  V 


largo  or  small. 

mp  ROLUW  BUY  NOLAN 
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Held  Test  Report  on  Linofilm 
System  at  New  York  Daily  News 

By  Georjie  McGowan 


(Part  of  a  presentation  made 
at  the  New  England  Newspaper 
Mechanical  Conference  recent¬ 
ly.) 

The  New  York  Xeivs  was  the 
first  newspaper  plant  to  field 
test  the  Linofilm  System. 

The  conventional  typewriter 
keyboard  has  a  bank  of  control 
buttons  for  leading,  quadding 
and  centering,  justification  and 
other  functions.  Eighteen  type 
fonts  are  available,  in  a  range  of 
sizes  from  6  through  36  point. 
It  produces  a  perforated  paper 
tape  containing  all  the  necessary 
information  for  automatic  oper¬ 
ation  of  the  photographic  unit. 

The  photographic  unit  will 
produce  right-reading  positive 
type  on  film  or  paper.  It  will 
change  font,  point  size,  leading 
and  line  length  in  accordance 
with  the  signals  from  the  tape. 
In  our  experience,  it  will  handle 
the  output  of  three  keyboards. 
The  corrector  makes  correction 
on  film  only.  It  simply  welds  the 
corrected  lines  in  position.  As 
we  at  The  News  do  not  use  film, 
this  piece  of  equipment  is  of  no 
use  to  us. 

Angle  and  Enlarge 

The  composer  combines  the 
functions  of  makeup  and  enlarg¬ 
ing.  It  will  angle  lines  up  to  90® 
and  enlarge  through  180  point 
and  reduce  to  4  point.  Widths 
through  102  picas  are  available. 
Type  set  for  the  composer  is  a 
simple  operation,  as  the  fitting 
or  scaling  is  unnecessary.  All 
matter  can  be  set  flush-left  or 
centered.  It  is  of  terrific  value 
on  the  setting  of  display  lines, 
where  the  advertiser  calls  for 


Ludlow  logotypes  are  now  avail¬ 
able  for  more  efficient  grocery 
composition.  Send  for  free  speci¬ 
men  showings  and  prices  today. 

Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14 


full  lines.  You  simply  magnify 
the  line  to  its  proper  width  and 
expose  it.  The  input  product  for 
the  composer  must  be  negative 
film.  We  have  been  experiment¬ 
ing,  and  with  good  success,  on 
making  these  negatives  from 
the  paper  positives  of  the  photo 
unit.  This  eliminates  our  need 
for  the  use  of  film  in  the  photo 
unit. 

The  News,  at  this  time,  uses 
the  following  equipment;  1  pre- 
production  keyboai'd  and  one 
photo  unit,  2  production  key¬ 
boards,  1  production  photo  unit, 
1  pre-production  line  composer, 
1  tape  editor,  a  Protype  head¬ 
liner,  contact  printing  frame 
and  a  Kenro  camera. 

Selection  of  Personnel 

Questionnaires  were  passed 
out  among  the  compositors. 
Questions  included  typing  abil¬ 
ity,  paste  up  training,  dark  room 
experience  and  any  knowdedge 
of  electronics.  Men  were  then 
picked  to  take  oualifying  or  ap¬ 
titude  tests.  Those  with  the 
highest  rating  were  then  se¬ 
lected  to  take  a  two  week  oper¬ 
ating  course  given  by  Mergen- 
thaler.  A  machine  maintenance 
course  of  four  weeks  was  also 
given  to  three  of  our  linotype 
machinists.  Training  on  paste  up 
and  mark  up  is  accomplished  at 
our  own  plant.  We  are  also 
training  some  of  our  senior  ap¬ 
prentices  in  photo-comp. 

We  employ  12  men  full  time 
in  our  Photocomposition  Depart¬ 
ment.  These  men  are  spread 
over  three  shifts,  five  days  a 
week  with  no  Saturday  and  Sun¬ 
day  shift.  We  have  three  men 
working  days,  five  men  w’orking 
nights  and  four  on  the  lobster 
shift.  During  busy  nights,  addi- 


For  lower  cost  production 
look  to  the  cold  type  pro¬ 
cess  and  web  rotary  off¬ 
set  perfecting  presses. 


VANGUARD  PRESS  INC. 

3424  Wilshire  Blvd. 

Los  Angeles  5,  Calif. 
Dunkirk  1-3701 


tional  men  are  sent  in  to  work 
on  paste  up.  These  are  usually 
men  w’ho  have  had  some  paste 
up  training  at  our  Local  Union 
school.  By  doing  this,  w-e  have 
built  up  quite  a  reserv-oir  of 
men  to  choose  from. 

Day  Side  for  Koto 

This  is  our  roto  shift.  Before 
photocomposition,  our  roto  ma¬ 
terial  w-as  set  in  hot  metal,  re- 
pro  proofs  pulled  and  then  sent 
to  the  art  department  for  past¬ 
ing  up.  This  material  is  now  set 
and  corrected  in  photo  comp 
and  then  sent  to  the  art  depart¬ 
ment.  We  employ  a  simple  sys¬ 
tem  of  peg  boards  with  hooks 
for  the  filing  of  tapes.  As  copy 
comes  down  from  the  editorial 
department,  it  is  recorded  on  a 
work  sheet  under  its  proper  in¬ 
sertion  date.  This  copy  is  then 
given  a  tape  number  and  passed 
over  to  keyboards  to  have  tape 
punched. 

After  setting,  operator  marks 
tape  as  to  name  of  story,  date 
of  insertion  and  number  of  tape. 
A  similar  guide  line  is  set  at 
the  top  of  finished  copy.  It  is 
then  run  through  photo  unit, 
processed  in  dark  room  and  a 
proof  sent  to  the  editorial  de¬ 
partment.  Tape  is  then  filed  on 
proper  hook  on  peg  board.  When 
proof  has  been  read  and  all 
necessary  trims  made,  it  is  re¬ 
turned  to  the  photocomposition 
department.  The  corrections  are 
then  set  in  tape  and  spliced  into 
proper  position  with  the  use  of 
a  tape  editor.  The  corrected 
tape  is  then  re-run  through 
photo  unit  and  a  copy  obtained. 
This  corrected  copy  is  then  put 
through  a  waxing  machine  and 
sent  to  the  art  Department  for 
paste  up. 

The  tape  is  then  filed  on 
proper  hook  and  retained  until 
that  date  of  roto  has  been 
printed.  Most  of  the  heads  for 
roto  are  set  on  the  protype  head¬ 
liner.  A  few  syndicate  jobs  are 
also  set  on  the  dayside.  Our  art 
department  is  very  much 
pleased  w-ith  the  superior  re¬ 
production  qualities  of  the  Lino¬ 
film  system. 

Night  Shift  for  Ads 

This  is  the  stiirting  shift  on 
all  ad  composition.  The  two  pro¬ 
duction  keyboards  and  the  pro¬ 
duction  photo  unit  are  changed 
over  from  our  roto  set  up  to 
our  ad  layout.  We  have  dupli¬ 
cate  width  cards  on  our  heavy 
fonts  for  the  keyboards.  This 
makes  it  possible  to  send  an  ad 
to  either  machine.  The  work  is 
processed  in  the  Publication  De¬ 
partment  and  it  is  then  deter¬ 
mined  by  the  night  composing 
room  foreman  and  myself  as  to 
whether  it  will  be  sent  to  the 


photocomposition  department  ot 
out  to  the  composing  room. 

Velox  prints  are  ordered  on 
art  work  from  the  engraving  de¬ 
partment.  The  copy  and  layouts 
are  then  sent  to  the  i)hotoconi- 
position  department.  .\11  copy 
that  needs  enlarging  or  any  re¬ 
verses  made  is  processed  first, 
the  remainder  of  the  copy  for 
the  ad  is  then  marked  up.  It  is 
marked  up  much  the  .same  as 
in  hot  metal  except  that  al! 
spacing  betw-een  lines  is  in¬ 
serted.  Often  on  text  matter,  if 
the  mark  up  man  is  not  sure 
as  to  the  amount  of  lines  the 
copy  will  make,  he  will  just 
mark  the  copy  to  fit  a  certain 
area  in  points.  The  operator  will 
set  copy  and  count  the  lines  on 
the  typewriter  platen,  back  up 
the  tape  and  then  insert  the  film 
feed  signal. 

When  ad  is  marked  up,  it 
is  passed  on  to  keyboards,  along 
with  the  layouts.  Most  times, 
the  entire  ad  is  punched  on  one 
tape,  if  the  ad  is  very  heavy  it 
will  be  broken  up  into  two  or 
three  tapes.  Operators  after  set¬ 
ting  the  tapes,  mark  them  as  to 
name  of  advertiser,  number  of 
ad  and  amount  of  tapes  set  on 
ad.  They  are  then  placed  on  a 
hook  marked  “tapes  to  be  run." 
After  tapes  are  run  through  the 
photo  unit  and  processed  in 
dark  room,  the  material  flows 
out  to  the  paste  up  section.  All 
components  of  ads  are  assem¬ 
bled  and  kept  in  envelopes  to 
aw-ait  paste  up.  The  major 
duties  of  the  night  shift  are  to 
get  most  of  the  ad  work  marked 
up,  processed  and  ready  for 
paste  up. 

Lobster  .Shift 

This  is  the  follow-  up  shift  on 
ad  composition.  Most  of  thr 
paste  up  is  done  on  this  shift 
The  w'ork  is  laid  out  on  ligh* 
tables,  using  T-squares  for  liw 
up.  Chart  Pak  ruling  tape  L< 
used  for  most  of  our  rules.  On 
borders,  which  are  not  made  bj 
chart  Pak,  coated  stock  proofs 
of  hot  metal  borders  are  used 
One  point  and  hairline  rules  am 
the  only  rules  that  are  drawn  ia 
w'ith  ruling  pen.s.  After  ads  are 
completed  on  pa.ste  up  tables,  t 
Bruening  proof  is  sent  to  the 
proof  room. 

When  read,  proof  returns  to 
photocomposition  department 
and  alt  corrections  made.  Proofs 
of  ads  are  then  sent  to  the  ad¬ 
vertisers.  This  is  accomplish 
by  making  a  wrong  reading 
autopositive  on  extra  thin  papen 
The  autopositive  is  then  p® 
through  our  Bruning  machine 
As  most  of  our  advertisers  were 
accustomed  to  getting  a  laiP 
amount  of  proofs,  of  hot 
composition,  we  hail  quite  > 
sales  job  to  do  getting  them  ^ 
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lower  their  requirements  on 
proofs.  Most  advertisers  receive 
six  proofs,  some  receive  slightly 
higher.  After  wait  order  proofs 
are  sent  to  advertisers,  ads  are 
placed  in  storage  cabinet  to 
await  insertion  order. 

When  insertion  order  is  re¬ 
ceived,  all  advertiser’s  changes 
are  made  on  paste  up.  Ad  is 
again  proofread  against  adver¬ 
tiser’s  changes.  The  paste  up  is 
then  sent  to  the  publication  de¬ 
partment  for  any  benday  screen¬ 
ing  which  may  be  necessary.  It 
is  then  sent  to  the  engraving 
department  for  the  making  of 
the  plate.  If  by  chance  any  ad- 
I  ditional  corrections  are  to  be 
I  made,  the  plate  is  mortised  out 
and  hot  metal  in.serted.  This  is 
very  seldom  necessary,  but  it 
does  happen. 

One-Step  Enlargement 

We  use  the  Kenro  camera 
only  with  the  prismatic  head. 
With  this  attachment,  it  is  pos¬ 
sible  to  make  a  one  step  en¬ 
largement  or  reduction  from  pa¬ 
per  to  paper.  It  comes  in  very 
handy  for  fast  enlargements  on 
prices  and  display  lines.  We 
use  straight  2  to  1,  3  to  1  and 
4  to  1,  enlargements.  Input  ma¬ 
terial  is  scaled  accordingly  at 
keyboard  and  slugged  as  to  ratio 
of  enlargement.  We  also  make 
all  our  reverses  on  this  camera. 
Using  the  photo  unit  paper,  we 
have  had  good  success  on  these 
reverses.  Our  only  use  of  film 
in  using  the  Kenro,  is  to  make 
reverses  of  sections  of  ads  that 
are  reprinted  frequently.  This 
is  esi)ecially  helpful  in  address 
listings  and  policy  lines.  These 
film  reverses  are  made  same  size 
and  filed  aw’ay.  When  an  ad  ap¬ 
pears  using  these  sections,  we 
make  a  one  shot  contact  print 
in  a  vacuum  printing  frame  on 
protype  paper.  It  saves  a  good 
deal  of  re-setting. 

Amount  of  Production 

Most  of  the  ads  set  in  photo¬ 
composition  are  of  the  struc¬ 
tural  cut  variety.  These  are  ads 
where  the  advertisers  send  in 
the  complete  background  art 
work  scaled  at  same  size.  The 
engraving  department  would 
J  have  to  make  these  cuts, 

whether  sent  to  hot  metal  or 
photocomposition,  so  the  type 
!  metals  are  pasted  in  position 

and  the  engraving  made  in  one 
!  operation.  We  also  select  ads 

1-  that  would  constitute  a  great 

d  deal  of  work  in  hot  metal,  such 

f  as  ads  with  intricate  angle  work 

r.  involved.  These  types  of  ads 

m  save  a  considerable  amount  of 

i  time  as  angle  work  causes  no 

rf  problems  on  a  paste  up  table. 

^  As  to  the  amount  of  produc¬ 
tion,  we  have  been  going  along 
at  an  average  of  sixty  thousand 
agate  lines  of  ad  composition 

Editor  sc  publisher  i 


and  15,000  lines  of  roto  for  a 
total  of  75,000  agate  lines  per 
w'eek.  This,  I  am  sure,  will  be 
greatly  improved  as  our  men 
become  completely  familiar  with 
the  equipment.  We  also  set  and 
paste  up  about  %  of  our  repro¬ 
duction  copy.  This  takes  some 
pressure  off  the  composing 
room,  especially  on  peak  load 
days. 

$100,000  Auxiliary 
Plant  for  Paper 

Medford,  Ore. 

A  building  expansion  program 
expected  to  cost  about  $100,000 
is  being  undertaken  by  Medfoi’d 
Printing  Company  to  provide 
an  auxiliary  building  for  the 
Medford  Mail-Tribune. 

The  two-story  and  full  base¬ 
ment  building,  100  x  50  feet, 
will  be  constructed  across  the 
alley  from  the  present  news¬ 
paper  plant  near  30th  and 
G  rope. 

New  equipment  includes  a 
three-unit  Scott  press  and 
stereotype  machinery. 

Colored  pumice  block  ma.sonry 
and  ceramic  tile  veneer  are 
planned  for  the  exterior  of  the 
building.  Air-conditioning  will 
be  installed.  A  parking  area  is 
planned  and  site  landscaping. 

*  *  * 

McPherson,  Kan.s. 

The  McPherson  Daily  Repub¬ 
lican  has  completed  its  occu¬ 
pancy  of  a  new  and  larger  build¬ 
ing  two  blocks  south  of  its 

foi-mer  location.  The  move  was 
carefully  planned  and  executed 
without  a  hitch,  K.  R.  Krehbiel, 
publisher,  said. 

♦  *  * 

Gdenville,  W.  Va. 

A  new'  plant  and  office  for  the 
Glenville  Democrat  is  under  con- 
stroction.  Linn  B.  Hickman, 

owner  and  publisher,  announced 
the  plans  almost  as  the  constiuc- 
tion  crew  came  in  to  dismantle 
the  old  building.  While  the  build¬ 
ing  is  under  construction  the 
Democrat  employees  will  join 
forces  with  those  of  the  Calhoun 
Chronicle. 

»  *  ♦ 

Salina,  Kans. 

The  Salina  Journal  has  an¬ 
nounced  tentative  plans  for  a 
new  building  at  Fourth  and 
South  streets.  Options  have  been 
taken  on  eight  lots. 

Construction  is  not  contem¬ 
plated  immediately,  Whitley 
Austin,  editor  of  the  Journal 
said,  but  the  city’s  growth  neces¬ 
sitated  the  move. 

*  *  ♦ 

Pensacola,  Fla. 

The  Pensacola  News-Journal 
Co.  has  announced  an  expansion 
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CERAMIC  TILE  MURAL  which  tells  the  production  story  of  a  daily 
newspaper  graces  the  new  annex  of  the  Zanesville  (Ohio)  Publishing 
Co.  The  design  was  worked  out  by  the  Mosaic  Tile  Co.  cf  Zanesville. 


program  which  will  almost  dou¬ 
ble  the  space  of  the  present 
plant. 

The  expansion,  to  cost  almost 
$200,000,  is  expected  to  be  com¬ 
pleted  within  six  months.  It  will 
be  the  second  growth  construc¬ 
tion  for  the  newspaper  company 
in  little  more  than  10  years. 


Birmingham,  Mich. 

The  Birmingham  Eccejitric 
has  announced  plans  to  build  a 
$250,000  newspaper  and  job 
printing  plant,  occupying  91,400 
square  feet  of  space.  The  build¬ 
ing  will  be  completed  next 
Spring,  according  to  George  R. 
.Averill,  publisher. 


Benvenuto  Cellini  spent  untold  effort  and  time  perfecting 
golden  masterpieces  beyond  duplication  And  Imperial  has 
been  perfecting  type  metals  with  plus  and  service 
plans  for  47  years . . .  they.  too.  are  beyond  duplication. 
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Simplified  Arabic 
Aids  Newspaper 


IN  ACTION — The  new  plant  ol 
the  Anniston  (Ala.)  Star  repre¬ 
sents  million-dollar  plant  invest¬ 
ment. 


building  it  wus  necessary  to  UJOICIII  UUUOlO 
truck  paper  to  the  plant  three  ■  # 

times  each  week.  vnpQn  ftf  DfPQC 

The  paper  has  adopted  a  new  w|UCCU  Ul  IlCdw 
format  and  9-point  type  face. 

The  composing  room  contains  Installation  of  a  new  elec- 
r,,200  square  feet  of  floor  space,  bionic  d-c  printing  press  drive 
Th-e  room  is  lighted  with  fluo-  has  boosted  press  speed  at  the 
rescent  lamps  and  all  electrical  Bouton  Herald- Traveler 

outlets  are  suspended  fi’oni  an  ^5  percent, 

overhead  track.  The  room  is  Key  to  the  increased  speed 
covered  with  a  special  Indus-  is  a  complete  electrical  system, 
trial  flooring.  custom-engineered  by  General 

The  newsroom,  presently  oc-  Electric  Company  to  meet  Her- 
cupied  by  four  reporters,  has  ald-Traveler  production  require- 
all-new  desks  and  a  horseshoe  ments. 

copy  desk.  Six  new  Hoe  presses,  each 

The  managing  editor’s  office  capable  of  printing  52,500  pa- 
has  glass  panels  in  the  front  pers  per  hour,  are  driven  by 
enabling  him  to  survey  the  36  General  Electric  50-horse- 
newsroom.  The  society  depart-  power  motors.  The  six  presses 
ment  is  visible  to  the  newsroom  handle  all  printing  requirements 
by  glass  panels  in  the  wall.  for  the  newspapers’  combined 
Each  newsroom  telephone  is  365,000  daily  and  300,000  Sun- 
equipped  with  a  push-button  day  circulation,  a  job  which  re¬ 
panel  which  enables  calls  to  be  quired  eight  e  a  r  1  i  e  r-model 


Annkston,  Ala. 

The  Anniston  Star  moved  in¬ 
to  its  million-dollar  plant  re¬ 
cently  after  more  than  47  years 
in  quarters  which  had  become 
inadequate. 

Plans  for  construction  of  the 
Star’s  new  facilities  were  initi¬ 
ated  in  late  November,  1957 
when  Col.  Harry  M.  Ayere, 
owner  and  publisher,  announced 
a  new  building  would  be  built 
on  West  10th  Street. 

Colonel  Ayers’  announcement 
came  on  the  Star’s  75th  anni- 
versai’j'.  Construction  of  plant 
began  Jan.  2,  1959  under  the 
architectural  supervision  of 
James  HoflFman  of  Anniston. 
Van  Kuren  and  Davis  of  Birm¬ 
ingham  designed  the  single¬ 
floor  structure. 

A  96-page  four-color  Goss 
press  has  replaced  the  Star’s 
24-page  one-color  press.  The 
press  was  installed  originally  in 
Cincinnati,  Ohio,  and  was  moved 
to  the  Chicago  Sun-Times  be¬ 
fore  the  Star  purchased  it. 

A  basement  containing  stor¬ 
age  space  for  over  twelve- 
weeks’  supply  of  paper  con¬ 
nects  to  the  story-and-a-half 
press  and  reel  room.  At  the  old 


his  desk.  former  plant.  A  2,000  kva  Gen-  In  traditional  Arabic  composi- 

A  photography  darkroom  and  oral  Electric  unit  substation  tion,  22  lettei-s  of  the  alphabet 
studio  have  been  added.  All  .supplies  power  to  the  press  have  to  be  provided  in  no  less 
film  is  processed  now  at  the  drives.  than  four  forms  and  the  re- 

Star’s  plant.  In  the  past,  pho-  maining  six  letters  in  two  forms, 

tograpbs  were  processed  by  a  Orders  Keeeived  the  shape  of  the  letters  varying 

local  fimi.  All  engravings  are  a  tirecisinn  -  refnilated  G-E  according  to  their  position  in 
produced  on  a  P;.f„hild.  pSs  fin^r-  •''«  word. 

Over  1,600  square  feet  of  tip  control  over  the  1,800-horse-  In  the  Mrawa-Linotype  Sim- 
floor  space  IS  alloted  to  the  gen-  po^er  press  system  which  is  pi ified  Arabic,  however,  the  num- 
eral  office.  Customers  enter  the  equipped  for  both  ROP  color  her  of  forms  of  most  of  the 
budding  through  glass  paneled  black-and-white  printing.  alphabet  characters  is  reduced 

Iwd* wrtb^W-i77n  for  electronic  d-c  sid^magazines  and 

floored  with  terrazzo.  svstems  for  Hoe  Color-  k^yl^oard  are  no  longer  neces- 

A  custom-made  counter  of  pi.ggses  have  been  received  ®^*'y>  number  of 

cheiTy  wood  separates  the  Presses  have  been  received  p^^trices  reauired  is  considerably 

by  General  Electric  Company,  mareices  lequireu  is  consiueiau 
lobby  irom  the  offices.  less  than  m  the  traditional  font. 

The  business  manager’s  of-  Drives  for  two-folder,  eight-  reduce  the 

flee,  the  publisher’s  office  and  a  presses  have  been  ordered  jui^jai  expenditure;  the  increase 

conference  room  are  carpeted  by  the  Beaumont  (Texas)  En-  jp  production  is  remarkable,  as 
and  have  walls  of  finished  wood  terprlse  and  Journal.  already  proved, 

panels.  Orders  also  have  been  re- 

The  new  building  has  a  ceived  for  the  Oklahoma  City  • 

lunchroom.  Several  vending  ma-  Times  and  Daily  Oklahoman's  ««.||  .||  »  ■ 

chines  provide  sandwiches  and  new  double-folder,  eight-unit  MIIIVIIIBf  Ni  Wi 
snacks.  press  and  the  Jackson  (Miss.)  S|Ma||  Dailv  FviiandS 

Colonel  Ayers,  who  began  Clarion  -  Ledger  and  Jackson  '  • 

work  with  the  Anniston  Star  Daily  News’  one-folder,  five-unit  Under  the  leadership  of  Pub- 
after  his  return  from  China,  press.  lisher  Carl  H.  Johnson,  the 

consolidated  the  Star  and  the  First  of  the  installations  will  Millville  Daily  Republican  in 
Anniston  Hot  Blast  in  1912  un-  be  at  the  Oklahoman  and  Times.  Cumberland  County,  New 
der  the  corporate  title  of  the  They  plan  to  have  their  presses  Jersey,  has  expanded  it.s  plant 
Consolidated  Publishing  Com-  in  operation  by  the  first  of  the  and  machinery,  adding  a  I®* 
pany.  year.  page  duplex  tubular  press. 
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CAHSON  HI-lO  NEWSPAPtR  CHASE 
,  .  CARLSON  SHELL  PLATE  FINISHER 
ROP  COLOR  separations 


“We  invest  about  $5,000,000 
a  year  in  newspapers” 

Says  Newman  P.  McEvoy,  Senior  Vice-President  &  Media  Director,  Cunningham  &  Walsh 


Newman  P.  McEvoy  has  been 
in  the  advertising  business  for 
thirty  years.  Since  1947,  he 
has  been  senior  vice-president 
and  media  director  at  Cun¬ 
ningham  &  Walsh,  Inc.  During 
his  career,  Mr.  McEvoy  has 
personally  influenced  the  in¬ 
vestment  of  at  least  half-a- 
billion  dollars  in  newspaper 
space.  Currently,  he  is  buying 
space  for  such  major  news¬ 
paper  advertisers  os  The  Texas 
Company,  Sunshine  Biscuits, 
21  Brands,  The  Italian  Line, 
Watchmakers  of  Switzerland, 
J.  A.  Folger  Co.,  and  the 
Southern  Railway  System. 


"After  all,"  Mr.  McEvoy  goes  on,  "newspapers  hove  cer¬ 
tain  definite  advantages  which  are  shared  by  no  other 
medium.  Local  appeal,  for  instance.  Or  'reference-ability' 
—where  else  can  the  housewife  clip  out  copies  of  ads 
with  local  tie-ins  to  take  along  when  she  shops?  And 
demonstrated  selling  power— just  ask  any  retailer  about 
that!" 

"Do  you  read  the  newspaper  ads  in  E  &  P,  Mr.  McEvoy?" 

"I  do.  All  the  time.  I  find  them  interesting  because  of 
the  variety  of  messages,  and  the  number  of  approaches 
to  get  them  across.  Some  could  be  improved,  I  feel,  by 
having  something  more  pertinent  to  say  to  media  men 
about  the  local  market— beyond  their  circulation  and  ad¬ 
vertising  stories." 


"Any  helpful  suggestions  on  newspaper  promotion?" 

"Well,  here  are  two  I  think  of  quickly.  Anything  they  can 
point  up  that  would  be  useful  on  our  position  problem. 
Notional  advertisers  ore  in  o  rough  spot  trying  to  get 
good  position  in  competition  to  local  retailers.  The  other 
thought— anything  they  might  soy  os  to  how  they  hove 
individualized  their  merchandising." 

"Have  you  ever  selected  a  newspaper  because  of  its  advertis¬ 
ing  in  Editor  &  Publisher?" 

"There  is  no  question  that  the  advertising  has  helped  me 
moke  selections." 


EDITOR  &  PUBLISHER 

“The  TOTAL  SELLING  Medium  for  Newspapers" 
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SYNDICATES 


•  Ford  Signs  ‘Peanuts’ 

•  R&TS  Names  Reed 

By  James  L.  Collings 


Laurence  Rutnian,  vicepresi¬ 
dent  and  general  manager  of 
United  Feature  Syndicate,  re 
vealed  this  week  that  the  Ford 
Division  of  the  Ford  Motor  Co. 
has  signed  a  one-year  contract, 
effective  Jan.  1,  with  the  syndi¬ 
cate  for  the  advertising  rights 
to  “Peanuts.” 

“I  want  to  emphasize  several 
things,”  Mr.  Rutman  said. 
“Charley  Schultz’  work  wdll  not 
be  presented  in  newspapers  by 
Ford  as  a  strip.  His  characters 
will  be  what  we  call  di’op-ins 
in  the  advertising.  And  the  syn¬ 
dicate  will  have  absolute  con¬ 
trol  of  the  characters.” 

About  six  w'eeks  ago,  he  said, 
J.  Walter  Thompson  Co.,  adver¬ 
tising  agency,  approached  UFS 
on  the  idea  of  licensing  “Pea¬ 
nuts”  for  all  media,  and  negotia¬ 
tions  were  completed  this  week. 
None  of  the  three  parties  in¬ 
volved  in  the  deal  would  disclose 
the  money  involved. 

Mr.  Rutman  said  the  syndi¬ 
cate  was  “happy”  to  go  along 
with  Ford  for  two  reasons:  1) 
“The  high  quality  and  frequency 
of  their  newspaper  advertising 
and  2)  the  manner  in  which  the 
characters  will  be  used.  We  feel 
this  might  be  helpful  to  news- 
l)apers.” 

When  asked  if  he  anticipated 
resistance,  he  replied:  “Yes, 
there  will  probably  be  some  who 
will  complain,  but  we  hope  the 


benefits  resulting  from  the  added 
promotion  and  publicity  will 
justify  the  action. 

“I  also  believe  this  will  give 
an  opportunity  to  artists  and 
writers  to  increase  their  in¬ 
come  by  attracting  more  of  them 
to  the  comics-strip  field  rather 
than  to  TV.  I  mean  particularly 
the  writers. 

“This  is  not  a  new  procedure, 
as  you  know.  A1  Capp  has  done 
it  here  with  us,  and  elsewhere 
Milt  Caniff,  Chic  Young  and  the 
late  Ham  Fisher  have  done  it. 
I  think  the  trend  will  get 
stronger  in  the  days  ahead.” 

*  *  * 

MANAGER  REED 

Philip  G.  Reed,  assistant  gen¬ 
eral  business  manager,  UPI,  be¬ 
comes  eastera  manager  of  the 
Des  Moines  Register  and  Trib¬ 
une  Syndicate  Jan.  1,  according 
to  Bruce  Horton  who  takes  over 
as  general  manager  on  the  same 
date  (E&P,  Nov.  28,  page  54). 

This  is  about  the  only  phase 
of  the  newspaper  business  that 
Mr.  Reed,  at  51,  has  not  been  in. 
After  attending  the  universities 
of  Wisconsin  and  Northwestern, 
he  got  his  start  with  the  Chicago 
City  News  Bureau.  In  two  years 
he  moved  to  the  Chicago  Ameri¬ 
can. 

Then,  in  1934,  he  joined  Chi¬ 
cago’s  INS  office  for  rewrite  and 
general  assignment.  He  was 


Little  f oiks • . .  fttr  little  folks! 


A  child’s  world  is  small  scale  — and  the  master  or  miss 
gets  big  delights  from  tiny  things.  Few  pleasures  are 
greater  than  the  Sunday  session  on  dad  or  grandad's  knee 
for  the  weekly  visit  of 


The  Teenie  Weenies 


by  Wm.  Donahey...when  real  little  folks  come  face  to  face 
with  story  little  folks  — Lady  of  Fashion,  Indian,  Uunce,  Old 
Soldier,  Tess  Turk,  along  with  Ginky,  the  Porcupine,  and  the 
Respectable  Mice.  Full-color  drawings,  sparkling  text,  a  story  to 
be  read  aloud,  and  a  cut-out  character  builds  friends  and 
readers— gets  Sunday  subscribers!  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager .. . 

Chicago  Trihune^IVetv  YnrhIVeuvs 

^ar******"«***'»  -■***'•  Tribune  Tower,  VhleuQO 
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night  manager  of  the  Washing¬ 
ton  bureau  when  Pearl  Harbor 
was  hit.  Shortly  after  he  be¬ 
came  a  Pacific  war  correspond¬ 
ent. 

When  he  returned  stateside  he 
was  assigned  to  New  York  head¬ 
quarters  as  night  editor,  and  in 
1947  he  was  made  managing 
editor;  in  April,  1955,  assistant 
general  manager.  He  joined 
UPI  at  the  time  of  the  merger. 


SEPARATE  OPERATIONS 


The  Chicago  Tribune  Press 
Service  and  the  New  York 
Times  issued  a  joint  notice  this 
week  that  effective  March  1, 
they  will  operate  independently 
in  supplying  their  news  services 
to  papers  west  of  the  Missis¬ 
sippi.  The  Times’  news  reports 
to  westem  clients  have  been 
carried  over  the  leased  wire 
facilities  of  CTPS.  On  March  1 
the  Times  will  service  clients 
directly.  For  its  part,  CTPS  will 
continue  to  supply  all  its  clients 
with  daily  wire  service  consist¬ 
ing  of  Chicago  Tribune  and  New 
York  News  reports  and  Reuters 
foreign  news  service. 


Philip  G.  Reed 


B.  C.  Hagadone, 
Publisher,  Dies 


MRS.  PEACH 


Last  week  the  Nashville  Ten¬ 
nessean  introduced  a  real-life 
school  teacher  named  Mrs. 
Peach  to  the  readers  of  the  Mel 
Lazaims  comic  strip,  “Miss 
Peach.” 


The  teacher  is  Mrs.  Pauline 
Peach,  who  instimcts  first-grade 
students  at  Stanford  school  in 
Donelson,  a  Nashville  suburb. 


The  Tennessean  quoted  Mrs. 
Peach  as  saying  her  pupils  do 
everything  the  comic  strip  chil¬ 
dren  do,  “sooner  or  later.” 


CoEUR  D’Alene,  Idaho 

Burl  C.  Hagadone,  publisher 
of  the  Coeur  d'Alene  Press,  died 
Dec.  8,  at  the  age  of  49. 

Mr.  Hagadone  was  co-owner 
of  the  Press  with  the  Scripps 
League  Newspapers  and  was 
general  pi-oduction  manager  of 
the  League. 

He  is  suiwived  by  his  wife, 
Beverly,  and  three  children, 
Duane,  Kay  and  Joan. 

Mr.  Hagadone  became  pub¬ 
lisher  of  the  Press  in  1936,  and 
10  years  later  bought  one-half 
the  stock  from  Scripps  News¬ 
papers,  Inc.  The  sale  was  in 
keeping  with  the  policy  of  the 
late  E.  W.  Scripps  who  made 
partners  of  many  of  his  associ¬ 
ates. 

Mr.  Hagadone  started  with 
the  Scripps  organization  in 
1930. 


Louis  Weil  Sr. 


use  "TAP€CO 


Dead  At  82 


Perforated  Typesetter  Tape  for 
all  Leading  Features  &  Supple¬ 
ments. 


ITS  Tape  rolls  for  local 
Perforators  &  Reperfor¬ 
ators  in  8”  &  14"  Rolls. 


TTS  Operator  Training 

SCHOOL 

TTS  Operator  Placement 

SERVICE 

TTS  Operator  Instructors 
fur  In-Plant  Training 


WRITE  —  WIRE  —  PHOISE 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


EDITOR  ac  PUB 


Port  Huron,  Mich. 

Louis  A.  Weil  Sr.,  82,  died 
here  Dec.  10.  He  had  been  hos- 
i  pitalized  the  past  six  years. 

Mr.  Weil  founded  the  Hers^ 

I  here  in  1900  in  partnership  with 
,  the  late  E.  J.  Ottaway.  They 
I  bought  the  Times  in  1910  and 
Mr.  Weil  became  editor  of  the 
combined  paper  while  Mr.  Otta¬ 
way  was  publisher.  When  the 
latter  died  in  1934  Mr.  Weil  aS' 
sumed  the  duties  of  editor  and 
publisher.  In  recent  years  he 
was  president  and  publisher, 
j  Three  sons  are  active  in  new^ 
paper  business.  Louis  .A.  Weu 
Jr.  is  general  manager  of  the 
I  Federated  Publications  GrouPi 
F.  Granger  Weil  and  William  b 
Weil  are  executives  of  the  Tim® 
Herald  and  its  affiliated  radio 
station.  His  wife,  Mrs.  Blanche 
Weil,  also  survives. 
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f-1  ]\T  Senator  Carroll  (D.,  Colo), 

1 C WSUldl  Golden  Bell  Press,  Denver; 

Samuel  Zagoria,  $16,300,  Sen- 
IVT  ator  Case  (R.,  N.  J.),  Washing- 

iNumerous  on  «« post. 

Porter  Ward,  $8,000,  Senator 
O  X  C!x  ££  Church  (D.,  Idaho),  Lewiston 

(Senate  Stall  (Waho)  Tribune; 

Harold  E.  Rainville,  $15,600, 
Washington  Senator  Dirksen  (R.,  Ill.), 
Many  a  newsman  has  traded  United  Press,  Chicago; 
relative  stability  of  employment  Jack  Fleischer,  $9,600,  Sena- 
for  higher  salaries  and — in  some  Uodd  (D.,  Conn.),  Bridge- 

cases — more  glamor  of  working  (Conn.)  Post; 


on  the  Congressional  staff.  The 


McNaughten 


report  on  Senate  payroll  re-  $222  for  special  research  for 
leased  last  week  disclosed  a  large  Senator  Douglas  (D.,  Ill.),  Time 
number  of  newsmen  so  em-  Life; 


ployed,  with  many  at  the  top  Jack  R.  Anderson,  $9,600, 
mark  of  $16,300.  Senator  Dworshak  (R.,  Idaho), 

.  .  ...  _  Skait  Valley  Herald  (Mt.  Vem- 

This  IS  a  representative  group  tit  i  v 
.  ,  j  •  on,  Wa.sh.) ; 

olformer  news  or  advertising  fceorge  Sundborg,  If 13,600, 

people  now  on  the  Senate  pay-  senator  Omening  (D,  Alaska) 
rolls  (salaries  are  in  round  ng-  „  ■  ,  ,  n/- 

,  /•  airbanks  News-Miner; 

ures)  and  their  former  employ-  „  ,  , .  ’ 

!  ^  ^  Merrill  Y.  Winslett,  $15,600, 

Senator  Holland  (D.,  Fla.), 
George  E.  Reedy,  $16,300,  As-  newspaper  in  Marianna,  Fla. 
sistant  to  the  Majority,  United  Russell  W.  Holt,  $12,000,  Sen- 
Press  Washington  Bureau;  ator  Jackson  (D.,  Wash.), 


rolls  (salaries  are  in  round  fig¬ 
ures)  and  their  former  employ¬ 
ment: 


sistant  to  the  Majority,  United 
Press  Washington  Bureau; 


Pat  M.  Holt,  $15,700,  Foreign  Seattle  Post-Intelligencer; 


Relations  Committee,  Congres¬ 
sional  Quarterly ; 


Robert  L.  Alexander,  $9,600, 
Senator  Johnston  (D.,  S.  C.), 


Stewart  French,  $15,700,  In-  Columbia  Record; 
terior  and  Insular  Affairs  Com-  William  B.  Whitley,  $15,600, 
mittee.  New  York  Herald  Trib-  Senator  Jordan  (D.,  N.  C.), 

line;  Durham  Herald; 

Benton  J.  Strong,  $15,200,  In-  Hugh  Morrow,  $15,600,  Sena- 

terior  and  Insular  Affairs  (^m-  tor  Keating  (R.,  N.  Y.),  Satur- 
mittee,  Scripps-Howard  Wash-  day  Evening  Post  Washington 
mgton  Bureau;  Bureau; 

Herbert  G.  Klein,  $16,000,  Warren  B.  Francis,  $10,000, 


Union ; 

Charles  D.  Watkins,  $8,600, 
Interstate  and  Foreign  ^m- 


merce  Committee,  retired  from  United  Press,  Cheyenne; 


Associated  Press  Washington 
Bureau ; 


ton  Bureau; 


Washington  Bureau; 


Pierrt  Salinger,  $15,200,  President  Truman; 


Labor  Rackets  Committee,  San 
P rancisro  Chronicle; 


sential  Expenditures,  As.sociated 
Press; 


Edwin  C.  Bliss,  $13,200,  Sen-  Charlotte  News'; 


ator  Bennett  (R.,  Utah),  Salt 
Lake  City  Desert  News; 


Senator  Robertson  (D.,  Va.), 
Associated  Press; 

Kenneth  H.  Turner,  $15,200, 
Senator  Talmadge  (D.,  Ga.), 
Atlanta  Journal; 

Harry  S.  Dent,  $15,700,  Sena¬ 
tor  Thurmond  (D.,  S.  C.),  Sims 
News  Service  in  Washington; 

James  R.  Bray,  $12,000,  Sen¬ 
ator  Yarborough  (D.,  Tex.), 
Austin  (Tex.)  American-States- 


No  Damages 

(Continued  from  page  9) 

is  a  ‘commodity’  within  the 
meaning  of  the  Robinson-Pat- 
man  act  the  decision  of  that 
question  is  unnecessary  in  this 
case  in  view  of  the  court’s  find¬ 
ing  that  there  w'ere  no  price 
discriminations  by  Columbia 
Basin  News  in  the  sale  of  ad¬ 
vertising  which  had  the  effect 
of  lessening  competition  or 
tended  to  create  a  monopoly  or 
injure,  destroy,  or  prevent  com¬ 
petition;  and  that  there  were 
no  sales  of  advertising,  or  prices 
fixed  for  advertising,  upon  any 
agreement  or  understanding 
that  the  purchaser  would  not 
advertise  in  the  Tri-City  Her¬ 
ald.” 

Judge  Murray  said  evidence 
in  the  trial  showed  that  former 


publisher  Howard  W.  Parish 
used  the  labor  dispute  at  the 
Herald  “as  his  signal  to  go  into 
daily  publication  of  the  Colum¬ 
bia  Basin  News.” 

'The  judge  said  that  while  this 
w’ould  be  consistent  with  the 
purpose  of  trying  to  drive  the 
Herald  out  of  business,  “it  is 
equally  consistent  with  the  pur¬ 
pose  of  starting  a  newspaper 
with  the'bonafide  contention  of 
competing.” 

Evidence  in  the  trial  showed 
that  while  Parish  was  getting 
loans  from  the  ITU,  he  wrote 
letters  to  the  union  referring  to 
“forcing  a  merger,”  “beating 
Lee,”  and  similar  statements. 

Judge  Murray  said  that  while 
these  communications  might  be 
consistent  with  an  intent  to  seek 
a  monopoly,  he  regarded  them 
“in  the  nature  of  a  sales  pitch 
to  their  financial  angeles  in  an 
effort  to  keep  the  money 
coming.  .  .  .” 

• 

Guild  Wins,  16-15 

Perth  Amboy,  N.  J. 

Editorial  employees  of  the 
Perth  Amboy  News  have  voted, 
16  to  15,  for  the  North  Jersey 
Newspaper  Guild  as  their  repre¬ 
sentative  in  collective  bargain¬ 
ing.  One  blank  ballot  was  cast  in 
the  election,  which  was  under 
National  Labor  Relations  Board 
direction. 


Vice  President  Nixon’s  Press  Senator  Kuchel  (R.,  Calif.),  Lo.s 
Officer,  editor  of  San  Diego  Angeles  Times  Washington  Bu¬ 


reau; 

Kenneth  R.  Cook,  $11,600, 
Senator  McGee  (D.,  Wyo.), 


Raymond  L.  Dockstader,  $8,- 
400,  Senator  Mansfield  (D., 


WE'D  HAVE  BEEN  IN  A 
REAL  STEW  WTHOUT 

Editor &PuUislwr^ 


William  E.  Lowell,  $11,200,  Mont.),  Terri/  (Mont.)  rriftunc; 
Judiciary  Committee,  retired  Mrs.  Beth  C.  Short,  $11,200, 
from  A.ssociated  Press  Washing-  Senator  Monroney  (D.,  Okla.), 


Associated  Press  and  widow  of 


W.  D.  Sisson,  $5,200,  Judicary  Joe  Short,  Baltimore  Sun  Wash- 
Committee,  Scripps-Howard  ington  Bureau  who  was  White 


House  Press  Secretary  under 


Grant  W.  Midgley,  $12,000, 
Senator  Moss  (D.,  Utah),  foi-m- 


J.  Heywood  Bell,  $16,300,  er  advertising  man  in  Salt  Lake 
Joint  Committee  on  Non-Es-  City; 


Victor  0.  Reinemer,  $15,200, 
Senator  Murray  (D.,  Mont.), 


Frank  Burnett,  $13,600,  Sen¬ 
ator  Chavez  (D.,  N.  M.),  San 


A  Edwai'ds,  $6,400,  Sen-  Angelo  (Tex.)  Standard-Times; 

William  L.  Tupling,  $12,400, 
lnya*”ri  agazine  (son  of  Wil-  Senator  Neuberger  (D.,  Ore.), 
^rd  E.hvards^  Chicago  Tribune  i^aho  Statesman  (Boise); 
^ashinirton  Bureau^  •  . 

Che..tc.r  B  $11  200 

Senat.:  Cannon  (D  N^v  )  O’Mahoney  (D.,  Wyo.), 

Las  Vegas  Review-Journal;  '  ’  (Chey- 

Ernest  E.  Dawson,  $15,600,  ’ 

Senator  Capehart  (R.,  Ind)  Girard  P.  Clark,  $8,800,  Sen- 
Indianop<dis  Star  Washington  ator  Proxmire  (D.,  Wise.), 
Bureau,  Kenosha  Evening  News; 

Harry  C.  Schnibbe,  $15,200,  Warren  A.  McNeill,  $15,700, 
Editor  sc  publisher  for  December  12,  1959 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 
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UJV  Treaty 

{Continued  from  page  11) 


document”  and  “because  my  tions  were  necessary  in  this 
government  attaches  the  great-  Convention.  “The  remedy  would 
est  impoi-tance  to  freedom  of  be  worse  than  the  disease  if  we 
information,  will  not  attempt  to  tried  to  hamstring  this  free- 
impede  progress  on  the  conven-  dom,”  he  asseided. 
tion.”  Freedom  of  infonnation,  he 

Mr,  Phillips  admitted  the  dif-  felt,  should  be  restrictive  only 
ficult  problem  of  arriving  at  a  when  it  was  necessaiy  to  guai’- 
meaning  of  freedom  of  infor-  an  tee  the  security  of  the  state 
mation,  which  is  both  precise  and  the  dignity  of  an  individual, 
and  acceptable  to  all.  He  did  not  think  it  was  neces- 

Freedom  of  infoimation,  he  sary  to  emphasize  that  infoima- 
said,  may  mean  to  one  state  tion  should  be  accurate  and  un¬ 
control  of  the  press,  to  another  distorted  since,  in  his  view,  it 
license,  and  yet  to  another  a  should  be  taken  for  granted  that 
point  somewhere  in  between.  all  infoimation  was  accurate. 

“Freedom  of  information  in  Abdol  Hossein  Hamzavi 

the  United  States  is  recogfnized  (Iran)  mentioned  the  recent  ex- 
as  a  cornerstone  of  liberty,  as  it  pulsion  of  foreign  correspond- 
is  in  every  country  which  be-  ents.  He  urged  that  every  effort 
lieves  in  freedom  for  the  indi-  should  be  made  to  curb  “the 
vidual,”  he  said.  “The  right  to  menace  of  misinformation” 
know  is  a  part  of  human  dig-  which,  he  said,  would  defeat 
nity;  the  right  to  seek  the  tinith  “our  pui-pose  if  allowed  to  go 
is  a  foundation  of  human  free-  unbridled.” 
dom.”  Mrs.  Halima  Anegay  (Moroc- 

Dr.  Carlos  M.  Penades  (Uru-  co)  commented  that  the  use  of 
guay)  said  publication  of  false  infoimation  media  for  the  pur- 
news  could  not  be  avoided  in  pose  of  creating  disoi-ders  was 
countries  with  a  free  press  be-  an  attack  on  freedom  itself  and 
cause  any  attempt  to  interfere  on  human  dignity, 
with  freedom  of  infoimation  Mrs.  Amparo  de  Arenas 

would  be  tantamount  to  censor-  (Guatemala)  said  information 
ship.  He  was  opposed  to  any  should  be  fi'ee  and  unrestricted 
measures  to  justify  censorship,  on  the  national  as  well  as  on 
Mrs.  Clotilde  Aguilar  de  Cole-  the  inteinational  level.  In  her 
mant  (Honduras)  believed  the  country,  she  said,  every  citizen 
lack  of  national  freedom  of  in-  had  the  right  to  seek  any  infor- 
formation  would  also  hamper  mation  desired,  provided  it  did 
freedom  of  infoimation  at  the  not  involve  political  and  mili- 
intemational  level  which,  in  her  tary  matters  which  involved  na- 
view,  would  endanger  world  tional  security.  Although  her 
P®ace.  country  had  been  frequently  the 

c _  r  IT  victim  of  false  propaganda,  she 

Sense  of  Urgency 

V.  Manickavasagam  (Federa-  because  of  the  lack  of  funds 
tion  of  Malaya)  said  his  delega-  needed  for  such  pui’poses. 
tion  recognized  “the  sense  of  C.  J.  A.  Barrafct  (Union  of 
urgency”  in  the  field  of  infoima-  South  Africa)  said  his  delega¬ 
tion,  particularly  in  connection  tion  doubted  the  advisability  of 
with  underdeveloped  countries,  adopting  a  convention  on  free- 
Therefore,  he  wholeheartedly  dom  of  infoimation  in  view  of 
endorsed  the  principles  of  the  the  man>  differences  of  opinion 
draft  Convention,  while  at  the  as  to  theory  and  practice.  He 


Lively  discussion  was  pro¬ 
voked  when  J.  N.  Sahni  (India)  Washington 

introduced  the  amendent  that  Sigma  Delta  Chi  didn’t  ring 
would  substitute  the  word  a  bell  with  President  Eisen- 
“gather”  for  “seek.”  hower  when  he  was  asked  at 

Lady  Petrie  (United  King-  last  week’s  news  conference  if 
dom)  spoke  strongly  on  behalf  he  had  seen  the  fraternity’s  ro¬ 
of  retaining  seek.  She  recalled  jxirt  on  secrecy  in  govemment. 
that  the  text  of  the  Universal  William  McGaffin,  Chicago 
Declaration  of  Human  Rights  Daily  News,  wanted  to  know 
also  used  the  word  “seek”  and  the  President’s  reactions  to  the 
felt  it  would  be  more  appropri-  Freedom  of  Information  reports 
ate.  if  he  had  seen  them. 

She  observed  that  “to  seek”  “You  will  have  to  describe 
was  the  proper  term  b^use  it  them.  There  are  too  many  re- 
meant  to  probe  into  a  situation,  jxirts  for  me  to  remember  them 
and  conveyed  the  notion  that  by  title,”  the  President  replied, 
public  opinion  was  entitled  to  Mr.  McGaffin  explained  that 
receive  full  information.  the  reason  he  had  asked  was 

Dr.  Jose  Maria  Ruda  (Argen-  that  V.  M,  Newton  Jr.  of  the 
tina)  remarked  that  “to  gather”  Tampa  Tribune,  chairman  of 
stressed  the  passive  and  “to  the  committee,  said  he  had  sent 
seek”  the  active  aspect  of  news-  them  to  the  White  House  twice 
paper  work.  The  “right  of  in-  “but  he  feels  that  you  have  not 
quiry”  as  implied  by  the  word  personally  seen  them  or  you 
“seek”  is  fundamental  for  free-  would  not  continue  in  the  belief 
dom  of  information,  he  declaml.  that  you  have  repeatedly  ex- 
Mme.  Zoya  V.  Mironova  pressed  about  secrecy  in  Govern- 
(Soviet  Union)  declared  the  ment  during  your  Administra- 
word  “gather”  was  “more  ap-  tion.” 

propriate”  for  describing  the  THE  PRESIDENT — Well,  I 
joui-nalists’  tasks.  think  I’ll  have  to  see  the  report 

“Certain  correspondents  and  give  you  an  answer,  be- 
probe  more  than  is  permissible  cause  I  simply  can’t  answer  on 
according  to  the  traditions  or  something  that  I  can’t  recall 
conditions  of  some  host  coun-  the  contents  of, 
tides,”  Jamil  M.  Baroody  (Saudi  • 

Arabia)  maintained.  He  said  “Even  if  it  were  adopted  it 
encouragement  of  foreign  re-  would  make  little  difference,” 
porters  to  “seek”  infonnation  Ralph  C.  Teatsorth,  United 
might  be  misused  to  violate  Press  International,  said.  "It 
privacy  of  nations.  would  have  a  certain  moral 

“Some  correspondents,”  he  force,  to  be  sure,  but  no  legis- 
added,  are  bent  upon  causing  lative  force.  If  it  were  put  into 
mischief  as  “agents  provoca-  effect  today,  all  governments 
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Prensa  Latina  Denies 
It’s  Castro  Owned 
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Prensa  Latina,  the  new  news 
service  for  Latin  American 
newspapers,  with  headquarters 
in  Havana,  is  not  connected  with 
or  financed  by  the  Castro  re¬ 
gime  in  Cuba  and  it  does  not 
play  up  pro-Communist  news  or 
personalities,  according  to  Jorge 
Ricardo  Masetti,  director-gen¬ 
eral  of  PL. 

Mr.  Masetti,  an  Argentine 
newspaperman,  prepared  a 
statement  in  reply  to  a  news 
story  in  Editor  &  Publisher 
(Nov.  28,  page  46).  Before  the 
story  was  published,  Mr.  Masetti 
was  asketl  for  a  statement  to 
be  published  as  part  of  the  story. 
The  request  was  sent  by  air  mail 
Nov.  13.  His  brief,  one-page 
letter  in  reply,  denying  that  PI. 
is  financed  by  Cuba  or  that  its 
news  file  favors  Communism, 
was  received  too  late  for  inclu¬ 
sion  in  the  Nov.  28  story. 

After  the  publication  of  the 
E&P  stoi-y,  Mr.  Masetti  sent 
this  more  complete  reply,  dated 
Nov.  .30; 

Mol  Accurate 

“1.  Your  news  story  seems  to 
be  composed  of  two  parts.  The 
first  one  is  an  undisguised 
repetition  of  a  former  story  pub¬ 
lished  in  Time  (July  27).  Even 
the  .same  wording  is  used.  I 
think  you  should  have  quoted 
your  source  of  your  information, 
which  is  far  from  accurate. 

“2.  The  .second  part  of  your 
story  seems  to  have  been  rigged 
by  editor  Stanley  Ross.  We  do 
not  think  Stanley  Ross  is  a 
qualified  witness.  He  was  ex¬ 
pelled  from  the  Inter-American 
Press  Association  in  Octol)er, 
19.36,  on  the  charge  of  being 
associated  with  Trujillo.  Fur¬ 
ther,  he  has  been  a  New  York 
correspondent  for  the  late  Agen¬ 
da  Latina,  owned  by  former  Ar¬ 
gentine  President  Juan  Peron. 

“3.  You  seem  to  take  it  for 
granted  that  PL  is  financed  by 
the  Cuban  government.  You  can¬ 
not  prove  it  (and  you  cannot 
prove  it  because  it  is  not  true). 

“4.  Your  ‘unconfii-med  esti¬ 
mate’  of  what  PL  is  costing  (not 
the  Cuban  government,  but  the 


160  to  200  stories  daily.  Among 
them,  you  could  conceivably  find 
—  as  Mr.  Ross  does  —  five  which 
seem  favorable  to  the  Commu¬ 
nists.  You  could  also  find  them 
in  the  AP  or  UPI  service.  You 
could  even  find  them  in  Editor 
&  Publisher. 

“6.  Of  course  we  do  not  iden¬ 
tify  anyone  as  a  Communist, 
unless  he  is  acting  as  a  mem¬ 
ber  of  the  Communist  Party.  We 
do  not  identify  Marilyn  Monroe 
as  a  Republican  or  a  Democrat, 
because  we  do  not  know  in  which 
case  she  might  feel  insulted. 
We  prefer  the  old-fashioned 
method  of  identifying  people  by 
their  names.  .  .  .  The  practice 
of  labeling  as  a  Communist  or 
‘fellow-traveller’  anyone  who 
does  not  admit  being  one  thing 
or  the  other,  is  equivalent  to 
what  your  own  Code  of  Ethics 
terms  ‘expression  of  opinion.’ 

“I  think  Mr.  Ross  (and  by 
the  way.  Editor  &  Pi'blisiier) 
should  re-read  Canon  V,  which 
deals  with  ‘Impartiality’:  ‘Sound 
practice  makes  clear  distinction 
i)etween  news  reports  and  ex¬ 
pressions  of  opinion.  News  re¬ 
ports  should  be  free  from  opin¬ 
ion  or  bias  of  any  kind.’ 

Almost  True 

“7.  According  to  your  story 
‘(PL)  news  originating  in  New 
York  or  Washington  is  not  dis¬ 
tributed  directly  to  client  pa¬ 
pers.  It  goes  to  Havana  head¬ 
quarters  for  editing  or  censor¬ 
ing  and  then  comes  back  to  New 
York.  Some  of  it  does  not  come 
back.’ 

“Sure,  this  is  almo.st  true.  But 
suppose  w’e  replace  that  state¬ 
ment  by  this  one: 

“  ‘AP  or  UPI  news  originat¬ 
ing  in  Havana  (or  Buenos  Aires 
or  Rio,  or  any  other  part  of 
the  world)  is  not  distributed  di¬ 
rectly  to  client  papers.  It  goes 
to  New  York  or  San  Francisco 
headquarters  for  editing  or  cen¬ 
soring  and  then  comes  back  to 
Havana.  Some  of  it  does  not 
come  back.’ 

“So  what?  Barring  ‘censor- 
•ship,’  which  is  not  a  PL  prac- 


are  not  sending  back  to  Santiago 
de  Chile  or  Caracas  stories  orig¬ 
inating  in  Santiago  or  Caracas. 
The  local  newsmen  are  supposed 
to  cover  the  local  stories.  This 
also  is  normal  procedure.  Even 
if  we  wanted  to  distribute  Ar¬ 
gentine  news  (for  instance)  in 
Buenos  Aires,  we  wouldn’t  be 
able  to  do  it;  it  is  forbidden  by 
law.  For  the  same  reasons  we 
are  not  distributing  Cuban  news 
in  Cuba.  But  if  there  is  any 
doubt  left,  you  can  ask  AP  or 
UPI.  They  know  all  about  it. 

“9.  Your  article  implies  that 
we  are  Communists.  We  are  not. 
Let  me  add  that  if  we  are  Com¬ 
munists,  our  Communism  is  a 
very  strange  one.  For  instance, 
our  first  columnist  is  a  French 
Catholic  writer,  Nobel  Prize 
winner,  called  Francois  Mauriac. 
Our  advisor  in  North  African 
affairs  is  a  Catholic  priest.  Fa¬ 
ther  Alfred  Berenguer.  Our  cov¬ 
erage  of  the  Catholic  Congress 
recently  held  in  Cuba  is  as  wide 
as  anyone. 

“In  conclusion,  let  me  say 
that  your  w'hole  story  can  be 
tom  to  pieces,  w’ord  by  word. 
It  is  a  shame  to  your  tradition 
of  seriousness  and  objectivity. 
It  gives  proof  to  those  w’ho  hold 
that  a  great  part  of  the  Ameri¬ 
can  press  systematically  thwarts 
and  distorts  Latin  American 
facts.” 


shareholders)  is  veiy  flattering,  tice,  this  is  the  normal  procedure 
You  would  not  believe  it,  but 
actual  cost  is  five  times  less. 

Your  estimate  will  be  used  as 


in  all  existing  news  services. 

Utterly  Ridiculous 


an  arjrument  before  the  share¬ 
holders.  .  .  . 

C.urious  Method 

_  “5.  .vir.  Ross’  method  of 
watching  our  files’  is  very  curi¬ 
ous.  We  are  releasing  from 


“8.  The  Gomez  Gimeranez 
stoiy  is  utterly  ridiculous.  If 
Mr.  Stanley  Ross  really  has  been 
‘watching  our  files,’  he  should 
know  that  we  are  not  sending 
back  to  New  York  any  story 
originated  in  New  York,  as  we 
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Latin  Cartoonists 
Have  Same  Problems 

Los  Angeles 

Six  Latin-American  news- 
naper  cartoonists  touring  the 
United  States  as  guests  of  the 
State  Department  .swapped 
ideas  with  Bruce  Rus.sell,  politi¬ 
cal  cartoonist  for  the  Lo.n  An¬ 
geles  Times,  here  last  w'eek. 

The  visitors  were  Luis  Goy- 
enechea,  caiioonist  for  Topaze, 
Santiago,  Chile;  Jose  Alvaren- 
ga.  La  Prensa  Grafirn.  San  Sal¬ 
vador,  El  Salvador;  Juan  Car¬ 
los  Colombres,  Tin  Virenta, 
Buenos  Aires:  Antonio  Arias- 
Bernal,  El  Universal,  Mexico 
City;  Salomon  Barahona,  La 
Notiria,  Managua,  Nicaragua, 
and  Jose  Rosenada,  Diario  de  la 
Marina,  Havana. 

The  cartoonists  found  that 
their  problems  were  the  same 
despite  the  differences  in  their 
newspapers — they  must  give  it 
impact,  keep  it  simple  and  get 
it  in  on  time.  In  Latin  America, 
the  visitors  said,  most  cartoon 
subjects  are  national  issues, 
rarely  international. 

When  Mr.  Russell  asked  the 
visitors  to  pick  out  cartoons  to 
take  home  with  them,  most  of 
them  selected  portrayals  of  that 
barrel-wearing  taxpayer,  John 
Q.  Public. 


ITU  Stops  Aid, 
Pickets  Walk  Off 

Galveston,  Tex 

Two  years  to  the  day  after 
Typographical  Union  No.  28 
went  on  strike  against  the  Gal¬ 
veston  Daily  News  and  Tribune, 
the  union  ceased  picketing  the 
plant.  ' 

The  strike  began  Dec.  4,  1957. 
Picketing  ended  Dec.  4,  1959. 

In  calling  off  their  pickets  and 
closing  strike  headquarters. 
Local  No.  28  officials  said  the 
International  Typographical  Un¬ 
ion  had  terminated  all  monetary 
benefits  to  the  printers. 

Local  officials  said  ITU  gave 
no  reason  for  ending  their  bene¬ 
fits. 

Although  the  plant  will  no 
longer  be  picketed,  the  union 
local  membership  voted  to  keep 
the  strike  in  effect.  The  vote, 
in  the  form  of  a  resolution,  had 
the  effect  of  preventing  the 
newspaper  shop  from  being  de¬ 
clared  open. 

According  to  David  C.  Lea- 
veil,  general  manager  of  the 
company  publishing  the  two  pa¬ 
pers,  several  of  the  printers  had 
indicated  a  desire  to  return  to 
work. 

• 

Shiebl  Extended 

Harrisburg,  Pa. 

Gov.  David  L.  Lawrence  has 
signed  into  law  a  bill  passed  by 
the  legislature  to  bring  tele¬ 
vision  and  radio  news  reporters 
under  the  same  source-protec¬ 
tion  as  extended  newspapermen 
in  Pennsylvania.  The  law  ex¬ 
panded  to  include  TV  and  radio 
reporters  provides  that  they 
cannot  be  compelled  to  testify  in 
judicial  proceedings  as  to  source 
of  infoiTOation. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  development* 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
I  of  living,  and  the  mounting 

I  successes  of  over  800  u.  S. 

I  companies  that  are  operating 

I  and  have  $500,000,000  invested 

:  In  Australia. 

T*  keep  Is  touch  with  markulina. 
I  ad**rti«lsg,  publithing  and  graphic 

I  arti  in  Auttralia  read 


mspAPtRNtm 


I  fmUlthmd  /•rlnishltr 

Aaoual  Subscfiption  to  U.  S.  $8 

II  HoorfMoa  St.,  Sydaey,  AsstroHo 
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CALIFORNIANS  TOLD: 


Dark  Legislative 
Prospects  Ahead 


San  Francisco 
A  legislative  future  which 
holds  prospects  for  more  trou¬ 
ble  than  ever  before  was  fore¬ 
cast  by  John  B.  Long,  general 
manager  of  the  Califoi’nia  New’s- 
paper  Publishers  Association,  in 
addressing  Califoniia  Press  As¬ 
sociation  sessions  here  this  week. 

The  trouble  will  be  for  all 
phases  of  new'spaper  operations 
and  for  all  fonns  of  advertising, 
Mr.  Long  predicted.  He  believes 
it  will  reach  record  heights  in 
1961. 


and  gaining  passage  of  bills  ex¬ 
tending  the  Browm  Act  to  21 
more  state  agencies. 

The  legislature  adopted  a 
CNPA-sponsored  bill  providing 
an  earlier  start  in  ballot  count¬ 
ing  and  stipulating  the  count 
shall  continue  until  completed. 

New^spapers  also  obtained  ex¬ 
emption  fi*om  the  payment  of 
supeiwision  fees  while  checking 
certain  vital  statistics  in  county 
health  offices.  This  also  w'as 
sponsored  by  the  CNPA. 


The  proposal  was  made  by  tennined  to  kill  the  goose  that 
Ralph  Tumer,  publisher,  Tevi-  lays  the  eggs,  and  that  goose 
pie  City  Times,  following  a  con-  is  the  news,  he  added, 
vention  presentation  by  Dr.  The  principal  function  of  the 
Chilton  Bush,  director  of  Stan-  newspaper  is  to  provide  an  in¬ 
ford  University’s  department  of  foi-med  people.  Yet  in  their  ef- 
communication  and  journalism,  forts  to  meet  radio  and  tele- 
Awareness  of  new  research  vision  competition,  newspapers 
data  w’ould  enable  each  pub-  are  using  less  and  less  real  news 
lisher  to  study  the  application  and  more  junk,  he  declared, 
of  findings  to  his  owm  com-  • 


“In  1960  the  statesmen  will 
be  looking  to  us,  and  in  1961 
we  will  be  looking  for  them,” 
the  association  manager  for  31 
years  told  publishers.  “You  will 
be  in  trouble  unless  you  pay 
more  attention  to  your  newspa¬ 
per  businesses.” 


Libel  Fropo>>ul 


.\gency  Flan  Urged 


Coupled  with  his  waniing  was 
an  endorsement  of  Congressman 
Robert  Wilson’s  suggestion  that 
advertising  needs  year-around 
agency  representation  in  Wash¬ 
ington.  Such  an  agency  should 
be  engaged  continuously  in  sell¬ 
ing  advertising  to  government 
officials  in  the  national  capital, 
the  Califoimia  solon  said  recent¬ 
ly. 


Measures  defeated  included  a 
libel  bill  which  w'ould  have  cur¬ 
tailed  the  u.se  of  the  tei-ms  “Com¬ 
munist”  and  “Fascist.”  The  re¬ 
port  states  that  many  legal  in¬ 
terpretations  held  the  original 
bill  would  have  barred  report¬ 
ing  the  use  of  such  terms  in  a 
stoi-y  of  a  verbal  battle  in  the 
legislature  itself. 

Advertising  legislation  which 
was  adopted  included  new  regu¬ 
lations  on  trading  stamps  and 
installment  sales.  Before  amend¬ 
ment,  one  measure  w’ould  have 
made  newspapei*s  responsible 
for  the  accuracy  of  advertised 
statements  about  cancer  cures. 


The  scope  of  the  troubles 
which  face  advertising  and 
newspapers  alike  is  shown  by 
a  newly-completed  compilation 
of  legislative  issues  faced  in 
California.  The  booklet  is  a  new 
CNPA  undertaking. 

The  report  includes  all  202 
of  the  proposed  law  changes 
in  w'hich  ne\vspapers  were  vital¬ 
ly  concemed.  There  were  .5,429 
measures  introduced  during  the 
113-day  session. 

A  score  of  the  new  advertis¬ 
ing  bills  which  became  law  and 
several  score  more  wffiich  were 
defeated  are  included  in  the 
booklet  which  is  now  ready  for 
the  printer. 


munity,  Mr.  Tumer  obseiwed. 
Coinniunily  Development 
The  historical  basis  for  suc- 


Panickv  Press 
Critics  Scored 


News  Access  Bills 


Defeated  measures  includetl 
proposals  wffiich  w'ould  have 
barred  phone  use  in  business 
solicitations,  enabled  suits  for 
triple  damages  for  persons  in¬ 
jured  by  false  advertising  and 
restricted  outdoor  advertising. 

Interim  studies  were  author¬ 
ized  on  bills  requiring  w’ritten 
approval  of  a  candidate  on  all 
political  ad  copy,  banning  sub¬ 
liminal  adv'ertising  and  banned 
auto  dealer  sales  on  Sundays. 

Also  sent  to  interim  commit¬ 
tee  were  propo.sals  to  prohibit 
utilities  from  including  advertis¬ 
ing  in  operating  expenses  and 
to  curtail  optometry  advertising. 
One  of  the  additional  plans 
would  affect  jewelry  store  ad¬ 
vertising  using  art  displaying 
diamonds. 


Newspapers  did  obtain  fur¬ 
ther  access  to  public  infoima- 
tion  during  the  session,  the 
study  show’s.  A  major  freedom 
of  information  bill  w’hich  broad¬ 
ened  open-meeting  laws  to  in¬ 
clude  committees  and  advisory 
committees  failed  to  pass,  how’- 
ever. 


Asks  Report  Frograni 


Speaker  Ralph  M.  Brown  con¬ 
tinued  his  drive  to  open  the  doors 
of  public  agencies  by  authoring 


San  Francisco 
Newspapers  cannot  lie  pro¬ 
duced  from  a  manual,  warns 
Ralph  H.  Turner,  w’ho  turned 
w’eekly  publisher  after  serving 
United  Press  as  district  man¬ 
ager  and  NEA  Sei'vice  as  busi- 


cessful  publishing  activity  was 
shown  in  the  reports  by  tw’o 
veteran  publishers,  Thomas  M. 

Storke,  Santa  Barbara  News- 
Press,  and  J.  R.  Knowland,  Oak¬ 
land  Tribune. 

Sei’vice  to  community  which 
was  so  great  that  it  later  ex¬ 
tended  far  beyond  its  original 
.  ..  ijtu  *  *i6ss  manager, 

bounds  has  marked  the  great  ■ 

new’spaper  successes  of  Califor¬ 
nia,  Mr.  Storke  said. 

William  Randolph  Hearst,  M. 

H.  de  Young,  James  McClatchy 
and  Hari’y  Chandler  represent 
the  best  meaning  of  being  a 
publi.sher,  Mr.  Storke  declared. 

Their  philosiophies  w’ere  far 
apart,  yet  all  had  the  same  goal  ^nd  advisers,  including  those  in 
—  the  development  of  his  com-  I’anks,  are  becoming, 

munity,  he  explained.  "ot  panicky,  at  least  over- 

,,  oi.  1  .  1  J  w’rought,”  he  told  a  Sigma  Delta 

Mr.  Storke  s  report  preceiled 

the  is.suance  of  three  certificates 
of  selection  to  the  California 
New’spaper  Hall  of  Fame  by 
Mr.  Knowland,  committee  chair¬ 
man.  The  honorees  included 


No  index  will  provide  the  key 
to  successful,  and  pre.sumably 
identical,  newspapers,  the  Tem¬ 
ple  City  (Calif.)  Times  pub¬ 
lisher  said  in  commenting  on 
those  press  doctors  who  call  for 
a  new’  formula. 

“I’m  afraid  some  of  our  critics 


Chi  meeting  here  recently. 

New’spapers  are  best  de-scribed 
as  being  in  a  period  of  transi¬ 
tion  W’hich  began  40  years  ago, 
he  said  in  rejecting  a  view  that 


James  McClatchy,  described  bv  indu.stry  s  numerical  decline 
Mr.  Knowland  as  a  man  with  comparable  to  glacial  eroswn. 

whom  he  may  often  have  differed  Neither  fancy  ^itorial  for- 
in  policy  but  whom  he  always  •^ulae  nor  electronic  magic  can 
respected  for  his  sincerity  and  erosion  if  the  home 

integrity. 

The  state  capital  provided  a 
second  Hall  of  Fame  selection 


town  flavor  is  foi’gotten,  Mr. 
Turner  said. 

While  not  pretending  to  be  an 


T  TT  -  •  i  authoritv,  Mr.  Turoer  said  he 

in  Lauren  Up.son,  major  voice  of  ,  1.  .  ..  t 

'  believes  that  attunement  witn 


the  Sacramento  Ihiion  from 
1853  to  1864.  His  pen  is  credited 
w'ith  being  the  major  factor  in 
Califoroia’s  suppoi’t  of  the  Un¬ 
ion. 

The  third  w’as  John  Nugent, 
tw’ice  under  pistol  fire  because 
of  his  convictions.  Mr.  Nugent 
founded  the  San  Francisco  Her¬ 
ald  in  1850.  He  also  founded  the 
Vigilante  organization.  But 
w’hen  he  felt  the  usefulness  of 
the  volunteers  for  law  and  order 
had  ended,  he  called  for  its 
demobilization.  Merchants  and 


its  own  area  is  the  newspaper’s 
best  w’ay  to  success. 


African  Opportunily 
Told  at  Calif.  Meet 


San  Francisc" 
Africa  w’ould  appreciate  help 
from  publisher.s,  Stephen  Iwean- 
ya,  editor  Ibada  (Nigeria) 
Southern  Niyeria  Defender  toW 
the  Califoi’nia  Press  Association 
here  this  week. 

Assistance  in  teaching  how  a 


A  program  to  provide  pub¬ 
lishers  with  continuing  reports 
on  new’spaper  research  develop¬ 
ments  was  referred  by  CPA  to 
the  California  Newspaper  Pub¬ 
lishers  Association.  Directors  of 
that  organization  met  here  sub¬ 
sequent  to  the  CPA  convention 
to  prepare  a  budget  for  submis¬ 
sion  at  their  annual  sessions  in 
Los  Angeles,  Feb.  4-7. 


(lemoDiiization.  iviercnants  ana  ,  .  ..u  sr 

J  u-  J  i.-  modern  new.spaper  should 
public  teycotted  him  and  his  ^  appreciate! 

Herald  failed  almost  overnight.  opportunity,  the 

Plea  for  Editors  exchange  student  said.  The  De¬ 

fender  is  one  of  six  new.'jpapeP 
Dr.  Dwight  Bentel,  head  of  published  by  Dr.  Nnambi  Asiki- 
San  Jose  State  College  s  jour-  prime  minister, 
nalism  department,  proposed 
that  newspapers  be  turned  back 
to  editor’s. 

The  press  is  now-  engagerl  in 
a  psychological  drive  to  suicide, 
he  declared.  Executives  are  de- 


Mr.  Iweanya  visited  San 
Francisco  en  route  to  a  21-<1*I 
intei-nship  at  the  Santa 
(N.  M.)  New  Mexican.  He 
en  route  to  the  Milivaukee 
nal. 
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3  Chi.  Trib  Men  Win  $500  Beck  Awards 
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Chicago 

Three  members  of  the  Chi¬ 
cago  Tribune  editorial  staff  were 
awarded  $500  Edward  Scott 
Beck  Avrards  for  outstanding 
work  in  their  respective  fields. 
The  1959  winnere  were: 

Jules  Dubois,  the  Tribune’s 
Latin  American  correspondent 
since  1947,  for  his  interview 
with  Fidel  Castro  at  the  time  of 
his  triumphant  march  into  Ha¬ 
vana  and  for  his  coverage  of  the 
entire  Cuban  revolution  and  un¬ 
rest  in  Central  America. 

Robert  C.  Wiedrich,  report¬ 
er,  for  three  separate  local  news 
stories,  including  his  description 
of  a  school  room  in  Our  Lady 
of  the  Angels  School,  immedi¬ 
ately  after  the  fire  there  Dec.  1, 
1958,  which  claimed  95  lives;  an 
interview  with  Joseph  (Pops) 
Panczko,  described  as  Chicago’s 
busiest  burglar;  and  a  descrip¬ 
tion  of  the  scene  after  an  air¬ 
plane  plunged  into  a  group  of 
homes  near  Midway  Airport 
last  month. 

Ray  Gora,  sports  photogra¬ 
pher,  for  a  series  of  action  shots 
at  the  World  Series  game  in 
Comiskey  Park,  showing  A1 
Smith,  White  Sox  outfielder, 
being  doused  by  a  cup  of  beer 
knocked  off  the  top  of  the  left 
field  wall  by  an  excited  fan  as  a 
h(»ne  run  ball  was  caught  by 
another  fan  in  the  stands  a  few 
feet  away. 

.300  Attend  Dinner 

The  awards  were  presented  at 
the  sixth  annual  Tribune  editor¬ 
ial  department  dinner,  attended 
by  more  than  300  editorial  em¬ 
ployees  and  guests.  An  addi¬ 
tional  100  employees,  on  the  job 
in  Tribune  Tower,  were  unable 
to  be  present. 

Che.sser  M.  Campbell,  Trib¬ 
une  publisher  and  president  of 
the  Tribune  Company,  reported 
on  the  progress  of  Tribune  en¬ 
terprises  in  Canada  and  New 
York  City. 

W.  D.  Maxwell,  Tribune  edi¬ 
tor,  conducted  a  question-and- 
answer  fonim  among  the  staff 
on  editorial  problems. 


Ray  Gora 


Wiedrich 


Army’s  Panama  Canal  depart¬ 
ment,  had  received  a  previous 
Beck  award  in  1948  for  his 
coverage  of  the  rioting  in  Bogo¬ 
ta,  Colombia,  during  the  Inter- 
American  conference  there.  He 
has  been  chairman  of  the  free¬ 
dom  of  information  committee 
of  the  Inter- American  Press  As¬ 
sociation  since  its  organization 
in  1950. 

Mr.  Wiedrich  has  been  a  mem¬ 
ber  of  the  Tribune  staff  since 
1950.  After  serving  in  World 
War  II,  he  attended  journalism 
classes  at  Northwestern  Uni¬ 
versity  while  working  for  the 
City  News  Bureau  of  Chicago. 

Mr.  Gora  was  a  news  photog¬ 
rapher  in  Joliet,  Ill.,  before  join¬ 
ing  the  Tribune  in  1942.  His 
newspaper  career  was  inter¬ 
rupted  by  seivice  as  a  Navy 
photographer  during  World 
War  II. 

The  Beck  awards  were  <?stab- 
lished  in  memory  of  Edward 
Scott  Beck,  managing  editor  of 
the  Tribune  for  27  yeai's,  who 
died  on  Christmas  Day,  1942. 
The  awaixls  are  paid  from  a 
foundation  established  by  Mr. 
Beck’s  widow,  Mrs.  Clare  B. 
Beck,  and  his  brother.  Will,  for 
many  years  editor  and  publi.sher 
of  the  Holton  (Kans.)  Recorder. 


staffer  to  any  of  the  troubled 
foreign  centers  within  a  matter 
of  hours,  thus  providing  experi¬ 
enced  coverage  of  important 
stories  at  home  and  abroad. 

Mr.  Maxwell  offered  the  as¬ 
sembled  audience  an  opportunity 
to  vote  on  the  relative  import¬ 
ance  of  outstanding  new’s  stories 
of  1959.  After  reading  off  an 
Associated  Pre.ss  list  of  big 
news  stories  during  the  year,  he 
a.sked  the  audience  to  record 
their  vote  by  a  means  of  an  ap¬ 
plause  meter. 

Top  10  Stories 


The  10  top  stories  in  Tribune 
staff  voting  were  in  this  order: 

1.  Khrushchev  visits  Ike  and 
U.  S. 

2.  Russian  rocket  hits  moon. 

3.  C^.stro  conquers  Cuba;  Ba¬ 
tista  flees. 

4.  Nixon  tours  Ru.s.sia. 

5.  Sox  win  pennant;  year  of 
baseball  upsets. 

6.  Steel  workers  strike. 

7.  St.  Lawrence  Seaway 
opens. 

8.  Congress  passes  labor  re- 
foim  law. 

9.  Ike  assumes'  broader  per- 
In  answering  a  question  con-  sonal  leadership  in  foreign  af- 

cerninir  why  the  Tribune  does  fairs. 

not  have  as  many  foreign  cor-  10.  Red  China  exerts  mount- 
nwpoiulents  stationed  abroad,  ing  pressure  on  Far  East  neigh- 
Mr.  Maxwell  said  that  airplane  bors. 

transjK, station  today  permits  Mr.  Dubois,  formerly  chief  of 
a  newsjiaper  to  send  a  trained  the  intelligence  branch  of  the 
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Offer  $10,000  in  Prizes 

He  announced  that  $10,000  in 
prizes  of  $100  and  $200  each 
would  be  given  in  1900  to  Trib¬ 
une  editorial  employees  for  sug- 
gesterl  features  and  news  stories 
above  and  beyond  routine  cover¬ 
age  patteiTis. 


‘Washington  Star’ 
Appoints  Hanford 

Washington 

In  line  with  a  major  business 
office  reorganization  at  the 
Washington  (D.  C.)  Star,  Wes¬ 
ley  G.  Hanford  has  been  pro¬ 
moted  from  national  advertis¬ 
ing  manager  to  assistant  to  Ad¬ 
vertising  Director  Godfrey  W. 
Kauffmann.  Mr.  Hanford  is  suc¬ 
ceeded  by  his  former  assistant, 
Malcolm  C.  McCormack  who 
joined  the  Star  in  1956. 

In  the  past  few  months  the 
Star  joined  with  four  other 
metropolitan  dailies  in  forming 
Million  Market  Newspapers, 
Inc.  (E&P,  Aug.  15,  page  14). 
The  daily  has  subsequently 
dropped  O’Mara  and  Ormsbee, 
its  national  advertising  repre¬ 
sentatives  for  the  past  10  years. 

Three  other  promotions  oc¬ 
curred  in  the  Star’s  business  re¬ 
organization.  Prank  V.  Aiello, 
retail  ad  manager,  has  moved 
up  to  the  post  of  assistant  to 
John  H.  Kauffmann,  business 
manager.  Mr,  Aiello’s  successor 
is  Jack  C.  Schoo,  until  now 
in  charge  of  classified.  John  J. 
Barrett,  Mr.  Schoo’s  assistant, 
has  been  named  classified  ad 
manager. 


Newspapers’ 
‘Payola’  Hit 
By  Radio  Men 

Broadcasting  spokesmen  from 
the  radio  side  of  the  house  have 
challenged  newspapers  “to  look 
into  their  own  payola  practices.” 

And  the  chairman  of  the 
Federal  Trade  Commis-sion  has 
warned  that  congressmen  will 
give  newsipapers  and  magazines 
as  thorough  a  going-over  as 
they  have  given  to  radio  and 
television. 

Swinging  hard  at  newspapers 
making  hay  over  the  broad¬ 
casters’  embarrassment,  Kevin 
B.  Sweeney,  president  of  Radio 
Advertising  Bureau,  declared 
the  press  had  overplayed  the 
scandals. 

“Payola  is  a  news  story,”  he 
conceded,  then  he  addressed  the 
following  remarks  to  the  news¬ 
paper  business: 

Trick-Or-Treat 

“Tidy  up  your  own  payola 
situation.  Clean  up  the  society 
page  where  the  ugly  duckling 
daughter  of  the  department 
.store  owner  appears  every  time 
she  sips  a  cup  of  coffee;  clean 
up  the  police  news  situation  in 
many  cities  where  a  leading  re¬ 
tailer  has  to  commit  first-degree 
murder  to  get  on  page  one — 
.something  like  drunken  driving 
scarcely  gets  him  a  line. 

“Clean  up  the  automobile 
page,  the  spoi-ts  page,  the  real 
e.state  section  and  the  amuse¬ 
ment  pages  where  so-called 
news  stories  are  allocated  strict¬ 
ly  on  a  trick-or-treat  basis.” 

Oiallenge  to  Pre"*s 

In  a  commentary  program  on 
WNEW,  New  York,  in  which 
.several  newspaper  TV  critics 
defended  the  attention  given  to 
the  broadca.sting  industry  in¬ 
quiry,  Martin  Weldon  a.sked  if 
any  newspapers  were  as.signing 
their  best  reporters  to  look  into 
rumoi'ed  payola  practices. 

He  mentioned  no  names  but 
itemized:  Political  reporters  on 
the  payrolls  of  politicians; 
.sports  writeiT!  in  the  pay  of  pro¬ 
moters  and  celebrities;  and 
night  club  remuneration  for 
publicity. 

Speaking  in  Louisville,  FTC 
Chairman  Earl  W.  Kintner  said 
printed  media  will  get  “an 
equally  thorough  probing  by 
congressmen.”  His  own  agency, 
he  said,  will  use  all  its  resourcer 
to  wipe  out  all  forms  of  “bait” 
advertising. 
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Fred  Ferguson  Committee 


Dies;  Headed  Study 

NEA  Service  Aeerediting 

Fred  S.  Ferguson,  pioneer  in 

news  feature  innovations  and  Evanston,  HI, 

and  news  picture  development.  An  American  Council  on  Edu- 
died  Dec.  6  in  a  Long  Island  cation  for  Journalism  committee 
nursing  home.  He  was  72.  to  draw  up  standards  and  ob- 

Mr.  Ferguson  retired  as  presi-  jectives  in  journalism  education 
dent  of  NEA  Service,  Inc.  in  has  been  approved  by  the  Coun- 
April,  1958,  after  a  career  which  cil. 

spanned  50  years  and  two  world  The  committee  was  named  by 
wars  with  the  Scripps-Howard  ACEJ  President  Herbert  Brudt- 
organization.  During  that  time  pi.  editor  of  the  Hartford 
he  held  major  executive  posi-  (Conn.)  Courant.  It  will  be 
tions  with  United  Press,  Acme  headed  by  Fred  S.  Siebert,  di- 
Newspictures  and  NEA.  rector  of  the  School  of  Jour- 

His  career  had  numerous  nalism  at  Michigan  University, 
highwater  marks,  among  them:  On  the  committee  are: 

One  of  the  out-standing  scoops  Warren  K.  Agee,  dean.  School 
of  World  War  I  —  an  eight-  of  Jounialism,  West  Virginia 


300  Editors 
Expected  for 
Fashion  Week 

The  New  York  Couture  Group 
is  preparing  for  an  attendance 
of  nearly  300  fashion  editors, 
women’s  page  editors,  radio  and 
TV  commentators  at  its  34th 
semi-annual  Fashion  Press  . 

Week,  beginning  Jan.  10,  in 
New  York. 

Adolph  Klein,  chainnan  of  the 
Group,  has  posted  a  schedule 
of  34  fashion  collections  and  20 
showings  by  auxiliary  members 
in  the  fabric,  cosmetic,  mens- 
wear  and  allied  style  fields. 

Eleanor  Lambert,  press  direc-  c.  j  c  c  highwater  marks,  among  them:  t)n  the  committee  are: 

tor,  disclosed  the  results  of  a  ®  •  erguson  One  of  the  out.standing  scoops  Warren  K.  Agee,  dean.  School 

questionnaire  which  went  to  -  of  World  War  I  —  an  eight-  of  Jounialism,  West  Virginia 

fashion  editors  last  March,  181  fashion  news  in  November,  no  hour  newsbeat  on  the  opening  University  (ASJSA) ; 
replying.  Of  these,  119  opposed  interest  in  winter  clothes  in  of  the  St.  Mihiel  American  Earl  F.  English,  dean.  School 
any  change  in  Press  Week  dates;  June.  She,  too,  denied  the  edi-  counter-offensive;  of  Journalism,  University  of 

50  favored  dates  earlier  than  ^gj.g  “herded”  to  the  vari-  The  building  up  of  Acme  Missouri  (AASDJ); 

Januaiy  and  July,  12  veie  neu-  ous  shows  and  pointed  out  that  Newspictures  in  the  mid-twen-  Burton  W.  Marvin,  dc&n. 

onlv  a  small  number  of  design-  ties,  and  the  development  of  the  William  Allen  White  School  of 

Protest  Criticism  ^he  Group  are  Miss  Lam-  Telephoto  Transceiver;  Jouimalism  and  Public  Informa 

liei't’s  public  relations  clients.  Signing  the  Dionne  Quintu-  tion.  University  of  Kansas  (Ac- 

Countering  some  recent  criti-  Few  of  the  newspapers.  Miss  plets  for  an  exclusive  picture  crediting  Committee) ; 
cism  of  the  Press  Week  rules  on  Watson  added,  could  afford  to  contract  for  the  first  five  years  James  S.  Pope,  executive  edi- 
releasing  fashion  stories.  Miss  finance  trips  to  New  York  for  of  their  babyhood;  tor,  Lmiisville  (Ky.)  Couritr- 


Lambert  said  an  Editors’  Com-  their  fashion  writers. 


mittee  guides  the  affair.  She  Under  Miss  Lambert’s  guid-  comics  program; 


The  expansion  of  NEA’s  Journal  (ASNE) ; 


Robert  K.  Richards,  National 


named  the  members  as  Blanche  ance.  Miss  Quint  said,  fashion  Mr.  Ferguson,  a  native  of  In-  Association  of  Broadcastem; 
Krause,  Philadelphia  Bulletin;  editors  are  given  concise  re-  diana,  began  a  friendship  with 

Tinviorio  _  _ •  _  .11  .l _ _ j  w  iw - 1  Joyce  A.  awan,  executive vTcc- 


Dorothy  Parnell,  J/ifiraufccc  Sen-  without  “orders”  from  anyone,  ^  reporter  on  the  Indianapolin  t.  ^  ^  j  iv 

tinel;  Virginia  Drane  McCallon,  of  printing  as  little  or  as  much  Netvs,  then  moved  to  the  Sotith  Mr.  Brucker  reported  thecom- 
Houston  Post;  and  Ruth  Quint,  as  their  newspapers  see  fit.  Bend  Tribune.  mittee  was  boi-n  from  a  request 

New  Haven  Register.  Xhg  New  Haven  Register,  While  at  the  Tribune,  he  re-  Accrediting  Committo 

Protesting  “inaccuracies”  in  a  Miss  Quint  added,  is  one  of  the  ceived  a  telegram  from  Mr.  ^  ACEJ  “that  inasmuch  as  tbf 
story  (Nov.  14),  Miss  Krause  newspapers  that  has  not  ac-  Howard  which  read:  “Will  you  typical  graduate  of  the  accred^ 
emphasized  that  the  dates  are  cepted  the  offer  of  transporta-  come  to  work  for  the  United  schools  and  departmenteo 

decided  by  the  editors’  commit-  tion  fees.  Press  at  $18  per  week?”  journalism  actually  is  not 

tee  and  directors  of  the  Couture  Neither  has  the  Houston  Post,  Mr.  Ferguson  accepted  and  ^5  percent  of  his  work  in  litem 

Group,  “rather  than  at  the  Miss  McCallon  said,  adding:  was  a  UP  man  in  bureaus  across  arts  and  is  exceeding  25  pe^n 
whim  of  Eleanor  Lambert.”  “The  Couture  Group  has  made  the  country.  joui-nalism  (the  n^iOT 

Miss  Parnell,  a  member  of  the  jt  clear  that  no  fashion  editor  After  a  distinguished  record  is  closer  to  30  I. 

editors’  committee  for  10  years,  is  obligated  to  attend  any  par-  covering  World  War  I  on  the  t  « 

objected  to  “ridiculous”  charges  ticular  shows  or  to  slant  their  western  front  and  later  at  the  quests  the  ACEJ  viewpoint^ 
made  by  some  “rebels”  and  said  reports  in  any  direction.  All  that  Versailles  Peace  Conference,  he 

it  is  not  true  that  all  of  the  ,§  expected,  whether  or  not  came  to  New  York  to  head  the  follow^  in  evaluation  of  p 

recognized  fashion  editors  ac-  transportation  is  paid,  is  evi-  new  United  News,  a  feature 

cept  fare  expenses  from  the  Jence  of  some  reports  being  pub-  wire  seiwice.  Mr.  Bi-ucker  wrote  Mr.  Sie- 

Couture  Group.  (Miss  Lambert  Ushed  or  broadcast.”  Since  his  retirement.  Mr.  Fer-  bert  “It  is  my  hope  that  jwBr 

noted  that  90  —  about  a  third —  Miss  McCallon  emphasized  ffuson  had  divided  his  time  be-  committee  will  not  only  go  into 
of  those  attending  last  July’s  that  the  Editors’  Committee  is  tween  his  homes  at  Huntington  this  specific  question,  but  it  w 
Press  Week  accepted  transpor-  consulted  on  all  suggestions  and  and  Fort  Lauderdale,  Fla.  consider  afresh  the  whole  suto 

tation  expenses.)  problems  of  coverage.  He  is  survived  by  his  wMdow,  ject  of  accrediting  in  jouma- 

n.  •  n  I  Other  messages  of  protest  to  the  former  Helen  McFlynn;  a  'sni  education.” 

an  in  a  the  criticism  were  received  from  son,  Fred  Thayer  Ferguson,  a  Mr.  Brucker  also  has  ap 

“Fashion  Press  Week  is  a  Graydon  Heartsill,  Daffa.s  Times  reporter  for  UPI;  two  brothers,  pointed  a  committee  on  recruit 
most  realistic  assignment,”  said  Herald;  Honor  MacGrath,  Buf-  and  two  grandchildren.  ing  with  David  Botter,  North- 

Miss  Parnell.  “Good  newspaper  falo  Courier-Express ;  Alice  Bill-  •  western,  as  chairman.  Member 

women  realize  there  is  little  ings  Walker,  Birmingham  News;  rp  ■  i  nOA  ¥  K  Jnbn  F.  Day,  CBS  Ne^- 

value  in  publishing  news  of  Bernardine  Snyder,  San  Fran-  •  1,UUIP  JOD  Edwin  Emei-y,  Minnesota;  A" 

fashions  when  merchandise  is  cisco  Examiner;  Elizabeth  Bern-  Guin  Hall,  a  reporter  for  the  fred  Friendly,  Washington  Pos*- 

not  available  in  local  stores.”  kopf,  Boston  Globe;  Elizabeth  New  York  Herald  Tribune  for  ASNE;  Ernest  Johnsot- 

Editors  have  fought  any  Luft,  Cleveland  Press;  Laurena  women’s  page,  has  accepted  ap-  Chanute  (Kans.)  Tribune, 

change  in  the  dates.  Miss  Wat-  Pringle,  Detroit  Free  Press;  and  pointment  as  secretary  of  the  Inland;  Dr.  'Theodore  Peterson- 

son  declared,  because  they  be-  Mary  Morgan,  Essex  Broadcast-  New  York  State  Woman’s  Coun-  Illinois;  and  Max 

lieve  there  is  no  place  for  spring  ers,  Detroit.  cil  at  $11,000  a  year.  Crowley  (La.)  Signal,  for  NE- 
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•  western,  as  chairman.  Member- 

’I  uti  1  AAA  ¥  u  John  F.  Day,  CBS  Ne«- 

akes  $11,000  Job  Edwin  Emei-y,  Minnesota;  A!- 

Guin  Hall,  a  reporter  for  the  fred  Friendly,  Washington 
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Toronto  Star 
Shows  Gain  in 
Profit  for  ’59 

Toronto 

In  the  first  full  year  of  opera¬ 
tion,  Toronto  Star  Limited,  own¬ 
ing  Toronto  Daily  Star  and  Star 
Weekly,  had  a  net  profit  of  $1,- 
478,017.  In  seven  months  of  1958 
it  had  profit  of  $981,380. 

In  his  second  annual  report, 
Toronto  Star  president  Joseph 
S.  Atkinson  said  gross  revenues 
increa.sed  from  $31,881,848  in 
1958  to  $34,584,806  in  1959, 
while  expenses  went  up  from 
$28,6.")2,571  to  $30,918,843. 

Mr.  .4tkin.son  reported  that 
the  Daily  Star  shared  in  the 
general  decline  in  national  ad¬ 
vertising  linage  experienced  by 
papers  in  both  the  United  States 
and  Canada  due  to  competition 
from  television.  He  expects  this 
competition  to  increase  when  a 
second  television  station  is  li¬ 
censed  for  Toronto  in  1960. 

Wages  and  lienefits  for  the 
2,007  workei’s  of  both  papers 
increa.sed  in  the  year  from  $11,- 
978,095  to  $13,140,484. 

Toronto  Star’s  engineering 
and  research  department  sold  10 
sets  of  its  Wallastar  newspaper 
bundling  equipment  to  the  New 
York  Times  and  three  .sets  to 
the  Moyitrenl  La  Presse,  the  re¬ 
port  states. 


dividend  of  $50,000  was  paid  in 
1958. 

Sun  Publishing  owns  a  50  per¬ 
cent  interest  in  Pacific  Press 
Ltd. 

After  full  allowance  for  divi¬ 
dend  payments  to  the  Sun  and 
the  Southam  Company,  the  value 
of  Sun  Publishing’s  equity  in 
Pacific  Pi-ess  is  up  by  about 
$300,000  since  a  year  ago. 

Total  advertising  space  of  30,- 
310,000  lines  during  the  year 
was  a  3.75  increase  over  1958. 
Circulation  of  the  newspaper 
was  up  4.6  percent. 

Total  value  of  the  1,479  share¬ 
holders’  inv’estment  was  placed 
at  $10,554,173. 

• 

Tiiiies-Mirror  Co. 
Increases  Dividend 

Los  Angeles 

Directors  of  Times-Mirror  Co. 
declared  a  4  percent  stock  divi¬ 
dend  and  raised  the  quarterly 
cash  div’idend  rate  from  20  to  25 
cents  a  share.  There  are  1,152,- 
000  common  shares  outstanding. 

Consolidated  net  sales  in  the 
40  weeks  ended  Oct.  4  were  $74,- 
731,779,  comparetl  with  $64,066,- 
859  in  the  19.58  period.  Eaniings 
of  $3,359,814,  equal  to  $2.92  a 
share  on  the  1,152,000  .shares 
outstanding,  compared  with  $2,- 
2.30,939,  or  $1.94  a  share. 

Publisher  Norman  Chandler 
reported  the  Los  Anyeles  Times, 
which  was  78  years  old  Dec.  4, 
had  reacherl  511,971,  up  21,000 
from  a  year  ago,  and  Sunday 
circulation  reached  911,4.39,  up 
16,621. 


Toronto  Daily  Star  completed 
60  years  of  operations  under  the 
Atkinson  family  management. 
When  the  elder  Atkinson  died  in 
1948  the  papers  continued  to  be 
published  by  the  estate  and  later 
by  the  Atkinson  Charitable 
Foundation  under  management 
of  his  son,  Joseph  S.  Atkinson, 
who  bought  the  papers  from  the 
Foundation  two  years  ago  with 
other  members  of  family  and 
proceefls  of  a  public  stock  issue. 

♦  ♦  ♦ 

SL’N  PI  BLISHING  CO.  LTD. 

Vancoithr,  B.  C. 
Sun  Publishing  Co.  Ltd.  had 
consolidated  net  earnings  of 
$455,138  in  the  year  ended  Au- 
Rust  31,  the  president,  Donald 
C.  Croniie,  said  in  a  report  to 
shareholders.  This  was  a  gain 
of  $191,232  over  last  year’s  net 
of  $263,906. 

Mr.  Cromie  said  the  two  ma¬ 
jor  factore  contributing  to  the 
increase  were  the  payment  of 
^ur  quarterly  dividends  from 
Pacific  Press  and  an  increase 
of  $3;  1,000  in  capital  gains  aris¬ 
ing  from  investment  portfolio 
transactions.  The  Pacific  Press 
dividends  totalled  $200,000.  One 


*Best  HV  Linting 
By  Bernays  in  ’.52 

Newspapers  referring  in  pro¬ 
motion  ads  to  a  list  of  “10  Best 
Daily  Newspapers’’  give  credit 
to  Scholastic  Mayazines  for  this 
compilation. 

The  publisher  of  Scholastic 
Magazines  advises  that  the 
newspaper  poll  which  was  the 
basis  of  an  article  in  Practical 
English  last  March  13  is  the 
one  conducted  in  1952  by  Ed¬ 
ward  L.  Beniays,  public  rela¬ 
tions  counsel,  among  213  news¬ 
paper  publishers.  Mr.  Beniays 
gave  the  information  in  an  ad¬ 
dress  to  the  National  Newspa¬ 
per  Promotion  Association  and 
it  was  reported  in  E&P,  May  17, 
19.52. 

• 

Mulligan  Expamls 

The  newspaper  'representative 
fii-m  of  Ralph  R.  Mulligan  has 
opened  offices  in  Chicago  and 
Detroit,  it  was  announced  la.st 
w’eek.  John  C.  McIntyre  will 
manage  the  Chicago  operation 
and  Joseph  R.  Scolaro  III  will 
head  up  the  Detroit  office. 
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C.  E.  Seminar 


Watkins  to  Wed 
Mrs.  Rex  Smith 


Now  In  Session 


Twenty-eight  city  desk  execu¬ 
tives  mainly  from  metropolitan 
newspapers,  are  attending  a 
two-week  seminar  at  the  Ameri¬ 
can  Press  Institute,  Columbia 
Univei’sity. 

A  second  seminar  for  city  edi¬ 
tors  is  scheduled  for  March  27- 
April  1,  primarily  for  non¬ 
metropolitan  newspapers. 

Members  of  the  seminar  are: 

Jack  M.  Allard,  Richmond  (Calif. ) 
Indet’endrnt ; 

Henry  Altman,  lyashinglon  (D.  C.) 
Daily  S'ru’s; 

Ccrtlanil  E.  Amlerson,  St.  Petersbutfi 
(Fla.)  Times; 

Dick  Berger,  Savannah  (Ga.)  Morninij 
News; 

Norm.ar?  R.  Bowen,  Soft  Lake  City 
(l,’t.alil  Teleqram,  and  Deseret  Nrtvs; 

Rol)ert  L.  Brooks,  Raleigh  (N.  C.) 
S'nvs  ainl  Observer; 

Richard  R.  Campbell,  Cleveland  (O. ) 
Press ; 

Thomas  D.  D.avis,  Detroit  (Mich.) 
Free  Press; 

William  E.  East,  IPinston  -  Salem 
(X.  C.)  Twin  City  .'sentinel; 

James  L.  Echols,  Roanoke  (Va. ) 
Times ; 

Michael  Grehl,  Memphis  (Term.)  Com 
mercial  Appeal; 

Herbert  I*.  Kenney  Jr.,  Indianapolis 
(Ind.)  .Veter; 

John  Leard,  Richmond  (Va.)  News 
Leader  ; 

John  G.  Leland,  Charleston  (S.  C. ) 
A’eter  ami  Courier; 

Richard  J.  Maloy,  fVashington  (D.  C.) 
Post  and  Times  flerald; 

Charles  K.  .Marshall,  Norfolk  (Va.) 
V iriiinion-Pilot ; 

Sidney  B.  McKeen,  Worcester  (Mass.) 
F.veninii  Gazette; 

Donald  J.  O'Grady,  St.  Paul  (.Minn.) 
Dispatch  ; 

Rol)ert  W.  Pattridge,  Denver  (Colo.) 
Post  ; 

James  W.  Rcss,  Pittsburgh  (Pa.) 
Post-Gazette ; 

Eari  Selby,  Philadelphia  (Pa.)  Pul- 
letin  ; 

John  J.  Smith,  Chicago  (III.)  Daily 
Nesrs  ; 

Edward  L.  Thomas,  San  Diego  (Calif.) 
L’nion; 

Dan  L.  Thrapp.  Los  Angeles  (Calif.) 
T  imes ; 

Jolm  G.  Trezevant,  Chicago  (111.) 
Sun-Times; 

Bayard  Webster,  New  York  Times; 
Mary  Lou  Werner,  Washington 
(D.  (i. )  .9fnr; 

John  D.  Zug,  Des  Moines  (Iowa) 
Register  and  Tribune. 

• 

Hanson  Will  Attend 
FTC  Ad  Conference 


Providb^s'ce,  R.  I. 

Plans  for  the  wedding  on  Feb. 
6  of  Mrs.  Rex  Smith  of  La  Jolla, 
Calif.,  and  John  C.  A.  Watkins, 
publisher  of  the  Providence 
.Journal-Bulletin,  have  been  an¬ 
nounced  by  her  mother,  Mrs. 
Hugh  Miller  of  La  Jolla,  Calif. 
The  cei-emony  will  take  place  at 
Annapolis,  Md. 

Mrs.  Smith  is  a  daughter  of 
the  late  U.  S.  Rep.  William  Gay 
Brown  Jr.  of  West  Virginia.  Mr. 
Watkins  is  a  son  of  Col.  Dudley 
Waii'en  Watkins,  USAF  (ret.) 
and  Mrs.  Watkins  of  Evreux, 
Noimandy,  France. 

• 

Craiitston  Williams’ 
Mother  Dies  at  86 

Greensboro,  Ga. 

Mr.s.  James  Cran.ston  Wil¬ 
liams,  86,  mother  of  Cranston 
Williams,  general  manager  of 
the  American  Newspaper  Pub¬ 
lishers  Association,  died  Dec.  7 
after  a  long  illness. 

Other  suiwivors  of  Mrs, 
Williams  include  a  son,  Carey 
Williams,  editor  and  publi.sher 
of  the  Greennboro  Herald-Jour¬ 
nal  and  the  Crawfordville  (Ga.) 
Advocate-Democrat,  and  two 
grandsons,  Cranston  Williams 
Jr.,  assistant  to  the  publi.shers 
of  the  Roanoke  (Va.)  Times 
and  World-Neu's  and  Hutter 
Williams. 

• 

New  Edition  for  P.R. 

Miami,  Fla. 

The  Miami  Herald  is  publish¬ 
ing  a  new  Puerto  Rico  edition 
which  supplements  its  Latin 
-American  edition,  publi.shed 
daily  and  Sunday  for  years. 

• 

Slarzel  Returns 

Frank  J.  Starzel,  A.ssociated 
Press  general  manager,  arrived 
in  New  York  Dec.  4,  after  a  five- 
week  tour  of  inspection  of  AP 
bui'eaus  around  the  world 


Elisha  Hanson,  general  coun- 
.sel  of  the  -American  Newspaper 
Publishers  A.ssociation,  will  rep¬ 
resent  the  organization  at  a  con¬ 
ference  called  by  the  Federal 
Ti-ade  Commission  to  fight  false 
advertising. 

The  meeting  will  be  held  in 
Washington  Dec.  21  and  22. 

Earl  W.  Kintner,  FTC  chair¬ 
man,  asked  representatives  of 
47  major  consumer  organiza¬ 
tions  to  attend.  Bait  advertising 
and  fictitious  pricing  are  on  the 
program  for  discussion.  Officials 
said  the  conference  has  no  di¬ 
rect  connection  with  the  current 
crackdown  on  television  com¬ 
mercials  but  conceded  the  sub¬ 
ject  probably  will  be  discussed. 
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Schaub  Asks  Verdict  Reopened  by  Court  Error 


More  Data  on 
Newspapers 

Ann  Arbor,  Mich. 

More  newspapers  should  be 
placed  under  the  economist’s 
microscope,  Fred  W.  Schaub, 
vicepresident  of  Lindsay-Schaub 
Newspapers,  Decatur,  Ill.,  said 
in  a  Department  of  Journalism 
lecture  here  last  week. 

“The  economic  laws  affecting 
newspapers  have  not  been  de- 
terminetl.  In  fact,  records  of 
newspaper  business  operations 
are  virtually  non-existent.  But 
the  importance  of  the  business¬ 
man  in  newrspaper  operations  is 
becoming  apparent,”  Mr.  Schaub 
said. 

He  noted  the  lack  of  informa¬ 
tion  on  the  effect  of  pricing  in 
newspapers  can  be  contrasted 
with  the  considerable  study 
given  this  subject  in  merchan¬ 
dising  operations. 

“.4n  equally  impressive  con¬ 
trast  can  be  made  between  the 
communication  media  and  the 
public  utilities,”  he  continued. 

rev'iew  of  the  problems  of 
gas  or  electricity  pricing  shows 
a  surprising  similarity  to  many 
of  vhe  problems  of  new'spaper 
pricing.  This  similarity  lies  in 
the  plant  requirements  of  the 
two  businesses.  There  has  been 
a  great  deal  of  study  of  this 
problem  by  utilities,  and  viitu- 
ally  none  by  newspapers.” 

-Although  there  is  little  relia¬ 
ble  infoiTnation  on  the  current 
cost  of  the  plant  used  by  a  news¬ 
paper,  Mr.  Schaub  said  a  group 
of  newspapermen  estimated  that 
the  typical  newspaper  of  30,000 
circulation  would  have  an  equip¬ 
ment  investment  at  today’s 
price'  of  $l,07.o,000.  A  newspa¬ 
per  of  200,000  circulation  would 
have  a  $4,950,000  equipment  in¬ 
vestment. 
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Trenton,  N.  J. 

The  Appellate  Division  of 
Superior  Court  has  ordered  a 
new  trial  of  a  libel  suit  filed 
by  Bernard  M.  Hartnett,  former 
Hudson  County  supervisor, 
against  Union  City  Mayor 
Harry  Thourot  and  the  Jersey 
Journal,  a  Newhouse  newspaper. 

Mr.  Hartnett,  now  Jersey 
City  industrial  commissioner, 
charged  he  was  libeled  by  a 
story  quoting  Mr.  Thoui'ot  as 
calling  him  a  “no  show”  em- 


K.  C.  Star  Wins 
Paper  Tax  Case 

Madison,  Wis. 

-An  assessment  for  $43,000  in 
additional  taxes  against  the 
Kansas  City  (Mo.)  Star  in  con¬ 
nection  with  its  Wisconsin  paper 
mill  was  thrown  out  by  the 
State  Supreme  Court. 

The  decision  reversed  a  De¬ 
partment  of  Taxation  assess¬ 
ment  for  additional  income  and 
privilege  dividend  taxes  for  the 
years  1948  through  1951.  The 
newsiiaiier  acquired  the  plant  in 
1947  from  the  Flambeau  Paper 
Co. 

The  department  contended  the 
firm’s  paper  division  transferred 
newsprint  to  Kansas  City  at  a 
))rice  less  than  the  cost  of  manu¬ 
facture.  It  contended  the  trans¬ 
fer  should  have  been  made  at  a 
price  representing  the  cost  of 
manufacture  plus  an  8  percent 
profit  factor. 

The  high  court  held  the  firm 
used  proper  figures  when  it 
charged  for  the  newsprint  at 
prevailing  base  prices. 

Justice  Thomas  Fairchild,  in 
a  dissent,  said  the  base  prices 
were  applicable  to  paper  pur¬ 
chased  on  contract  and  did  not 
represent  fair  market  prices.  He 
said  the  firm,  due  to  an  acute 
newsprint  shortage,  would  have 
been  forced  to  purchase  news¬ 
print  at  premium  prices  on  the 
“gray  market”  if  it  had  not  ac¬ 
quired  the  mill. 

• 

New  Contract  Signed 

Santa  Rosa,  Calif. 

A  new  two-year  guild  contract 
signed  by  the  Santa  Rosa  Press 
Democrat  calls  for  establish¬ 
ment  of  a  pension  plan  with 
$3.50  weekly  employer  contribu¬ 
tions  per  employee  beginning 
next  July.  The  top  reporter  min¬ 
imum  for  five-year  newsmen 
was  advanced  $4  to  $136  weekly 
retroactive  to  July  12.  In  Janu¬ 
ary  1961  the  scale  w'ill  be  $142. 


ployee  while  he  was  county 
supeiwisor. 

A  jury  ruled  Mr.  Hartnett  had 
no  cause  of  action  against  Mr. 
Thourot.  It  gave  a  verdict  of 
six  cents  against  the  Evening 
JouiTial  Association,  publisher  of 
the  newspaper. 

But  Superior  Court  Judge 
Frederick  R.  Colie  ruled  his 
charge  to  the  jury  had  been 
eri'oneous.  He  awarded  a  new 
trial  against  the  newspaper  but 
he  upheld  the  verdict  which  was 


.4rgeiitiiie  Tabloid 
Sets  Sunday  Record 

Buenos  Aires 

Clarin,  tabloid  founded  in  1945 
by  Dr.  Roberto  Noble,  reported 
a  record  Sunday  edition,  Dec.  6. 
Managing  Editor  Luis  Clur  said 
385,000  copies  of  a  six-section, 
116-page  paper  were  sold  out 
in  thi’ee  hours  at  three  pesos 
a  copy.  The  paper  contained 
10,820  centimeters  of  advertis¬ 
ing,  the  most  ever  published  in 
a  single  edition  of  Clarin. 

Clarin,  which  holds  its  week¬ 
day  editions  to  two  pesos  a  copy, 
is  the  first  major  Argentina 
newspaper  to  follow  the  U.  S. 
custom  of  charging  more  for  a 
Sunday  package.  The  paper  will 
move  into  a  multi-million  print¬ 
ing  plant  of  its  own  next  Sum¬ 
mer. 

• 

Stuart  News  Wins 
Florida  Honors  Again 

Silver  Springs,  Fla. 

The  Stuart  Kews  is  tops 
again  in  the  Florida  Press  As¬ 
sociation’s  competition  among 
weekly  newspapers.  The  New's 
w'on  the  grand  sweepstakes 
award  for  the  second  year  in  a 
i-ow  with  898  points.  The  Vero 
liearh.  Press-Jouiiinl  was  .second 
with  815  points. 

In  the  community  seiwice  de¬ 
partment,  the  Stuart  News 
scored  with  a  successful  cam- 
jiaign  for  equalization  of  tax 
assessments. 

• 

Art  Critic  Resigns 

Aline  B.  Saarinen  has  re¬ 
signed  her  post  as  associate 
art  critic  of  the  New  York 
Times  to  work  on  a  book  and 
other  writing  projects.  Mi*s. 
Saarinen,  who  is  the  wife  of 
Eero  Saarinen,  the  architect,  is 
the  author  of  “The  Proud  Pos¬ 
sessors,”  a  book  on  collecting 
that  was  published  last  year. 
She  joined  the  Times  staff  in 


returned  for  Mr.  Thourot. 

The  appellate  division  said  it 
found  some  basis  for  Judge 
(k)lie’s  conclusion  that  his  in¬ 
structions  to  the  jury  were 
wrong. 

“If  the  court’s  charge  was 
basically  and  fundamentally 
erroneous  and  misleading,  the 
entire  verdict  is  tainted  with 
the  probability  of  error,”  the 
three-judge  court  said.  There 
fore,  a  new  trial  should  have 
been  granted  on  all  the  issues. 


Colby  Honors 
Clark  Mollenhoff 

Watervtlle,  Me. 

Colby  College  paid  honor  to 
a  journalistic  martyr  and  to  a 
contemporary  Pulitzer  Prize 
winner  Dec.  3. 

The  college  dedicated  an 
$800,000  classroom  building  to 
Elijah  Parish  Lovejoy,  a  Colby 
alumnus,  who  was  killed  by  a 
pro-slavery  mob  in  1836  as  he 
tried  to  protect  his  newspaper 
plant  in  Alton,  Ill. 

Then  the  college  made  Clark 
D.  Mollenhoff  its  1959  Lovejoy 
Fellow.  Mr.  Mollenhoff,  Wa^- 
ington  correspondent  for  the 
Cowles  Publications,  won  a 
Pulitzer  Prize  last  year  for  re¬ 
porting. 

The  Lovejoy  convocation,  an 
annual  event  at  Colby,  had  to 
be  postponed  several  weeks  be¬ 
cause  Mr.  Mollenhoff  was  re¬ 
cuperating  from  injuries  suf¬ 
fered  in  an  automobile  accident 
Aug.  31.  He  still  wears  a  hip- 
to-neck  cast. 

He  said  that  even  where  na¬ 
tional  security  plainly  isn’t  in¬ 
volved,  a  new  device  has  come 
into  use  to  hide  public  business 
from  the  public.  It  is,  he  con¬ 
tinued,  the  doctrine  that  all 
communications  between  agen¬ 
cies  of  the  executive  brand 
dealing  with  advice  or  recom¬ 
mendations  are  “confidential 
executive  business.” 

He  said  the  Eisenhower  Ad¬ 
ministration  has  pres.sed  “this 
broad  secrecy  doctrine”  to  > 
point  never  attempted  before. 


Hills  Is  Named 

Lee  Hills,  executive  editor  of 
the  Detroit  (Mich.)  Free  Pr(^' 
has  been  named  national  chair¬ 
man  of  the  New.spaps'r  Comrnit- 
tee  for  Brotherhood  Week,  Feb 
21-28,  it  was  announced  by 
Cornelia  Otis  Skinner,  actress 
and  author,  who  is  seizing 
national  chairman. 
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Poland  Bans 
Sale  of  New 
York  Times 

The  Communist  ffoveniment 
of  Poland  on  Dec.  5  banned  the 
sale  of  the  Sew  York  Times  but 
continued  an  order  for  some 
copie.s,  evidently  for  officials. 

The  Times  revealed  that  the 
office.*  of  its  InteiTiational  Edi¬ 
tion  at  Amsterdam,  the  Nether¬ 
lands,  received  a  message  from 
Ruch,  Polish  distribution 
agency,  canceling  a  standing 
order  for  241  copies  daily  and 
161  Sundays.  Most  of  these  had 
been  on  sale  in  a  few  kio.sks  in 
Warsaw.  The  rest  went  to  gov¬ 
ernment  and  newspaper  offices. 
The  message  said  that  from  now 
on  66  daily  and  68  Sunday 
copies  were  to  be  .sent  to  Poland, 
evidently  for  government  and 
newsjraper  offices. 

The  Polish  government  said 
permission  will  not  be  granted 
for  any  replacement  for  cor¬ 
respondent  A.  M.  Rosenthal  of 
the  Times,  who  was  expelled 
from  Warsaw  last  month.  Mr. 
Rosenthal,  who  had  been  in  Po¬ 
land  one  and  one-half  years, 
was  told  his  reporting  had 
probed  too  deeply  into  internal 
affairs  of  Poland  and  its  Com¬ 
munist  leadership. 

The  official  Communi.st  party 
newspaper,  Try  buna  Ludu,  de¬ 
clared  ; 

“As  is  known,  the  New  York 
Times  correspondent,  Mr. 
Ro.senthal,  was  a.sked  to  leave 
the  count i-y  by  the  authorities 
for  spreading  false  news  and 
vulgar  gossip  about  Poland.  Im¬ 
mediately  after  crossing  the 
frontier,  Mr.  Ro.senthal  starte<l 
a  serie.s  of  fabrications  about 
Polanii,  the  libelous  and  provoc¬ 
ative  character  of  which  out¬ 
paces  what  he  had  written  while 
in  Warsaw.” 

• 

^arjjolin  Resigns 
From  Stars  &  Stripes 

Darmstadt,  Gennany 

Nathan  J.  Margolin  of  New 
York  resigned  this  week  as  man¬ 
aging  editor  of  Stars  and  Stripes 
in  what  he  called  a  personal  dis¬ 
pute  with  Air  Force  Col.  John 
15.  Nottingham,  who  runs  the 
paper  for  the  anned  forces. 

Col.  Nottingham  said  Mr. 
Margolin  had  violated  a  stand- 
■tig  policy,  and  resigned  in  pro- 
^t.  H<-  did  not  say  what  policy 
had  b(-en  violated. 

Mr.  Margolin  said  Col.  Not- 
tinghair.  “gave  me  a  w’ritten 
toprimand  for  having  made  an 
assignment  which  he  did  not 
later  approve.” 

Editor  ac  publisher  i 


Reporter  Locked  V p. 

Glad  for  a  Scoop 

Yancbyville,  N.  C. 

Tom  Bolch,  UPI  reporter 
from  Hickory,  got  locked  up  in 
prison  Dec.  8  and  was  grateful. 

Tom,  first  reporter  to  arrive 
at  North  Carolina’s  maximum 
security  camp  when  20  criminals 
escaped,  was  admitted  to  the 
main  building  by  a  guard.  Re¬ 
porters  who  arrived  later  were 
kept  outside  the  10-foot  high 
barbedwire  fence. 

When  Prison  Director  Wil¬ 
liam  F.  Bailey  arrived  on  the 
.scene,  Mr.  Bolch  was  turned 
outside  the  gates  and  the  guard 
w’as  fired. 

But  while  Tom  was  inside,  he 
phoned  a  story  to  the  UPI  bu¬ 
reau  at  Raleigh. 

• 

Lynn  Promoted 
.4s  Political  Writer 

Frank  Lynn  this  week  was 
named  to  succeed  Richard  Roth, 
political  writer  of  the  Sew  York 
World-Telepram  &  Sun.  Mr. 
Roth  resigned  to  accept  the 
$16„'500  a  year  po.st  as  director 
of  infonnation  and  research  of 
the  New  York  State  Senate. 

For  the  past  four  years  Mr. 
Lynn  has  l)een  writing  the  Poli¬ 
tics  column  in  the  Birooklyn  sec¬ 
tion.  He  came  to  the  WT&S 
from  the  Brooklyn  Eaple  in 
195.').  Bal'd  Lindeman  has  taken 
over  the  Brooklyn  column. 

• 

Anthony  Clavin  Dies; 
Headetl  Ad  Bureau 

Boston 

Anthony  J.  Glavin,  managing 
director  of  the  New  England 
Newspaper  Advertising  Bureau 
for  22  years,  died  Dec.  8  while 
attending  Mass  at  St.  Peter’s 
Church,  Cambridge. 

.A  native  of  Worcester,  Mr. 
Glavin  attended  Holy  Cross 
College.  In  his  newspaper  career 
he  worked  for  a  weekly  in 
Florida,  was  a  rosearcher  for 
the  Washinpton  (D.  C.)  Post 
and  co-publisher  of  a  New  York 
weekly.  For  a  time  he  worked  in 
the  Department  of  Labor’s  Con- 
•sumer  Sei-vice. 

• 

Give  Bloo<l  to  Save 
Adtaker^s  Husband 

Baltimore,  Md. 

In  answer  to  an  emergency 
jilea,  10  members  of  the  Balti¬ 
more  Sews-Post  and  Sunday 
American  la.st  week  donated 
blood  to  help  a  man  through 
major  “open  heart”  .surgery. 

Now  recovering  in  Johns  Hop¬ 
kins  Hospital  is  Lester  Sigg  of 
Lakewood,  Ohio,  husband  of 
Betty  Sigg,  a  member  of  the 
Cleveland  Press  classified  ad¬ 
vertising  department. 
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Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Notices 

TO  CORRECT  A  MISUNDERSTAND- 
j  ING — Due  to  my  address  being  in  ITi)- 
I  land  and  due  to  the  wording  of  a  recent 
I  advertisement  here,  some  readers  of  this 
j  si)ace  deduced  The  Upland  News  was 
described  and  is  available.  Such  is  not 
:  the  ca.se  and  I  am  taking  this  means  of 
i  notifying  the  publishing  profession. 

Vernon  V.  Paine,  former  publisher  of 
I  The  News  and  now  associated  with 
!  L.  H.  Paine,  broker. 


I  Newspaper  Brokers 

!  IT’S  NOT  the  down  payment  that 
I  buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
I  selling. 

I  LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


EXPERIENCE  COUNTS.  We  negotiate 
news|>a|)er  property  sales  in  California, 
fair  to  both  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCK.  3709-B  Ar¬ 
lington  Ave.,  Riverside,  California.  i 

ir  ir  PERSONAL  Service  backed  by  30 
years’  ex|ierience  in  the  West.  Arthur 
W.  Styi)es.  62.)  Market  St..  San  Fran¬ 
cisco  5,  California. 

“SALE  HO!"  Write  for  your  free  copy 
of  this  booklet.  Mr.  Publisher,  if  you 
plan  to  sell  your  newspaiier.  No  obli¬ 
gation  or  follow  up.  The  DIAL  Agency, 
1.)  Waverly,  Detroit  3,  Michigan, 
j  TO  .)-5S64. 

'  SALBIS  SICRVICES  include  ta-x  studies, 
organisation  guidance  and  management 
help  for  buyers.  Newsi>aia“r  Service  Co., 

I  601  Ga.  Savings  Bank  Bldg.,  Atlanta, 
j  Georgia. 


'  WE  HANDLE  only  proven  proi)erties 
!  in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 

CONFIDENTTAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  Calif, 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder.  2234  East  Romneya 
I  Drive,  Anaheim,  Calif.  Day  or  Nite. 

I  Phone;  KEIystone  3-1361. 

I  MAY  BROTHERS.  Binghamton.  N.  Y. 

I  Established  1914.  Newspapers  bought 
I  and  sold  without  publicity. 

j  SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
I  Service,  Box  3132,  Greensboro.  N.  C. 


Newspaper  Appraisers 


MORE  THAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televi¬ 
sion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Fifth  Avenue,  New  Rochelle,  N.  Y. 


Puhlicalions  for  Sale 


FLORIDA  WEEHCUES,  4  in  Central 
Florida.  "Your  Florida  Broker"  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando,  Fla. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


EXCELLia^T  OPPORTUNITY  to  own 
your  own  weekly  newspaper  grossing 
$30,000  with  no  back  shop  worries. 
We’ll  do  the  printing  for  you.  Ideally 
located  in  growing  Ohio  town  of  45<>0 
impulation.  Priced  at  $6,000  for  quirk 
sale  due  to  illness.  Contact  G.  L.  Bren- 
neman.  Phone  143  or  390,  Carrollton, 
Ohio. 


ANNOUNCEMENTS 


Publications  for  Sale 


I  EAST  NaVl.  Trade  Journal  $  11,000* 

1  S.E.  Small  Weekly  &  Job  85,000* 

FLA.  Small  Weekly  30,000* 

GA.  Medium  Weekly  60.000* 

FLA.  Medium  Weekly  14,000* 

I  S.E.  Med.  6  weeklies  &  job  426.000* 

I  F'LA.  Met-Suburban  Weekly  8,000* 

!  TENN.  Met-Suburban  Weekly  28,000* 

N.W.  Small  Daily  125,000* 

I  *Term8 

'PAUL  H 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

I  Atlanta 

'  Chicago  Please  address; 

I  New  York  1182  W.  Peachtree 

i  San  Francisco  Atlanta  9.  Ga. 

'  ALABAMA  WEEKLY.  Exclusive  in 
county.  $30,000  cash  down  or  will  give 
;  good  working  partner  opportunity  to 
earn  part  ownership.  Excellent  possi¬ 
bilities.  Box  6032,  Editor  and  Publisher. 

CALIFORNIA  EXCLUSIVE  WEEKLY 
i  Pretty,  tree-.shaded  rural  town  in  fer¬ 
tile  farm  country,  isolated.  Good  plant, 

I  reasonable  rent.  Price  $50,000,  $13,500 
I  down.  This  is  a  paper  that  will  sell 
to  first  one  who  sees  it.  Hurry  I  Jos. 

'  A.  Snyder,  Newspaper  Broker,  PE, 
2234  E.  Romneya  Dr.,  Anaheim,  Calif. 


WEEKLY  NEWSPAPBHt  in  Central 
Ohio.  Successful  for  over  80  years 
and  plenty  of  commercial  printing. 
Must  sell  at  once.  Reasonable  down 
payment.  Can  finance  balance  if  nec¬ 
essary.  Write  Box  5054,  Editor  A 
Publisher. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  55c  per  line  each 
insertion;  3  times  ®  70c;  2  ®  80c; 
1  @  9Sc.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS; 
4  times  @  $1.00  per  line  each  insertion; 
3  times  ®  $1.15;  2  times  ®  $1.30;  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  WndiMsday,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Aeste 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Timas  Towar  N.  Y.  36,  N.  Y. 
PhoRa  BRyawt  9-30S2 
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ANNOUNCEMENTS 


Publications  for  Sale 


WELL  ESTABLISHED  Weekly  in  sub¬ 
urb  of  New  York.  Area  fast  KrowinR, 
Illneas  reason  for  Belling.  Box  5048, 
Editor  &  Publisher. 

EXCLUSIVE:  New  mairazine  covering 
one  of  America’s  fastest  Rrowing  busi¬ 
nesses.  Minimum  investment  of  $5,000. 
tor  controllintt  interest.  First  issue 
ready  for  early  1060  distribution.  Prin¬ 
cipals  only.  Box  5126,  Editor  &  Pub¬ 
lisher. 


NEW  LISTINGS.  CALIFORNIA 

Weekly. — 8hoi>per  in  solid  Northern  Cal¬ 
ifornia  suburban  city.  Ebcpected  ’59  re¬ 
turn  10^  of  $250,000  t?ros8.  Require 
$100,000. 

Weekly  doinyr  well  over  $150,000,  de- 
liphtful  Northern  California  town. 
$30,000  puts  you  in  driver’s  seat.  Favor¬ 
able  i>ayment  schedule. 

Metroiiolitan  weekly  shop|X“r  irroperties : 
From  $150,000  to  $2  million,  20%  to 
25%  down. 

National  circulation  bi-we*-kly.  no  plant, 
may  be  publi.shed  anywhere,  doing  over 
$36,000,  growing.  $30,000,  terms.  Don 
C.  Matchan,  c/d  W.  B.  Krause,  130 
Main  St.,  Los  Altos,  California. 


3  SUBURBAN  WEEKLIES.  FAST- 
growing  area  around  midwest  city  of 
200.000  population.  Priced  below  gross 
at  $50,000,  $15,000  cash  down,  includes 
adequate  plant.  Bailey-Krehbiel,  Box 
t'S.  Norton,  Kansas. 


Publications  Wanted 


SMALL  WEEKLY  with  good  printing 
contract  and  growth  potential  in  Chart 
Areas  1  or  2.  Box  5012,  Editor  &  Pub¬ 
lisher. 


E&P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Composing  Room 

MODEL  G-4-4  INTERTYPE.  Serial  No.  j 
15398.  Excellent  operating  and  mechani-  j 
cal  condition,  4  main  mags.  (2  72-chan. 

&  2  90-chan.)  4  wide  34  chan.  aux.  , 
mags.,  6  pocket  mold  disk  with  6  , 
molds,  quadder,  Mohr  saw,  blower,  elec-  i 
trie  pot,  feeder,  AC  motor.  Available 
now.  INLAND  NEWSPAPER  SUPPLY  . 
CO.,  422  W.  8th,  Kansas  City,  Missouri. 


L.  &  B.  HE.\VY  DUTY  Newspaper 
Turtles  are  in  use  all  over  the  United 
States  and  foreign  countries.  "Ask  the 
man  who  uses  them.”  $84.50  to  $97.50. 
none  better  at  any  price.  Write  for 
literature.  L.  &  B.  Sales  Co..  Box  560. 
Phones  27  and  96.  Elkin,  N.  C.  World’s 
largest  distributor  of  Newspaper  Form 
Trucks. 


Mechanical  Equipment 


G.E.  PRESS  DRIVE  40  H.P.  A.C.  3  I 
pha.“e.  Sacrifice  for  quick  sale.  Full  ' 
Page  Rotary  Monomelt  Flat  Shaver,  i 
Woo<l  Heavy  Duty  Autoshaver  22%  inch 
cutoff.  E(iuipment  Brokers.  9807  Re-  ! 
dondo  Dr.,  Dallas,  Texas.  phone 
DA  1-0191. 


ISewsprint 


NEWSPRINT  —  All  Sizes 
BEHRENS  PUX.P  &  PAPER  CO. 

J  70  E.  45  St..  N.  Y.,  N.  Y.— MU  6-5675 

!  Press  Room 


HOE  5  UNIT  PRESS 
ROP  COLOR 

6 — 16  Paee  Units 

Roller  Bearintrs.  Steel  Cylinders 


Press  Room 


COLOR ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Couples — Double  Folder 
—  22%*  —  on  Substructure  with 
Reels  and  Pasters  —  AC  Drive  — 
Available  immediately. 


LIQUIDATION 

Complete  Mechanical  Plant 
equipment  of  the 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets  —  Remelt  Pot 
with  Molds — ^Turtles — Chases — Flat 
Stereo. 

5  Unit  Duplex  Metropolitan  Press, 
22%"  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
5  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presscr. 


Press  Room 


GOSS  tubular.  24-page,  2  to  1  model 
No.  707,  50  H.P.  AC,  C-W  drive,  col« 
fountain.^,  complete  stereotype.  Avtil. 
able  December  1959. 

DUPLEX  tubular,  16-page,  2  to  I 
'  model.  No.  359.  40  H.P.  AC,  GW 
drive,  color  fountains,  complete  steieo- 
I  type.  Available  April  1960. 

GOSS  3-unit,  arch  type.  No.  1311, 

:  double  folder,  22%"  cut-off,  color  hmnp, 
reverse  cylinder,  end  feed.  73  H.P. 
AC,  C-W  drive,  two  CAPCO  foun- 
.  tains.  Available  March  1960. 

GOSS  1-unit,  arch  type  press,  double 
'  folder,  22%"  cut-off,  color  hump,  » 
verse  cylinder,  end  feed,  100  H.P.  AC, 
C-W  drive,  four  CAPCO  color  foun¬ 
tains.  Available  March  1960. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Cslif. 


’24-PAGE  SCOTT,  decker,  single  width 
:  press.  Complete  with  milling  machine 
iin<l  ten  chases.  A  very  handy  machine. 

,  Two  men  can  do  all  sten-o  and  operate, 
In  good  condition  can  be  seen  in  dailr 
o|>eration.  PricesI  low.  Ntssl  room  for 
'  circulation  department.  W.  J.  Misaett, 
j  Suffolk,  Virginia,  News-Herald. 

3  UNIT  HOE  PRESS  from  Philadel¬ 
phia  Bulletin,  22%",  double  folder,  auto 
'•  inking,  roll  arms,  drive,  control  panel. 
>  Same  Bulletin  units  installed  throuib- 
[  out  country.  Save  thousands  becauie 
price  includes  crating.  Available  now 
in  Philadelphia.  Sun,  Walnut  Creek. 
;  California. 


ff' anted  to  Buy 


WISH  TO  EASE  UP  before  retirement? 
Am  seeking  partial  interest  in  county- 
seat  daily.  Midwest  or  South.  Eventual  I 
full  ownership.  Now  in  key  City  desk  i 
post  on  top  daily:  Washington  experi-  • 
ence.  In  30’s.  P'inest  references.  Box 
5106,  Editor  &  Publisher. 


information  Please 


HELP!  HELP!  A  group  is  planning 
a  joint  offset  plant  for  newspaper  pub¬ 
lication.  Please  send  me  any  informa¬ 
tion  on  the  subject  you  might  have. 
Ralph  Young,  Sentinel,  Marion,  Iowa. 


NEWSP.4PER  SERVICES 


Circulation  Promotion 


NO  'nCKIE.  NO  LAUNDRY 

We  s|>ecialize  in  securing  a  volume  of 
city  and  country  circulation  on  a  per 
order  basis.  No  new  sub.scription.s— no 
pay.  Low  unit  cost.  No  job  too  little 
or  too  big.  Try  us. 

John  O.  Kerns  and  A.s.sociates 
Room  1502.  890  Broadway 
Cincinnati  2.  Ohio 
MAIN  1-6061 


Correspondents 


HOLLYWOOD  CORRESPONDENT 
Grapevine  and  Film  News  Beacon 
available  for  small  weeklies. 

Box  214,  Hollywood  28,  California 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— ’TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9776 


UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
Rotaries — ’Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


1 — Double  Color  Couple 

1 — Double  Folder  22-%  Cutoff 
Balloon  Former 
Substructure  &  Reels 
150  HP  AC  motor 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y.  | 


O  Hoe  32  Page  Magazine  Rotary  Press,  | 
Product  llxLv'H",  2  colors  one  side. 

1  color  reverse.  Additional  folds  ; 
added  for  digest  size  books.  t 

O  Model  8  Linotype,  gas  i>ot,  A.C. 
motor. 

O  Vandercook  full  page  proof  press. 

O  Vandercook  model  320,  size  20x27  I 
proof  pre*<s.  | 

O  Hill-Curtis  full  page  saw,  router  & 
iigsaw.  I 

O  Hacker  plate  rectifier.  1 

O  51x75  Hamilton  steel  stone  on  metal 
frame  with  398  8‘%xl3  galleys. 

O  Hoe  double  plate  tail  cutter — 21^4^ 

O  Hoe  stereotype  saw. 

APEX  PRINTING  MACHINERY  i 
CO..  INC.  ! 

210  Elizabeth  Street  ; 

New  York  City  12  WO  6-0070 


!  GOSS  DECKER-TYPE  24-48  PAGE  RO¬ 
TARY  PRESS  with  double  folder,  two 
j  color  fountains,  end-feed  roll  stands 
and  A.C.  motor  drive.  One  cylinder  is 
I  reversible  for  printing  two  colors  and 
i  black.  Will  print  16  pages  straight  wdth 
j  color  in  ft  position.s  or  in  2  page  .lumps 
up  to  and  including  24  pages.  Collect 
runs  of  48  pages  in  black. 

I  RICHARDSON-SOVDE  CO..  INC.,  700 
South  Fourth  Street.  Minneai>olis,  Min- 
!  nesota.  FEderal  5-1115. 

j  16  PAGE  GOSS  UNI’TUBE  PRESS, 

!  model  UT  715,  only  12  years  old.  Com- 
I  plete  with  40  HP  drive  and  controls, 
j  Most  stereotype  equipment  included 
I  with  press.  All  in  perfect  condition  and 
available  next  May.  Midland  Daily 
News,  Midland,  Michigan. 


PRESS  MOTOR  DRIVES  of  25,  40 
60,  60,  75,  100,  150  H.P.  AC.  George 
G.  Oxford,  Box  903,  Boise,  Idaho. 


Each  Press  consists  of  4  Steel 
Cylinder.  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyois, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available :  Immediately. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
S’TEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  Oxford  7-4S9D 


Linotype-s — Intertyiies  Ludlow, 
PRIN’TCRAFT  REPRESENTATIVE 
277  Broadway  New  York  7,  N,  I. 


HOE  PRESS.  23  9  16" 

6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  TIMES 
Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES  I 

24  Page — Delivered  new  1948-1953  ' 

— Full  Color  Flexibility — Complete  ' 
Stereo — AC  Solenoid  Drive — Avail¬ 
able  Now 

24  Page  1  to  1 — Quarter  Folder 
—  AC  Drive  —  Stereo  —  Available  , 
Now 

16  Page  —  2  to  1  —  Located  San  ' 
Diego — ^AC  Drive — Stereo  —  Avail-  i 
able  January  1,  1960. 


8  PAGE  FLATBEDS 

DUPLEX  A— Missouri 
DUPLEX  AB— N.  Carolina— Utah 
DUPLEX  E — S.  Carolina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17,  NEW  YORK 
Oxford  7-4590 

EDITOR  fle  PUB 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TY.’rSETTING  MACHINES 
TELE.  Y  CESETTER  EQUIPMENT 
Ludlows  -Elrods — Mat  Roller* 

COMPLETE  PLANTS 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  No 


WANTED :  8-page  Duplex  or  Com 
bed.  Advise  serial  no.  and  when  ar¬ 
able.  Northern  Machine  Work.,  W 
N.  4th  St.,  Phila.  6,  Pa. 


WANTED:  We  are  interested  J®  f? 
curing  two  units  of  a  Goss 
Unitubular  Press.  Wo  are  also 
ested  in  a  16  or  24  page  Gom 
Unitubular  Press  that  would  be  swe 
table  to  twinning  with  another  iO*** 
Unitube  Duplex.  Need  at  once 
curved  Router.  Write  all 
as  to  shape  and  condition  wiw 
asking  price  to  H.  L.  Higgins.  Bnw 
Moore  Newspapers,  Inc.,  Canton,  vs*' 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT? 
USE  E&P 

MACHINERY  COLUMNS 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


L 


Adminintratire 

Display  Advertising 

BUSINESS  MANAGER  ! 

WANTED 

IMMEDIATELY  —  DISPLAY  SPACE 
SALESMAN  with  managerial  experi¬ 
ence.  Ocean  County  Citizen,  Lakewood. 
New  Jersey. 

Opening  for  a  Business  Man- 
ager  on  a  6,000  to  7,000  cir¬ 
culation  daily  in  the  North¬ 
east.  The  man  we  seek  should 
be  familiar  with  advertising  1 

sales,  doing  a  great  deal  of 
selling  himself.  Also  familiar 
with  production.  Must  have 
ability  to  take  over  during  fre¬ 
quent  absence  of  the  Publisher. 

Send  resume  and  pay  expected 
to  Box  6018,  Editor  &  Pub¬ 
lisher. 

CALIFORNIA 

Want  aggressive  retail  display  .salesman 
with  proven  linage  record,  copy  and 
layout  ability.  Growth  area,  excellent 
climate,  schmls  and  recreational  fa¬ 
cilities.  Excellent  company  benefits. 
Permanent  position.  Submit  resume  to 
Personnel  Department,  The  Sacramento 
Bee.  Sacramento,  California.  A  per¬ 
sonal  interview  at  applicants  expense 
is  required  for  final  consideration. 

IMMEDIATE  OPENING  for  Space 
Salesmen  with  experience.  Strong  in 
sales  and  layout.  Opportunity  for  ad¬ 
vancement.  Wanted  by  aggressive 
35,000  daily  Chart  Area  2.  Salary  plus 
car  expenses.  Box  5130,  Editor  &  Pub¬ 
lisher. 

Circulation 

WEST  COAST  NEWSPAPER  in  highly 
competitive  area  needs  experienced 
district  managers.  Must  be  good  pro¬ 
ducer.  Opportunity  to  move  up.  35,500 
per  year  to  start;  car  allowance; 
bonuses;  good  employee  benefits.  Write 
in  confidence  to  Box  4905,  Editor  & 
Publisher. 

RETAIL  ADVERTISING  SALESMAN 
with  at  least  several  years’  experience 
in  selling,  copywriting,  and  layout 
work.  Permanent,  life  insurance.  Blue 
Cross,  incentive  and  |>ension  plans. 
Write,  giving  full  details,  as  to  ex¬ 
perience,  education  and  salary  expected. 
References.  Write  Advertising  Manager, 
The  Argus,  Rock  Island,  Illinois. 

CIRCULATION  MANAGER  —  Leading 
Chicago  Community  Newspaper.  Give 
age,  experience  and  salary  desired. 
Garfieldian  Publications,  ;{9:{5  Wash¬ 
ington,  Chicago,  Illinois. 

SIX-DAY  P.M.  daily  in  Southwest 
needs  ambitious,  young  advertising  man, 
managerial  oep^ilities,  knowledge  of 
copy  writing,  layouts,  selling.  Inter- 

WANTED,  Circulation  Manager,  Mid¬ 
west  daily.  12,000  circulation,  to  re¬ 
place  capable  man  on  job  14  years. 
Attractive  salary  and  commission.  Ref¬ 
erences  d€«ired  with  letter.  Wire  Box 
5105,  Editor  &  Publisher. 

first  letter  to  Box  5112,  Editor  4  Pub¬ 
lisher. 

Editorial 

REPORTER.  J-grrad  or  experienced, 
Midwesterner  now  living  in  Chart  Area 
8.  for  Missouri  13,000  daily.  Photog¬ 
raphy  helpful.  List  education,  experi- 

Classified  Advertising 

CLASSIFIED  SALES  MANAGER 

Box  4805.  Editor  A  Publisher. 

Man.  ajfe  30-3.')  with  news|>ai>er  Classi¬ 
fied  experience  in  SellinK*  Servicing, 
and  Developing*  accounts  for  daily  and 
Sunday.  31,000  circulation.  Chart  Area 

9.  Reply  stating  age,  experience  and 
starting  salary  expected  to  Box  5108, 
Editor  ii  Publisher. 

GENERAL  REPORTER  for  progressive 
Upstate  New  York  afternoon  daily  in 
16,000  class.  Five-day  work  week,  other 
benefits.  List  education,  experience, 
military  status,  salary  expected.  Box 
4919,  ^itor  4  Publisher. 

IHsplar  Advertising 

EDITOR,  New  York  weekly.  Experi¬ 
enced.  Excellent  opportunity.  Write 

ADVERTISING  MANAGER  —  Chart 
Area  1  daily.  25,000  circulation  bracket, 
wod  cp|)ortunity  for  organizer,  pro¬ 
moter,  and  producer  with  ideas.  Send 
details  to  Box  5038,  Editor 
«  Publisher. 

Box  4906,  Editor  &  Publisher. 

COPYREADER,  experienced:  top  pay 
midwest  afternoon  metropolitan;  pen¬ 
sion  and  other  benefits.  Box  6001, 
Editor  4  Publisher. 

WANT  TO  STEP  UP  to  Retail  Man¬ 
ager.  A.B.C.  afternoon  daily  in  Chi- 
.fastest  growing  suburban  area. 
All  fringe  benefits.  Immediate  open¬ 
ing.  Salary  and  bonus.  Box  6028,  Edi¬ 
tor  &  Publisher. 

DESKMAN  AND  REPORTER  wanted 
immediately.  Liberal  earnings,  many 
fringe  benefits,  5  day,  40  hour  week, 
good  chance  for  advancement.  Write 
full  resume  to  Personnel  Manager.  Palm 
Beach  Post-Times,  West  Palm  Beach, 
Florida. 

*o  establish  and  head 
*  National  and  Retail  Food  Depart- 
nient  for  large,  growing  metropolitan 
“ily.  Highly  competitive  situation, 
"t^tor  man  who  has  experience  calling 
2  “f’J'frs.  distributors  and  retail  out- 
lets.  Tremendous  potential  for  right 
man.  Chart  Area  2.  Good  salary.  Send 
?^plet<  resume  and  references.  Box 
SOTS.  Fslitor  4  Publisher. 

1  EXCELLENT  OPPORTUNITY  —  For 
'  young  reporter.  General  reporting  with 

1  some  desk  work.  Expanding  chain.  Rap- 
1  idly  growing  city  of  28,000.  Write  John 
M.  McMillion,  Bfanaging  Editor,  Clovis, 
i  New  Mexico,  News-Journal. 

BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer- 
1  ence,  availability  date.  Contact;  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 

1  Madison  St.,  Chicago  2,  Illinois, 
j  CE  6-5670. 

WORKING  ADVERTISING  DIRECTOR 
*no  can  get  results.  Good  future,  20.- 
iiw  eirculation.  Chart  Area  3,  uni- 
rersity  city.  Tell  all  in  first  letter,  in- 
Mude  references.  Box  6021,  Editor  & 
PuWishir. 

i  GENERAL  ASSIGNMENT  reporter, 

■  some  sports,  farm  news,  etc.  Write  D. 

^VERti.^tng  SALESMAN  experi- 
in  ^  all  type*  of  accounts.  8,000 
f"  *n  California's  Monterey  Bay  area, 
yive  all  details  and  salary  requirements 
m  first  letter.  Address  to  Larry  Mc- 
aeown.  Itnsiness  Manager,  Watsonville 

1  ***'*ter-I’njaroniaB,  Watsonville,  Calif. 

;  Grandon,  The  Daily  Gazette,  Sterling, 

!  Illinois. 

1 

PENNSYLVANIA  DAILY  SEEKS 
’  young,  aggressive  reporter  with  some 
basic  experience  and  desire  to  grow. 

<  Write  Box  6047,  E^tor  4  Publisher. 
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Editorial 


EXPERIENCED  WRITER  -  PHOTOG-  : 
RAPHEKS  as  part  time  correspondents  | 
for  new,  si>ecia]  interest  consumer 
magazine.  Send  qualifications,  samples,  I 
editorial  and  photogTai>hy  material  to  I 
Box  6003,  Editor  &  Publisher. 


NATIONAL  WEEKLY  trade  paper  | 
needs  correspondents  in  Baltimore, 
Pittsbursdi,  CTeveland,  New  Orleans. 
San  Francisco.  Box  5002,  Editor  &  j 
Publisher.  i 


NEWS  BUREAU  CHIEF  of  a  3-man  1 
staff  on  Daily  of  45,000,  open  January  1 
1.  Chart  Area  2.  Must  be  experienced  | 
reporter.  Box  5043,  Editor  Jb  Pub-  I 
li^er.  I 


_ ^1 

Editorial 


REPORTER,  preferably  experience, 
for  city  hall  and  political  beat.  Give 
resume  and  salary  requirements.  Fred 
G.  Baton,  Managing  Elditor,  The  Sara- 
togian,  ^rdtoga  Springs,  New  York. 


REPORTER  SEEKING  OPPORTUNI¬ 
TY.  Male  or  female.  Strong  wwklies. 
Car  require.  Nash  New^japers,  Somer¬ 
ville,  New  Jersey. 


REPORTER-PHOTOGRAPHER :  Fast¬ 
growing  daily  wants  young  man  (pref¬ 
erably  with  some  experience  or  jwr- 
nalistic  training)  for  general  assign¬ 
ment  work.  Goe  pay,  extra  oenefits. 
Send  resume  to  Jay  Gallagher,  Man¬ 
aging  Editor,  KEENE  BVENINCJ  SEN¬ 
TINEL,  Keene.  New  Hampshire. 

- 1 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

insertions. 

CLASSIFICATION: _ 

COPY: _ _ _ _ 


I  I  Assign  a  box  number  and  mail  my  replies  dailyl  I 

ACCOUNT  OF:  | 

NAME,.-^ _ 

ADDRESS.. _ " 

CITY,  STATE _ ■ 

Authorized  BY - I 

(For  Situations  Wanted  Ads,  Kindly  enclos#  remittance  with  order — 

see  Classified  Advertising  Rate  Box)  I 

L _ I 
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HELP  WANTED 


HELP  WANTED 


Editorial 


Editorial 


HELP  WANTED 


HELP  WANTED 


Free  Lance 


Promotion — Public  Relatiotu 


NEED  CX)MPETENT,  asr^essive  man 
under  40  as  editor  6000  circulation  daily. 
All-around  ability  desirable,  ability  pro¬ 
duce  local  editorials  essential.  Perma¬ 
nent  opportunity  Indiana  county  seat 
7,000.  Write  fully.  Box  5008,  Editor 
&  Publisher. 


REPORTER-FEATURE  WRITER 
alone  on  4  p.m.-l  a.m.  shift,  for  alert 
13,000  afternoon  daily.  We  need  self¬ 
starter  who  will  tackle  anythin)?.  Some 
sports.  Camera  helpful  but  not  essen¬ 
tial.  Must  have  car.  Good  future.  Salary 
and  hours  flexible.  Write  or  phone  Ben 
Leuchter  or  Ralph  Squillaoe,  Vineland 
(New  Jersey)  Times  Journal. 


REPORTER 

We  have  a  vacancy  for  a  rei>orter 
with  the  ability,  the  drive  and  the 
pride  in  his  work  consistent  with  the 
high  standards  of  our  present  staff  and 
our  newspaper. 

We  w'ant  a  man  (or  woman)  who  by 
experience,  training,  and  instinct  can 
spot  a  news  story  through  desire — not 
just  by  assignment. 

The  successful  applicant  for  this 
opening  must  fit  into  a  fast  moving, 
progressive  6  day  evening  new’spaper 
with  approximately  25.000  circulation 
in  Northern  Ohio  which  places  heavy 
str^s  on  local  news.  Ideal  working  con¬ 
ditions  with  ^rting  salary  commensur¬ 
ate  with  ability  and  future  progress  on 
a  merit  basis. 

Please  mail  resume 
Editor  &  Publisher. 


ARE  YOU  INTERESTED 

in  a  permanent  position  as  editor  of  a 
rapidly  irrowinR  daily  (medium  sized) 
in  Arizona  where  efforts  will  pay  off  in 
security  as  well  as  in  dollars?  Appli¬ 
cants  must  have  the  following  qualifica¬ 
tions:  1:  Must  be  married  and  be¬ 
tween  the  apes  of  38  and  45  yeara.  2 : 
When  acquainted  with  local  conditions 
must  be  qualified  and  have  ability  of 
turninji  out  Rood  local  editorials  as 
well  as  ix>litical  editorials  on  city, 
state  and  national  levels.  3 :  Must  be 
conscious  at  all  times  of  local  news 


FREE  LANCJERSI  Sell  your  photos  to 
the  huRe  house  orRan  market.  4,000 
company  maRazines  buy.  Payment  from 
$10  to  $100  for  sinRie  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  151  W.  48th,  N.Y.C. 


Mechanical 


PUBLIC  RELATIONS  WRITER 

Writer- Editor,  experienced  in  writing 
speeches  and  business  articles.  Opening 
in  Public  Relations  department  of  Inrg, 
transportation  firm.  Headquarters  in 
New  York  City.  Salary  $10.(i00.  RepI; 
Box  5117,  Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
WANTED 

Must  know  all  phases  of  composinR. 
YounR.  enecRetic  and  cost  conscious. 
Necd^  imm^iately  for  6  day  daily  of 
7,000  circulation.  Ideal  town  and  cli- 

. . . . . . .  .  mate.  Union  shop.  Tell  all  first  letter 

coveraRe.  4:  Must  be  able  to  direct  edi-  I  to  A.  J.  Kalb,  P,  O.  Box  111,  Nampa, 
torial  staff  to  Ret  the  most  out  of  each  I  Idaho. 


to  Box  5027, 


■staff  member.  5 :  Must  be  cost  con¬ 
scious  of  both  editorial  and  comixwinR 
rooms.  6:  To  turn  out  a  well  balanced 
pal>er  six  days  each  week.  7 :  Must  be 
exceptionally  liberal  minded  in  politics 
beinR  strictly  indei>endent  in  thinkinR. 

S:  Must  be  civic  minded  and  fully 
qualifietl  as  public  speaker  at  civic 
meetinR  where  occasion  demands.  !) : 
Have  pleasinR  personality  with  ability 
to  get  along  with  other  departments 
and  to  give  and  take  suggestions  for 
betterment  of  newspaper. 

This  is  a  big  order  but  these  are 
the  qualifications  we  are  looking  for. 

If  you  think  you  can  qualify  and  can 
furnish  references  to  back  up  your 
application  write  Box  5100,  Editor  and 
Publisher  also  giving  your  marital  \ 
status,  your  political  affiliations,  your  ' 
hobbies  etc.  All  repli^  will  be  k(‘pt 
confidential.  i 


REPORTER  with  at  lea.st  two  years* 
experience  on  afternoon  daily  staff,  in 
pleasant  college  town,  near  Blue  Ridge 
Mountains.  Prefer  man  with  Southern 
background  and  courts  and  police  beat 
experience.  James  A.  Hodges,  City 
Editor,  The  Daily  Advance,  Lynchburg, 
Virginia. 

WANTED :  Alert  bureau  manager — 
photographer :  also  desk-rewrite  man  or 
woman.  Box  5025,  Editor  &  Publisher. 

WOMAN’S  EDITOR  to  take  over  page  I 
made  up  largely  of  personals  and  turn 
it  into  uptodate  woman’s  news  page  on 
19,000  p.m.  in  Chart  Area  3.  Prefer 
person  working  in  Chart  Areas  3  or  4 
with  ability  to  use  camera.  This  is  a 
challenging  slot  for  ijerson  with  ex¬ 
perience  on  smaller  paper  wanting  to 
step  up,  or  for  second  or  third  person 
on  larger  daily  wanting  to  edit  own 
page.  Write  Box  5017,  Editor  and  Pub¬ 
lisher,  giving  full  details  and  indication 
of  salary  expected. 

YOUNG  REPOR’TER  now  in  Chart 
Area  6  ready  to  move  to  larger  papter. 
Ideal  for  J-grad  with  1-2  years’  experi¬ 
ence  wanting  variety  of  general  assign¬ 
ment,  some  sporte  and  chance  to  learn 
use  of  camera  in  large  bureau  office 
in  adjoining  city  of  35,000.  Write  per¬ 
sonnel  department.  South  Bend  Tribune, 
South  Bend  26,  Indiana. 

ALL  AROUND  reporter-i)hotographer 
for  live  weekly;  sober,  must  have  car; 
fluent  writer.  Flare,  Hobbs,  N.  M. 

CRACK  FEATURE  WRITER 

For  position  as  chief  of  New  York 
Syndicate  distributinj?  Public  Relations 
features  in  wide  variety  for  top  firms 
in  U.  S.  Good  salary,  rapid  jrrowth. 
profit  sharing,  permanence,  other  bene¬ 
fits  exchanged  for  talent,  dedication. 
Youngish  man  preferred.  Box  5118,  Edi¬ 
tor  &  Publisher. 

EXPERIENCED  MAN  who  know's 
where  to  procure  and  how  to  buy  and 
edit  manuscripts  on  economics,  family 
budgets,  health  and  other  subjects.  TTie 
man  we  hire  must  know  something 
about  art  and  layout  end  be  able  to 
assume  full  responsibility  for  putting 
his  copy  into  finished  booklets.  Mini¬ 
mum  of  5  years*  editorial  experience  in 
above  activities  or  very  similar  a  must. 
Position  open  now  with  a  fine  estab¬ 
lished  company^  located  in  New  York 
City,^  largest  in  its  field,  congenial 
working  conditions.  Salary  open  and 
commensurate  with  ability.  Please  do 
not  reply  unless  you  have  above  quali¬ 
fications.  Box  5133,  Editor  &  Pub¬ 
lisher. 


F'LORIDA  p.m.  in  50,000  citrus  area  ' 
city  needs  fast,  accurate  news  .and'or  1 
desk  man.  Drinkers,  drifters,  tyros  I 
please  save  stamps.  All  others  rush  ' 
clips  and  resume  to  Box  .*>103,  Editor  i 
and  Publisher.  Job  open  NOW.  Enjoy  j 
1960  in  Sunny  Florida.  j 

LIVE- WIRE  REPORTER  or  deskman.  I 
Unusual  opportunity  for  ambitious  | 
newspaperman.  Excellent  working  con-  | 
ditions,  .T-day  week,  top  wages.  Write  j 
Exlitor,  Erie  Times,  Erie.  Pennsylvania.  \ 

OPPORTUNITY  IN  MADISON  ' 

EDITOR-WRITER  for  national  trade  ! 
magazine.  Requirements:  male;  under  | 
35  :  (•omi>etent  reporter  and  writer ;  has 
makings  of  being  good  editor.  Feature  | 
writing  experience  an  asset.  Potential  , 
unlimited,  starting  salary  good.  A  nice 
shop.  Send  resume,  samples  of  writing, 
and  salary  requirements,  | 

BOX  5124,  j 

Exlitor  and  Publisher 
1475  Broadway 
New  York  36,  New  York 


REPORTER.  General  assignment,  jour¬ 
nalism  graduate  preferred,  but  not  nec- 
essaiT.  Give  details  of  ex|>erience,  edu¬ 
cation,  etc.  Box  5102,  Eklitor  &  Pub¬ 
lisher. 


REPOR’TER  young  man  or  -woman,  for 
growing  weekly  in  most  beautiful  town 
in  growing  St.  Lawrence  Valley.  You 
will  have  opportunity  to  do  everything. 
Liberal  employe  benefits.  Elxcellent  op- 
IKrrtunity  to  learn  journalism  and  pub¬ 
lishing  business.  Write  full  details  about  i 
yourself  to  George  R.  Little,  General  ' 
Manager.  Ck>urier-E'reeman,  Potsdam.  ! 
New  York.  i 


TELEGRAPH  EDITOR  also  two  re¬ 
porters  wanted  for  Wilmington,  North 
Carolina.  Morning  Star.  Five  day  40 
hour  week.  Insurance.  Good  fishing  and 
other  water  sports  year  round.  Tele¬ 
phone  collect,  Roger  2-3311,  Managing 
Exlitor,  after  4  p.m. 


TWO  REPORTERS,  one  with  some 
radio  experience,  needed  immediately 
by  prize-winning  Rocky  Mountain  daily. 
Located  in  scenic  Western  Slope  area 
noted  for  fi.shing,  big  game  bunting, 
skiing,  ideal  climate.  Offer  incentive 
bonus,  profit  sharing,  i)cud  vacation, 
hospitalization  and  medical  plan,  in 
addition  to  top  wages.  Prefer  experi¬ 
enced  men  with  families  who  are  look¬ 
ing  for  permanent  spot  in  the  growing 
West.  Send  biog,  samples,  references 
to;  Alan  Pritchard,  Managing  Editor, 
*1110  Daily  Sentinel,  Grand  Junction, 
Colorado. 


Printing  Consultant 


PRINTING 

CONSULTANT 

For  Technical  De¬ 


la  rge 
News- 


partment, 

Pulp  and 
print  Paper  Man¬ 
ufacturer.  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 
com  mensu  rate 
with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  5000,  Editor 
and  Publisher. 


i  PUBLICIST  —  PHOTO  JOURNAUST 
I  in  charge  of  community  relations  for 
large  chemical  corporation.  Newspaper 
I  iv|x>rting  and  photographic  experience 
nee'essary.  Must  be  able  to  write  newt 
I  copy  and  operate  dark  room.  Locate 
i  upstate  New  York.  Good  salary,  ex. 
I  cellent  future.  Send  resume  to  fox 
I  5111,  Editor  &  Publisher. 


WANTED:  Foreman  for  Pressroorn. 
3(1,000  Circulation  afternoon  paper  in 
Chart  Area  four.  Applicants  should  give 
conclusive  information  with  first  letter 
as  to  qualifications,  experience,  etc. 
Box  5131,  Editor  &  Publisher. 


SALES  PROMOTION 
MANAGER 

Ix'ading  Southern  California 
Company  offers  exceptional  op- 
liortunity  to  creative  promotion 
man  who  can  keep  pace  with 
fast-moving,  aggressive,  highly 
succe.ssful  management.  Excel¬ 
lent  working  conditions,  job  se¬ 
curity.  benefits.  Opportunity  to 
work  in  all  media.  Successful 
applicant  must  be  strong  on 
ideas,  writing  ability,  sales- 
manshi|>-in-print.  Salary  range 
$8.()0(i-$12.000  depending  on  po¬ 
tential  and/or  demonstrated 
ability.  All  replies  held  in 
strictest  confidence. 

Box  5101,  Editor  &  Publisher 


Promotion^Public  Relations 

WANTED:  Sharp  newspaper  promo¬ 
tion  man  or  woman  (non-resident)  to 
prepare  good-will  ads,  mailing  pieces, 
etc.  Box  5026,  Editor  &  Publisher. 


WRITER  -  MANAGER  Midwest  (St. 
Louis)  branch.  Public  Relations  office, 
major  Protestant  denomination.  Traeei. 
Newspaper,  Public  Relations  back¬ 
ground  required.  Send  resume,  sampla 
I  to  Box  5107,  Editor  &  Publisher. 

1  - 

_ INSTRUCTION 

Classified  Adtertising 

■  BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Sale.speople  and  Executives 
In  Parish  Sales-Training 

Course  in  Classified  Advertising 

Sales  training  provided  by  the  Ho*- 
I  ard  Parish  Course  in  Classified  Adver¬ 
tising  shows  CHaseified  personnel  h^ 

]  to  square  right  up  to.  analyse  aw 
,  solve  sales  problems  they  daily  et- 
counter.  Classified  salespeople  are  o- 
pertly  trained  (at  home — on  THBli 
own  ’TIME),  developed  to  increase  ther 
individual  sales  production  and  oog! 
writing  skill  to  get  and  keep  men 
I  business. 

*1110  famed  Parish  Course  (only 
in  existence)  has  proved  since  U" 
that  it  quickly,  thoroughly,  and 
cessfully  trains  beginners  —  broMW 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to 
you  now  to  slash  turnover.  heigW 
job  interest  and  satisfaction  and  (r 
velop  professional  pride — all  while  * 
helps  you  develop  more  Claial*" 
faster. 

Ehiroll  as  many  of  your  staff  M 
want  to  have  these  benefits 
Your  only  investment  in  this  20-lw*w 
sales-boosting  Course  is  $66  each. 
in  the  names  now  or  write  for  w 
.  scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

ASSOCUTES,  INCORPORATED 


PtTBLICI’TY  WRITER— heavy  writing 
experience,  back)?round  with  city  daily, 
company  public  relations.  Locate  in  me* 
dium  sized  Eastern  city.  Send  full  and 
complete  details  in  resume,  salary  re¬ 
quirement.  Write  in  confidence.  Box 
I  5120,  Editor  &  Publisher. 


Classified  Advertisinpr  Developnoj^ 
Services  for  Newspapers  Since 

2900  N.W.  79th  St.,  Miami  47,  Flor»l» 
Oxford  1-8331 


Linotype  School 

OHIO  LINO’TYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  InsTUCtioa 
EVee  Information 


EDITOR  8i  PUBLISHER  for  Decembci  12, 
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artist,  cartoonist,  -with  B  years' 
experience,  clippings  on  request.  Box 
5014,  Editor  &  Publisher. 


(Jirculalion 


CIBCULATION  MANAGER  now  em- 
ployed,  desires  change.  Excellent  back¬ 
ground  with  wide  experience  in  all 
phases  of  Circulation.  Proven  record 
of  increase  circulation  and  revenue. 
Home  delivery  and  promotion  special- 
lit  20  years  experience.  42  years  of 
age,  married.  Box  4813,  Editor  &  Pub¬ 
lisher. 


Classified  Advertising 


YOUNG  Cla.ssified  Manager  who  can 
supply  know-how,  drive,  proven  execu¬ 
tive  ability.  9  years'  experience  on 
competitive  and  combination  papers; 
thoroughly  versed  in  all  pha.ses  of  clas¬ 
sified  management.  Outstanding  profes¬ 
sional  reputation.  College  graduate, 
married.  Ready  for  final  move  to  po¬ 
sition  which  offers  sound  future.  Box 
3109,  Blditor  &  Publisher. 


Correspondents 


SPEaAL  COVERAGE  of  Canadian 
news  for  American  readers.  Exi>eri- 
enced  newsman.  Ottawa-Montreal  bash'd. 
Stringer  ba.sis.  Interested  editors  write 
Box  $110,  Editor  and  Publisher. 


Uinplay  Advertising 


AVERTISING-BUSINESS  MANAGER, 
•eeks  permanent,  responsible  position 
on  small  Midwest  daily.  Capable,  ag* 
grcssive,  concientious.  30  years  experi* 
ence.  Best  references.  Write  Box  4802, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  -  SALES¬ 
MAN  Mature,  experienced.  ESxcellent  20 
fear  record,  larire,  medium,  small 
dsilies.  Can  provide  professional  copy, 
layout,  promotion.  Chart  Area  2.  fox 
S019,  Editor  &  Publisher. 


ADVERTISING  SALES,  layout,  copy, 
promotion,  publicity,  management.  11- 
year  backRTou'.id.  Top  professional 
eilibre,  unlimited  producer,  fox  4811, 
Editor  &  Piiblisher. 


ADVERTISING  EXECUTIVE  with 
bMkground  major  d<»partment  stores, 
all  tyi^  retail  accounts  ;  strong  agency, 
Mvertising-company  contacts  in  fost. 
Mid-West.  Plenty  business  management 
in  small-daily  field  producing  record 
volume  at  record  low  cost.  Box  5134, 
Editor  &  Publisher. 


^VERTISING  MANAGER  with  envi¬ 
able  record  seeks  better  opi>ortunity. 
Journalism  graduate,  35,  healthy,  sober, 
®amed,  employed,  conscientious,  best 
references.  10^  years*  diversificnl  experi- 
wice  amall  dailies.  Chart  Area  9  or  10. 

5114,  Editor  &  Publisher. 


KPEIUEXCED  DISPLAY  SALES¬ 
MAN-MANAGER,  good  on  layout,  copy, 
wvIcinK,  promotions  w’ith  consistent 
in  linage  each  year,  Metro- 
jwtan  and  .small  daily  experience.  Col- 
W  gMdiiate.  Desires  position  with  fu¬ 
rore.  R.  |)iif>s  confidential.  Box  6104, 
Editor  &  Publisher. 


raPERIENCEI)  RETAIL  SALESMAN 
nian  with  ad  degree 
Kuiable  January  to  one  of  top  ICO 
wket^  .n  retail  sales.  Write  Box  5113, 
Mitor  &  Publisher, 


Editorial 


OLD  1811  DIEHJ 

Ohio  State  Journal,  Columbus  A.  M,, 
expired  November  8,  Mainstay  re¬ 
porter,  top  references,  needs  new  desk. 
Bob  Johnson  2397  Summit  Street. 


REn’ORTEai-EDITOR.  26,  single,  vet, 
seeks  job  on  editorial  staff,  good  daily 
newspaper,  U.S.  or  abroad.  BA,  4 
years  experience  all  phases  reporting, 
newswriting,  editing.  Currently  Man¬ 
aging  Eiditor.  2  business  magazines. 
Clippings,  etc.  on  request.  Box  4816, 
Editor  &  Publisher. 


MARRIED  VETERAN  26,  2  children  I 
J-graduate.  Seeks  permanent  job  in 
Chart  Area  1  or  2.  Available  in  mid- 
February.  Car,  camera.  Box  4923,  Edi¬ 
tor  &  Publisher,  . 


NEWS  EDITOR  of  Harlem  weekly.  6 
years  top  reporting.  Journalism  grad. 
Box  4918,  Eiditor  &  Publisher. 


CHALLENGING  EDITORIAL  and/or 
management  slot,  35  mile  radius  New 
York  City  wanted  by  Managing  Editor, 
large  Connecticut  weekly,  28,  single, 
J-grad,  vet,  car.  Available  February  1. 
Box  5009,  Editor  &  Publisher. 


EDITOR  OR  ASSOCIATE  EDITOR 
Eklitorial  Page  Eklitor,  36,  major  West 
Coast  daily.  Award  winner,  top  refer- 
enceo.  Six  weeks'  availability.  Box  5022, 
Editor  &  Publisher. 


EDITOR  -  REPORTER 


Lingui.st,  10  years'  experience  on  Dutch 
daily.  Seeks  it^ition  as  editor  or  re-  j 
I»rter  on  publication  offering  substan-  i 
tial  remuneration.  Elxperience  includes 
writing-editing-photography.  Age  36. 
family.  Will  permanently  relocate  any-  | 
where  U.  S.  Box  5004,  Eiditor  &  Pub-  j 
lisher. 


EDITOR,  trained  in  highly  competitive 
situation,  seek.s  top  editorial  spot  on 
medium  sized  daily,  general  manager-  ' 
ship,  small  to  medium.  Has  extensive  , 
management  experience.  Believes  com¬ 
munity  and  newspaper  are  best  .served  i 
by  aggressive  editorial  leadership,  full  I 
local  coverage.  Is  able  to  deliver  both 
for  publisher  who  offers  rewarding  po-  i 
sition,  in  terms  of  present  income,  fu-  | 
ture  possibilities.  Best  of  references,  in-  j 
eluding  record  of  circulation  growth,  | 
editorial  achievement.  Box  5006,  Editor  : 
&  Publisher. 


♦♦EDITORS  &  REPORTERS^^  i 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge  I 
to  employer.  Phone.  Write  or  Wire  ! 
HEADLINE  PERSONNEL  (Agency)  i 
6  E.  46  St.,  New  York,  OXford  7-6728  I 


LITERATE.  AMBITIOUS,  VERSA¬ 
TILE  young  reporter  has  one  eye  on 
Washington.  Seeks  wire  service  open¬ 
ing  anywhere.  Now  top  of  six  reporters 
on  12,000  daily.  Fast,  accurate,  thor¬ 
ough.  Box  5030,  Elditor  &  Publisher. 


REPORTEk  seeks  job  on  paper  in  Ari¬ 
zona,  New  Mexico,  ready  to  start  work 
immediately.  Box  5013,  Editor  &  Pub¬ 
lisher. 


J^ABLL  newswoman,  young,  two 
STi  experience.  Municipal,  so- 

«**  Si  feetun*.  B.A.  degree.  Box 
Editor  A  Ehiblisher. 


-  . .  ,  .  COPY  EDITOR 

Eastern  a.m.  daily 
m  man  with  a  chance  to  advance, 
eon*  ^^P^^ence  on  metropolitan 

Ba  olt.*  I  present  poeition. 

iUM  2®-  Good  references.  Box 

Elinor  A  Publisher. 


TOP  REWRITEMAN  and  all-around 
newsman:  I'm  31.  la.st  two  years  with 
one  of  nation's  leading  p.m.  dailies ; 
previous  six  years  with  Associated 
Press  in  major  domestic  and  overseas 
bureaus.  References  excellent.  Seek  in¬ 
teresting  city  any  coast:  presently  get¬ 
ting  S155.  No  pixAlems  excei>t:  wife  and 
I  restless  in  recreationless  Midwestern 
city.  Box  5039,  Editor  A  IViblisher. 


TRIPLE-THREAT— Editor.  Writer.  Re¬ 
porter — 10  years’  exiierience — now  em¬ 
ployed  New  York  City — seeks  chal¬ 
lenging  job  with  newspaper  or  maga¬ 
zine.  Box  5010,  Editor  A  Publisher. 


ACCURATE,  responsible,  digging  re¬ 
porter  wants  job  on  like  newspaper  if 
any.  Missouri  Graduate,  veteran.  Box 
5125,  Editor  A  Publisher. 

editor  sc  publisher  for  December  12,  1959 


AGGRESSIVE  June  college  ?rad,  23. 
seeks  |x>siiton  as  sports  reporter.  Have 
covered  ever3rthin{i:  from  ^sketball  to 
>rolf  and  features.  Experience  on  desk. 
E<litor  on  coIlef?e  daily.  Employed  four 
summers  by  New  Entrland  daily.  Box 
5129,  Editor  &  Publisher. 


BASEBALL  WRITER 

Seeks  job  demanding  hard  work  with 
s|K)rt.s-minded  pai>er.  Conscientious  J- 
grad.  26,  4  years’  large  dailies.  Box 
5127,  Editor  A  Publisher. 


EASTWARD  HO! 

Well-paid  but  smog-bound  .sports  writer 
would  chuck  coast’s  "big  time”  for  .solid 
opportunity  in  New  England.  Motive: 
Stagnation.  Good  deskman.  Not  limited 
to  sports.  About  14  years’  experience 
with  wire  service  and  metropolitan 
dailies.  Was  managing  editor  of  small 
daily.  Age  42.  AB  in  History.  Quiet. 
dedicat«l  workman.  Might  consider  a 
we«-kly.  Wife  and  little  son  rate  top 
consideration  in  migration  which  must 
be  to  first  class  community  with  good 
schools.  Box  5121,  Editor  A  Publisher. 


EDITOR  Industrial  Publications  de¬ 
sires  interesting  job  with  future.  Will 
relocate.  Box  5115,  Editor  A  Pub¬ 
lisher. 


EDITOR.  MANAGING  EDITOR.  Edi¬ 
torial  Writer,  News  Editor,  City  Editor, 
Wire  Editor.  Pix  Editor,  Makeup  Mi- 
tor,  Copy  E<Iitor.  Feature  Writer,  Re¬ 
write.  progressive,  promotional-mindesl 
idea  man  more  than  20  vears-  seeks 
PERMAN^T.  RE.SPONSIBLE  spot  on 
smaller  daily  for  large--  in  inverse  order 
in  re  above  enumeration),  with  chance 
to  help  paper  grow,  and  to  grow  with 
it.  Box  5116.  Editor  A  Publisher. 


REPORTER-  AP  award,  member  of 
Bar,  4  years'  daily  experience.  28. 
Hunting  court,  government  or  financial 
beat.  Box  5128,  Editor  A  Publisher. 


REPORTER.  14  years  on  city,  county, 
police  bents.  Heavy  on  features,  some 
d€>8k.  now  employ^.  Box  312:5,  Etiitor 
A  Publisher. 


WHO?  Ambitious  young  man. 

26,  public  relations  writ¬ 
ing  and  house  news¬ 
paper  experience. 

WHAT?  tWks  writer-reporter  po¬ 
sition  for  newspaper  or 
trade  publication. 

WHY?  Editorial  skills  seek  out¬ 
let. 

WHERE?  Anywhere. 

WHEN  ?  Immediately. 

HOW?  Just  write  Box  5132, 
Editor  A  Publisher. 


COMPOSING  ROOM  SUPERINTEND¬ 
ENT  past  6  years  of  largest  daily 
newspaper  in  Northwest  now  available 
due  to  strike.  Proven  economical  and 
efficient  producer.  TTS  and  Cold  Type. 
Best  of  references.  Qualified  aa  and  pre¬ 
fer  Mechanical  Suiwrintendent  or  Pro¬ 
duction  Manager  spot.  43  years  old, 
married,  sober.  F.  J.  Moyer,  Jr,,  221 
N.  E.  139th,  Portland  3U,  Oregon. 


I  COMPOSING  SUPERINTENDENT. 

!  (Pixxluction  Manager)  familiar  proc- 
,  esses  seeks  new  connection  with  for- 
I  wanl  looking  paper.  Box  5122,  Editor 
A  Publisher. 

I  Photography 

I  ■■ 

PHOTOGRAPHER,  vet,  single.  6  years 
’  experience  aa  free-lancer  and  public 
I  relations  photographer,  seeks  position 
in  photo  department  on  metropolitan 
!  daily,  in  or  outside  U.S.A.  Box  4839, 

I  Editor  A  Publisher. 

[  EXPERIENCED  news  photographer. 

Excellent  photography  background,  top 
j  references.  Have  equipment.  Van  Thoni- 
I  a.s.  .McCrory,  Arkansas. 

Need  a  Photographer? 

The  National  Presa  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4324  Towle  Avenue.  Hammond,  Indiana 
Telephone  WE-stmore  1-2906 

Promotion— —Public  Relations 

I  HOUSE  ORGAN  EDITOR.  former 
genera]  assignment-feature  writer  on 
I  daily  newspaper  now  house  organ 
staffer  wants  to  move  up.  Versed  in 
I  make-up,  head  writing,  can  use  cam- 
era.  Clips,  resume  available.  J-Grad., 
I  age  30,  Chart  Area  2,  Box  4900,  Editor 
A  Publisher. 

PUBUC  RELATIONS— We  have  hun- 
■  dreds  of  publicity,  public  relations 
and  employee  communicationa  people 
on  file.  Send  us  your  job  8i)eos.  We’ll 
send  you  resumes  to  match.  Contact: 
Bill  McKee,  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  (Thicago  2.  Illinois, 
CE  6-5670. 

I  Research  Analysis 

STAFF  POSITION  in  Sales  Develop¬ 
ment  and  Research  Department  of  Daily 
Newspaper  under  200.000  ABC  or  small 
agency.  11  years’  Retail  Advertising  on 
j  award  winning  Midwest  Daily  News- 
'  paper.  Marrieil,  family,  32.  Available 
after  Jan.  31st.  Work  .Samples  avail¬ 
able.  Write  Box  5119,  Etltior  A  Pub- 
!  lisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


lOvUO. 


Use  CHART  AREA  Number  in  Ad  Copy  for  showinp  LOCATION  without  lOENTIFICATION 
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Shop  Talk  at  Thirty 


THE  RDURTH  ESTATE 


By  Trent 


Bv  Robert  U.  Brown 


Many  newspaper  and  maga¬ 
zine  people  are  concenietl  that 
all  advertising  is  going  to  lose 
prestige  and  influence  because 
of  the  radio-TV  revelations. 
They  fear  that  the  public  may 
begin  to  suspect  the  validity  of 
all  advertising. 

Even  though  newspaper  ad¬ 
vertising  enjoys  a  higher  de¬ 
gree  of  believability  with  the 
public  than  that  of  any  other 
medium  the  threat  is  none-the- 
less  real.  It  is  just  as  real  as 
the  threat  to  advertising  from 
government  agencies  and  pro¬ 
fessional  groups  which  believe 
that  certain  types  of  advertis¬ 
ing  should  be  restricted  or  elimi¬ 
nated. 

As  to  the  public’s  acceptance 
of  newspaper  advertising  and 
its  believability,  another  survey 
proving  this  point  substantiates 
the  findings  of  other  studies.  A 
three-month  surv’ey  for  the  Pe¬ 
oria  (Ill.)  Journal  Star,  con¬ 
ducted  by  the  head  of  the  Brad¬ 
ley  University  School  of  Jour¬ 
nalism,  (E&P,  Dec.  5,  irage  26) 
shows  that  in  a  13-county  area 
66%  of  the  inteiwiewees  said 
they  found  newspaper  advertis¬ 
ing  most  truthful.  Magazines 
were  next  with  IS'i;  television 
was  listed  by  8%;  and  radio  by 
0%. 

Sixty-three  percent  of  the 
respondents  cited  newspaper  ad¬ 
vertising  as  being  easiest  to  be¬ 
lieve.  Magazine,  TV  and  radio 
advertising  were  cited  by  10%, 
9%  and  .^%  respectively. 

As  for  influence  on  consumers’ 
buying  habits,  newspaper  ads 
were  named  by  76%,  magazines 
by  4%,  television  by  9%,  and 
radio  bv  3%. 


In  spite  of  this  demonstration 
of  faith  in  the  medium,  news¬ 
papers  would  profit  by  cooperat¬ 
ing  in  the  current  two-pronged 
movement  to  revitalize  truth  in 
advertising  and  to  educate  the 
public  on  exactly  what  adver¬ 
tising  is  and  what  it  does. 

The  tnith  in  advertising  cam¬ 
paigns  is  going  to  materialize 
l)ecause  the  Federal  Trade  Com¬ 
mission  has  gotten  into  the  act. 
It  would  have  been  better  if  all 
media  had  gotten  together  in 
such  a  project  before  the  broad¬ 
cast  .scandals  forced  the  issue. 

In  spite  of  the  fact  that  news¬ 
papers  are  at  the  top  of  the 
heap  in  truthfulness  and  believ¬ 
ability  of  their  advertising  they 
ought  to  take  the  leadership  in 
this  drive  to  obliterate  whatever 
questionable  copy  persists  and 


r 


to  raise  those  percentages  of 
public  acceptance. 

The  educational  campaign 
which  E&P  has  promoted  for 
several  years  seems  to  be  under 
way  also.  The  Advertising  Fed¬ 
eration  of  America  has  fonne<l 
a  Bureau  of  Education  and  Re¬ 
search  to  get  on  with  the  job. 
Judging  fram  comments  by  the 
nead  of  the  American  Associa¬ 
tion  of  Advertising  Agencies 
there  is  interest  in  participat¬ 
ing.  Needed  now  is  cooperation 
from  all  the  advertisers,  national 
and  local. 

The  need  is  great.  Advertis¬ 
ing  is  under  attack  in  many 
quarters  not  because  it  is  un¬ 
truthful  but  just  because  it  is 
advertising.  Many  professional 
groups  and  business  associations 
have  the  mistaken  notion  that 
adv'ertising  is  unethical  or  un¬ 
professional.  This  virus  will 
spread  if  step.?  are  not  taken 
to  prevent  it. 

Ellis  Ramsey,  publisher  of  the 
Beebe  News  and  Bald  Knob  Ban¬ 
ner  and  president  of  the  Arkan- 
.sas  Press  Association,  made 
some  interesting  comments  on 
this  subject  before  the  Little 
Rock  Advertising  Club  this 
week. 

“Ceitain  ethical  professions 
mutilate  their  ethics  when  they 
criticize  paid  ad  space  and  then 
break  their  collective  and  in¬ 
dividual  necks  to  secure  free  ad¬ 
vertising,”  he  said. 

“Just  the  other  day  I  checked 
a  state  newspaper.  In  that  one 
issue  I  noticed  the  title  ‘Doctor’ 
was  listed  an  average  of  three 
times  on  each  page.  It  was  used 
14  times  on  the  two  society 
l)ages.  It  appeared  eight  times 
in  the  state  news  columns. 

“This  has  brought  about  some 
interesting  thoughts  on  the  sub¬ 
ject.  If  ethics  of  the  medical 
profession  really  prohibit  doc¬ 
tors  from  advertising,  why  don’t 
newspapers  and  the  other  media 
go  along  with  them  and  just 
leave  off  the  title? 

“Or  in  fairness  to  everybody 
concerned,  should  we  not  say 
‘Farmer’  Jones ;  ‘Plumber’ 
Thompson;  ‘Salesman’  Smith; 
‘Banker’  Montgomery;  ‘Mer¬ 
chant’  White,  and  on  down  the 
line? 

“Architects  can’t  advertise, 
but  they  resent  it  if  we  don’t 
run  a  picture  of  a  new  building 
they  have  designed  and  use  their 
names  in  the  cutlines.  They  can 
also  spend  large  amounts  of 
money  sending  Christmas  pack¬ 
ages  to  prospective  clients  and 


"These  record-size  editions  won't  fit  into  the  tube  any  more." 


charge  it  off  as  business  ex¬ 
pense,  but  accepted  media  for 
advertising  seems  to  be  taboo. 

“When  you  add  dentists  and 
optometrists,  certified  public  ac¬ 
countants  and  several  other 
groups  with  these  kinds  of 
ethics  you  take  a  large  section 
of  the  legitimate  goods  and  serv¬ 
ices  of  a  community  out  of  reach 
of  the  advertising  fraternity. 

“At  the  same  time,.J,his  pro¬ 
fessional  group,  with  their  fam¬ 
ilies,  usually  dominates  our  so¬ 
ciety  columns  and  otherwise 
keep  their  names  in  print 
through  civic,  religious  and  pa¬ 
triotic  activities.” 

That’s  a  proposal  that  not 
many  newspapers  will  adopt. 
But  it  does  reflect  the  proble... 
facing  advertising  and  media. 

The  amount  of  ijotential  ad¬ 
vertising  revenue  from  any  one 
or  all  of  these  groups  is  not 
large.  But  the  potential  danger 
to  media  and  to  a  national  econ¬ 
omy  built  on  large  scale  promo¬ 
tion  is  tremendous  if  this  anti¬ 
advertising  feeling  spreads. 


Change  Is  Aflfecle<l 
In  Juvenile  Cotle 


Paris,  Mo. 

A  change  in  Missouri’s  tough 
juvenile  secrecy  code  was  af¬ 
fected  recently  by  a  circuit  court 
i*uling. 

Judge  Elgin  T.  Fuller  issued 
a  directive  to  all  sheriffs  and 
state  patrolmen  to  put  on  their 
public  records  the  names,  ages, 
addresses  and  charges  against 
juveniles  in  traffic  violation  cases 
that  did  not  include  other 
charges,  such  as  felonies. 

Mi.ssouri’s  juvenile  code  kept 
judges  and  police  from  giving  out 
information  on  juvenile  cases. 

Judge  Fuller  stated  that  no 
stigma  was  attached  to  traffic 
violations  and  that  making  such 
violations  completely  open  to  the 
public  would  not  interfere  with 
the  spirit  in  which  the  secrecy 
code  was  passed.  He  designateci 
that  the  word  “arre.st”  would 
not  be  used,  and  that  offices 
should  use  the  tenii  “taken  into 
custody.” 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
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LINOF 


the  world’s  only 
photocomposition  system 
—creates  the  world’s 
most  useful  cold  type 
whole  pages  at  a  time 


This  man  is  operating  the  world’s  only  photocom¬ 
position  Composer  ...  a  complete  cold-type  make¬ 
up  department  right  at  his  fingertips.  VVith  ease 
and  speed  that  are  amazing  fin  the  true  sense  of 
the  word)  he  works  directly  over  the  original  lay¬ 
out,  placing  type  precisely  where  indicated  feven 
at  angles  up  to  90°)  and  creating  type  in  any  size 
from  4  to  216  points. 

A  new  concept  in  versatility  is  the  Linofilm  Sys¬ 
tem.  This  Composer  is  only  one  of  four  unique 
units  that  can  be  combined  in  countless  ways 
to  make  a  system  geared  to  your  specific  needs. 

Linofilm  produces  crisp,  black  type  on  photo 
paper  or  film  ...  in  exactly  the  form  to  be  sent 
to  the  platemaker.  Its  economies  in  investment 
and  operation  are  unmatched. 

Independent  Keyboard  operation  increases  pro¬ 
ductivity  by  freeing  the  Photographic  Unit  so  it 
can  handle  the  output  of  several  keyboards.  The 
operator  produces  tape  (as  well  as  a  typescript  of 
his  copy  for  immediate  inspection)  and  this  tape 
carries  all  instructions  for  the  completely  auto¬ 
matic  Photographic  Unit.  All  typographic  require¬ 
ments  are  controlled  by  the  keyboard  operator: 
then  the  Photo  Unit  produces  type  at  the  rate  of 
720  characters  per  minute!  Lines  as  long  as  42 
picas;  type  in  all  the  rich  variety  offered  by  the 
great  Linotype  typographic  library. 


On  a  simple,  compact  panel  of  controls  (as  easy 
to  learn  as  to  use)  the  operator  can  use  18  differ¬ 
ent  fonts  in  6-  through  36-point.  Letterspacing 
(even  kerning),  quadding,  centering  ...  all  are 
touch-button  functions. 

Corrections  are  just  as  easy— and  the  automatic 
Film  Corrector  is  a  tremendous  aid  to  productiv¬ 
ity.  Alteration,  additions  or  corrections  are  wel¬ 
ded  right  into  the  original  film  with  no  need  for 
opaquiuq— and  corrected  film  is  as  strong  and  pre¬ 
cise  as  the  original.  Old  and  cumbersome  correc¬ 
tion  methods  are  eliminated. 

Only  Linofilm  offers  all  these  features  .  .  .  plus 
many  more.  No  other  method  includes  equipment 
even  vaguely  similar  to  the  Linofilm  Composer 
and  Corrector.  That  is  why  the  Linofilm  Sijstem- 
the  world’s  only  cold-type  system— is  lowest  in 
purchase  or  leasing  price,  lowest  in  operating 
cost,  lowest  in  time  required  to  complete  a  fin¬ 
ished  job,  highest  in  productivity  per  man-hour. 

With  all  these  advantages  available  to  your 
plant,  it  is  a  wise  investment  of  time  and  thought 
to  investigate  Linofilm  thoroughly.  Contact  your 
Linotype  representative, 
or  write  to  Mergenthaler 
Linotype  Company.  29 
Ryerson  Street,  Brooklyn 
5,  New  York. 


The  Keyboard 


The  Photo  Unit 


The  Corrector 


just  a  few  of  his  best  eye-witness  reports. 

He  understands  that  even  union  bosses  and 
management  moguls  are  people— as  witness  his 
vivid  accounts  of  the  steel  strike:  what  work¬ 
ers’  wives  were  thinking  and  what  makes  R.  Conrad 
Cooper  and  David  McDonald  tick. 

Our  readers  look  to  Dick  Preston  for  a  people¬ 
shaped  view  of  the  world,  a  people-keyed  under¬ 
standing  of  events— and  get  it.  For  people-wise 
Preston  knows  how  to  report  so  you  can  become 
people-wise  too! 


Understanding  people  has  been  Scripps-Howard 
correspondent  Dickson  Preston’s  long  suit  .since 
he  began  explaining  his  fellow-Hoosiers  to  the 
world  with  a  wise,  witty  WPA  Guide  to  Indiana. 

He’s  been  explaining  the  people  of  the  world  to 
Scripps-Howard  readers  since  then.  People  build¬ 
ing  a  new  nation  in  Israel— people  fleeing  terror 
and  betrayal  in  Hungary,  and  how  the  U.S.  re¬ 
ceived  them— people  rioting  in  the  schools  and 
streets  of  Little  Rock— people  fighting  off  starva¬ 
tion  in  the  bleak  Kentucky  coal  fields— to  name 


There’s  only  one  PRESTON  . . .  and  he’s  strictly 
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